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For  excellence  of  local  government  news 
coverage  the  Chicago  Daily  News  has  received 
first  prize  among  newspapers  in  the  United 
States  and  Canada. 


ANOTHER  DISTINGUISHED 


-AWARD- 

Communibg  News 

ANNUAL  CONTEST  IN 
LOCAL  GOVERNMENT  NEVS 
INLAND  DAILY  PRESS  AS80CUT10N 


sroNsotED  ir 
KNOOl  OF  KXSNAUfM. 
t  'WMmrrif  of  vsconsn 


This  was  the  eighth  first-place  award  for 
the  News  since  the  competition  began  in  1948. 

This  year  122  memher  newspapers  of  the 
Inland  Daily  Press  Association  submitted  en¬ 
tries  for  judging  by  the  University  of  Wiscon¬ 
sin  School  of  Journalism. 

The  winner  was  determined  on  the  basis 
of  thoroughness  and  variety  of  local  govern¬ 
ment  coverage,  localizing  of  state  and  federal 
news,  the  quality  of  writing  and  the  u.se  of 
graphic  devices,  headline  display  and  photo¬ 
graphs. 

This  is  significantly  consistent  commun¬ 
ity  service.  Successful  attention  to  this  func¬ 
tion  of  the  newspaper  is  typical  of  the  em¬ 
phasis  the  Daily  News  places  on  other  areas 
of  reader  interest:  foreign  affairs,  women’s 
features,  human  interest  stories,  sports,  typ¬ 
ography  anti  all  the  other  important  depart¬ 
ments  of  the  daily  press. 


CHICAGO 
DAILY  NEWS 

THE  INDEPENDENT  NEWSPAPER 
PROTECTING  THE  PUBLIC  INTEREST 


tt 


Good  earnings  for  the  telephone  company  have 
a  way  of  being  good  for  the  customer,  too 


Everybody  has  problems.  One  of  ours  is 
the  rather  widespread  belief  that  the  sure 
way  to  low  telephone  rates  is  to  keep  the 
company’s  earnings  as  low  as  possible. 

Attractive  as  this  may  seem  at  the  mo¬ 
ment,  it  has  distinct  hazards  for  the  tclc- 
jrhonc  user.  1  landeuffing  the  company  limits 
progress  and  long-range  economics,  and  will 
lead  to  poorer  ser\  ice  at  a  higher  price  than 
the  customer  would  otherwise  ha\e  to  pay. 


riiis  fact  is  receiving  increasing  recogni¬ 
tion  by  the  commissions  which  regulate  tele¬ 
phone  rates  and  earnings.  But  it  is  not 
something  that  concerns  the  commissions 
alone.  It  needs  your  understanding,  too. 

Regulation  can  only  work  best  in  the  inter¬ 
est  of  all  when  it  is  free  to  act  in  the  interest 
of  all  on  the  basis  of  economic  facts. 

Authorizing  good  earnings  for  the  tele¬ 
phone  company  reciuircs  wisdom  and  fore¬ 
sight  and  sometimes  ealls  for  a  high  degree 
of  political  courage.  Such  action,  howe\cr, 
in  the  long  run  will  return  the  greatest  value 
to  the  publie. 

Fortunately,  from  the  standpoint  of  the 
individual  telephone  user,  our  increased  rate 
needs,  where  reciuired,  are  small.  T  hey  usu¬ 
ally  come  to  not  more  than  a  few  cents  a  day 
on  the  average  customer’s  bill. 


BELL  TELEPHONE  SYSTEM 


}He  are  pleased  to  announce 
the  availability  of 


BLACK  AND 

ONE  COLOR 
ADVERTISING 

in  the  daily  Sunpapers 


Now,  for  the  first  time,  national  advertisers  can 
take  advantage  of  black  &  one  color  advertising  in 
Baltimore’s  most  productive  advertising  medium. 
Minimum  size  acceptable  will  be  1,000  lines. 

The  Baltimore  Sunpapers 

ABC  circulation:  Combined  Morning  and  Evening  410,932 — Sunday  219,488 
National  Representatives: 

Cresmer  &  Woodward,  Inc. — New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  &  Scott — Chicago,  Detroit 
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EDITOR  &  PUBLISHER  CALENDAR 

Nov.  5— A.A.A.A.  East  Central  Rogion,  annual  moeting.  The  Comniofl-i 
Porry,  Toledo,  Ohio. 

Nov.  6-8 — Pacific  Northwest  Newspaper  Advertising  Executives  Assodj*^^) 
semi-annual  meeting,  Davenport  Hotel,  Spokane,  Wash. 

Nov.  10 — National  Association  of  Real  btate  Editors,  annual  meeting 
clinic,  Mark  Hopkins  Hotel,  San  Francisco. 

Nov.  9-12 — ^Association  of  National  Advertisers,  meeting  for  merr.br 
only.  The  Homestead,  Hot  Springs,  Va. 

Nov.  12-15— Associated  Press  Managing  Editors  Association,  annual  rir 
ing,  French  Lick-Sharaton  Hotel,  ^ench  Lick,  Ind. 

Nov.  13 — American  Association  of  Newspaper  Representatives,  Preside 


Helan  Baker 
Women's  Editor 
The  Ntws-Falladium 
Benton  Harbor,  Michigan 


Max  Blackman 
Fashion  Editor 
The  Houston  Chronic/e 
Houston,  Texas 


Jan.  8-10— Arkansas  Press  Association — National  Editorial  Asscc'a’:- 
Midwinter  Convention,  Arlington  Springs,  Hot  Springs,  Ark. 

Jan.  8-10 — Arizona  Newspapers  Association,  annual  convention,  Pc-;! 
Hotel,  Tucson,  Ariz. 

Jan.  12-1^— National  Retail  Merchants  Association,  48th  annual  c:' 

vention.  Hotel  Statler,  New  York.  ] 

Jan.  18-20— Great  Lakes  Newspaper  Mechanical  Conference,  annual  ner 
ing,  Statler  Hilton  Hotel.  Detroit,  Mich. 

Jan.  20-22-  '  . . -  .  - 


•Now  England  Association  of  Circulation  Managers,  Comr 
tion.  Hotel  Konmore,  Boston. 

Jan.  23-24 — New  Mexico  Press  Association,  annual  convention  Alamogo-:: 
New  Mexico. 

Jan.  23-24— Wyoming  Press  Association,  60th  annual  meeting.  Plains  Hob 
Cheyenne,  Wyo. 

Jan.  30-31 — Newspaper  Purchasing  Agents  Group,  second  annual 
ference,  Sheraton  Hotel,  Chicago. 

Feb.  1-3— New  York  State  Newspaper  Publishers  Association  and  N.  * 
State  Society  of  Newspaper  Editors,  joint  Winter  meeting.  Plaza  Hot* 
New  York  City. 

Feb.  2 — New  York  State  Associated  Dailies  meeting.  Plaza  Hotel,  Me 
York  City. 

Feb.  2-13 — American  Press  Institute  seminar.  Advertising  Directors  of  m* 
papers  undi  ’  ‘ 

March  2-4 — Press  Congi 
Mo. 

March  7-9- 

Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division).  Hd 
Texas,  Fort  Worth,  Tex.  j 

March  13-14 — Michigan  Press  Photography  Conference.  Michigan  | 
University,  Lansing,  Mich. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors  ‘-  ■ 
News  Editors,  Columbia  University,  New  York  City. 

March  23-28 — Seminar  on  crime  news  reporting.  Northwestern  Univers'ii 
School  of  Law  and  Medill  School  of  Journalism,  Evanston,  III. 

April  5-8 — National  Retail  Merchants  Association.  Sales  Promotion  Divlsio' 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 


Barbara  McNeil 
Assistant  Homes  Editor 
Tucson  Dally  Ciltzon 
Tucson,  Arizona 


Annual  “Alma'" 
Atvards  Competition 


75,000  circulation,  Columbia  University.  New  York 

of  the  World,  University  of  Missouri,  Coluirfcs 

•Northwest  Mechanical  Conference,  16th  annual  Hote'  • 


Journalism  Excellence 


Pat  Phillips 
Women's  Editor 
Burbank  Dally  Review 
Burbank,  California 


Home  Laundry 
Education 


sponsored  by 


Vol.  91,  No.  45,  November  1,  19SS.  Editor  &  Publisher,  the  Fourth 
published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Editorial 
ness  offices  at  Suite  1700,  ’Times  Tower,  1476  Broadway,  New  York  »,  - 

(Printed  by  Hughes  Printing  Co..  East  StroudaburK,  Pa.)  Second  cw  "J 
privileges  authorized  at  Bast  Stroudaburg,  Pa.  under  Act  of  March  S,  j 
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Publisher  Co.,  Inc.  Annual  subscription  $6.60  in  United  States  and  pos**^ 
and  in  Canada.  All  other  countries.  $10.00.  Payment  in  Sterling 
to  E&P  "American  Account"  First  National  City  Bank  of  N.  Y..  116 
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AMERICAN  HOME  LAUNDRY 
MANUFACTURERS'  ASSOCIATION 
20  N.  WACKER  DRIVE,  CHICAGO  6,  III. 


Wanda  Wilson 
Home  Furnishings  Editor 
Ft.  Laudordalu  News 
Ft.  Lauderdale,  Florida 


[  On  Election  Night, 
f  As  Usual  - 


For  generations,  AP^s  election  service  has  been  the  standard 
of  accnracy.  Candidates  concede,  or  set  off  victory  celebrations,  because  they 
trust  AP’s  figures. 

AP^s  election  service  is  unmatched  because  AP^s  collection  system 
is  unmatched. 

An  army  of  65,000  workers  from  AP-member  newspapers 
and  radio  stations  goes  into  the  precincts  to  get  the  up*to>the*moment  vote, 
funnels  the  figures  into  AP  bureaus  for  electronic  tabulation  and  priority 
transmission  over  AP^s  400,000  miles  of  leased  wires. 

Editors  learned  long  ago  that  AP  returns  can  be  trusted  because 
AP  never  estimates,  never  guesses,  never  projects. 

-THE  ASSOCIATED  PRESS 
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(Sateway  to 
the  MOON 

Wc  Dominate  at  Cape  Canaveral 
[Moon  Missile  Base]  in  Brevard  and  in  Four 
other  Florida  counties  where  we 
outsell  Miami,  Jax  and  Tampa  papers  5  to  1. 

Down  in  Orlando,  Flo.  we  hove  just  started 
printing  on  our  big  new  $2 ’/a  million  (including 
building  and  color  gadgets)  8  unit  Hoe  Color 
Convertible  press,  fully  equipped  with  oil  the  lat¬ 
est  devices  to  insure  the  best  color  printing  possible. 

We've  already  announced  new  LOWER  COLOR 
RATES.  That's  not  all.  Now,  we  are  proud  to 
announce  .  .  . 

OVER  100,000 
DAILY  CIRCULATION 

[in  a  City  of  85  thousand] 

Plus:  NEW  ABC  CITY  ZONE  FIGURE 

171,168 

Orlando  Sentinel-Star 

"Ask  Branham  about  Sentinel-Star  Color” 


"Shotgun  Charlie"  i$  protecting  his  rights!  Don't 
you  be  his  favorite  target.  Be  at  ease  with  your 
own  subscription  to  Editor  &  Publisher.  Subscribe 
Now  before  your  feelings  are  hurt. 

Name  . 

Address  . 

City .  Zone .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10M 


^au  Erwins  C^oli 


★  ★ 


umn 


CURRENT  CONTROVERSY  about  gift-getting  newsmen  and  the 
improprirty  of  it  all  drove  Columbus  (Ohio)  Dispatch  col¬ 
umnist  Dan  Clancy  to  this  sad,  soul-searching  conclusion:  “Do 
you  suppose  the  ethical  thing  would  be  to  return  all  these  gilts? 
Maybe,  but  it  would  be  sort  of  dilEcult.  All  of  the  food  has  been 
eaten,  the  kids  broke  the  glass  spring  to  decorate  the  mantel,  die 
broken  collapsible  hat  rack  would  never  survive  shipping,  and 
a  flag  ]x>le  is  a  darned  hard  thing  to  mail.  But  1  suppose  1  could 
fire  that  cannon  ball  back  to  the  fellow  who  gave  it  to  me.” 


—One  of  the  beet  read  features  in  the  Columbia  (S.  C.) 
is  the  colunm,  **From  Across  the  Editor’s  Desk,”  by  S.  L.  l^tinxf 
Jr.,  editor  and  publisher.  The  colunm,  which  appears  in  Column  1 
of  Page  1  each  Sunday,  recalled  that  the  late  Ambrose  E.  Gonialu. 
famous  editor  of  the  State,  always  had  a  ready  answer.  When  i 
letter  came  in  criticizing  the  State,  Mr.  Gonzales  renurked:  1 
would  dress  him  down  but  1  like  him  so  I  will  let  him  off  Ughtl^.* 
Tlien  he  dictated  this  editor’s  note  to  print  after  the  letter:  “Tht 
State  would  answer  Mr.  Blank,  but  why  waste  lather  to  shave  i 
jackass?” 


— Oipped  from  Neil  Morgan’s  San  Diego  Tribune  column:  "Huili 
Baillie,  for  20  years  president  of  United  Press,  is  hobbling  around  hs 
La  Jolla  home  with  a  cane  after  breaking  two  right  toes  in  the  surf. 
Heading  back  soon  for  New  York,  he  is  completing  revisions  on  hL‘ 
memoirs,  which  are  scheduled  for  Spring  publication  by  Harper.  .  . 
What  could  be  more  logical?  The  name  of  the  new  University  of  Su 
Diego  newspaper  is  The  Paper.”  .  .  .  Seems  Lou  Gale,  Cleveland  Plm 
Dealer  outdoor  editor,  gets  around.  He  had  three  dateline  stmiei- 
Arkansas,  Canada,  Florida — in  a  recent  Sunday  edition.  .  .  .  Edkot 
Erwin  M.  Canham  says  that  of  all  journalistic  accomplishments  of  tk 
Christian  Science  Monitor  in  its  50  years  the  one  winning  most  fiw 
with  readers  is  its  policy  of  not  jumping  stories.  .  .  .  Bob  Brister,  Houlm 
Chronicle  outdoor  editor,  killed  a  350-pound  bear  in  New  Mexico.  . . . 
Ruth  Hutchison,  assistant  woman’s  page  editor,  Bethlehem  (Pa.)  Gloit- 
T imes,  is  author  of  “Pennsylvania  Dutch  (booking’’  ( Harper) .  J  im  Gafiser. 
Globe-Times  police  reporter,  has  had  two  of  his  human  interest  item 
copied  within  a  year  by  Render’s  Digest. 

POSITION  W  ANTED 

College  English,  as  it  were. 

Has  qualified  me  very  well. 

Ten  munce  ago  I  couldnt  spel. 

Now  I  am  an  editor. 

MEMO  TO  aTY  DESK 

Sorry  boss,  1  couldn’t  meet 
The  Wednesday  noon  edition. 

Sources  here  afraid  to  beat 
The  local  weekly  competition. 

—Everett  J.  Landers 
Newark  (N.  J.)  Netet 


— .Active  or  recently  retired  newsmen  who  served  with  Pershiii<s 
I  march  into  Mexico  42  years  ago  are  asked  to  write  Robert  Fergnaxi- 
j  Columbia  Pictures,  711  Fihh  Ave.,  New  York.  .  .  .  When  Stepfuiuf 
I  Brown,  Minneapolis  Star  reporter,  wrote  about  her  search  for  thinp 
I  buy  with  a  penny  the  Northern  States  Power  Co.  took  a  large  ad  to 
'  reproduce  the  article  and  to  list  22  sj^ific  penny-bargains  in  electricity 
j  .  .  .  Richard  Mathison,  Los  Angeles  Times,  is  author  of  a  history  of  the 
I  lore  and  legend  of  the  world’s  drugs  and  medicine,  “The  Eternal  Search 
I  (G.  P.  Putnam’s  Sons).  .  .  .  S.  S.  Buzzerd,  active  as  publisher  of  tk 
I  Berkeley  Springs  (W.  Va.)  Morgan  County  Messenger,  observed  his 
89th  birthday.  .  .  .  Harrison  Salisbury,  New  York  Times,  is  author  ol 
a  book  about  juvenile  delinquents,  “The  Shook-Up  (Jeneration”  (Harper)- 
.  .  .  Nelson  A.  Demers,  Middletown  ((Zonn.)  Press  ad  manager,  i»  • 
master  magician.  .  .  .  Pulitzer  Prize-wiiming  Edward  A.  Harris,  on  Im** 
for  a  year  as  St.  Louis  Post-Dispatch  correspondent,  is  author  of  a  hilsnotis 
book,  “Love  Thy  Neighbor”  (£x];mttion  Press).  And  Joe  Mackey,  dirr^w 
of  public  relations  for  Ex^ition  Press  and  formerly  with 
York  Sun,  is  author  of  a  Runyonesque  short  story,  “The  Best 
Ever  Had,  Almost”  in  that  new  Sleuth  magazine.  .  .  .  Richard  Robeitt 
Long  Island  (N.  Y.)  Daily  Press  deskman,  has  perpetology,  the  stain 
of  snakes,  as  his  hobby  and  keeps  a  four-and-a-half-foot  boa  constneW 
in  his  cellar.  .  .  .  The  9215th  Air  Reserve  Squadron,  composed  of  A* 
Force  Reservists  employed  in  the  mass  communications,  advertising  * 
public  relations  fidds  in  New  York,  has  a  new  commander,  CoL  TbH 
M.  Smith,  vicepresident,  American  Weekly. 
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,0F  THE^ORLD'S 
VGRE^kT  Cities/, 


Best  Seller  in  ALABAMA! 


The  Birmingham  News  Monthly  Magazine’^  is  an  unbeatable  combination 


of  high  newspaper  saturation, 


magazine  prestige  and  color, 


locally  edited  material, 


and  market  flexibility. 


It  s  the  EXTRA  dimension 
of  a  great  newspaper  . . . 


BIRMINGHAM  Sundoy  Circulation 
.  f  ('.'.YliuNGEST"^^-  225,989  ^ 


ABC  March  1958  Publisher's 

Stoterftent .  . 

$  Pi4>nsb««|  :  :  see<^  Sunday'  in 

each  month.  Printed  by  Startoofd 
.Grovure  Corporation. 


(ilhf  ?Jirminaham  Nerus 
Birmingham  Post-Herald 

morning  •  evening  •  SUNDAY 
NATIONAL  REPRESENTATIVES  KELLY  SMITH  COMPANY 
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Strike  Threat  in  N.Y, 

A  s  we  go  to  press  this  week  the  American  Newspaper  Guild  is 
threatening  a  strike  that  could  close  down  any  or  all  of  the  met- 
rop>olitan  newspapers  in  New  York  City.  Guild  units  in  each  of  the 
plants  have  voted  a  “strike  sanction”  to  their  negotiators  who  have 
been  meeting  with  publishers’  representatives  for  several  months.  At 
first  negotiations  were  on  a  city-wide  basis  for  all  papers.  In  recent 
weeks  they  have  been  conducted  individually  by  each  newspaper. 
The  contract  under  renegotiation  expires  at  midnight  Friday,  Oct.  31. 

One  can  understand  the  desire  of  newspaper  employees  in  New 
York,  as  elsewhere,  for  higher  wages,  more  fringe  benefits,  shorter 
hours,  etc.  And  one  can  understand  the  motives  of  Guild  negotiators 
(representing  news,  advertising,  circulation,  maintenance  and  service 
departments  on  most  of  the  New  York  papers)  wanting  to  get  more 
of  everything  for  their  members. 

But  it  is  difficult  to  understand  the  beligerent  attitude  of  Guild 
members  and  negotiators  alike  at  this  time  in  the  face  of  current  and 
past  business  conditions. 

According  to  Media  Records  figures,  total  advertising  linage  in  the 
New  York  pajjers  has  shown  losses  for  some  time  and  that  income 
pays  the  largest  part  of  the  weekly  payroll. 

In  1957,  total  advertising  for  eight  daily  and  seven  Sunday  papers 
(including  one  on  Long  Island)  was  more  than  4,000,000  lines  behind 
the  figure  for  1956.  Only  a  couple  of  papers  showed  slight  increases. 

For  nine  months  of  1958,  total  linage  for  the  seven  metropolitan 
dailies  and  their  six  Sunday  papers  was  almost  another  4,000,000 
lines  behind  the  1957  figure.  .All  papers  show'  losses  in  their  totals 
so  far  this  year  although  a  couple  of  Sunday  papers  are  slightly  ahead. 

.A  drop  of  about  8,000,000  lines  in  advertising  volume  for  all  New 
York  newspapers  in  a  period  of  a  year  and  nine  months  does  not 
represent  chicken  feed.  It  indicates  a  substantial  decline  in  dollar 
income  brought  on  by  the  business  recession. 

We  hope  that  the  Guild’s  strike  threat  is  only  a  show  of  strength 
in  an  effort  to  get  more  from  new'spaper  negotiators  than  has  been 
offered.  Certainly,  the  figures  show  that  a  strike  against  any  of  the 
New  York  papers  at  this  time  would  be  unw'ise  and  probably  fruitless. 


UN  Information  Policy 

'  I^HB  “selective  approach  of  public  relations”  working  through  gov- 
emments,  recommended  by  a  special  committee  as  a  change  in 
policy  for  the  United  Nations  public  information  program,  has  raised 
a  furor  among  correspondents  here  and  abroad.  And  rightly  so! 

All  media  that  maintain  correspondents  at  the  UN  should  speak 
out  in  support  of  their  representatives  on  this  issue. 

The  change  in  emphasis  of  the  UN  information  program  from  the 
“mass  approach”  of  disseminating  information  primarily  through 
news  media  could  result  in  only  one  thing — a  switch  from  objective 
news  coverage  by  free  and  independent  newsmen  to  a  propagandized 
and  doctored  report  via  government  handout.  Few  governments  could 
resist  the  temptation  to  alter  reports  of  UN  activities  to  put  themselves 
in  the  most  favorable  light.  And  if  the  peoples  of  the  world  do  not 
get  a  fairly  objective  report  of  UN  activities,  what  good  can  the  whole 
organization  do? 

Manipulation  of  the  news,  no  matter  how  slight,  by  a  world  govern¬ 
ment  could  bring  disaster. 
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A  double  minded  man  is  unstable  ii 
all  his  ways.-— James,  I;  8, 


Editor  &  Publisher 

The  Oldest  Publishers'  end  Advertisers' 
Newspeper  in  Americe 

With  which  has  been  merged:  The  Journsliil 
established  March  22.  1884;  Newspaperden 
established  March,  1892;  The  Fourth  Estih 
March  I,  1894;  Uitor  &  Publisher,  June  21, 
1901;  Advertising,  January  22,  1925. 

Chairman  of  the  Board 
James  Wright  Brown 
Publisher  and  Editor 
Robert  U.  Brown 
General  Manager 
James  W.  Brown,  Jr. 
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Mr.  Blank  passed  away  in  1940.  Since 
that  time  she  has  been  happy  in  her 
girlhood  home  with  her  daughter,  Ruth 
ind  Syd. — Gallatin  (Mo.)  Democrat. 
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A  son,  Robert,  and  a  daughter,  Mrs. 

Joe  Blank,  were  born  before  she  died. — 
Columbia  (Mo.)  Tribune.  > 

9 

She  was  still  wearing  the  blue  satan  [ 
gown  and  the  high-heeled  shoes  she 
bought  for  her  marriage. — Salem  (Ore.)  | 
Oregon  Statesman. 


CARTOON  IDEA  OF  THE  WEEK 


WHO  HAS  THE  BALL? 


Hubenthal,  Hearst  Newspapers 


What  Are  You'? 

You,  I  mean  what  ore  you? 

Nobody  important — you  say — just  an  ordi¬ 
nary  fellow  trying  to  get  along  and  keep  the 
wolf  from  the  door.  A  member  of  the  John  Q. 
Public  group. 

Nothing  exciting  to  your  life,  rather  routine, 
in  fact. 

You’re  married  and  have  a  family.  Own  a 
car  and  have  a  modest  home.  Worship  in  the 
church  of  your  own  choice.  See  an  occasional 
movie.  Elnjoy  TV,  the  radio  and  daily  comics. 
Like  aU  kinds  of  sports  (getting  too  old  to 
take  part  in  some).  Try  to  keep  the  peace 
with  your  neighbor. 

That’s  you — you  say. 

Look  around  pal — with  a  little  variation 
here  and  there  your  description  would  fit 
millions.  Me — for  instance,  your  next  doiw 
neighbor,  the  fellow  who  sat  next  to  you  on 
the  bus  this  morning  or  your  buddy  who  runs 
the  machine  next  to  yours. 

Yes,  we’re  all  members  of  the  John  Q. 
Public  fraternity.  But  you  forgot  to  mention 
one  important  fact — You  are  an  American. 

You  are  a  part  of  the  people  called  Ameri¬ 
cans — one  of  165  million  who  hold  title  to 
citizenship  in  the  United  States  of  America. 

Let  me  assure  you,  my  friend,  you’re  one 
of  the  most  fortunate  persons  in  this  world — 
you  are  a  free  man. 

Don’t  belittle  your  status — no  matter  how 
humble  your  position.  Consider  the  priceless 
heritage  which  is  yours. 

Lift  up  your  head  and  let  your  eyes  behold 
the  birthright  of  an  American. 

Before  you  lies  the  greatest  panorama  of 
man’s  accomplishments  one  can  behold-  -The 
greatest  railroad  system  in  the  world.  More 
miles  of  track  and  rolling  stock  than  all  the 
rest  of  the  world  combined.  Air  lines  crossing 
our  nation  like  so  many  cobwebs — nothing  to 
compare  with  it  anywhere  else. 

Automobiles  by  the  millions  moving  over 
a  network  of  highways  connecting  every  town 
and  village.  Radios  and  TV  sets  in  almost 
every  home,  telephones,  too!  Public  schools 
for  all. 

Electricity,  available  to  all — city  and 
country  folk  alike.  Running  water  in  our 
homes.  Inside  toilets,  central  heating  systems 
in  individual  houses,  all  sorts  of  labor  devices 
for  you  and  your  wife. 

These  are  only  a  few  of  the  things  you 
have  inherited.  There  are  hundreds  more — 
too  numerous  to  mention. 

To  you,  these  things  may  have  become 
common  place.  But  look  about  you.  Do  the 
other  nations  and  people  enjoy  such  com¬ 
forts  in  such  abundance  and  with  such  free¬ 
dom? 

These  things  are  ours — handed  dowm  to  us 
by  our  fathers  and  grandfathers.  It  was  they 
who  developed  this  country  and  before  them 
were  their  fathers  who  fought  man  and  na¬ 
ture  to  secure  this  great  land  of  ours. 

Consider  a  bit,  man.  What  did  we  do  to¬ 
ward  the  building  of  this  wonderful  nation? 
Probably  little  or  no  credit  can  this  genera¬ 
tion  claim.  We  should  be  grateful  to  our 
forebears  and  proud  of  our  ancestors  for  they 
have  indeed  endowed  us  with  the  greatest 
nation  on  earth  today. 

Founding  and  developing  a  nation  is  much 
like  a  man  making  a  garden.  He  must  first 
wage  war  against  nature  and  clear  the  land 
of  all  timber,  brush,  and  stone.  Having  cleared 
the  land  it  must  now  be  plowed  and  harrowed 
and  fertilized.  Then  comes  the  planting.  As 
the  young  sprouts  force  their  heads  into  the 
light  a  new  phase  of  the  battle  begins.  Culti¬ 
vating,  spraying,  trimming,  etc.  All  this  must 
go  on  constantly.  Failure  to  perform  this 
last  phase  will  permit  the  plants  to  become 
attacked  by  all  manner  of  insects,  infested 
and  be  killed.  Weeds  will  soon  crowd  out 
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our  plants  and  before  long  all  the  early  ef¬ 
forts  will  have  been  for  naught. 

We  are  in  the  last  phase  of  the  economic 
cycle  in  the  United  States.  Our  fathers  and 
grandfathers  and  the  pioneers  who  preceded 
them  have  done  all  the  preliminary  work  in 
securing  the  land  and  planting  the  seeds  of 
a  free  nation.  They  made  their  dream  a 
reality.  It  is  now  ours  to  nurture  and  defend. 
If  we  fail — their  toil,  their  energies,  their  very 
blood  will  have  been  wasted  on  unappreciative 
heirs.  On  your  shoulders  rests  the  responsi¬ 
bility  of  keeping  out  the  weeds  and  insects. 
Do  not  attempt  to  pass  it  on  to  your 
neighbor.  He,  too,  has  the  same  obligation. 
Elach  must  perform  his  part  if  we  are  to 
have  a  strong,  secure,  forward  moving  America. 

One  of  your  obligations  is  to  exercise  your 
franchise  to  vote.  It  is  the  right  and  privilege 
of  a  free  man.  Neglect  this  obligation  and  you 
are  giving  encouragement  to  those  who  would 
deprive  you  of  this  privilege. 

Be  proud  of  your  heritage.  Be  proud  of 
your  country.  Perform  your  obligations.  Pre¬ 
serve  that  for  which  others  have  so  nobly 
sacrificed,  some  with  their  very  lives.  Make 
certain  that  your  sons  and  dau^ters  will  not 
find  themselves  the  victims  of  indolent  parents. 
Pass  on  to  them  the  birthright  of  an  Ameri¬ 
can;  “THE  RIGHT  TO  VOTE.” 

By  James  G  Stuart 

Media  manager,  newspapers 

Ketchum,  MacLeod  &  Grove,  Inc. 
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AGE  OF  SNOOPER 

I  read  your  story  on  the  “American  Se¬ 
curity  G)uncil”  (July  26)  with  great  in¬ 
terest. 

Here  we  have  another  private  organiza¬ 
tion  that  purports  to  set  itself  up  as  the 
arbiter  of  the  patriotism  of  Americans, 
which  purports  to  have  “documentary  in¬ 
formation  relating  to  the  subversive  activi¬ 
ties  or  connections  of  over  1,000,000 
individuals  and  organizations  .  . 

Tliis  is  indeed  the  age  of  the  hired 
snooper  when  the  privacy  or  no  American 
is  respected  and  when  the  expression  of 
politic2il  views — quite  within  the  law — are 
labeled  “subversive”  by  anyone  who  hap¬ 
pens  ko  disagree. 

Phil  Kerby 

Frontier, 

Los  Angeles,  Calif. 

•  •  • 

STAMP  OF  DEATH 

Maybe  the  newspaper  profession  should 
he  grateful  that  the  Post  Office  Depart¬ 
ment  issued  a  commemorative  stamp  at  all. 
But  to  all  appearances,  the  black  four- 
center  which  is  supposed  to  symbolize 
“Freedom  of  the  Press”  looks  more  like 
the  stamp  of  death.  In  fact,  at  quick 
glance,  it  resembles  the  dreaded  tax  stamp 
which  was  affixed  to  Boston  newspapers  in 
colonial  days.  “Freedom  of  the  Press”  cer¬ 
tainly  deserves  a  more  characterful  stamp 
and  a  less  deadly  appearing  one. 

G.  Harris  Danzbercer 

Hingham,  Mass. 
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fastest  thing  on  reels 


To  be  of  maximum  value  to  editors,  writers,  and 
research  people  a  file  of  yesterday’s  news  must 
always  be  up-to-date. 

That’s  one  of  the  many  advantages  offered  you  by 
The  New  York  Times  on  Microfilm. 

It’s  a  fast  service.  Each  new  reel  is  rushed  into 
production  .  .  .  and  mailed  to  subscribers  within 
four  days  of  the  ten  day  period  it  covers. 

And  remember : 

. . .  you’re  getting  the  complete  newspaper— every¬ 
thing  that’s  published  every  day  in  The  New  York 
Times  Late  City  edition. 

...  a  whole  year’s  file  (36  small  reels)  takes  up  less 


space  than  the  average  typewriter. 

. . .  the  reels  are  easy  to  handle,  convenient  to  use 
and  you  save  all  the  cost  of  binding,  repairing  and 
replacing  newsprint  editions. 

What  is  more,  the  service  is  inexpensive.  A  full 
year’s  subscription  starting  with  the  current 
month  comes  only  to  $190  (outside  the  U.S.  $195). 
It  costs  a  little  more  to  get  The  New  York  Times  on 
Microfilm  for  previous  years,  but  the  reels  are  still 
available.  They  go  way  back  to  1851. 

If  you  have  not  yet  started  a  file  of  The  New  York 
Times  on  Microfilm,  why  wait  any  longer?  It’s  an 
investment  that  will  pay  off  handsomely. 
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lultiple  Economies  Preached, 
'racticed  by  Circulators 


‘Operation  Scissors’  Is  Pressed; 
Inter-State  Group  Elects  Smith 


By  Ray  Erwin 

Allentown,  Pa. 
Economies  in  circulation  oper- 
itions  can  and  should  improve 
he  net  revenue  outlook  for 
lewspapers. 

That  was  the  premise  (and  in 
my  cases  the  practice)  of 
'Operations  Scissors,”  expense- 
iMing  theme  of  the  fall  meet- 
ii?  of  the  Inter-State  Circula¬ 
tion  Managers’  Association  here 
Dot  2S-28. 

Ways  to  make  circulation 
iepartment  savings  were  studied 
ind  acclaimed  by  170  members 
Irom  the  District  of  Columbia 
ind  five  states,  Pennsylvania, 
Kew  Jersey,  West  Virginia, 
Haryland  and  Delaware. 

Cut  the  Costs 

“Watching  expenses  has  al¬ 
ways  been  important  to  circula¬ 
tors  but  today,  more  than  ever, 
se  wr  publishers  are  counting  on 

IS  to  cut  costs  and  still  get  the 
ob  done,”  asserted  Robert  L. 
Conrad,  Johnstown  (Pa.)  Trib- 
w-Democrat.  “All  of  us  real 
jIJ  w  that  spending  is  necessary 

n  tte  operation  of  any  good 
nt  business — but  wasteful  spending 

V  s  not  good  business. 

“At  the  Tribune-Democrat  we 
)n  sorted  sometime  ago  to  examine 

ill  j  oT  our  circulation 

Iepartment  to  see  what  makes  it 
“ick.’  It  was  interesting  to  dis- 
that  some  of  the  regular 
licking’  was  unnecessary  and 
just  wasting  employees’ 
jjj  time  or  company  dollars.” 

Mr.  Conrad  said  common 
j*n8e  helped  him  make  .savings 
“F  these  five  actions: 

1— Streamlining  outmoded  of¬ 
fice  procedures  with  an  assist 
*fom  modem  business  machines, 
ffl  2-Fliminating  the  prepara- 
of  obsolete  forms  and  re- 
,  Y.  ports. 

3  Stopping  the  need  for  per¬ 
sonnel  working  overtime. 

.  ^I>oing  away  with  the  dupli- 
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cation  of  effort  by  different 
employes. 

5 — Scheduling  of  vacation 
time  so  additional  help  is  kept 
to  a  bare  minimum. 

He  added  that  these  changes 
not  only  made  savings  but 
actually  increased  efficiency  of 
the  circulation  operation. 

Overtime  Slashed 

Melvin  Ellis,  New  Brunswick 
(N.  J.)  Home  News,  said  that 
with  a  seven-day  operation  and 
good  circulation  growth,  truck 
drivers  added  overtime  until 
they  were  working  about  60 
hours  a  week.  He  added  one 


man,  switches  him  around  to 
take  one  man’s  run  one  day 
and  another’s  the  next,  and 
when  he’s  not  driving  he  works 
in  the  mailroom. 

“By  moving  this  man  around, 
I  have  saved  considerable  over¬ 
time  as  well  as  now  having  a 
man  who  knows  several  runs  in 
case  of  sickness  or  vacation,” 
Mr.  Ellis  explained.  “Drivers 
hired  in  the  last  few  years  are 
scheduled  for  only  five  days  a 
week.” 

Another  saving  was  one  of 
mileage  made  by  collecting  fmm 
out-of-the-way  dealers  and  car¬ 
riers  on  a  semi-monthly  basis. 
During  the  coming  year,  Mr. 
Ellis  intends  to  change  from 
double  tying  bundles  to  single 
tie,  which  should  cut  his  twine 
bill  in  half. 

Arthur  Diaz,  Easton  (Pa.) 
Express,  reported  his  paper  re¬ 
duced  its  press  run  by  75  papers 
daily.  These  copies  had  been 


N.  Y.  Papers  Approach 
Deadline  With  Guild 


Units  of  the  New  York  News¬ 
paper  Guild  on  seven  dailies  ap¬ 
proached  deadlines  at  midnight 
Oct.  31  still  in  negotiation  with 
publishers.  .All  had  voted  in 
favor  of  strike  if  agreement  on 
a  new  contract  was  not  reached. 
An  agreement  on  the  expiring 
contract  was  reached  in  1946 
just  20  minutes  prior  to  dead¬ 
line. 

Separate  meetings  between  the 
guild  and  the  publishers  have 
l)een  held  since  joint  discussions 
with  the  Publishers  Association 
of  New  York  broke  down  Sept. 
18. 

The  Times  had  offered  a  |5  a 
week  wage  increase  package  for 
two  years,  $2.75  the  first  year, 
including  25  cents  for  medical 
protection  and  $2.25  the  second 
year. 

The  guild's  original  request 
was  for  an  average  10  percent 
increase  in  pay  and  5  percent 
for  the  welfare  fund,  which  in 
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the  case  of  the  Times  would 
mean  $12.20  a  week,  plus  $6.10 
for  welfare.  The  current  re¬ 
porter  minimum  is  $148.50  for 
35  hours,  but  the  average  pay  is 
$175. 

“Union  security”  was  consid¬ 
ered  by  the  guild  as  important 
as  money  demands.  The  Post  is 
the  only  one  of  the  seven  papers 
that  has  a  full  guild  shop  with 
check-off  on  voluntary  request. 

The  Times  and  the  World- 
Telegram  &  Sun  have  a  “main¬ 
tenance  of  membership”  clau.se. 
News  department  employees  do 
not  have  to  join  the  union. 

The  guild  is  asking  for  an 
“agency  shop”,  in  which  non¬ 
members  pay  fees  equal  to  dues. 
This  plan  has  been  negotiated 
on  several  papers  in  the  past. 

The  Times  was  preparing  an 
eight-page  news  section  to  go 
out  Friday  as  a  wrap-around 
for  previously  distributed  .sec¬ 
tions  of  the  Sunday  paper. 


used  for  office  checking,  files  and 
extras.  This  yearly  saving  of 
more  than  23,000  copies  involves 
about  six  tons  of  newsprint 
plus  ink.  ' 

“We  installed  single  wrap 
machines  which  saved  us  24 
hours  weekly  on  fanning  wrap¬ 
pers,”  said  Mr.  Diaz.  “This  en¬ 
abled  us  to  do  without  the 
services  of  a  part-time  employee 
whose  only  duty  was  fanning 
wrappers.  Increased  speed  in 
wrapping  has  saved  us  labor  in 
the  mailroom  and  has  enabled 
us  to  operate  with  less  personnel 
there.” 

Mr.  Diaz  now  uses  rubber 
stamps  and  a  machine  to  reduce 
time  spent  in  typing  in  the 
billing  system.  Mailings  to  car¬ 
riers  have  been  reduced.  Such 
mail  now  goes  out  in  bundles, 
saving  addressing  and  postage. 
Responsibility  of  keeping  car¬ 
rier  collection  books  up  to  date 
was  shifted  to  the  carriers,  en¬ 
abling  the  paper  to  reduce  its 
staff  by  a  full-time  employee. 
Overtime  work  was  reduced. 

Poslage  Charge 

The  Easton  Express  has 
passed  the  postage  charge  of 
mail  subscriptions  to  the  mail 
subscribers.  A  10c  per  week 
postage  charge  has  been  added 
to  all  mail  subscriptions  outside 
of  Pennsylvania  and  New 
Jersey. 

“We  contracted  suburban 
motor  routes  to  individual  con¬ 
tract  haulers  instead  of  using 
our  own  equipment  and  em¬ 
ployees,”  said  Mr.  Diaz.  “Cost 
of  transporting  newspapers 
using  the  new  method  is  about 
40%  less  per  route  than  the 
old  way.” 

Many  of  the  circulation  men, 
Mr.  Diaz  included,  reported  they 
have  discontinued  the  use  of 
kraft  paper  for  bundle  wrappers 
and  have  changed  to  old  news¬ 
papers  for  this  purpose. 

James  G.  Emrick,  Butler 
(Pa.)  Eagle,  suggested  news¬ 
papers  increase  net  revenue  by 
going  to  7c,  as  his  did  in  1956. 
He  gave  this  summary  of  how 
his  paper  increased  its  revenue: 

Increase  in  wholesale  rates, 
$23,000;  revision  of  delivery 
routes,  $2,500 ;  new  way  of 
hiring  part-time  help,  $1,080; 
all  day  collection  runs,  $250; 
use  of  one  girl  on  Addresso- 
graph,  $740;  use  of  over-issues 
on  bundles  instead  of  kraft, 
$600;  sale  of  scrap  paper,  $300; 

{Continued  on  page  56) 
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Sharper  Promotion 
Prescribed  by  Critics 


By  George  W.  Parker 


Detroit 

Sackcloth  and  ashes  were  in 
style  as  regular  dress  at  the 
Central  Regional  meeting  of  the 
National  Newspaper  Promotion 
Association  here  this  week. 

The  promotion  men  had  asked 
for  criticism  and,  brother,  they 
got  it — from  both  inside  and  out¬ 
side  the  newspaper  ranks. 

Despite  the  fact  that  a  few  of 
the  promotion  people  were 
rubbed  a  little  raw  in  the  first 
stages,  everybody  seemed  to  get 
in  the  spirit  of  the  thing  as  the 
discussion  progressed. 


He  said  magazine  people  were 
walking  away  with  the  big  bags 
of  money,  that  newspaper  pro¬ 
motion  people  should  get  their 
publishers  to  put  more  money 
into  better  projects  that  would 
sell  to  the  advertisers. 


Retailers'  Criticism 


Critical  of  Supplements 

Phil  de  Beaubien,  publisher  of 
the  Detroit  Times,  the  keynoter, 
lost  no  time  in  telling  the  pro¬ 
motion  people  where  to  get  off, 
and  where  to  get  on. 

“There  is  a  lot  of  room  for 
the  development  of  a  real  pro¬ 
gram  by  both  promotion  and 
advertising  departments,”  he 
said. 

First,  he  said,  the  different 
departments  of  a  newspaper 
don’t  always  understand  what 
the  others  are  trying  to  do. 

When  you  are  looking  for 
something  to  promote,  he  said, 
ask  yourself  if  it  will  sell  news¬ 
papers  or  sell  advertising.  If  it 
won’t,  forget  it,  was  his  advice. 
The  Hearst  publisher  took  a 
solid  jab  at  Sunday  supple¬ 
ments,  contending  they  do  not 
swell  newspapers;  rather  news¬ 
papers  are  devoting  a  lot  of 
time  to  selling  the  supplements. 

“There  should  be  more  em¬ 
phasis  on  the  meat-and-potatoes 
sections — such  as  sports  and 
women’s — and  less  on  the  TV 
sections,”  he  said.  “Let’s  face  it. 
Radio  and  TV  are  taking  a  lot 
away  from  us.  When  we  trade 
promotions  with  them,  we  should 
get  a  50-50  return,  but  we 
don’t.” 

He  based  this  contention  on 
the  fact  that  newspapers  trade 
guaranteed  position  for  Radio- 
TV  classified  time.  He  urged  the 
promotion  people  to  consider 
going  on  a  cash  basis  for  the 
time  they  want  in  the  rival 
media. 

He  also  told  the  promotion 
people:  “We  are  not  telling 
people  how  wonderful  news¬ 
papers  really  are.  There  is 
nothing  like  your  hometown 
paper.  Your  radio,  your  TV, 
your  billboards — they  are  all 
stereotyped.  They  are  not  really 
local.” 


The  panel  on  “Retail  Adver¬ 
tising  'Today”  found  the  promo¬ 
tion  people  being  jumped  on 
w’ith  both  feet  —  politely,  of 
course,  by  a  trio  of  space  buyers 
who  carry  a  lot  of  weight — 
budget-wise,  that  is.  They  were 
William  Bond,  advertising  man¬ 
ager  of  Detroit’s  J.  L.  Hudson 
Co.,  one  of  the  nation’s  leading 
department  stores;  W.  F.  Criss- 
man,  advertising  manager  of 
S.  S.  Kresge  Co.,  and  James 
LeRoy,  advertising  manager  of 
the  Kroger  Co.  William  H.  Klus- 
meier,  of  the  Rockford  (Ill.) 
Star  and  Register-Republic,  was 
the  moderator. 

Mr.  Bond  said  big  firms  such 
as  his  had  staffs  to  handle  the 
liaison  work  with  newspaper 
sales  people,  but  he  believed  the 
small  advertisers,  lacking  such 
professional  assistance,  needed 
a  lot  more  help  in  preparation 
of  ads  than  the  newspapers 
were  giving  them. 

“The  whole  concept  of  selling 
advertising  is  backwards,”  he 
said.  “Your  salesmen  should 
help  the  small  retailer.  They 
should  really  know  something 
about  advertising  and  should 
have  the  guts  to  say:  ‘Don’t 
advertise  that.  It  won’t  sell.’  ” 

It’s  the  job  of  the  promotion 
departments  to  bolster  and  train 
the  sales  persons  so  that  they 
can  help  the  retailers  to  use 
advertising  properly,  he  said. 


basis.  The  independent  retailers 
— and  Kresge’s — have  to  explode 
an  advertisement  into  immediate 
action  for  they  expect  its  effect 
to  last  only  a  few  days,  he  said. 

Mr.  Crissman  said  newspaper 
research  should  give  more  help 
to  retailers,  claiming  that  cur¬ 
rent  methods,  for  the  most  part, 
ignore  the  local  products. 

Mr.  LeRoy  struck  some  sparks 
of  interest— and  temporary  re¬ 
sentment — when  he  said  that 
newspapers  put  too  much  em¬ 
phasis  on  their  selling  of  space 
and  not  enough  on  service. 

He  demonstrated  this  idea  by 
telling  how  Kroger’s  sent  out 
letters  to  a  group  of  papers, 
mentioning  that  it  wanted  to  tell 
the  story  of  its  giant  distribu¬ 
tion  center  in  Detroit  but  didn’t 
quite  know  how  to  go  about  it. 


$35,000  Order 


“From  some  of  the  newspaper 
advertising  people  we  got  only 
the  response:  ‘Well,  tell  us  just 
what  you  want  to  do  and  we’ll 
help  you  do  it.’  But  one  paper 
came  up  with  a  step-by-step  pro¬ 
gram  of  how  they  could  help  us. 
They  got  the  $35,000  order  for 
a  24-page  roto  section.” 

In  the  rapid-fire  exchange, 
space  buyers  indicated  that  they 
thought  they  should  be  given 
better  breakdowns  on  circula¬ 
tions  in  specific  city  and  sub¬ 
urban  areas,  traffic  patterns, 
more  help  on  deadlines  and 
better  liaison  with  food  editors 
in  regard  to  special  promotions. 


tion  from  35,000  to  37,500 
about  1%  years,  adding  31  pe| 
cent  of  the  available  non-sui 
scribers  by  means  of  a  six^jai 
free  paper  program  and  carrie 
followup,  inspired  by  Chica? 
trips  for  carriers. 

James  W.  Stower,  Defr  J 
Times,  recommended  “educati-: 
al  trips”  for  carriers. 

Another  Times  stunt  was  j| 
“Second  Honeymoon  Contes: 
by  which  supervisors  could  k 
an  all-expenses  jaunt  to  Chicar 
with  their  wives,  with  nip.: 
clubbing,  sight-seeing  and  eve: 
breakfast  in  bed  as  attractions 

“We  were  kind  of  worrie; 
about  this  one,”  Mr.  Stowe: 
said.  “We  thought  the  me: 
might  prefer  their  stag  trip; 
and  not  work  for  this  trip.  He 
did  we  introduce  it?  By  tell 
the  wives  about  it  first  in  letter 
With  the  wives  urging  them 
the  supervisors  really  went 
work  on  the  campaigpi." 

Robert  J.  McBride  said  ih 
Detroit  Free  Press’  direct-ma. 
campaign  increased  mail  sai 
scriptions  50  percent  in  a  tw 
year  period.  'The  revenue  fme 
this  mail  increase  has  gone 
$50,000,  at  a  cost  of  only  JIO, 
000,  he  said,  and  this  in  the  fa; 
of  a  $2  -  a  -  year  increase 
price. 


Career  Film 
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Auto  Ad  Rale 


Kresge  Ad  Responsibility 

Mr.  Crissman  told  how  the 
Kresge  advertising  program  had 
been  growing  steadily  over 
the  years.  He  explained  that 
the  Kresge  store  managers  had 
the  responsibility  for  their  own 
advertising  expenditures ;  that 
the  costs  came  from  the  particu¬ 
lar  store’s  operating  budget  and, 
as  the  manager  worked  on  a 
commission  basis,  was  an  offset 
on  his  earning  power  unless 
successful. 

He  said  an  advertising  sales¬ 
men  was  getting  off  on  the 
wrong  foot  if  he  tried  to  sell  on 
the  basis  of  comparative  linage 
or  of  national  advertising  which 
sells  one  product  on  a  long-term 


Edward  E.  Rothman,  general 
manager  of  advertising  and 
sales  promotion  for  the  Ford 
Motor  Co.,  said  newspapers  had 
played  a  great  part  in  the  suc¬ 
cess  of  the  industry.  Referring 
back  30  years  ago,  he  said  that 
newspapers  had  come  up  with 
the  national  auto  rate  to  help 
the  industry  solve  an  adver¬ 
tising  crisis  of  that  day. 

“With  advertising  having  in¬ 
creased  from  about  $11  a  car  in 
1950  to  $30.69  in  1957,  you’ll 
have  to  re-examine  your  medium 
and  see  if  you  can’t  find  more 
efficient  ways  for  us  to  invest 
our  advertising  dollar,”  he  said. 


Circulation  Help 


“Outstanding  Techniques  in 
Circulation  Promotion”  was  the 
subject  of  a  second-day  panel. 
Robert  Reese,  Detroit  News  pro¬ 
motion  department,  told  how 
constant  hammering  away  at  its 
“If  You  Read  the  News,  You 
Know”  promotion  had  kept  the 
News  circulation  steady  all 
Summer,  for  the  first  time  in 
three  years  and  despite  Detroit’s 
serious  recession. 

David  Lindsey,  Appleton 
(Wis.)  Post-Crescent,  told  how 
his  paper  has  built  its  circula- 


A  highlight  of  the  meetii? 
was  the  premier  showing  of  t 
combination  color  slide-somo 
tape  presentation,  “Your  News¬ 
paper  Team,”  a  joint  effort  of 
the  NNPA  and  Current  Affiirs 
Films,  New  York,  intended  to 
sell  high  school  students  oi 
seeking  employment  on  news¬ 
papers. 

Sound  versions  of  the  film  will 
be  available  at  $15  and  a  slide 
caption  version  with  no  sount 
at  $10. 

A  lively  panel  was  conduct*: 
on  “How  Do  You  Solve  It?”Tht 
panel  wore  graduate  headboards 
fashioned  out  of  newspapers. 

On  the  panel  were  Hownd 
S.  Wilcox,  Indianapolis  News 
papers;  Court  R.  Conlee,  Jfii 
waukee  Journal;  Richard  i 
White,  Montreal  Gazette;  Irt# 

S.  Taubkin,  Netv  York  Tiinit' 
and  James  F.  Dent,  CharksH^ 
(W.  Va.)  Gazette. 

Mr.  Conlee  advised  on  th 
benefits  of  conducting  groups® 
college  students  through  news¬ 
paper  plants  to  show  them  tW  ^ 
the  papers  have  much  to  one  \ 
in  the  way  of  employment  out- 
side  the  editorial  departments  < 


refr 
at  a 
reso 
talli 
tics 


enc( 

Rob 

he 

quii 

T 

to 

big! 

Thi 

edg 


Recruiting  College  Student*  | 

Mr.  Wilcox  told  how  h*  1  j 
papers  sent  a  committee  of  **- 1 
ecutives  to  a  university  to  in^ 
view  40  students  in  the  soi»o- 
(Continued  on  page  60) 
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65  Critics  and  Columnists  Fill 
Notebooks  on  NBC  Press  Tour 


Celebrities  of  Broadcasting  Put 
On  Grid;  436  Interview  Sessions 


Demonstrating  its  reliance  on 
“a  good  press,”  the  National 
Broadcasting  Company  gave  its 
product  complete  exposure  be¬ 
fore  the  newspaper  critics  and 
columnists  in  a  week-long  semi¬ 
nar  of  business  and  pleasure. 

This  Second  Annual  Press 
Tour,  Oct.  18-27  in  New  York 
City,  was  much  less  of  a  junket 
than  the  initial  one  last  year  in 
California.  It  introduced,  too, 
an  interesting  new  technique  in 
conducting  “exclusive”  inter¬ 
views  for  the  65  writers  who  had 
personal  contact  with  broad¬ 
casting  stars  in  cocktail  leisure 
and  in  pencil-and-pad  work  cells. 

SarnofT  in  Big  Quiz 

After  the  last  man  and  woman 
of  the  newspaper  contingent  had 
departed  for  home,  relaxed  and 
refreshed  by  a  weekend  of  fun 
at  a  famous  Catskill  Mountain 
resort,  the  NBC  Press  staff 
tallied  such  phenomenal  statis¬ 
tics  as  these: 

•  436  interview  sessions. 

•  An  87-minute  press  confer¬ 
ence  with  NBC  Board  Chairman 
Robert  W.  Sarnoff  during  which 
he  answered  off-the-cuff  55  in¬ 
quiries. 

This,  in  substance,  added  up 
to  the  broadcasting  industry’s 
biggest  quiz  show  of  the  year. 
This  reportorial  quest  for  knowl¬ 
edge  is  reaping  a  w’hirlwind  of 


favorable  publicity  for  NBC, 
its  shows  and  its  business. 

That’s  not  hard  to  take,  said 
an  NBC  spokesman  in  an  aside 
to  E&P’s  representative,  in  view 
of  the  fact  ^at  the  broadcasting 
business  has  edged  onto  the  list 
of  top-25  newspaper  advertisers. 

NBC  picked  up  most  of  the 
tab.  Was  the  price  right?  Ad¬ 
mittedly,  Syd  Eiges  and  Ellis 
Moore  who  produced  and  di¬ 
rected  the  NBC  Press  Tour  were 
gratified  by  the  early  returns 
from  the  clipping  bureaus.  Past 
experience  has  taught  them,  too, 
that  much  material  generated 
at  this  news-fest  will  crop  up 
frequently  in  columns,  feature 
stories,  critical  reviews  of  NBC 
shows. 

All  Expenses  Paid 

Round-trip  tickets  to  and  from 
New  York  were  mailed  to  the 
radio-TV  editors  in  advance  of 
the  trip.  About  a  score  came  as 
a  group  aboard  a  plane  from  the 
West  Coast.  Each  NBC  gruest 
was  covered  with  $100,000  acci¬ 
dent  insurance  in  the  air  and 
$25,000  while  on  the  ground. 
From  Saturday,  Oct.  18  to 
check-out  time  Saturday,  Oct. 
25,  the  New  York  hotel  charges, 
including  breakfast,  were  “on 
NBC.”  Lunch  and  dinner  and 
late  snacks  came  along  “for 
free”  in  the  course  of  attending 


various  seminar  assignments. 

NBC  assumed  the  charges  for 
laundry,  pressing  and  local 
phone  calls,  but  all  calls  to 
newspaper  offices  and  press 
messages  were  at  the  expense  of 
the  publishers.  Rooms  at  the 
New  Yorker  occupied  by  the 
visiting  press  representatives 
were  equipped  with  typewriters, 
copy  paper,  carbon  paper  and 
the  NBC  Press  room  was 
staffed  ’round-the-clock  for  any 
assistance  or  refreshments  re¬ 
quested.  Many  columns  went 
off  during  the  wee  hours  of  the 
morning  when  there  was  a  let¬ 
down  in  programmed  events. 

’Musical  Chairs* 

An  interview  system  in  which 
rival  editors  from  any  town 
could  ask  questions  and  get  an¬ 
swers  on  an  exclusive  basis  won 
a  name  of  its  own — “the  musical 
chair  press  conference.”  Say  the 
star  to  be  interviewed  was  Mar¬ 
lene  Dietrich,  or  Leo  Durocher, 
and  there  were  editors  from 
competitive  papers  who  wished 
to  participate  in  the  free-for-all 
question  box,  the  plan  would 
work  this  way: 

Each  star  would  be  available, 
during  a  given  time,  in  his  own 
hotel  suite.  One  of  the  rival 
editors  would  go  with  a  small 
group  to  see  Miss  Dietrich  while 
the  other  rival  would  join  the 
clique  in  Mr.  Durocher’s  room. 
Then  they  would  make  the 
switch.  If  one  editor  asked  a 
question  of  special  interest 
neither  it  nor  the  reply  would 
be  relayed  to  his  rival.  And  if. 


Red  O'Donnell  of  fhe  Nashville 
Banner  dances  wifh  Mrs.  Arthur 
Murray  at  NBC  party. 

as  it  happened  occasionally,  the 
rival  asked  a  similar  question, 
the  NBC  star  invariably  g:ave  a 
reworded  reply  so  it  would  be 
“exclusive”  in  its  own  way. 

On  one  afternoon  NBC  Press 
had  as  many  as  six  of  its  leading 
broadcast  personalities  holding 
salons  simultaneously.  Inter¬ 
view  periods  were  scheduled 
several  mornings  from  9:30  to 
11:30  and  almost  every  after¬ 
noon  from  2:30  to  4.  Between 
and  after  these  events  the  visit¬ 
ing  editors  met  NBC  executives 
and  show  people  at  luncheons,  in 
the  studio  and  on  stage  after 
performances.  Perry  Como  en¬ 
tertained  with  a  buffet  dinner 
at  the  Ziegfeld  Theatre,  Steve 
Allen  was  host  at  a  luau  in  the 
Lexington’s  Hawaiian  Room, 
(Continued  on  page  58) 
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Yvonne  Fulfon  of  fhe  Jacksonville  (Na.)  Journal  does  a  Hawaiian  dance 
wifh  anfarfainer  at  nightclub.  (Photos  by  NBC) 
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Color  Photo 
Of  New  Pope 
Is  One  of  14 

Chicago 

The  Chicago  Tribune  ap¬ 
peared  with  a  four-column,  full 
color  picture  of  Cardinal  An¬ 
gelo  Giusseppe  Roncalli,  on  the 
day  he  became  Pope  John  XXIII. 

Because  of  preparation  begin¬ 
ning  immediately  after  the 
death  of  Pope  Pius  XII  on  Oct. 

9,  the  Tribune  was  able  to  have 
the  color  picture  in  print  six 
hours  after  the  new  pope  was 
named.  This  was  the  first  news¬ 
paper  color  photograph  of  the 
canlinal  to  be  published. 

Larry  Rue,  Tribune  corre¬ 
spondent,  was  here  on  vacation 
when  Pius  died.  He  fiew  to 
Rome  to  join  Henry  Gaggiottini, 
chief  of  the  Rome  bureau,  and 
Gwen  Morgan,  from  London,  in 
covering  events  that  followed. 

The  Tribune  newsmen  made 
the  acquaintance  of  Dr.  G. 
Felici,  official  photographer  for 
the  Vatican,  and  contracted  with 
him  for  a  series  of  color  pic¬ 
tures,  including  Cardinals  who 
were  being  mentioned  as  possi¬ 
ble  successors  to  Pope  Pius. 

In  all,  about  17  photographs 
were  ordered  and  14  had  been 
received  by  Oct.  25,  when  the 
conclave  of  cardinals  met. 

News  of  Cardinal  Roncalli’s 
election  was  confirmed  about  11 
a.m.  Tuesday.  Shortly  after  5 
p.m.,  Tribunes  containing  the 
color  photo  were  on  the  street. 

{The  Washington  Post  and 
Times  Herald  ran  a  full  color 
picture  in  an  edition  that  hit  the 
street  at  9  P.M.  Tuesday.) 

•  *  * 

Using  a  composograph  tech¬ 
nique,  the  Windsor  (Ont.)  Daily 
Star  published  a  full  color  pic¬ 
ture  of  Pope  John  seated  on  the 
papal  throne  in  editions  which 
were  out  two  hours  after  his 
election  was  proclaimed. 

Special  pictures  of  a  dozen 
likely  candidates  were  printed 
and  when  the  news  came  the 
engravers  made  a  black  plate  to 
match  the  previously-prepared 
color  plates. 

•  ♦  * 

Associated  Press  reported  that 
50  member  papers  ordered  sets 
of  transparencies  of  a  color 
photo  of  the  new  Pope  which 
showed  him  as  Cardinal  Ron¬ 
calli  the  day  before  the  con¬ 
clave. 

A  special  hookup  of  trans¬ 
mitting  facilities  enabled  United 
Press  International  to  move  pic¬ 
tures  of  the  new  Pope,  taken  as 
he  appeared  on  a  balcony  over¬ 
looking  St.  Peter’s  Square. 
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CROSS— front  page  of  the  Frankfort  (Ind.)  Morning  Timet  of  Oct.  8 
was  designed  by  night  editor  Phil  Nicholas  to  present  newt  of  the 
Pope's  impending  death  in  the  shape  of  a  cross. 


Cartoonists’ 
Head  Denies 
Talk  of  Fees 


The  Association  of  American 
Editorial  Cartoonists  disclaims 
connection  with  a  poll  on  fees 
for  reprinted  cartoons. 

John  Pierotti,  president  of 
the  National  Cartoonists  Socie¬ 
ty,  said  the  matter  of  having 
publications  reimburse  cartoon¬ 
ists  whose  work  is  reproduced 
would  be  “explored.”  (E&P, 
Oct.  18,  page  62).  Some  letters 
went  out  to  editors  this  week. 


-society  with  an  exclusive  mem¬ 
bership  of  88  bona  fide  editorial 
cartoonists.  Its  purpose  is  to 
further  the  interests  of  editorial 
cartooning  in  the  nation  but  is 
in  no  sense  a  union  or  a  guild. 
The  subject  of  reimbursement 
for  cartron  reprints  has  never 
been  on  the  AAEC  convention 
agenda  nor  has  the  AAFC  ever 
polled  its  membership  on  the 
question. 


Chicago 

Referee  Lawrence  Miller  en¬ 
tered  an  order  this  week,  ad¬ 
judging  Cline  Electric  Manu¬ 
facturing  Co.  as  bankrupt. 

Judge  Miller  denied  a  petition 
to  retain  Warren  P.  Scott,  pres¬ 
ident  of  Cline,  at  $200  per  week 
under  the  present  receivership. 
He  also  delayed  for  30  days  an¬ 
other  petition  for  Cline  to  va¬ 
cate  the  premises  at  4th  Street 
and  determine  rental  for  the 
plant  in  which  press  drives  an 
assembled.  The  firm  also  makes 
reels  and  posters. 

Receiver  Gerald  P.  Grace  told 
the  court  he  will  sell  the  graphic 
arts  division  of  Cline  as  early 
as  possible,  saying  he  will  need 
30  days  in  which  to  complete 
present  press  drive  contracts 
now  on  hand.  At  the  end  of  30 
days,  no  further  business  will 
be  done  in  the  graphic  arts  field, 
he  said. 

The  receiver  reported  that  op 
ereitions  of  the  Paasche  Air 
Brush  Division  of  Cline  reported 
profit  of  $20,000  on  $90,000 
business  during  October.  Bui 
said  the  receiver,  “We  just 
don’t  want  to  lose  any  mon 
money  on  the  entire  operation.’ 

A  creditors’  committee,  rep 
resenting  claims  in  excess  d 
$2,000,000,  is  headed  by  Esil 
E.  Diehl,  Westinghouse  Electric 
Co.  (E&P.  April  12,  page  12. 
and  Sept.  27,  page  48). 


Winners 
In  NBA 


Announced 

Contest 


Drastic  Departure 


Association  President 


Roy  Justus,  Minneapolis 
(Minn.)  Star  and  Tribune, 
speaking  as  president  of  the 
editorial  cartoonists’  associa¬ 
tion,  commented: 

“The  poll  purports  to  show  a 
preponderance  of  editorial  car¬ 
toonists  in  favor  of  pay  for  re¬ 
prints  of  their  cartoons  in  other 


newspapers. 

“The  AAEC  is  a  professional 


“Since  the  matter  of  pay  for 
reprints  concerns  a  drastic  de¬ 
parture  from  the  long  news¬ 
paper  tradition  of  quoting  edi¬ 
torial  comment  either  in  the 
form  of  cartoon  or  editorial,  the 
question  requires  a  most 
thorough  and  deliberate  examin¬ 
ation.  Should  the  subject  come 
up  for  consideration  in  the 
AAEC  it  will  have  thorough 
scrutiny  in  convention  and  the 
entire  membership  will  be  ap¬ 
praised  of  complete  proceedings. 

“Any  action  could  be  no  more 
than  an  expression  of  opinion  or 
a  resolution  but  it  would  consti¬ 
tute  the  majority  opinion  of  the 
editorial  cartoonists  of  the 
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Thi’ee  circulation  managers 
whose  entries  won  $50  U.  S. 
Savings  Bonds  as  top  prizes  in 
the  Carrier  Ad-Tribute  Contest 
sponsored  by  Newspaper  Boys 
of  America,  Inc.,  have  been  »• 
nounced  by  Maurice  G.  Lipson. 
NBA  president,  and  James  A 
Lynch  vicepresident. 

The  winners  are  Frank  E<i- 
ward.s,  Vancouver  (B.  C.)  Sa*. 
James  M.  Rankin,  Top*** 
(Kas.)  Capital  and  State 
nal;  and  Howard  A.  Meacham. 
Newark  (Ohio)  Advocate. 

Special  merit  prizes  were 
awarded  to  Helge  Holm,  Okie- 
homa  City  (Okla.)  Oklahot»» 
and  Times;  Graham  E. 
Vancouver  (B.  C.)  Province, 
Ray  W.  Gilliland,  Lancaste^r 
(Pa.)  Newspapers;  Robert  0. 
Tafel,  Saginaw  (Mich.)  Nev», 
Kenneth  Hudgins,  Gainesvw 
(Ga.)  Daily  Times,  and  Cal^ 
Kost,  Meadville  (Pa.) 
Tribune. 
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MllNlMUM  CHARGE? 

Cost  Formula  Shows 
Small  Ad  Unprofitable 


Toronto 

Small  ads  are  not  profitable. 
That  was  the  “shocker”  when 
the  Johns  Hopkins  Measurement 
System  was  applied  to  opera¬ 
tions  at  the  Wilmington  (Del.) 
,Vew8  and  Joumal-Every  Eve- 


than  to  have  the  job  done  by 
men  borrowed  from  other 
chores.  The  Courant’s  markup 
man  handled  8.9  units  per 
minute,  which  was  almost  six 
times  the  average  for  a  group 


A.  Keith  Bucldand,  Weekend  mag¬ 
azine,  Montreal,  is  the  bell-ringer 
at  the  Trading  Post  sessions  of 
the  controllers'  convention  at 
Toronto. 


needed  to  determine  exactly  me 
differences  between  hot  metal 
and  cold  type  operations.  Most 
cost  systems  don’t  provide  the 
necessary  statistics,  leaving  too 
much  to  the  “all  other  expense” 
category. — Richard  McCasland, 
controller,  Sidney  (Ohio)  Daily 
News. 

*  *  a 

Faster  Depreciation 

The  newspaper  business 
should  aggressively  attack  the 
depreciation  provisions  of  the 
income  tax  regulations.  The 


mg. 

“Perhaps  we  should  have  a 
minimum  charge  on  each  ad,” 
suggested  Eugene  Christmann 
Jr.  in  a  report  to  the  11th  an¬ 
nual  meeting  of  the  Institute  of 
Newspaper  Controllers  and  Fin¬ 
ance  Officers  here  Oct.  24.  He  is 
controller  and  assistant  treas¬ 
urer  of  the  Wilming:ton  news¬ 
papers. 

Time  cards  are  used  in  the 
composing  room  to  keep  close 
tabs  on  unit  costs.  There  was 
no  difficulty  in  installing  this 
system  in  the  unionized  shop, 
Mr.  Christmann  said.  The  card 
is  filled  in  daily  by  each  man, 
showing  the  operation  he  per¬ 
formed,  the  time  he  started,  the 
time  he  finished. 


NEW  TECHNIQUE  in  convention  activities  was  triad  by  newspaper  controllers  at  Toronto.  For  15-minuto 
periods,  groups  gathered  to  discuss  topics  of  particular  interest.  Above,  left  to  right:  Evert  B.  Parson,  Santa 
Rosa  (Calif.)  Press-Democrat;  Meica  C.  Wilbur,  Newark  (Ohio)  Advocate  tt  American  Tribune;  Inez  Lorant- 
zen,  Monterey  (Calif.)  Peninsula  Herald;  Margaret  Rodney,  Peterborough  (Ont.)  Examiner;  and  Martha 

Reese,  Philadelphia  (Pa.)  Daily  News. 


Each  month  his  office  prepares 
a  summary  of  operating  costs,  a 
summary  of  production  payroll 
costs  and  a  summary  of  unit 
costs,  all  of  which  provide  a 
basis  for  pricing  display  adver¬ 
tising. 

“When  you  analyze  the  situa¬ 
tion,”  Mr.  Christmann  said,  “and 
you  find  that  most  of  your  sales 
effort  is  directed  to  the  small 
ads,  they  can’t  possibly  show  a 
profit  unless  the  volume  is  con¬ 
siderably  increased  while  the 
same  force  is  maintained.” 

Basis  for  Rates 

By  combining  the  Johns  Hop¬ 
kins  factors  and  the  controllers’ 
own  cost  allocation  system,  the 
Hartford  ((k)nn.)  Courant  has 
been  able  to  establish  rates  for 
various  classifications  of  ads. 
Edmund  W.  Downes,  controller 
and  assistant  treasurer  of  the 
Courant,  said  the  immediate 
goal  is  to  show  the  advertising 
department  that  deadlines  have 
to  be  changed  on  certain  tyi)es 
of  ads. 

Time  records  are  kept  care¬ 
fully  on  “troublesome”  ads — 
those  in  which  the  advertiser 
fills  every  bit  of  space  with 
type — and  these  help  to  gain 
cooperation  from  the  advertiser 
on  getting  his  copy  to  the  shop 
earlier. 

Surveys  have  shown,  Mr. 
Downes  said,  that  it  is  more 
eronomical  to  have  markup  spe¬ 
cialists  in  the  composing  room 

editor  8c  publisher 


TRADING  POST — In  fhis  group  of  nowtpapor  finance  ofRcert  are:  Left  to  right^-Daniel  Stavart,  St.  Thomas 
(Ont.)  Timet-Journal;  G.  D.  Agnew,  busineu  manager  of  that  paper;  Arthur  J.  Blahout,  London  (Ont.)  Free 
Press;  A.  K.  Norton,  Hamilton  (Ont.)  Spectator;  Alfred  G.  Mahon,  Winnipeg  (Man.)  Tribune;  and  A,  Keith 
Buckland,  Weekend  magazine,  Montreal. 


of  papers  participating  in  the 
surveys. 

Ix>we8t  Higer  Than  Average 

Through  cost  allocation  pro¬ 
cedures,  the  Hackensack  (N.  J.) 
Bergen  Evening  Record  has 
calculated  its  unit  cost  of  ad¬ 
vertising  and  is  not  knowringly 
selling  space  at  a  loss,  reported 
Kenneth  C.  Doty,  controller. 
The  lowest  advertising  rate,  he 
said,  is  higher  than  the  average 
cost. 

The  cost  system  is  being 
applied  to  circulation  also,  Mr. 
Doty  said,  because  it  is  import¬ 
ant  to  know  what  parts  of  cir¬ 
culation  are  profitable  and  what 
parts  are  kept  at  a  loss  for 
prestige  purposes  or  editorial 
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reasons.  Management  should 
know  what  it  costs  for  that 
prestige,  he  said. 

Here  are  thumbnail  reports 
on  other  phases  of  newspaper 
finance: 

A  scale  embodying  a  printing 
device  stamps  the  gross  weight 
on  newsprint  rolls  received  at 
the  Phil^elphia  (Pa.)  Bulletin. 
Checks  are  made  on  basis  weight 
by  computing  the  pounds  used 
for  each  8,000  pagres.  Records 
of  overweight  or  underweight 
are  referred  to  the  mills. — 
Raymond  D.  McGee,  secretary 
and  assistant  treasurer. 

*  *  • 

Cost  Statistics 

Much  smaller  cost  centers  are 


steady  swing  to  color  presses 
will  require  reconsideration  of 
present  press  depreciation  rates. 
In  a  few  years,  conventional 
black  and  white  presses  will  be 
obsolete  and  have  little  salvage 
value.  Color  presses  are  con¬ 
stantly  being  improved.  I  think 
the  10-year  life  should  be  con¬ 
sidered  for  new  presses,  in  con¬ 
trast  with  the  present  16  to  25 
years.  With  tape  operation  there 
is  also  need  for  claiming  higgler 
rates  of  depreciation  for  line¬ 
casting  machinery.  A  15  to  20 
year  life  is  usually  allowed.  A 
10-year  life  would  be  more  ac¬ 
curate.  Also  there  should  be  a 
higher  annual  rate  of  deprecia¬ 
tion  for  si>ecial  purpose  news- 
(Continued  on  page  54) 
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Poor  Advertising  Due 
To  Uncreative  Client 


Blame  for  poor  advertising  comes  more  informed,  and  con- 
was  placed  in  the  lap  of  the  cemed  with  agency  profit,  as 
client  this  week  by  Walter  well  as  client  profit,”  Mr. 
Guild,  president  of  Guild,  Bas-  Ganger  said,  “so  will  we  grow 
com  &  Bonfigli,  Inc.  He  spoke  at  as  a  business,  and  be  better  able 
the  1958  Eastern  Annual  Con-  to  serve  our  clients,  at  a  greater 
ference  of  the  American  Asso-  profit  to  both  them  and  us.” 
ciation  of  Advertising  Agencies  »  • 

in  New  York.  A  Naming  Voiced 

Mr.  Guild  said  he  was  well  A  warning  that  agencies 
aware  he  was  “gnawing  at  the  “better  become  involved  in  the 
hand  that  feeds  us,”  and  noted  totality  of  the  marketing  proc- 
that  the  bad  advertising  wasn’t  ess  or  else  get  out  of  the  agency 
caused  by  the  stupidity  of  the  business,”  was  voiced  by  Wil- 
advertiser,  but  because  the  ad-  liam  B.  Lewis,  president  of  Ken- 
vertiser  is  not  creative.  yon  &  Eckhardt  Inc. 

Mr.  Guild  said:  He  cautioned  against  letting 

“He  (the  advertiser)  is  a  programs  for  improving  mar- 
practical  man.  A  man  of  sound  keting  counseling  interfere  with, 
judgment,  firm  convictions.  He  or  dilute,  efforts  to  improve  the 
is  a  leader,  but  he  is  not  a  standards  of  creative  advertis- 
writer.  He  is  not  an  artist,  he  ing  and  its  effectiveness, 
is  not  a  TV  playwright,  he  is  “We  have  had  to  accept  the 
not  a  musician.  And  generally  responsibility  for  marketing 
he  has  little  talent  and  limited  counseling  as  a  way  to  make 
experience  in  these  arts.  Yet  sure  that  our  advertising  will 
this  practical  man  usually  bring  the  greatest  results,”  Mr. 
makes  the  final  decision  on  all  Lewis  said.  "But  our  most  im- 
creative  aspects  of  his  adver-  portant  role  in  the  marketing 
tising.”  process,  the  only  one  in  which 

Mr.  Guild  said  he  didn’t  aues-  have  responsibility  for  exe- 


Mrs.  Phyllis  Bedrosian,  4-A  rKsp- 
tionisf,  makes  it  official  as  ike 
tucks  a  name  card  into  the  pocket 
of  John  J.  Ennis,  vIcepresIdent  and 
media  director,  Bryan  Houston. 


The  program  calls  for  serious  at¬ 
tention  from  Carol  Oelbaum, 
copywriter,  Sullivan,  Stauffer,  Col¬ 
well  &  Bayles,  and  John  V.  Mat¬ 
thews,  creative  director,  Carpen¬ 
ter — Proctor. 


Study  in  concentration:  Edward 
Thomas,  left,  vicepresident, 
J.  Walter  Thompson,  and  Hal 
Davis,  vIcepresIdent,  Grey  Adver¬ 
tising,  at  4-A  meeting. 


Gus  Wavpotich,  left,  and  John  It 
Le  Grand  lean  into  a  common 
problem.  They  have  jobs  In  com¬ 
mon — art  directors  with  Ogihy, 
Benson  &  Mather. 


Gannett  Sells  4 
Papers  to  Little 


^icc  of  scholastic  intellcc-  Ogdensburg,  N.  Y. 

tyiqvL  arlvfUioi’ncr  tuals”  toward  the  advertising  Franklin  R.  Little  became 

0  make  advertising  sole  stockholder  of  Northern 

Sw  He  offered  the  training  pro-  New  York  Publishing  Company, 

nlitv  nf  tViP  Tnai-IrofiTi<r  S^a^^  “lock  stock  and  barrel”  to  Inc.,  on  Nov.  1,  when  the  cor- 

wot  rtiit  nf  other  agencies.  It  breaks  down  poration  acquired  Gannett  Com- 

■  ^  „  into  three  phases :  trainee  phase,  pany’s  51  percent  interest  for 

creative  internship  and  the  uni-  $375,000  cash, 
lining  Program  versity  fellowship  or  master’s  The  company  publishes  the 

program.  Ogdensburg  Journal  (after- 

G.  Little,  chairman  of  -phe  “most  significant”  differ-  noon),  the  Ogdensburg  Sundoji 
ence  between  his  agency’s  plan  Advance-News,  the  Potsdatt 
and  those  of  the  past,  he  said,  is  Courier-Freeman  (weekly),  and 
“that  we  have  taken  the  ‘mail  the  Massena  Observer  (semi- 
trainee  and  weekly).  It  also  owns  con- 
/  given  him  a  new  standing  in  mercial  printing  plants. 

the  agency.”  The  sale  ends  a  30-year  part- 

W  •  nership  between  Mr.  Little  and 

’Round  the  World  f 

the  four  newspapers  reduces  n 
LeRoy  Keller,  vicepresident  18  the  number  of  publications  in 
and  general  sales  manager  of  the  Gannett  Group.  Seventeen 
United  Press  International,  left  of  these  are  dailies, 
for  Europe  this  week  on  the  Mr.  Little  said  there  will  be 
first  leg  of  a  five-week  trip  no  change  in  personnel  or  in 
around  the  world  by  air.  He  policies.  One  son,  George  B. 
planned  to  visit  bureaus  in  Am-  Little,  is  general  manager  of  the 
G.  Zern,  vIcepresIdent  sterdam,  Tokyo,  Hong  Kong,  Potsdam  Courier-Freeman.  An 
ector,  Geyer  Advertising,  Manila,  Bangkok,  Karachi,  Cai-  older  son,  Franklin  P.  Little, 
Is  what  an  agency  should  ro,  Rome  and  Paris.  A  feature  will  soon  join  him  after  1® 
)re  undertaking  motivation  of  the  journey  will  be  a  flight  years’  experience  on  newspapers 
research.  oyej.  tjjg  North  Pole  from  Am-  in  New  England  and  in  the 

(Photos  by  Ooliings— E&P)  sterdam  to  Anchorage,  Alaska.  South. 

EDITOR  &  PUBLISHER  for  November  1,  195® 


•f 


k 

p 


:  recip- 
as  liie 
poclef 
ent  and 
lousion. 


h 

VEli 

PRIN 

John  It 
;ommofi 
in  com- 

OgiKy. 


i 


e 

N.  Y. 
tecame 
rthern 
npany, 
le  cor- 
;  Com- 
st  for 


*s  the 
[after- 
undof 
>(sdai» 
),  and 
(serai- 
com- 


•  part- 
le  and 
ifer  ot 
ices  t# 
ions  in 
enteei 


inll  be 
or  in 
?e  B. 
of  the 
n.  An 
Little, 
er  1® 
oapers 
n  the 


Ad  Buyers  Seek  ABC  Study 
To  Eliminate  Arrearages 

Would  Affect  All  Print  Media; 

Work  Toward  New  Audit  Report 

By  George  A.  Brandenburg 


Chicago 

Advertiser  memberships  have 
set  a  new  goal  for  the  Audit 
Bureau  of  Circulations  —  the 
elimination  of  arrearages  from 
paid  circulation  in  all  publica- 
nons. 

A  resolution  calling  for  an 
investigation  of  the  possibility 
of  effecting  this  standard  came 
out  of  the  joint  meeting  of 
the  advertiser  and  advertising 
agency  divisions  at  the  44th  an¬ 
nual  membership  meeting  here 
last  week.  The  resolution  was 
referred  to  the  Board  of  Di¬ 
rectors  without  comment. 

Magazine  Practice 

The  question  of  arrearages 
arried  as  part  of  paid  circu¬ 
lation  for  three  months  was 
raised  by  Edward  M.  Stem, 
Ticepresident  and  media  direc¬ 
tor  of  Foote,  Cone  &  Belding. 
He  said  some  magazine  pub¬ 
lishers  manipulate  arrearage 
figures  in  order  to  meet  their 
advertising  rate  bases.  Some 
publications  could  not  have 
made  their  bases  without  ar- 
rarages,  he  said. 

“We  feel  that  arrearages 
should  not  be  a  part  of  paid 
oreulation,  even  though  we 
it  is  worthwhile  for  a 
publication  to  serve  a  subscriber 
»fter  his  subscription  has  ex¬ 
pired  and  seek  to  induce  that 
person  to  renew  his  subscrip¬ 
tion",  Mr.  Stem  told  E&P.  “But 


as  long  as  some  magazines  have 
been  including  arrearages  as 
part  of  paid  circulation  in  order 
to  meet  their  rate  bases,  we  feel 
that  it  would  be  better  to  elimi¬ 
nate  such  arrearages  from 
guaranteed  paid  circulation  fig¬ 
ures”. 

Mr.  Stem  said  newspapers’ 
arrearages  are  relative  small 
among  mail  subscribers. 

Newspaper  Marking  Time 

The  newspaper  division,  of¬ 
ten  vocal  within  its  own  ranks, 
did  not  adopt  any  resolutions 
for  board  action.  Newspaper 
members  of  the  Bureau  are 
awaiting  the  formal  presenta¬ 
tion  of  a  method  of  reporting 
their  circulations,  now  under 
consideration  by  the  board’s 
Zones  and  Trading  Area  Com¬ 
mittee,  headed  by  Harold  Shu- 
gard,  St.  Paul  (Minn.)  Dis¬ 
patch  and  Pioneer  Press. 

The  newspaper  and  magazine 
divisions  are  also  waiting  for 
clarification  of  the  board’s 
amendment  to  the  coupon  rule, 
which  has  been  referred  back 
to  the  Rules  Committee  for  ex¬ 
amination  as  to  wording.  The 
intent  of  the  amendment,  which 
becomes  effective  Jan.  1,  is  to 
prevent  a  publisher  from  in¬ 
flating  his  circulation  by  ad¬ 
vance  publicizing  of  advertiser 
couimns  in  a  given  issue. 

A  note  of  evangelism  was  re¬ 
peatedly  voiced  in  all  sessions 


on  making  greater  use  of  ABC 
reports  as  factual  information 
of  value  to  the  advertiser  and 
as  an  effective  sales  tool  for 
publication  ad  salesmen. 

Walter  P.  Lantz,  advertising 
director,  Shulton,  Inc.,  and  ABC 
board  chairman,  criticized  pub¬ 
lishers  who  attempt,  through 
surveys  to  show  that  they  have 
as  many  readers  as  there  are 
viewers  of  popular  television 
shows.  (E&P,  Oct.  25,  page  16). 

Roy  A.  Brown,  San  Rafael 
( Calif.)  Independent  -  Journal 
publisher  and  chairman  of  the 
newspaper  division,  said  news¬ 
papers  have  been  lulled  to  sleep 
and  have  overlooked  the  valua¬ 
ble  sales  tool  provided  by  ABC 
reports. 

Butler  Keynotes 

It  remained  for  Ralph  Starr 
Butler,  ad  consultant  for  Gen¬ 
eral  Foods  Corp.,  and  for  23 
years  an  ABC  Erector,  to  stir 
the  minds  of  all  ABC  members 
on  the  solid  values  of  ABC. 

Mr.  Butler  struck  at  the  “too 
frequent  use”  of  readership  sur¬ 
veys  as  substitutes  for  the  Bu¬ 
reau’s  audited  figures. 

Mr.  Butler  asserted  the  Bu¬ 
reau  will  continue  to  serve  pub¬ 
lications  and  buyers  of  space  as 
long  as  advertisers  demand,  as 
a  basis  for  rate-making,  “an 
accurate,  tangible,  and  audited 
measurement  of  paid  circula¬ 
tion.” 

Hits  Readership  Surveys 

“I  cannot  conceive  of  a  time 
when  buyers  will  accept,  as  a 
substitute  for  such  a  basis,  the 
unauditable  and  fallible  figures 
derived  from  readership  sur¬ 
veys,”  he  continued.  “The  Bu¬ 


TOPICS  OF  THE  DAY  at  ABC  meating  are  discussed 
"V  E.  Roy  Hatton,  left,  of  Detroit  Free  Press,  and 
Walter  P.  Lantx,  of  Shulton,  Inc. 


ELDER  STATESMEN  at  ABC  meating:  Ralph  Starr 
Butler,  left,  formerly  of  General  Foods,  and  William 
A.  Hart,  formerly  of  Dupont. 
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BEST  In  ABC  promotion — James 
A.  Guthrie,  left,  president  of  San 
Bernardino  (Calif.)  Sun-Telegram, 
receives  plaque  from  ABC  Chair¬ 
man  Walter  P.  Lantz. 


reau  will  continue  as  long  as 
advertisers  recognize  the  fact 
that  payment  by  readers  is  an 
important  measure  of  reader  in¬ 
terest  in  a  publication,  and  that 
it  is  the  only  measure  of  reader 
interest  susceptible  to  exact 
mathematical  count. 

“I  welcome  the  development 
of  circulation  surveys  of  all 
kinds  as  aids  to  the  buyer.  He 
needs  all  the  help  he  can  get. 
There  is  nothing  wrong  in  de¬ 
veloping  such  aids  in  buying. 
There  is  a  good  deal  wrong, 
however,  in  accepting  survey 
figures  as  a  substitute  for  au¬ 
dited  circulation,  rather  than  as 
a  supplement  to  it.  Readership 
figures  tend  to  be  astronomical 
in  size.  In  fact,  their  original 
purpose  was  to  provide  publi¬ 
cations  with  eight-digit  figures 
to  match  the  optimistic  esti¬ 
mates  of  broadcasting  coverage. 

“Because  of  the  size  of  read¬ 
ership  survey  figures,  they  tend 
to  overshadow  the  more  sober 
figures  of  audited  circulation, 
and,  unfortunately,  to  be  used 
in  their  stead.  This  disservice 
to  the  advertiser’s  own  interest 
constitutes  a  threat  to  the  broad 
usefulness  of  the  Bureau.” 

Up  to  Print  Media 

Print  media  were  singled  out 
as  the  best  kind  of  responsible 
journalism,  as  contrast^  with 
radio-TV  as  primarily  an  en¬ 
tertainment  medium,  by  Andrew 
Heiskell,  publisher  of  Life  mag¬ 
azine. 

Newspapers  and  magazines 
must  provide  today’s  journal¬ 
istic  leadership,  he  said,  because 
it  won’t  come  from  radio  or 
television.  Radio  and  TV  execu¬ 
tives  are  too  busy  handling  busi¬ 
ness  matters  to  concern  them¬ 
selves  with  journalism,  he 
added. 

“These  heavy  (business)  du¬ 
ties  preclude  giving  more  than 
casual  thought  to  journalism,” 
said  Mr.  Heiskell.  “The  future 
(Continued  on  page  51) 
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4-A  CONFERENCE 
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Media  Teams  Plan 


ADVERTISING  DIARY 


Product  Introduction 


Videotown  Report,  Cunning-  Jan.  1.  Advertising,  budgeted  ii 
Planning  the  media  strategy  not  available  in  enough  papers  ham  &  Walsh’s  lith  annual  $1,000,000  for  the  year  is  scheij 


behind  the  introduction  of  an  to  make  this  a  national  medi- 
imaginary  product  occupied  ef-  um.” 


forts  of  two  teama  of  media  ex-  To  give  the  introduction  in¬ 


study  in  New  Brunswick,  N.  J.,  uled  to  start  later  that  monti 
says:  Total  TV  viewing  time  per  in  a  Sunday  supplement-TT 
person  for  the  whole  week  is  22  combination,  through  Sullivar. 


perts  at  a  session  during  the  creased  local  coverage  with  a  hours  and  7  minutes,  20%  of  Stauffer,  Colwell  &  Bayles.  Tl'.i 


Eastern  Annual  Conference  of  news  announcement  flavor,  a  one’s  entire  waking  life,  and  an  lotion  will  be  one  of  six  adrer 
the  American  Association  of  short-term  schedule  in  daily  aU  tjnie  high;  newspaper  read-  tisers  on  Perry  Como’s  TV  Shew 
Advertising  Agencies  this  week  newspapers,  food  sections  in  all  is  the  only  form  of  reading  at  a  cost  of  $50,000  a  commer 
in  New  York.  cities  over  60,000  population  ^;hat  has  held  up;  housewives  cial  minute.  Noxzema’s  sb 

Team  I  consisted  of  Julia  B.  was  planned.  have  turned  attention  back  to  cream  has  been  heavy  in  ner-- 

Brown,  vicepresident  and  asso-  Team  I  also  recommended  radio,  listening  a  total  of  7  papers,  may  be  again,  acconfe' 
ciate  media  director  of  Compton  heavy  TV  effort  during  the  first  hours  and  54  minutes  Mondays  to  Mrs.  Mary  Ayres,  agener'; 
Advertising,  Inc.,  and  Gerald  T.  six  months.  throue-h  Fridavs.  an  increase  account  supervisor.  High  Noo: 


Arthur,  vicepresident,  manager 
of  media  department.  Fuller  & 
Smith  &  Ross  Inc.  Comprising 


TV  .Strategy 


through  Fridays,  an  increase  account  supervisor.  High  Noo: 
of  60%  over  1957;  housewives  sun  tan  lotion,  opened  in  new^ 
listen  to  radio  6  hours  and  44  papers,  has  switched  to  rac: 


Smith  &  Ross  Inc.  ^mpnsing  tt  recommended  that  minutes  per  week  mornings,  as  with  Sunday  supplements.  A; 

Team  II  were  Ann  Wngh^as-  tv  bTthe  bISw  of  the  in-  oPPOsed  to  TV’s  one  hour  and  SSC&B  H.  W.  “Bill”  Grathwo:' 
sociate  media  director,  J.  Wal-  ^  ^  oacKoone  oi  tne  in  _ ; _ ■Mrtv/oma  oiirar 


tr;duV, 


div^torcey^r  Pars  pWn*  a  .e«mplime,,taxy  are  TVs  loweat^ppint. 


Advertising,  Inc. 


activity 


Both  teams,  presided  over  by  identification 


package 


“Foreshadowing  statistics” 


William  E.  Matth^s,  vi4%pre»-  ,  Team  II  chief  ecopomist  ol  the  JNatioPal  ewiur  inameis.  is  swiiniing  u. 

St  J^wLm'uic'  ‘ve  MievV  H  el  htaost  Industrial  Cenference  Beard,  ef  apprepriatleh  le  TV,  th« 

SS‘;ed  Z  saSif  ZvirJS  imp-irtanee  that  newspapers  called  "a  Riant  step  ferward”  Lcnnen  &  Newell.^ 
consideratiens  for  the  erodnet  tliare  in  the  responsihility  of  es-  this  week.  Mr.  GainshruRh  was  «...  .  r-  ti 

Z  tahlishihRafeetheldineachre-  describihR  the  cehShmer  snrrey  ..Nn;'!- A";'-" 


In  conjunction  with  this  con-  what  Martin  Gainsbimgh, 


Stokely  VanCamp,  Indianap 
lis,  holding  few  ROP  newspaper 


chief  economist  of  the  National  color  markets,  is  switching  k  I 


received  the  same  governing  ^'“pvri^iice  uiai,  i«wspapeia 
considerations  for  the  product  responsibility  of  es- 


tomato  substance  in  pow 


dered  form  which,  when  mixed  recommend,  therefore,  --  ---  -  . .  .  "  .  Robert  M  Marks  &  Col  fo’ 

with  varvinv  amounts  of  water  that  the  newspaper  advertising  nanced  by  Newsweek.  Results  Kobert  W.  Marks  &  w.)  lo. 

will  nroduof  tomato  juice  and/  be  comprised  of:  one  two-color  showed  new-car  buying  plans  on 
or  mLt  and  ^kteil  ^  insertion  per  month,  perhaps  the  ris_e,  possible  signal  of  “re- 


describing  the  consumer  survey  North  American  Cigaretti 
started  eight  months  ago  fi-  Manufacturers’  campaign  (vii 


or  meat  and  cocktail  sauces. 
Each  team’s  plan  had  to  be 


originally  scheduled  to  bre»il 


1,000  lines.  The  use  of  a  second  budgeting”  of  consumer  spend-  Oct.  1  in  New  York  newspape^ 


in  two  stages-an  introduction  color,  particularly  for  this  prod-  ing  in  the  durable  goods  sector; 


will  run  Nov.  3  in  the  New  Fodl 


in  the  Spring  of  ’59,  to  be  fol¬ 
lowed  within  12  months  by 
national  advertising.  National 
budget  for  the  first  year  was 
given  as  $4,000,000. 


uct,  will  dramatically  do  much  a  “moderately  strong  housing  Times  and  the  World-Telegn 


to  whet  the  consumers’  appe-  market  ahead”; 


&  Sun. 

The  Times  rejected  a  dek: 


Four-Color  Insertions 


titc.  show  of  strength”  in  one  part  of  1  bo  1  imes  rejected  a  aeon. 

In  addition,  on  off-weeks,  we  the  appliance  field,  namely  dish-  ad  featuring  “a  frank  message 
suggest  consideration  be  gpven  washers,  and  “more  signs  of  on  the  health  danger  from  smo  - 

to  the  use  of  multiple  small  strength  than  weakness”  in  the  cigaretes. 

space  ads  concentrated  in  one  clothing  market.  “Only  time  can  The  Times  disputed  state  j 


age  identification,  when  Mrs.  the  published  report  concluded 
troductory  year  called  for  11  _ • _ J _ v...  My 


issue— the  food  day  for  pack-  tell  the  surv'cy’s  real  potential,”  ments  as  being  “unsubstantial 


Accordingly,  new  copy 


four-color  insertions  in 


ro^Ss  iX^"eeneSl  weS-  Team  II’s  strategy  continued :  eight  months.  He  admitted  per-  oe  ne^imed,  "intr^ucing  . 
Iv  ma^zines-  “Consistent  with  this  advertis-  sonal  skepticism  at  the  start  revolutionary  new  cigaret  for 

sLtion  in^AlJL  -  of  that  small  space  of  the  plan,  but  declared  him-  smart  4  go: 

them  hfllf-Tiaire  feny^winy  on/i  newspaper  advertising  should  self  finally  sold  on  the  method  The  World-Telegram  &  s 
14  one-4Jiird  nave  fnur  ooIat  in  1*®  continued  for  package  iden-  — 5,000  telephone  interviews  a  will  carry  the  ad  as  ongnul; 


^  Shopper  is  most  prone  to  be  in-  Privately  Mr.  Gainsbrugh  men-  was  prepared  for  the  Times  aw 
lour  tioned  eight  years,  rather  than  the  ad  to  appear  Nov.  3 


eight  months.  He  admitted  per-  be  headlined,  “Introducing  > 


14  one^ird  page,  four  color,  in 
all  cities  over  50,000  popula¬ 
tion. 


be  continued  for  package  iden-  — 5,000  telephone  interviews  a  will  carry  the  ad  as  originally 
tification.  We  do  not  recommend  month,  60,000  a  year,  made  by  written, 
that  color  ads  again  be  used,  Sindlinger  &  Co.,  Ridley  Park,  *  *  *  .  1 

nor  do  we  suggest  that  this  be  Pai-  Played  back  for  the  press  Magic  and  Bagic, 


Hffl 


sonal  skepticism  at  the  start  revolutionary  new  cigaret  fori 


T  ^ available.  Team  stepped-up,  but  rather,  we  be-  was  a  telephone  interview  with  for  Men’s  Apparel  Guild  in  Cu- 
fi,  ^  COTers  and  Heve  it  advisable  to  continue  the  a  housewife.  She  was  asked  fornia  and  Boys  Apparel  GnM 

comic  ads  will  be  small  size  print  advertising  on  questions  on  local  economic  con-  in  California,  together  ritl 
sc  u  ed  dunng  the  first  few  least  every  other  ditions  to  the  background  of  her  Fashion  Creators,  sending  can- 

monms  of  the  hr^d  s  critical  •y^ggit/'  baby’s  howls.  “Do  you  intend  van  from  Los  Angeles  early  n«t 

At  the  outset  of  the  national  to  buy  a  new  car?”,  asked  the  year  to  30  leading  maActs 
In  addition  to  the  basic  print  campaign.  Team  II  recom-  interviewer,  after  finding  the  throughout  the  country,  hoping 
buys,  a  heavy  roto  supplement  mended  one  full-page  and  three  family  owned  a  1952  Chewy,  to  stimulate  newspaper  ads  for 
campaigfn,  giving  coverage  in  half-page  two-color  ads  in  a  list  “No,”  laughted  the  housewife,  their  creations, 
every  roto  city  down  to  60,000  ©f  Sunday  supplements  and  one  “because  of  that  little  fellow  •  •  • 

jwpulatioi^  was  planned  during  general  weekly  in  addition  to  a  you  can  hear.”  Checker  Motors,  Kalamaiw- 

c  u  months  of  the  year,  proposed  list  of  sustaining  *  •  •  Mich.,  promises  new  entry  ® 


Schedule  called  for  12  full-page,  -w^omen’s  monthly  publications. 


four-color  insertions.  “Three  supplements  have  tion,  one  of  many  new  products  near  future.”  Sydney  S.  Baroi 

Team  I  said  daily  newspapers  been  selected  because  of  their  of  Noxzema  Chemical  Co.,  Bal-  Public  Relations  Corp.,  Ne* 
were  not  recommended  since  tremendous  reach  and  urban  timore,  will  be  sent  to  stores  York,  has  publicity  account 
four-color  is  so  important  to  the  market  penetration,”  Team  II 
brand,  and  ROP  four-color  “is  said. 


u  can  hear.”  Checker  Motors,  KalamMW- 

*  •  •  Mich.,  promises  new  entry  ® 

Noxzema  medicated  skin  lo-  the  passenger  car  field  in  “semi- 
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By  Robert  B.  McIntyre 


DuPont  Puts  Heat  On 
For  Merchandising  Aid 


By  Robert  B.  McIntyre 

Because  local  marketing  sup¬ 
port  has  always  been  important 
to  the  success  of  E.  I.  DuPont 
de  Nemours  &  Co.’s  campaign 
for  “Zerex”  and  “Zerone”  anti¬ 
freeze  products,  the  company  is 
»gain  putting  the  heat  on  to 
enlist  merchandising  assistance 
of  newspapers  —  and  other 
media  —  for  its  1958-’59  cam- 
paig:n  (via  BBDO). 

Last  week,  Louis  Kruh,  super¬ 
visor  of  media  merchandising  at 
BBDO,  finished  signing  the  last 
of  special  letters  mailed  to  na¬ 
tional  ad  managers  and  adver¬ 
tising  representatives  of  340 
newspapers  strategically  located 
in  tile  three  "freeze  belts” 
throughout  the  U.  S. 

Questionnaire 

The  letter  to  the  ad  managers 
sought  their  “best  possible  mer¬ 
chandising  assistance”  and  in¬ 
cluded  a  questionnaire  on  which 
the  ad  managers  were  asked  to 
indicate  just  what  merchandis¬ 
ing  assistance  the  newspaper 
would  supply. 

The  letter  to  the  various 
newspaper  reps  included  a  copy 
of  the  letter  and  questionnaire 
sent  to  ad  managers  and  asked 
the  reps  to  follow  up  with  their 
own  letter  to  their  respective 
newspapers  “to  insure  maximum 
cooperation  and  return  of  the 
questionnaire.” 

Bureau  I.ietler 

The  Bureau  of  Advertising, 
ANPA,  in  a  letter  over  the 
signature  of  Robert  L.  Moore, 
greneral  sales  manager,  ex¬ 
pressed  its  own  and  the  NAEA’s 
support  of  the  DuPont  progrram 
and  urged  newspapers  to  return 
the  questionnaire  promptly  to 
BBDO’s  Lou  Kruh. 

"Later  on,”  the  Bureau’s  let¬ 
ter  said,  “please  send  Lou  the 
exhibits  and  summaries  of  any 
1<^1  marketing  service  activi¬ 
ties  you  have  been  able  to  render 
within  your  usual  policy.” 

Qieck  LiM 


BBDO’s  letter  enclosing  the 
‘Newspaper  Marketing  Assist¬ 
ance”  questionnaire  was  sent 
out  two  weeks  in  advance  of  the 
actual  starting  date  for  the 
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“Zei-one”  and/or  “Zerex”  inser¬ 
tions  in  the  newspapers  markets. 
The  letters  were  staggered  in 
their  mailing  to  conform  to  the 
various  “freeze  belts”  across  the 
U.  S.  —  Sept.  22  in  the  upper 
Mid-West  region;  Oct.  13  in  the 
mid-section  of  the  country,  and 
Oct.  27  in  the  Southern  states. 

Included  with  the  agency’s 
letter  was  a  check  list  of  sug¬ 
gested  merchandising  services 
plus  merchandising  material 
which  BBDO  offered  to  supply 
free  of  charge.  A  follow-up  let¬ 
ter  to  newspapers  encouraging 
their  support  was  sent  by  W. 
W.  Carty,  advertising  manager 
for  “Zerone,”  “Zerex”  anti¬ 
freeze. 

Mert'.handifiini;  Aids 

Among  the  merchandising 
aids  offered  to  newspapers  were : 
window  display,  material  iwst- 
ers  for  newspaper  delivery 
trucks,  suggested  copy  for  let¬ 
ters  and  cards  and  photographs 
of  Miss  Anti-Freeze. 

One  unique  gimmick  sug¬ 
gested  to  papers  by  BBDO  was 
to  have  classified  ad  takers  close 
each  telephone  call  with  “Now 
is  the  time  to  buy  anti-freeze 
and  make  sure  it’s  ‘Zerex’  or 
‘Zerone’.” 

“We  hope,”  Mr.  Kruh  told 
Editor  &  Publisher,  “that  our 
suggestions,  combined  with  any 
the  individual  papers  may  ‘think 
up,’  plus  the  available  free  ma¬ 
terial,  will  enable  the  newspa¬ 
pers  to  render  a  very  effective 
and  important  merchandising 
program  for  us.” 

Accelerated  Support 

If  past  performance  is  any 
criteria  Mr.  Kruh  and  DuPont 
won’t  be  disappointed.  For  the 
past  few  years,  DuPont’s  mer¬ 
chandising  program  has  accel¬ 
erated  in  its  rate  of  support  by 
newspapers. 

In  the  fall  of  1956,  DuPont 
launched  its  five-week  campaign 
in  some  200  newspapers.  Eighty- 
seven  percent  of  the  papers  con¬ 
tacted  that  season  backed  the 
campaign  with  heavy  local  mar¬ 
keting  assistance  and  support. 
Last  winter  291  newspapers,  or 
88%  of  332  contacted,  came 


through  with  merchandising 
support. 

88,674  Mailing  Pieces 

The  final  report  on  last  win¬ 
ter’s  merchandising  support 
which  Mr.  Kruh  present^  to 
DuPont  advertising  and  sales 
executives  —  a  report  he  hopes 
to  top  this  season  —  shows  that 
the  291  participating  newspa¬ 
pers  distributed  88,674  mailing 
pieces.  A  breakdown  of  this 
total  shows: 

12,045  jumbo  postcards;  22,- 
304  letters  to  the  trade;  31,952 
Zerex  merchandising  folders; 
4,638  broadsides  and  special 
mailers;  and  17,735  merchandis¬ 
ing  bulletins,  memos,  etc. 

“These  figures,”  Mr.  Kruh 
told  E&P,  “represent  a  minimum 
estimate  as  some  of  the  papers 
did  not  report  the  exact  number 
of  mailings  they  issued.  In  the 
case  of  the  Zerex  merchandising 
folders,  short  notes  or  letters 
accompanied  the  folders  in  most 
instances.” 

Mr.  Kruh’s  report  further 
noted  that  47  newspapers  pre¬ 
pared  jumbo  postcards;  130 
sent  letters  to  the  trade;  178 
imprinted  and  distributed  Zerex 
folders;  16  used  stories  in  mer¬ 
chandising  bulletins,  memos,  etc. 
Dealer  and  distributor  tie-in  ads 
appeared  in  42  newspapers;  dis¬ 
plays,  editorial  support  and 
posters  were  used  on  circula¬ 
tion  trucks  by  71  newspapers; 
and  1,237  personal  calls  were 
made  by  the  advertising  sales¬ 
men  of  51  newspapers. 

Other  Media  Support 

The  DuPont  Zerex-Zerone  me¬ 
dia  schedule  last  year  included 
the  use  of  radio  and  outdoor 
advertising.  All  radio  stations 
and  outdoor  plant  operators  on 
the  schedule  received  letters 
from  BBDO  urging  their  mer¬ 
chandising  support  In  the  case 
of  the  outdoor  plant  operators 
the  National  Outdoor  Advertis¬ 
ing  Bureau  cooperated  by  send¬ 
ing  letters  to  its  members. 

Mr.  Kruh’s  report  shows  that 
74  radio  stations  reported  mer¬ 
chandising  cooperation.  More 
than  30,424  mailing  pieces  of 
various  types  were  sent  out  by 
61  radio  ^tions;  personal  calls, 
newspaper  ads,  billboards  and 
telephone  messages  were  used 
by  19  stations  to  merchandise 
the  campaign. 

Merchandising  assistance  was 
given  by  126  plant  operators. 

Additional  ImpreMions 

“The  media  merchandising 


DuPontZerex'astifrKn 

witk  MR-8  keeps  jiour  urk  coaiing  system 
Chemically  Safe  from  nst  and  corrosion! 


iiiiiiiiiiiiniiiiuiiiHiiiiiiiiiniiiiiiiiffiiH 

campaign  created  more  than 
120,785  additional  impressions 
for  Zerex  and  Zerone,”  Mr. 
Kruh  said.  He  added  that  this 
does  not  include  display  ex¬ 
posures,  editorial  support,  truck 
posters,  tie-in  ads,  etc. 

(According  to  Media  Records 
figures,  DuPont  last  year  spent 
$596,209  in  newspaper  space 
for  Zerex  and  Zerone). 

At  the  conclusion  of  this 
year’s  campaign  Mr.  Kruh  will 
send  “Thank  you”  notes  to  all 
participating  media.  He  is  most 
anxious  to  receive  detailed  re¬ 
ports,  with  photographs  or  sam¬ 
ples,  of  the  merchandising  as¬ 
sistance  griven  by  the  various 
newspapers  contacted. 

These  reports  will  be  included 
in  a  presentation  to  DuPont  ad¬ 
vertising  and  marketing  officials 
soon  as  this  year’s  campaigni  is 
wrapped  up. 


Equitable  Drops  K  &  E 

Equitable  Life  Assurance  So¬ 
ciety  of  the  U.  S.  and  Kenyon 
&  Eckhardt,  Inc.,  this  week 
jointly  announced  severance  of 
their  five-year  client-agrency  re¬ 
lationship  owing  to  a  basic  dis- 
agp'eement  over  advertising 
policy.  K&E  will  continue  to 
handle  the  account  until  Feb.  1, 
1959. 

• 

Coste  To  Head  OAI 

Atlanta,  Ga. 

Felix  W.  (k)ste,  vicepresident, 
The  Coca-Cola  Co.  in  chargee  of 
marketing,  will  become  president 
of  Outdoor  Advertising,  Inc., 
New  York,  when  he  retires 
Dec.  31. 
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Nerchi-Eliia  Opens 
57-Paper  Bingo  Game 

For  the  first  time  Bingo  will 
be  played  through  57  newspa¬ 
pers,  coast-to-coast. 

The  Necchi  Sewing  Machine 
Sales  Corp.  has  made  Bingo 
one  of  the  main  themes  of  its 
fall  advertising  campaign.  On  I 
Nov.  2,  the  first  Necchi-Elna 
Bingo  card  will  be  published  in 
Sunday  newspapers.  The  game 
is  free.  The  contestant  need 
only  go  to  the  nearest  Necchi- 
Elna  dealer  to  obtain  a  num¬ 
ber  call  sheet  to  fill  out  the 
sonry,”  said  Mr.  Parker.  “People  card  printed  in  the  newspaper, 
like  to  go  where  other  peojrle  Contestants  making  “Bingo" 
go.  They  want  to  have  fun.”  "’*•'  ^  Discount  Certificate 

and  immediately  become  eligible 
‘  “  Due-Bill-  fpj.  Grand  Prize  Drawing  of 

In  the  22  years  the  Concord  a  two-week  trip  to  Europe  for 
has  been  in  business  it  has  never  two,  or  one  of  100  Necchi  or 
traded  due-bills  for  advertising  Elna  sewing  machines.  All 
space.  “Pay  and  be  paid  is  our  players  not  making  Bingo  r^ 
philosophy,”  Mr.  Parker  said,  ceive  a  consolation  prize. 

“And  we  are  willing  to  pay  In  throwing  the  game  open 
for  large  space,  and  for  pre-  to  a  possible  42,500,000  players 
ferred  positions  on  occasion.  We  at  one  time,  Necchi-Elna  is  cre- 
also  think  frequency  in  major  ating  a  participation  record, 
metropolitan  centers  is  import-  The  Bingo  campaign  is  a  key 
ant.  It  lets  people  know  that  jiart  of  the  bigge.st  promotion 

_  _  _  our  hotel  is  in  operation  all  the  drive  in  Necchi-Elna’s  history, 

$250,000,  makes  Kiamesha-Con-  account  executive  responsible  time.  with  newspaper,  television  and 

cord,  Inc.,  the  largest  resort  for  the  Concord’s  campaign.  « .i  i  i  magazine  spending  of  more  than 

hotel  advertiser  in  the  U.  S.  “We  write  about  the  fun  people  •  schedule  $1,000,000  in  a  75-day  pre-holi- 

It  keeps  the  Concord’s  800  ran  have  at  the  Concord.  We  tell  “What  is  most  important  the  day  period, 
rooms  well  occupied  from  May  1  about  the  celebrities  who  visit  dominant  space  gives  the  Con- 
through  October,  profitably,  and  us,  the  prominent  sports  pro-  cord  the  prestige  it  deserves.  ^ 

comfortably  used  also  during  fessionals  on  our  staff,  dedicated  And  I  can  tell  you  honestly,  that 
the  winter.  to  the  task  of  seeing  our  guests  while  we  do  not  mention  con- 

The  hotel  can  handle  1,800  have  a  good  time  while  they  are  ventions,  it  draws  plenty  of  Loil^lliore  C.4.4A 

people  and  yet  be  “sold  out”  ut  the  Concord.”  convention  inquiries.  ’ 

wdth  1200,  depending  upon  the  In  full-page  space  currently  The  newspapers  used  most  Niagara  Falls,  Out. 

number  of  suites  engaged.  It  running,  the  Concord  is  inviting  frequently  are  the  Noe  York  D.  E.  Longmore,  president, 

has  been  in  business  for  23  those  who  plan  conventions  to  Times,  New  Y'ork  Post,  Phila-  McKim  Advertising  Ltd.,  was 

years,  starting  as  a  summer  ■‘'ee  that  members  of  their  delphia  Inquirer.  Montreal  Star,  elected  president  of  the  Can- 

resort  when  Arthur  Winarick  groups  enjoy  two  vacations  at  Cleveland  Plain-Dealer,  Miami  ad ian  Association  of  Advertising 

put  several  hotels  together  as  the  same  time — “summer  sun  (Fla.)  Herald,  Baltimore  Sun,  Agencies  at  its  two-day  meeting 

the  Concord.  Since  then  it  has  and  winter  fun”  (See  cut).  and  Boston  Globe.  A  trial  is  here.  He  succeeds  Elton  John- 

been  expanding.  Sixteen  years  Action  pictures  show^  people  being  made  of  space  in  the  TI  all  son,  chairman  of  Stanfield, 

ago  the  drive  was  started  to  the  pool,  skiing,  toboganing,  Street  Journal.  Johnson  &  Hill  Ltd. 

make  Kiamasha  in  the  Catskills,  skating,  smiling  and,  oh,  so  very  T  »  “  ' 

from  New  York,  an  i 

all-year-round  hotel.  About  10  Copy  talks  about  nature’s,  .  j 

years  ago  the  convention  buildup  rather  than  the  hotel’s  archi-  I 

began. 

“We  have  added  convention  “Now  you  don’t  have  to  c/ioose  ■■  -2::^ Jk 

a  month  at  a  time  at  between  Summer  Sun  and  Win- 

has  now  be-  K 

a  90%  f^r  both. 

occupancy,”  Mr.  “This 

“We  expect  soon  to  for 

November  and  April.  We  have  •  •  • 

seiwed  as  many  as  800  different  beginners  (with  expert  instruc- 
groups  a  year,  tion  available).  Thrill  to  breath- 
both  large  and  small,  and  ex-  taking  tobogganing!  Glide  oyer  VV' 
pect  to  increase  soon  outdoor  indoor 

to  up  before  a  roaring 

..  .  ,,  bre  Swiss 

.  .  .  your 

years  our  business  has  increased  aw'ay  in  our  Tropical  Indoor 

300%.”  Pool.  Get  a  deep,  rich,  healthful 

Conventions  are  never  men-  tan  .  . .  even  on  cloudy  days !  Re- 

advertise-  lax  in  a  inillionaire’s  Health  WELL-EARNED  APPLAUSE  m.rb  fh.  pr.sanf.fion  of  .  cit.tion  fo  tk 

ments  that  have  become  a  trade-  Club.  Come  home  feeling  like  a  offorh  to  unify  tho  building  -nd  r« 

maik  of  the  Concord.  million!  All  this  for  far  less  estate  businesses.  Left  to  right — Russell  W.  Young,  advertising  directoi 

‘Nor  do  we  boast  about  the  than  costs  South!  But  hurry  .  .  ,  Lester  P.  Jenkins,  classified  advertising  manager;  and  Donald  A.  Wilc« 

achitecture  of  decoration  of  our  make  your  reservation  now!”  president  of  the  Washington  Association  of  Realtors. 


Large  Newspaper  Ads 
Fill  Hotel’s  Rooms 
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Variety  is  a  reason  why 

III  Philadelphia  nearly  everybody  reads  The  Bulletin 
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First  Fashion  Pictures  From  Paris 


■jr  wme  CbMMCU. 


For  the  latest  in  fasliions.  food,  clubs,  home,  gardens 
and  scores  «)f  other  subjects,  women  in  Greater 
Philadelphia  depend  on  The  Evening  and  Sunda> 
Bulletin. 

This  newspaper  is  tailored  to  the  varied  interests 
of  all  members  of  the  Philadelphia  family. 

It  is  this  family  appeal  of  The  Bulletin  that  helps 
make  it  such  an  effective  advertising  medium.  It 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia  — Evening  and  Sunday! 


- iftr  ^tntng  'Kullrtm  — - 

Women  Today 


delivers  sales  messages  which  are  read  in  the  home, 
wliere  most  of  the  decisions  to  buy  are  made.  Phila¬ 
delphians  like  The  Bulletin.  They  read  it,  respect 
it  and  respond  to  the  advertising  in  it. 


Adrertisinfi  Offices:  Pliiladelphia  •  New  York  •  Chicago 
Representatives:  .‘'awyer  Ferguson  Vi'alker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco  • 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach. 


nCTVIES  of  Mm  TarH  tototowa.  toown  taduy  for  tto  ftnt 
thM  in  AcMrtea,  rtvaal  tto  tonmaue  ctongM  tn  f««hton'»  futura^ 
Thtm  pimiagrmto  w«f«  takan  In  Paria  nrkmvaty  lor  Tba 
Butotto  to  Piwikb  phoaugfftor  Jacqtw  Rottctkon.  Ctock  tto 
potrrta  of  Mwa  ttoy  Ahattato  -nawa  toadilnad  laaa  than  a  month 
tfo  tram  tto  Frtnch  ototal  aito  alrandy  atfarUnc  Amariean  toto> 
taaa  aa  dmignm  and  raanufactaren  prrfar^  in  adapt  ttoaa 
craatfona  In  rktitoa  PtdIa<Mp*tIa  tonpa  nUl  to  ahnarUic  to  v«cka 
to  CMB*. 

Nala  tto  audaciotjaly  toort  airtrts  and  tto  aparp-agr  *nrwtw»aa- 
axpraaaad  to  ttotr  Inulil  Sm  tto  ''Trapraa  Un»“  whldt  mato  Yv«a 
SL  Laurant  attoeauor  to  Ito  late  Dior,  tto  acnaatkm  nf  Par>«' 
IVaa  and  ottor  potato  Utoatratad  mark  ttoa  maann  w  tto  to 
rlaniflc  el  a  imr  faahkai  »ra! 
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‘Satevepost’  To  Break 
Auto  Drive  in  Papers 


CAM — John  H.  Kidder  becomei 
a  main  cog  in  fhe  Akron  (Oliio| 
Beacon  Journal  wheel  with  hii 
promotion  to  Classified  Advertis¬ 
ing  Manager  (CAM),  succeeding 
Robert  Wheeler,  now  ad  director 
of  the  Detroit  Free  Press,  Mr. 
Kidder  has  been  on  classified  ttif 
for  21  years. 
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Co-op  Linage 
Polishes-Off 
Polisher  Sales 

Thousands  of  lines  of  co-op 
newspaper  advertising  are  back¬ 
ing  current  department  store 
promotions  for  the  Shetland  line 
of  rug  cleaning  floor  polishers 
in  a  new  fall  program  started 
by  the  Shetland  Company,  Lynn, 
Mass. 

The  program  was  first  tested 
in  four  markets  last  June  and 
so  successful  were  the  tests  that 
company  officials  decided  to 
make  the  plan  its  key  to  recoi-d 
sales  during  the  fall  selling 
season. 

Test  Markets 

The  first  four  tests  covered 
Miami,  Atlanta,  Rochester  and 
San  Francisco.  Stores,  such  as 
Burdine’s,  Rich’s,  Inc.,  Sibley, 
Lindsay  &  Curr  Co.,  and  the 
Emporium,  advertised  the  Shet¬ 
land  T-17  at  $29.95. 

Large  newspaper  space  was 
used,  with  emphasis  on  art  and 
copy  pointing  up  the  T-17  fea¬ 
tures  as  compared  with  other 
polishers.  In  addition,  stores 
used  window  displays  and  point- 
of-purchase  material.  Clerks 
were  acquainted  with  the  fea¬ 
tures  of  the  polisher.  Result: 
several  thousand  Shetland  pol¬ 
ishers  moved  within  a  week. 

Using  the  same  advertising 
and  point-of-purchase  approach, 
Loveman,  Joseph  and  Loeb, 
Birmingham,  tried  the  program 
last  August.  The  store  sold  300 
Shetland  polishers  within  four 
days. 

Suggested  Layouts 

Encouraged  with  these  suc¬ 
cesses,  Shetland  decided  to  move 
into  other  markets.  It  prepared 
suggested  layouts  and  copy. 
Stores,  advised  of  the  prog^m’s 
success,  decided  to  follow  it. 

Last  month,  Shetland  put  the 
program  in  action  in  many  more 
markets.  Gayfer’s  in  Mobile, 
Alabama,  ran  a  full-page  ad 
Sept.  14.  One  hundred  and 
fifteen  T-17  polishers  were  sold 
the  day  following  the  ad,  and  45 
more  during  the  next  two  days. 

Wurzburg,  Grand  Rapids, 
tried  the  suggested  program  and 
sold  200  units  in  four  days, 
after  using  a  full  five-column 
ad. 

The  success  of  the  Shetland 
advertising  in  newspapers  was 
not  limited  east  of  the  Missis¬ 
sippi.  On  Sept.  14  the  May  Com- 


Southern  Co. 

pany  and  Broadway  Stores,  Los  A  r^T*O0^T*rirn 

Angeles,  broke  with  full  five-  ^  i. 


column  ads  simultaneously.  •'rV’T'*  A  J 

Sales,  for  one  week,  topped  one  1  Tl  S  /\  rl  Tfl 

thousand  units  in  both  stores.  ▼▼***'^ 

Not  since  Shetland  has  been  in  Movtoomfry  it. 

business  has  such  a  sales  record  ,  .  Montgomery,  AU. 

been  approached.  On  the  west  .  t 

coast,  they  say  it  is  doubtful  if  ^ 

such  sales  were  ever  recorded  ^tory  of  the  South  s  pro^ 
for  any  household  electrical  ap-  development  in  the  fiel^of 
pliance  within  one  week.  mdust^,  commerce,  agricultuit, 

Last  month,  stores  like  Shil- 

lito’s  in  Cincinnati  sold  out  their  the  7th  District  Public  Relat^ 
supply  of  Shetland  T-17  polish-  Awa»-d^  of  t^ie  Advertuinj 
ers  within  three  days,  while  Federation  of  America 
Lazarus  Company,  Columbus,  award  for  the  puMic 

moved  its  complete  stock  within  relations  campaig^ 
two  days.  Famous  Barr  in  St.  done  the  most  for  the  South  thu 
Louis  sold  115  the  first  day  after  year”  was  made  to  The  Southern 
its  ad  broke.  Company,  electric  utility  11m 

Polsky,  Akron,  is  especially  ^'‘th  hea^uartera  in  Atlanti, 
favorable  toward  Shetland  since  Ga.,  and  Birmingham,  Ala. 
its  sales  hit  300  units  within  five  ..  ««  » 

days  after  it  used  the  company’s  McManus  Accept, 

program.  „  .  ,  C.  B.  McManus,  chairman  of 

Shetland  expects  about  3o0  de-  ^he  Southern  Com¬ 
partment  stores,  plus  a  few  accepted  the  award  for 

thousand  small  dealers,  to  par-  company  at  the  annual  7th 
ticipate  m  the  program  from  pjstcict  AFA  meeting  here. 


McManus  Accept, 

B.  McManus,  chairman  of 


now  through  Christmas.  Ads  campaign,  built  around 

are  being  placed  on  a  coopera-  „The  Last  Half  of 

tive  basis,  it  was  said.  Twentieth  Century  Belongs 

*  4  1^°  South,”  has  been  executed 

New  ANA  Program  Aids  by  The  Southern  Company’s  id- 
Advertising  Edueation  vertising  agency,  Liller,  Nesl, 

Battle  &  Lindsey,  Inc.,  Atlanta 
A  new  program  for  the  ad-  Agency  officials  explained  that 
vertising  industry  to  assist  in  t^e  campaign  was  undertaken 
the  education  of  future  adver-  three  years  ago  when  Southern 
Using  managers  who  are  now  Company  officials  decided  that 


tising  managers  who  are  now  Company  officials  decided  that 
in  colleges  has  been  announced  telling  the  nation  the  story  of 
by  the  Association  of  National  “the  outstanding  progress  taking 
Advertisers.  place  in  many  fields  of  endeawr 

The  program  was  developed  the  South  would  be  an  im- 
when  the  ANA  Board  of  Direc-  poitant  service.” 
tors  recognized  that  the  ANA 

Advertising  Management  Guide-  Pouc  Companies 

book  .series  would  provide  valu¬ 
able  teaching  material  at  the  The  area  of  the  South  covered 
university  level.  by  the  campaign  is  that  served 

Specific  aim  of  the  plan  is  to  by  the  four  companies  com- 
encourage  ANA  members,  and  prising  The  Southern  Company 
all  outside  ANA  who  have  a  .system — Alabama  Power 
vital  stake  in  the  sound  growth  pany,  Georgia  Power  Company, 
of  advertising,  to  donate  the  Gulf  Power  Company  (Fla.) 
Guidebooks  to  colleges  and  uni-  and  Mississippi  Power  Company, 
versifies.  “The  public  relations  beneft 

Price  of  the  Guidebooks  for  of  such  a  program  is  obviow 
educational  institutions  is  $97.50  from  the  content  of  the  adver- 
— a  35%  discount  from  the  tising,”  explained  John  K.  Ott' 
charge  of  $150  to  other  non-  ley,  Jr.,  agency  vicepresident 
members.  and  account  executive.  “We  have 

•  attempted  through  pictures,  cut- 

Budge,  Calendar  Se, 

The  National  Retail  Mer-  space  to  give  the  readers  of 
chants  Association’s  1959  Silver  leading  general  and  national 
Jubilee  issue  of  its  Sales  Promo-  news  publications  a  better  pifr 
tion  Budgeting  Plarming  Galen-  ture  of  the  true  face  of  that 
dar  was  issued  this  week.  The  region.” 

Calendar,  a  promotion  tool  for  In  addition,  the  program  has 
25  years,  contains  budgeting  been  carried  in  leading  southern 
procedures  for  retail  promotion  newspapers  in  order  that  cih- 
departments,  as  well  as  stand-  zens  of  the  area  may  themselves 
ardized  forms  for  use  in  plan-  know  of  the  progress  of  the 


“The  public  relations  beneK 
of  such  a  program  is  obvious 
from  the  content  of  the  adver- 


ning  advertising. 


region,  it  was  explained. 
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CLASSIFIED  CLIISIC 


Realtors,  Gar  Dealers 
Ask  CAM  Cooperation 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


“The  average  realtor  is  too 
busy  trying  to  sell  properties 
and  does  not  devote  sufficient 
time  to  the  thought  and  prepara¬ 
tion  of  his  advertising,”  accord¬ 
ing  to  Milton  M.  Strouse,  ex¬ 
ecutive  secretary  of  the  Penn¬ 
sylvania  Realtors  Association, 
Inc. 

Speaking  before  the  delegates 
to  the  1958  PNPA  Classified 
Clinic  Oct.  26-28,  at  University 
Park,  Mr.  Strouse  suggested 
that  CAMs  could  help  overcome 
this  resxilt-retarding  situation. 

“Here  is  where  you  can  do  a 
better  job,”  he  said.  “Have  your 
advertising  solicitor  point  out  to 
the  Realtor  that  a  poorly  writ¬ 
ten  advertisement  produces  poor 
results.  When  your  solicitor 
reads  the  advertisement,  he 
should  be  frank  with  the  Realtor 
as  to  his  personal  reaction.  If 
it  is  a  poor  advertisement,  tell 
him  so  and  give  the  reasons  for 
it.” 

Copyrighted  Term 

Urging  CAMs  to  encourage 
“Realtors,”  a  term  copyright^ 
by  the  National  Association  of 
Real  Estate  Boards,  to  identify 
themselves  as  Realtors  by  using 
the  term  in  their  copy,  Mr. 
Strouse  also  suggested  some 
revenue  producing  features  on 
this  theme: 

“Another  suggestion  is  to 
have  the  Board  in  your  commun¬ 
ity  carry  a  cooperative  adver¬ 
tisement  explaining  the  use  of 
the  term  Realtor  or  the  services 
they  are  qualified  to  give  the 
owner.  The  names  of  the  Board 


members  should  appear  in  the 
advertisement.  This  should  be 
done  on  a  weekly,  semi-monthly 
basis  and  on  the  same  day.  In 
some  instances,  we  know  that 
these  public  relations’  advertise¬ 
ments  have  been  running  for  10 
years  without  interruption. 

“Every  year  we  have  a  Real¬ 
tor  Week  which  incidentally  will 
be  April  12-19,  1959.  You  should 
make  special  preparations  for 
your  Classified  Advertising  dur¬ 
ing  this  National  Week  by  the 
Realtors  in  your  community. 
Here  again  is  an  opportunity  to 
have  a  special  heading,  such  as 
stating  what  the  term  Realtor 
means. 

“Another  suggestion  is  to  use 
the  Realtor  Pledge  surrounded 
by  advertising  copy  of  the  Real¬ 
tor  Board  members  in  your  area. 
Take  advantage  of  the  National 
promotion  of  this  week.  In  the 
past,  many  of  you  have  failed  to 
do  so  and  we  know  that  you  as 
well  as  our  Realtors  will  benefit 
from  it.” 

Auto  Dealers  in  Red 

Representing  the  Pennsyl¬ 
vania  Automotive  Association, 
Edwin  W.  Parkinson,  assistant 
manager,  said  52.6%  of  the  na¬ 
tion’s  auto  dealers  were  in  the 
red  for  the  first  six  months  of 
1958.  He  attributed  an  important 
share  of  responsibility  for  these 
losses  to  the  cut-throat  price 
competition  which  prevented 
dealers  from  selling  at  a  fair 
profit.  “Wiser  advertising  man¬ 
agement,”  he  said,  “would  have 
paid  off  in  more  profits  to  the 
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Classified  Quarter-Century  Club 


Another  in  a  series  of  sketches 
of  veterans  who  were  honored 
by  ANCAM  with  Special  certifi¬ 
cates.  It  tells  how  they  got 
into  classified  and  what  made 
them  stay.  Today’s  subject: 
WILLIAM  W.  SHANK,  Classi¬ 
fied  Advertising  Manager, 
Charleston  (W.  Va.)  Daily 
Mail  and  Gazette. 

*  *  * 

It  started  in  mid  1927  when 
I  answered  a  classified  ad  for  a 
collector  ...  to  collect  Gazette 
Want  Ads!  I  was  employed  at 
the  time  but  wanted  a  part  time 
job  that  would  allow  me  to 
attend  school.  So  I  worked  the 
balance  of  the  summer  at  full 
time  and  reverted  to  part  time 
when  school  started.  I  went  from 
part  time  collecting  to  part  time 
soliciting  then  full  time  as  an 
outside  solicitor.  By  this  time  I 
knew  there  was  nothing  else  that 
would  furnish  the  challenge  as 
found  in  classified.  There  was 
the  challenge  of  stiff  competi¬ 
tion,  beating  last  period’s  ad- 
iniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiM 
dealer  and  the  newspaper.” 

He  pointed  out  that,  “Much  of 
the  unethical,  misleading  or  oc¬ 
casionally  dishonest  advertising 
thaj  we  saw  sponsored  by  a 
minority  of  our  dealers,  not  only 
helped  to  destroy  the  profit  pos¬ 
sibilities  of  a  great  retail  in¬ 
dustry  but  went  far  to  convince 
the  public  that  many  of  the 
franchised  new  car  dealers  are 
a  bunch  of  unreliable  tricksters 
and  not  to  be  trusted  in  a  legiti¬ 
mate  business  transaction.” 

Blaming  “price  alone”  adver¬ 
tising  for  the  dealer’s  plight, 
Mr.  Parkinson  suggested  that 
CAMs  work  out  a  planned  pro¬ 
gram  of  advertising  with  the 
auto  dealers  in  their  communi¬ 
ties  covering  points  other  than 
price,  as  follows: 

“1.  Experience  in  service  and 
in  sales.  The  experience  of  the 
dealership  as  well  as  employees, 
individually  and  collectively,  can 
be  used  in  copy  so  that  it  will 
appeal  and  draw  customers. 

“2.  Employees  —  names  and 
faces  make  news  in  advertising 
just  as  they  do  in  news  stories. 
A  series  of  ads  featuring  the 
experience,  training  and  talent 
of  employees  can  do  much  for 
dealerships. 

Dealer  Contributions 

“3.  Facilities — ^which  offer 
convenience  (because  of  speed) 
will  not  only  help  sell  service 
but  also  new  and  used  cars  and 
trucks. 

“4.  The  contribution  of  dealer¬ 
ships  (by  investments,  pur¬ 
chases,  and  payrolls)  to  the  eco- 

BDITOR  6C  PUE 


William  W.  Shank 


count  and  linage.  No  humdrum 
job  here — never  two  days  the 
same.  And  all  the  time  keeping 
a  finger  on  the  pulse  of  the 
public.  I  don’t  believe  there's 
any  other  barometer  that  r^ 
fleets  the  economic  situation  as 
accurately  as  classified.  That,  in 
a  nut  shell,  is  why  I’ve  stayed 
in  classified. 

!iiiiiiiiiiiiiiiiiiiiiiiMiiiiiiiiiii:iiiiiiuiiiii:iiiiiiiiiiiii»iniiiiiiiiniiiiiiitinitHBa 

nomic,  religious  and  social  wel¬ 
fare  of  the  community  is  infor¬ 
mation  that  will  bring  public 
appreciation  and  understanding. 

“5.  Used  cars  that  have  spe¬ 
cific  appeals  other  than  price. 
discounts,  over-allowances  and  • 
“crazy  credit  terms”  can  be  de¬ 
scribe  to  good  advantage.  Let 
your  copy  feature  testimonials 
or  description  of  the  previous 
owner;  selling  points  used  when 
the  car  was  new;  unused  mile¬ 
age;  warranty  —  anything  but 
price-cuts. 

“6.  Special  services  offered  by 
dealerships,  such  as  driver  train¬ 
ing  courses,  service  indoctrina¬ 
tion  for  ladies,  contests,  lending 
cars  for  driver-training,  and 
other  specials  which  promote 
goodwill.” 

The  Clinic  was  conducted  by 
former  ANCAM  prexy  .lames  G. 
Slep,  Altoona,  (Pa.)  A/iVrof. 
Another  former  ANCAM  pr^' 
dent,  William  F.  Carr,  Pbtto-  ' 
delphia  Bulletin,  spoke  o" 
“New.spaper  Sales  Horizons". 

• 

Tucker  Promoted 

Los  ANGELES 

Harold  Tucker  has  been  ap¬ 
pointed  assistant  manager  of 
the  Los  Angeles  office  of  Cres- 
mer  &  Woodward,  Inc.,  news¬ 
paper  representatives.  Prior  to 
joining  C&W  in  1953,  Mr 
Tucker  was  with  the  local  offirt 
of  Erwin,  Wasey,  Ruthrauff  « 
Ryan.  Before  coming  to  Los 
Angeles,  he  was  media  director 
of  Barnes  Chase  Agency,  San 
Diego. 
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TAKE  A  LONG 

at  the  new  picture  in 

NEW  MEXICO 

with  $639,099,000 
retail  sales  in  these 
sixteen  markets . . . 

New  Mexico  today  is  the  4th  fastest-growing 
state  in  the  Union.  New  Mexico  ranks  1st  among 
the  states  in  both  production  and  reserves  of  the 
mineral  that  is  changing  the  world — uranium.  It 
is  also  1st  in  the  production  of  potash,  2nd  in  the 
production  of  manganese,  molybdenum,  beryl  and 
perlite  and  5th  in  the  production  of  copper.  New 
Mexico  ranks  4th  in  natural  gas  production  and 
7th  in  oil  production. 

It  produces  many  other  metallic  and  non-metallic 
ores  with  a  total  value  in  the  hundreds  of  mil¬ 
lions  annually. 

New  Mexico’s  livestock  and  agricultural  produc¬ 
tion  is  thriving  in  a  year  of  good  rainfall.  Industry 


is  moving  into  New  Mexico  on  a  new  scale  for 
the  state,  atomic  energy  installations  are  increas¬ 
ing  in  size  and  importance,  government  payrolls 
are  rising,  population  is  shooting  upward  and 
business  is  booming  in  every  daily-newspaper-city 
in  the  state. 

To  get  YOUR  SHARE  of  this  expanding  new 
market,  you  need  the  16  daily  papers  that  provide 
the  ONLY  way  to  cover  these  16  important  mar¬ 
kets,  where  retail  sales  in  1957  totaled  $639,099,000 
(calculated  from  N.M.  Bureau  of  Revenue  sales 
tax  collections). 

New  Mexico  folks  read,  trust,  and  respond  to 
their  home-town  daily  papers.  You  can’t  afford 
not  to  use  them. 


To  SELL  New  Mexico,  you’ve  got  to  TELL  New  Mexico 
in  THESE  16  daily  newspapers 


■ilamogordo  Daily  Nexvs 
^rtesia  Daily  Press 
Carlsbad  Current-Aryus 
Clovis  N ews-J ournal 
Fannitiyton  Daily  Times 
Gallup  Daily  Independent 
Hobbs  Daily  N ews-Stin 
Las  Cruces  Sun-News 


Las  Vegas  Daily  Optic 
Lovington  Daily  Leader 
Portales  News-Tribune 
Raton  Daily  Range 
Roswell  Daily  Record 
Santa  Fe  New  Mexican 
Silver  City  Daily  Press 
Tucumcari  Daily  News 


Write  any  of  these  publishers — they  will  gladly  help  you  plan  a  New  Mexico  vacation  or  locate  a  new  plant  facility  or  business  location. 
editor  &  PUBLISHER  for  November  1,  1958 
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EMPLOYERS  REINSURANCE 
CORPORATION 

21  W  Tenth,  Kansas  City.  Mo 
Ne.v  York.  ChicaKO,  San  Francisco. 
107  ■William  175  W  100  Bush 

St  JacKson  St 


CIRCLL4T10IS 


Tardy  Collections 
Can  Be  Conquered 


By  George  A.  Brandenburg 


The  importance  of  solving  gest  collecting  on  Sunday  morn- 
carrier  collection  problems  so  as  ing,  and  it  no  doubt  pays  off. 
to  provide  newspapers  with  Have  you  ever  suggested  to 
necessary  opei’ating  revenue,  is  your  carrier  that  he  check  with 
emphasized  by  Carl  W.  Reiner,  the  neighbors  to  see  when  the 
Elkhart  (Ind.)  Truth.  problem  subscriber  is  at  home? 

“Need  I  tell  you  that  the  man  It’s  also  possible  for  people  to 
who  acts  vigorously  in  collecting  pay  at  the  newspaper  office 
evei-y  outstanding  dollar  for  his  although  this  is  generally  agreed 
publisher  can  well  be  the  most  to  be  a  last  resort.  Maybe  it’s 
valuable  man  in  his  publisher’s  a  good  thing  to  collect  a  month 
employ  in  a  period  when  adver-  in  advance  or  suggest  having 
tising  income  is  dowm,  and  pro-  the  customer  leave  the  money  in 
duction  costs  are  constantly  a  certain  place  for  the  carrier, 
increasing,  profit  margins  are  Maybe  this  subscriber  is  willing 
narrowed  and  there  is  a  conse-  to  leave  the  money  with  the 
quent  shortage  of  ■working  capi-  neighbors  who  have  hours  that 
tal?”  Mr.  Reiner  reminds  fellow  correspond  with  the  Little  Mer- 
circulators.  chant’s  collection  hours.  One 

very  practical  suggestion  is  not 
Hiphlighis  Survey  jet  bill  build  up  to  the 

Based  on  a  survey  among  point  where  it  seems  like  a  lot 
Central  States  members,  Mr.  money. 

Reiner  suggested  ways  in  which  Experience 

circulation  managers  need  no 

longer  “be  a  slave  to  the  Little  “You  may  be  shocked  to  learn 
Merchant.”  He  pointed  out:  that  up  until  recently  as  high 

“Sometimes  the  hardest  thing  as  25%  of  my  collection  and  sub- 
to  do  is  to  put  ourselves  literally  scription  income  was  not  in  as 
in  the  position  of  the  young  man  of  the  close  of  business  on 
who  is  faced  •with  the  problem  Wednesday  following  the  de¬ 
subscriber  who  is  “never  at  livery  week.  Let  me  hastily  add 
home.”  I  want  to  tell  you  that  that  we  are  now  well  on  the  way 
you  have  more  different  angles  to  correcting  this  situation.  Two 
on  this  question  than  any  other,  months  ago  we  raised  the  price 
Some  of  your  suggestions  were  of  our  newspaper  from  a  nickel 
as  follows:  A  telephone  call  to  to  7c  and  from  30c  to  35c  per 
the  subscriber,  or,  leaving  a  note  week.  We  publish  G  days  each 
in  that  subscriber’s  paper  asking  week,  Monday  through  Satur- 
him  to  cooperate  someway  so  day.  Taking  advantage  of  the 
that  they  can  get  together,  fact  that  we  were  about  to  in- 
Here’s  a  good  one!  Why  not  go  crease  our  subscription  income 
where  the  people  work  and  col-  considerably,  I  upped  the  price 
lect  the  bill.  und  the  PROFIT  margin  to 

“Although  a  Sunday  morning  both  carriers  and  distributors, 
collection  might  be  a  delicate  At  the  same  time  I  informed 
approach,  still  some  of  you  sug-  them  that  as  of  that  date  we 


PUBLICITY  CHAMPS — Arvey  R.  Drown,  center,  circulation  manaqer 
of  the  San  Francisco  News,  poses  with  two  winners  of  the  Newspaperboy 
publicity  awards  given  by  the  California  Newspaperboy  Foundation. 
At  left,  W.  E.  Buhrle,  Glendale  News-Press;  at  right,  E.  L.  "Dewey" 
Schellenberg,  San  Diego  Union  and  Tribune. 
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RUN-OF-PAPER  COLOR  PRESS  ROOMS  ARE  POWERFUL  SALES  ROOMS  —  Advertising  Vice  President.  John  Soughan,  of  Pepsi  Cola 
Company  says:  "Color  is  most  important  in  selling  packaged  goods  and  is  a  powerful  tool  in  the  sale  of  Pepsi  Cola." 


^’()H  can’t  I)cat  ROl*  tolot  power.  For 
iiislaiKe.  l*ep^i-(’ola  doiiltled  take-lioine  s.tles 
will)  ROI’  (olor  ( ainpai;.4iis.  .Mso,  it  is  a 
st.iillint*  lat  t  that  iiiaiiy  powerltd  teports  on 
(olor  ad\eitisin)4  leMilts  ate  (oinin;.;  Iioin 
siiiidl  towns! 

rite  smart  small  town  newspajtets  are 
at  ( epiin,”  the  t  hallen^e  ol  ROI’  color  .  .  .  ;ind 
are  fmdin<>  that  ROI’  color  is  a  small  |>lant 
key  to  int  teased  jtiolits.  This  h;is  ha|)pencd 
in  towns  ttl  under  20,001)  population!  One 
sni  h  newspiipei ,  piolitahly  pioneerin'*  toior, 
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ran  o\ei  (iOO.OOO  lines  ol  ROI’  color  in  I!).')?. 

I  loe  <  .in  help  \om  in\  esti'^ate  the  tolot  pos- 
sihilities  lot  vonr  plant  and  yoni  aiea.  The 
histoix  ol  new sp.i|)ei  tolot  |)i  intiti<;  is  lai^ely 
out  histoiy;  //  u'lll  J/iiy  yon  to  ori  in  londi 
with  Hoc. 


•10  Cast  13Sth  StrMt,  N«w  Yorii  S4,  N.Y. 

Sol«5  Boston  ■  N»w  York  •  O>icooo  •  DoHot  •  MIomi  ♦  Son  Fro«fi$CO 


ROP  COLOR  HELPS  SELL 
PEPSI-COLA  FASTER 
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Strohrn  Does 
Extra  Series, 
‘Red  Rivals’ 

A  story  of  Russia  and  China 
“that  couldn’t  he  written  from 
first-hand  before”  will  be  told 
by  John  Strohni  in  a  new  NEA 
Service  series,  “Red  Rivals.” 

Boyd  Lewis,  NEA  executive 
editor,  arraiiRed  for  Mr.  Str>hm 
to  ])repare  the  reports  running 
from  900  to  1,000  words  each, 
following  editors’  praise  for  his 
i-ece!it  series  on  Re<l  China.  “Red 
Rivals” — for  release  starting 
Nov.  12  —  will  be  illusti'ated 
with  some  of  the  hundreds  of 
pictures  which  Mr.  Strohrn  took 
during  his  authorized  travels 
through  Red  China.  Both  color 
and  l)lack-and-white  pictures 
will  be  seiwiced. 

H:i>  Itarkgrolind 

According  to  Mr.  Lewis,  only 
John  Strohrn  could  write  such  a 
rei)ort  as  “Red  Rivals”  because: 

.  .  Only  Strohrn  extensively 
toure<l  both  Russia  and  Red 
China  during  recent  months 
when  they  seemed  to  bt*  drifting 
apart. 

“Only  Strohrn  had  the  knowl¬ 
edge  of  food,  farm  and  industry 
to  report  exjjei-tly  on  the  great¬ 
est  j)roblems  of  the  rival  Red 
l^owers. 

“Only  Strohrn  had  the  back¬ 
ground  to  compare  Russia  with 
"hat  he  saw  in  194(>,  when  he 
was  the  first  .American  re|)orter 
allowed  to  roam  the  Russian 
countiyside,  and  China  with 
what  he  saw  21  years  ago.” 


“We  deliberately  refrained 
from  issuing  anything  on  Russia 
while  Strohrn  ])layed  out  his 
game  for  the  elusive  Red  China 
visa,”  Mr.  Lewis  added.  “John 
filled  many  notebooks  and  hun¬ 
dreds  of  feet  of  film  while  re¬ 
visiting  collective  farms,  fac¬ 
tories  and  towns  and  renewing 
acciuaintance  with  Soviet  citi¬ 
zens  he  talked  with  a  dozen 
years  ago. 

“He  is  now  able  to  relate  this 
rei)ortage  significantly  to  his 
Red  China  findings.” 

Pulitzer  Nomination 

Mr.  Lewis  said  NE.A  has  re¬ 
ceived  scores  of  letters,  tele¬ 
grams  and  tele])hone  calls  from 
publishers  and  editors  congratu¬ 
lating  NE.A  and  Air.  Strohrn 
upon  getting  the  first  authorized 
U.S.  newspanerman’s  tour  of 
Communist  China. 

“The  most  unexpt‘cte<l  letter.” 
he  said,  “was  from  an  official 
of  Columbia  University  saying 
that  a  number  of  editors  had 
nominated  Mr.  Strohrn  for  the 
Pulitzer  Prize.  The  official 
wante<l  to  be  sure  NE.A  sub¬ 
mitted  Air.  Strohm’s  material 
for  consideration. 

“We  didn’t  bave  to  be  asked 
— liut  it  was  nic»‘  to  be!” 

*  *  ♦ 

Alao  Tse-tung,  president  of 
the  People’s  Republic  of  China, 
has  been  asked  by  the  Battle 
Creek  (Mich.)  bmquirer  and 
News  to  comment  on  the  recent 
series  of  articles  about  China, 
written  by  John  Strohrn. 

Tear  sheets  of  the  six  arti¬ 
cles,  along  with  letters,  have 
been  mailed  to  Alao  Tse-tung 
by  Hobart  A.  Chipman,  man¬ 
aging  editor,  and  Jack  Newman, 
promotion  manager. 
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Western  Words 


The  PRIMARY  advertising  medium  for  ..  . 

•  NEWSPAPERS 

•  NEWSPAPER  EQUIPMENT  &  SUPPLIES 

•  SYNDICATES  AND  SERVICES 

•  NEWSPAPER  REPRESENTATIVES 

•  TRADEMARK  PROTECTION 


America's  most  influential  medium  for 
Public  Relations,  Corporate  and  Institu¬ 
tional  Advertising  .  .  . 

For  compfef*  information  and 
adrortising  rotas,  writ*  .  .  . 


Some  of  those  who  have  taken  Horace  Greeley’s  advice 
to  go  West  may  feel  like  retuining  East  when  they  h  ar 
what  is  hai)pening  to  the  language  out  there.  Still,  the 
Wert  has  no  monojtoly  on  this  kind  of  thing. 

Newcomers  to  the  great  Delta  region  lying  between 
San  Francisco  and  Stockton,  for  example,  are  temporarily 
puzzled  by  nc‘wsj)aper  references  to  ’t/ro.s-,  especially  in 
headlines.  Before  long  they  find  out  that  ’(/rns  is  West- 
ernese  for  nxfuininiiK,  one  of  the  most  valuable  crops  of 
that  region.  Now  how  in  the  name  of  all  that’s  agri¬ 
cultural  does  nx/Kirui/itx  become  'yrnx{  Well,  asparagus, 
lx)th  in  this  country  and  England,  has  been  known  as 
simrrou't/nisx,  an  exjn'ession  explained  as  an  illiterate 
corruidion.  Hence  'yrax,  although  this  abiidgement  of 
a  corrui)tion  is  in  such  common  use  and  apparently  has 
been  established  so  long  it  is  hard  to  find  a  user  of  it 
who  knows  its  origin. 

Don’t  ask  me  why,  but  in  the  shee])-raising  areas  of 
the  West  the  man  who  tends  the  flocks  is  not  a  xhejtherd, 
but  the  comi>aratively  clumsy  variant,  xhecphenler. 
Shepheril,  for  some  mysterious  reason,  .seems  on  the  way 
to  becoming  liteiary. 

Purists  have  inveighed,  with  the  usual  lesults,  against 
the  Western  use  of  jnitio.  PiojKMly,  a  patio  is  an  en¬ 
closed  court  open  to  the  .sky.  But  the  patio  that  is  almost 
standard  equiinnent  with  California  houses  is  .seldom 
enclosed  in  the  .sense  of  being  a  courtyard,  and  usually 
is  covered. 

Those  who  know  Arabic,  and  some  others,  are  aware 
that  Sahara  Dexvrt  is  redundant,  for  Sahara  means 
f/  .serf.  Similarly,  to  those  in  the  know.  Sierra  \eratla, 
the  name  of  the  great  rocky  spine  of  California,  means 
xHaicjf  iiioiDitaiiix.  But  editors  and  others  who  would 
trim  down  Sierra  \evaila  Moanfainit,  like  those  who 
would  tidy  up  Sahara  Dexert,  often  feel  like  giving  up. 

Now  and  then  Californians  are  .startled  to  hear  it  said 
that  Seqaoia  yiyatitea,  the  big  tree  of  the  Sierra,  is  not 
a  redwood.  There  are  two  species  of  Sequoia  in  Cali¬ 
fornia:  S.  xeaipervireux,  othei'wise  known  as  the  coa.st 
redwood,  and  S.  f/iyantea.  Precisians  who  hold  that  the 
term  retliraad  a)>plies  only  to  the  coastal  variety  will 
find  some  comfort  in  Webster.  But  this  is  a  b<M)ki.sh 
distinction  sup|)orte<l  neither  by  general  nor  expert  u.sage, 
and  Webster  may  as  well  come  down  out  of  that  tree. 

The  desci’iptive  pioneer  is  one  not  lightly  bestowtHl 
by  the  Hee  pajM'rs  of  Califoi’nia,  which  follow  a  uni<iue 
.style  sometimes  referred  to  as  “the  Beenglish  language.” 
No  one  who  came  to  the  state  after  18.').‘5  may  be  called 
a  pioneer  in  those  papeis.  This  delicately  cho.sen  year 
lets  in  the  Forty  Niners,  but  not  many  after.  It  is  also 
ca|)able  of  clouding  the  ancestry  of  those  Californians 
descended  from  /.Vc-bles.sed  pioneers  on  one  side,  and 
from  Johnny-come-latelys  who  arrived  in  18.'>4  or  18.i5 
on  the  other. 

The  Sacramento  lice  refers  to  its  circulation  territory 
as  Superior  California.  This  ex))ression  reflects  the  high 
regard  C.  K.  AJcClatchy,  the  original  keeper  of  the 
Bees,  had  for  his  home  grounds.  But  readers  to  whom 
this  has  not  been  explain(*d  tend  to  assume  xaperior 
in  this  connection  refers  to  the  relatively  high,  or  north¬ 
ern,  position  of  the  area  on  the  map. 

Rn.xtic  has  acquired  a  sp(*cialized  sense  in  the  lii  go 
of  We.stern  real-e.state  dealers  and,  perforce,  their  cus¬ 
tomers.  'Fo  them,  a  rnxtic  hou.se  is  not  one  channin  rly 
countrified,  but  rather  one  having  wo<Klen  outer  faci  'g, 
as  distingui.shwl  from  .stucco  or  brick. 
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PROMOTION 


70,000  at  Auto  Races, 
Drivers  Earn  $14,500 


More  than  70,000  persons 
witnessed  the  first  annual 
Grand  Prix  road  races,  spon¬ 
sored  for  charity  by  the  Times- 
Mirror  Co.,  publishers  of  the 
Los  Angeles  (Calif.)  Times 
and  Evening  Mirror  News,  Oct. 
11  and  12,  at  Riverside  Inter¬ 
national  Raceway. 

Paul  J.  Schissler,  Timas-Mir- 
ror  Director  of  Special  Events, 
supervised  the  program,  which 
attracted  120  entries  from  all 
over  the  United  S^tes  as  well 
as  from  Sweden,  France,  Eng¬ 
land  and  Italy. 

Net  proceeds  from  the  event 
go  to  the  two  newspapers’  affili¬ 
ated  charities  for  use  in  welfare 
projects  in  Southern  California. 

Chuck  Daigh,  34,  an  associate 
of  Lance  Reventlow,  Woolworth 
heir  and  racing-car  builder,  won 
the  feature  200-mile  Grand 
Prix  race.  Reventlow’s  team 
won  top  prize  money  of  $5,000. 
In  all,  drivers  in  the  race  split 
$14,500  prize  money. 


associations  in  other  parts  of 
Canada  and  in  the  U.S. 


Sports  Records 


Your  Linotype  will 


behave 


with  Mergenthaler 
Linotype  Parts 


Coverage  of  records  has  also 
been  expanded.  The  current  edi¬ 
tion  includes  results  of  every 
high  school  track  and  field  meet 
of  any  significance,  held  during 
the  past  year  in  Ontario,  and 
existing  records.  A  section  deal¬ 
ing  with  noteworthy  perform¬ 
ances  in  other  parts  of  Canada 
has  also  been  enlarged.  Pictures 
of  outstanding  athletes  have 
been  included  for  the  first  time. 

Bob  Gage,  Free  Press  sports 
writer  specializing  in  high 
school  news,  compiled  the  bro¬ 
chure.  The  newspaper’s  Promo¬ 
tion  Department  handled  pro¬ 
duction. 


Florida  Invitation 


A  brochure  prepared  by  the 
London  (Ont.)  Free  Press  is 
providing  secondary  schools 
with  their  first  comprehensive 
record  of  times  and  records  es¬ 
tablished  at  high  school  track 
and  field  meets  in  the  province. 

The  brochure  is  the  only  pub¬ 
lication  of  its  kind  in  Canada. 
Now  in  its  ninth  annual  edi¬ 
tion,  the  brochure  has  been  dis¬ 
tributed  this  year,  for  the  first 
time,  to  every  secondary  school 
in  Ontario.  Distribution  was 
previously  concentrated  within 
the  newspaper’s  16-county  cir¬ 
culation  area,  with  a  limited 
number  of  copies  going  to  rep¬ 
resentative  schools  and  coaches’ 


To  focus  Yankee  attention  on 
opportunities  to  be  found  on 
Florida’s  west  coast  generally, 
and  the  St.  Petersburg  area 
particularly,  the  St.  Petersburg 
Independent  advertised  its 
“Mail-Away-Invitational”  Edi¬ 
tion  in  six  northen  newspapers 
and  a  group  of  Thomson  publi¬ 
cations  in  Canada. 


Combined  circulation  of  the 
newspapers  used  was  in  excess 
of  5,000,000  with  estimated 
readership  of  more  than  12,- 
500,000. 


The  classified  advertisement 
merely  stated: 


OPPORTUNITIES  GROW  ON 
FLORIDA’S  WEST  COAST 
Send  25e  (coin)  for  the  BIG 
ANNUAL  INVTTA’nONAL  ISSUE 
(Nov.  9>  of  the  Sunday  Independent 
'“nie  Sunshine  Newspaper” 


—  IT  S  NE\V  — 

THE  HAND-MODEL  CHECKWRITER 


Be  safe.  The  hand-model  Checkwriter 
provide  the  service.  Can  be  operated 
in  2  minutes.  Durable  and  everlasting, 
just  set  dial  and  press  with  thumb,  it 
moves  one  space  each  time.  Also 
table-model  at  $39.50.  Write  for  de¬ 
scriptive  circulars. 


RUSSELL  SALES  CO. 

2008  Broadway  Nashvllls  4,  Tenn. 


Author  Luncheon 


Consumer  .Analysis 


staff  of  interviewers  conducted 
the  inteiviews  this  year. 

The  1958  study,  listing  more 
than  60  items,  set  forth  the 
percentages  and  numbers  of 
families  who  buy  or  own  esch 
of  such  items.  Secondly,  popo- 
lar  brand  names  of  each  prod¬ 
uct  are  listed  in  order  of  their 
preference,  together  with  the 
percentage  of  families  who 
state  a  preference  for  eMh 
brand  named. 


EDITOR — Ralph  B.  Curry  (above) 
succeeds  the  late  Michael  A.  Gor¬ 
man  as  editor  of  the  Flint  (Mich.) 
Journal.  He  began  newspaper 
work  38  years  ago  on  a  weekly  at 
Finley,  N.  Dak.,  went  into  public 
relations,  teaching  and  joined 
Journal  staff  as  a  reporter  in  1927. 


He  said  that  within  three  days 
after  publication  of  the  ad  in 
the  northern  newspapers  more 
than  200  interested  readers  had 
sent  in  their  requests — and 
quarters — for  the  issue. 


The  Los  Angeles  Evening 
Mirror  News  has  scheduled  its 
second  annual  series  of  Best- 
Sellers  Books  and  Authors 
Luncheon  programs,  according 
to  Rex  Barley,  Mirror  News 
Book  Editor.  The  series  of  four 
luncheons  will  feature  appear¬ 
ances  by  best-selling  authors, 
writers,  journalists,  and  per¬ 
sonalities  from  television  and 
motion  pictures. 


The  more  than  100-page  edi¬ 
tion  gives  a  history,  background 
and  progress  of  the  area,  along 
with  a  pictorial  review  of  the 
many  places  of  interest  in  St. 
Petersburg  and  the  Florida 
West  Coast. 


According  to  Loyal  Phillips, 
publisher  of  the  Independent, 
the  offer  of  the  annual  invita¬ 
tional  issue  to  northern  readers 
has  brought  surprising  results. 


The  Fort  Smith  (Ark.) 
Southwest  American  and  Times 
Record  have  announced  the 
publication  of  their  Third  An¬ 
nual  Consumer  Analysis.  It  pro¬ 
vides  data  on  product  distribu¬ 
tion,  buying  habits  and  brand 
preference  of  families  living  in 
the  trading  area. 

The  methods  used  in  the  Fort 
Smith  study  are  time  tested  and 
have  been  in  the  process  of  im¬ 
provement  and  refinement  for 
more  than  30  years.  This  study, 
and  the  last  two  years’  studies, 
are  patterned  after  surveys 
successfully  conducted  over  the 
years  by  many  other  newspa¬ 
pers  in  this  country  who  have 
used  this  type  of  consumer  re¬ 
search. 


Teleprinter  Rale 


Rise  Modified 


Washington 

The  Long  Lines  Department 
of  American  Telephone  and 
Telegraph  Company  has  n- 
quested  permission  from  the 
Federal  Communications  Com¬ 
mission  to  withdraw  suspended 
rates  for  private  line  teletype 
w’riter  service  and  to  offer  new 
rates  which  are  lower. 

A.T.&T.,  in  a  letter  to  the 
FCC,  proposed  modified  tariff 
schedules  designed  to  obviate 
objections  to  rate  levels  and 
rate  structures  in  a  tariff  filed 
on  Aug.  15  and  suspended  Sept 
24.  Tbe  letter  pointed  out  that 
the  proposed  new  tariff  would 
produce  $1,500,000  (which  is 
13.5%)  less  than  the  one  filed 
Aug.  15.  Other  than  price 
changes,  existing  tariffs  arc  to 
be  left  as  they  are. 

The  letter  said  interim  pri¬ 
vate  line  teletypewriter  rate? 
had  become  a  crucial  matter  in 
rate  proceedings  that  had  beer, 
going  on  since  1956,  because 
earnings  for  this  service  were 
only  1.7%  of  net  investmeat 
Such  earnings,  the  letter  said, 
were  inadequate. 

The  modified  rate  schedules 
are  designed  to  produce  addi¬ 
tional  annual  revenues  of  J9- 
500,000,  the  A.T.&T.  letter  said. 


Support  Democrat 

San  FRAsascc 
Hearst  and  Scripps-Howard 
newspapers  here  are  in  accord 
on  their  support  of  Edmund  G 
(Pat)  Brown,  Democratic  can- 
(lidate  for  Governor  of  Califor¬ 
nia.  Mr.  Brown’s  opponent  b 
U.S.  Senator  William  R.  Knov- 
land,  whose  family  owns  the 
Oakland  Tribune. 


Plant  Tools  Sold 

As  part  of  the  move  of  it* 


This  marks  the  third  consecu¬ 
tive  year  that  the  newspaper 
staff  has  directed  the  Analysis 
work.  A  carefully  selected,  ex¬ 
perienced  and  specially  trained 


I 


principal  manufacturing  faci''" 
ties  to  Plainview  on 
Island,  the  Mergenthaler  Lino¬ 
type  Company  is  selling  m»' 
chine  tools  and  other  equipment 
in  its  Brooklyn  plant.  It  is  esti¬ 
mated  to  bring  $3,000,000. 
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JET  TRANSPORTATION- 

A  NEW  DYNAMIC  IN  OUR  ECONOMY 


A  few  days  ago  a  new  era  in  American  transportation— 
the  jet  age— began  with  the  start  of  regular  commercial 
service  by  long-range  jet  airliners. 

Big  U.  S.- built  jets  span  the  Atlantic  daily.  Soon  similar 
giant  aircraft  will  link  major  U.  S.  cities  with  ever-expand¬ 
ing  service. 

For  people  everywhere  the  jet  age  brings  great  oppor¬ 
tunities  ...  for  travel  and  business  expansion  ...  for 
cultural  and  social  progress ...  at  home  and  internationally. 
Transit  time  will  be  a  minor  factor.  U.  S.  jets  can  fly 
coast-to-coast  or  cross  the  ocean  in  less  than  half  a  day. 
Their  work  capacity  is  enormous.  The  largest  can  carry 
more  than  150  passengers  and  cruise  near  600  m.p.h.  One 
of  these  aircraft,  for  example,  could  move  as  many  people 
across  the  Atlantic  in  a  year  as  a  huge  ocean  liner. 


these  leading  airlines 

SPECIFY  PRATT  A  WHITNEY  JET  ENGINES  AND 
HAMILTON  STANDARD  JET  AIRCRAFT  EQUIPMENT) 


More  than  500  jet  airliners  are  on  order  by  the  world’s 
airlines.  Of  these,  408  are  being  built  by  three  great 
American  companies— Boeing,  Douglas  and  Convair.  Al¬ 
most  all  of  the  Boeing  and  Douglas  jets  will  have  Pratt  & 
Whitney  Aircraft  engines,  while  aircraft  built  by  all  three 
companies  will  depend  upon  such  Hamilton  Standard 
equipment  as  engine  controls  or  air  conditioning  systems. 
Both  Pratt  &  Whitney  Aircraft  and  Hamilton  Standard 
are  divisions  of  United  Aircraft  Corporation.  For  more 
than  30  years  they  have  supplied  engines,  propellers  and 
other  equipment  enabling  the  world’s  airlines  to  grow  and 
progress.  'They  are  continuing  that  role  in  the  jet  age. 

Jet  airliners  are  opening  a  bright  era  in  transportation, 
and  bringing  with  them  great  challenges,  benefits  and  op¬ 
portunities.  Here  is  a  new  dynamic  in  our  economy,  a  force 
to  stimulate  America’s  growth  for  many  years  to  come. 

American  Airlines  •  BranifT  International  Airways  •  Continental  Air  Lines 

•  Delta  Air  Lines  •  Eastern  Air  Lines  •  National  Airlines  •  Northwest 
Orient  Airlines  •  Panagra  •  Pan  American  •  TWA  •  United  Air  Lines 

•  Air  France  •  Cubans  Airlines  •  Japan  Air  Lines  •  KLM  •  Olympic 
Airways  •  Panair  do  Brasil  •  Qantas  •  Sabena  •  SAS  •  South  African 
Airways  •  Swissair  •  TAI  •  Trans  Caribbean  Airways  •  UAT-Aeromaritime. 


UNITED  AIRCRAFT  CORPORATION 

East  Hartford,  Connecticut 

Designers  and  builders  of  PRATT  &  WHITNEY  AIRCRAFT  engines.  HAMILTON 
STANDARD  propellers  and  aircraft  equipment,  SIKORSKY  AIRCRAFT  helicopters, 
and  NORDEN  products  . .  .for  our  armed  forces,  industry,  and  the  world’s  finest 
airlines  . . .  and  planners  for  the  future  in  MISSILES  &  SPACE  SYSTEMS. 
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of  the  sponsoring  newspapers,  radio 
and  television  stations,  civic  and 
fraternal  groups  and  Chevrolet  deal¬ 
ers  for  handling  a  tough  job  so  well. 
And  we’d  count  it  a  privilege  to  work 
with  you  again  next  year  when  Soap 
Box  Derby  time  rolls  around.  .  .  . 
Chevrolet  Division  of  General 
Motors,  Detroit  2,  Michigan. 


CHEVttOLETi 


EDITOR  &  PUBLISHER  for  November  I. 


Over  75,000  people  cheer  the  2,500  marchers  in  the  Parade  of  Champions — a  thrilling  Derby  spectacle. 


To  all  the  men  and  women 


who  sponsor  the  All-American 
Soap  Box  Derby  —  50,000 
PATS  ON  THE  BACK  ! 


YOU  GAVE  nearly  50,000  boys  a 
chance  to  roll  down  160  local  Derby 
courses  for  the  thrill  of  their  lives. 
More  important,  you  helped  them  win 
something  more  than  prizes:  you’ve 
helped  make  every  boy  a  champion. 

We  think  that  makes  you  cham¬ 
pions,  too.  So,  on  behalf  of  50,000 
Derby  racers,  we’d  like  to  thank  you 
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Aberdeen  (Wish.)  Active  Club 
Akron  (Ohio)  Beacon  Journal 
Albuquerque  |N.  M.)  Tribune 
Amarillo  (Texas)  Junior  Chamber  of 
Commerce 

Ambridie  (Pa  )  B.P.O.E.  983  and  The 
Daily  Citizen 

Amsterdam  (N.  Y.)  Elks  Club  and 
Rotary  Club 

Anchorago  (Alaska)  Daily  News 
Anderson  (Indiana)  Herald 
Anniston  (Alabama)  Star.  Jaycees.  Park 
Board  t  Radio  Station  WHMA 
Asheville  (N.  C.)  Junior  Chamber  of 
Commerce 

Ashland  (Ohio)  Junior  Chamber  of 
Commerce 

Ashtabula  (Ohio)  Junior  Chamber  of 
Commerce 

Austin  (Texas)  American-Statesman 
Babylon  (N.  Y.)  Leader 
Bangor  (Maine)  Daily  News 
Beloit  (Wis.)  Daily  News 
Big  Spring  (Texas)  Herald 
Birmingham  (Alabama)  News 
Bluefield  (W.  Va.)  Civitan  Club  &  Junior 
Chamber  of  Commerce 
Bowling  Green  (Ky.)  Junior  Chamber  of 
Commerce 

Bradford  (Pa.)  Journal 
Butler  (Pa.)  Eagle  &  Optimist  Club 
Charleston  (W.  Va.)  Optimist  Club 
Charlotte  (N.  C.)  WSOC  Broadcasting  Co. 

A  Jr.  Chamber  of  Commerce 
Cheyenne  (Wyoming)  Jr.  Chamber  of 
Commerce 

Cicero  (Illinois)  Life  Newspaper  S 
Rotary  Club 

Clarksburg  (W.  Va.)  Junior  Chamber  of 
Commerce 

Cleveland  ((Jhio)  News 
Columbia  (Mo.)  Missourian  &  Optimist 
Clubs 

Conshohocken  (Pa.)  American  Legion 
Cortland  (N.  Y.)  WKRT  Radio.  Inc. 
Coshocton  (Ohio)  Junior  Chamber  of 
Commerce 

Covington  (Georgia)  Rotary  Club 
Crawfordsville  (Ind.)  Junior  Chamber  of 
Commerce 

Dallas  (Texas)  Optimist  Clubs  of  Dallas 
Davenport  (Iowa)  Newspapers.  Inc. 
Daytona  Beach  (Fla.)  Kiwanis  Club  of 
Halifax  Area 
Detroit  (Mich.)  News 
Dodge  City  (Kansas)  Kiwanis  Club 
Dover  (N.  H.)  Lions  Club,  Inc. 


Duluth  (Minn.)  Herald  &  News  Tribune 
Elgin  (lllinoisl  Exchange  Club 
Elkhart  (Indiana)  Jaycees.  Inc. 

Ellwood  City  (Pa.)  Ledger 
Endicott  (N.  Y.)  Daily  Bulletin  S  WENE 
Ephrata  (Wash.)  Cascade  Broadcast.  Co. 
KBAS-TV 

Evansville  (Indiana)  Press 
Fayetteville  (N.  C.)  Observer  A  Jr. 

Chamber  of  Commerce 
Flint  (Michigan)  Journal 
Ft.  Lauderdale  (Fla.)  Firemen's 
Benevolent  Assn. 

Ft.  Worth  (Texas)  Press 
Fredericksburg  (Va.)  Free  Lance-Star 
Fulton  (N.  Y.)  B.P.O.E.  Lodge  No.  830 
Gary  (Indiana)  Post-Tribune 
Grand  Junction  (Colorado)  The  Daily 
Sentinel 

Greensboro  (N.  C.)  Junior  Chamber  of 
Commerce 

Hamilton  (Ohio)  Junior  Chamber  of 
Commerce 

Hancock  (Mich.)  B.P.O.E.  Lodge  No.  381 
Hartford  (Conn.)  Times 
Hudson  (N.  Y.)  Register-Star 
Huntington  (W.  Va.)  Junior  Chamber  of 
Commerce 

Indiana  (Pa.)  Evening  Gazette  A  Junior 
Chamber  of  Commerce 
Indianapolis  (Indiana)  Star 
Jacksonville  (Illinois)  Journal  Courier  Co. 
Johnstown  (Pa.)  Junior  Chamber  of 
Commerce 

Kalamazoo  (Mich.)  WKZO-AM-TV 
Kansas  City  (Mo.)  Ararat  Temple 
Kinston  (N.  C.)  Daily  Free  Press 
Knoxville  (Tenn.)  Journal,  Jr.  Chamber 
of  Commerce 

Lancaster  (Ohio)  Eagle-Gazette  Co. 

Las  Vegas  (Nevada)  Police  Athletic  League 
Lawrenceburg  (Indiana)  B.P.O.E.  Lodge 
No.  1836 

Levittown  (Pa.)  Bristol  Courier  A 
Levittown  Times 
Lima  (Ohio)  News 
Los  Angeles  (Cal.)— Orange  County 
Newspaper  Alliance  (1)  Foothill 
(2)  Losor  (3)  Metro 
Lubbock  (Texas)  Avalanche- Journal 
Lynchburg  (Va.)  Daily  Advance.  Inc. 
Magnolia  (Ark.)  Kiwanis  Club 
Mankato  (Minn.)  Junior  Chamber  of 
Commerce 

Mansfield  (Ohio)  News-Journal 


Marion  (Indiana)  Inter-Club  Council  A 
YMCA 

McKeesport  (Pa.)  Daily  News  Publish¬ 
ing  Co. 

Michigan  City  (Ind.)  Junior  Chamber  of 
Commerce 

Middletown  (Ohio)  Optimist  Club.  Inc. 
Minneapolis  (Minn.)  Junior  Chamber  of 
Commerce 

Mission  City  (B.  C.)  Fraser  Valley  Record 
Ltd.  A  Vancouver  Daily  Province 
Mt.  Vernon  (N.  Y.)  Junior  Chamber  of 
Commerce 

Muncie  (Indiana)  Star 
Natchez  (Miss.)  Times  A  Y's  Men's  Club 
New  Albany  (Indiana)  Tribune 
New  Brunswick  (N.  J.)  Jr.  Chamber  of 
Commerce 

New  Orleans  (La.)  Item 
Newport  News  (Va.)  Hampton  Roads 
Junior  Chamber  of  Commerce 
Norwalk  (Ohio)  Reflector  Herald  A  Junior 
Chamber  of  Commerce 
Oelwein  (Iowa)  Register,  Jr.  Chamber  of 
Commerce 

Ottumwa  (Iowa)  Daily  Courier 
Owensboro  (Ky.)  Messenger  A  Inquirer 
Parkersburg  (W.  Va.)  Junior  Chamber  of 
Commerce 

Peoria  (Illinois)  West  Central  Broad¬ 
casting  Co. 

Petersburg  (Va.)  The  Progress- Index 
Phoenix  (Arizona)  KOOL  Radio-TV.  Inc. 
Portland  (Oregon)  Oregon  Television.  Inc 
Poughkeepsie  (N.  Y.)  Junior  Chamber  of 
Commerce 

Provo  (Utah)  Daily  Herald 
Ravenna-Kent  (Ohio)  The  Record-Courier 
Richland  (Wash.)  American  Legion  Post  71 
Richmond  (Va.)  Junior  Chamber  of 
Commerce 

Roanoke  (Va.)  Times  A  World  News 
Rochester  (N.  Y.)  Times-Union 
Roswell  (N.  M.)  Daily  Record 
St.  Catharines  (Ontario)  Standard  Ltd. 

St.  Paul  (Minn.)  Junior  Chamber  of 
Commerce 

Sacramento  (Cal.)  The  20-30  Club. 
Sacramento  No.  1  A  KCRA  Radio 
and  TV 

Salem  (Ore.)  Capital  Journal 
San  Antonio  (Texas)  Express-News 
San  Bernardino  (Cal.)  The  Sun  Company 
San  Diego  (Cal.)  Union 
Sandusky  (Ohio)  Newspapers,  Inc. 

San  Francisco  (Cal.)  News 


Savannah  (Ga.)  Junior  Chamber  ot 
Commerce 

Seattle  (Wash.)  KING  Broadcasting  Co. 
Shamokin  (Pa.)  News-Dispatch  A 
Optimist  Club 

Sidney  (Ohio)  Printing  A  Publishing  Co.  A 
Junior  Chamber  of  Commerce 
Sioux  City  (Iowa)  Junior  Chamber  of 
Commerce 

Sioux  Falls  (S.  D.)  Argus-Leader 
South  Bend  (Ind.)  Junior  Association  of 
Commerce 

Spokane  (Wash.)  Junior  Chamber  of 
Commerce 

Springfield  (Illinois)  Illinois  State  Register 
Springfield, (Mass.)  Junior  Chamber  of 
Commerce 

Staunton  (Va.)  The  Leader  Papers 
Stockton  (Cal.)  Karl  Ross  Post  No.  16, 
American  Legion 
TKoma  (Wash.)  News  Tribune 
Tallahassee  (Fla.)  Democrat 
Tampa  (Fla.)  WTVT  Television 
Terre  Haute  (Ind.)  Tribune-Star  Pub. 
Co.,  Inc. 

Tidewater  (Va.)  Virginian-Pilot 
Torriggton  (Conn.)  WTOR-Radio 
Torrington  (Wyo.)  Telegram 
Trenton  (Mo.)  Republican  Times  A  Junior 
Chamber  of  Commerce 
Trenton  (N.  J.)  Times 
Tucson  (Ariz.)  Daily  Citizen 
Vancouver  (Wash.)  The  Columbian 
Waco  (Texas)  News  Tribune  A  Times 
Herald 

Warren  (Ohio)  Tribune  Chronicle 
Warren  (Pa.)  Times  Publishing  Co.  A 
Junior  Chamber  of  Commerce 
Warsaw  (Indiana)  Kosciusko  County 
Shrine  Club 

Washington  (D.  C.)  Evening  Star  News¬ 
paper  Co. 

Watertown  (S.  D.)  Public  Opinion 
West  Palm  Beach  (Fla.)  Firemen’s 
Benevolent  Assn. 

Wichita  (Kansas)  Beacon 
Winston-Salem  (N.  C.)  Jr.  Chamber  of 
Commerce 

Woodstock  (Illinois)  McHenry  County 
Gazette 

Wooster  (Ohio)  Republican  Printing  Co. 

d/b/a  Wooster  Daily  Record 
Yakima  (Wash.)  Cascade  Broadcast.  Co 
KIMA-TV 

York  (Pa.)  Recreation  Commission 
Germany,  Adam  Opel  A/G 
Philippines,  Northern  Motors 
Venezuela 


^  First  event:  the  tradi¬ 
tional  Oil  Can  Trophy  sprint. 
This  time,  Pat  Boone  crosses 
the  finish  line  just  ahead  of 
Guy  Madison  and  Eddie 
Bracken,  each  in  his  own 
specially  designed  racer. 


Backed  by  the  lovely  ^ 
Mrs.  Boone,  Pat  shows  off 
his  Oil  Can  Trophy.  Guy 
Madison  and  Eddie  Bracken 
look  on,  as  does  W.  G. 
Power,  Chevrolet’s  adver¬ 
tising  manager. 


^  Intent  on  the  track 
ahead,  this  boy  takes  his 
first  trial  run  down  Derby 
Hill  on  Test  Run  Day.  Dur¬ 
ing  this  period,  each  boy 
gets  a  chance  to  familiarize 
himself  with  the  track. 


A  typically  breathtaking  ^ 
Derby  finish.  This  is  the  final 
heat,  with  James  Miley 
winning,  followed  closely 
by  Ronnie  Ashley  of  Los 
Angeles  and  David  Hilli- 
goss  of  Anderson,  Indiana. 


^  James  Miley  of  Muncie, 
Ind.,  receives  the  1958  All- 
American  Soap  Box  Derby 
Championship  trophy  from 
E.  N.  Cole,  vice  president 
of  General  Motors  and  gen¬ 
eral  manager  of  Chevrolet. 
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K.  E.  Staley,  executive  ^ 
assistant  general  sales  man¬ 
ager  of  Chevrolet,  presents 
the  $5,000  College  Scholar¬ 
ship  award  to  James  at  the 
Banquet  of  Champions 
attended  by  1,700  people. 


FAIRCHILD 

news 


Horace  L.  Tlierieii,  mechanical 
superintendent  of  Fairchild  Publi¬ 
cations,  recently  celebrated  35 
years  with  the  company.  He  started 
in  the  composing  room  in  1923; 
later  became  head  of  the  Publica¬ 
tion  Dept.,  was  named  mechanical 
superintendent  in  November  1951. 


With  12  national  business  papers 
in  the  field,  home  furnishings 
manufacturers,  in  the  first  9  montlis 
of  the  year,  invested  56.5%  of  their 
total  business  paper  ad  dollars  in 

HOME  FURNISHINGS  DAILY, 
an  increase  over  the  same  period 
in  1957.  These  manufacturers  now 
invest  13%  more  of  their  ad  dollars 
in  HOME  FURNISHINGS  DAILY 
than  in  the  11  other  national  busi¬ 
ness  papers  in  the  field  combined. 


Thomas  R.  Dash,  drama  critic 
for  WOMEN’S  WEAR  DAILY,  has 
just  been  elected  vice  president  of 
the  New  York  Drama  Critics  Circle 
for  a  two-year  term.  He  also  is  cur¬ 
rently  serving  as  president  of  the 
Drama  Desk,  an  organization  of 
tlieater  editors  and  reporters. 


The  young  men’s  market  and  its 
potential  for  retailers  was  discussed 
by  two  Fairchild  editors  at  the  Oct. 
27  meeting  of  National  Associa¬ 
tion  of  Retail  Clothiers  and 
Furnishers,  Palmer  House,  Chi¬ 
cago.  Clara  Hancox,  College 
Shop  editor  of  DAILY  NEWS 
RECORD,  and  Walter  H.  T.  Ray¬ 
mond,  MEN’S  WE.AR  editor,  both 
addressed  the  group  on  different 
phases  of  the  subject. 


Fashion  and  business  news  de¬ 
velopments  of  the  High  Point, 
N.  C.,  Furniture  Market  during  the 
past  week  were  given  complete 
coverage  by  a  corps  of  HOME 
FURNISHINGS  DAILY  writers. 
Joan  Bergmann  and  Evelyn  Clark 
represented  the  fashion  staff  from 
New  York,  with  business  reports 
handled  by  Manning  Greenberg, 
furniture  editor,  and  A.  W.  Stamey, 
High  Point  correspondent. 


William  D.  Heiser  has  become 
associated  with  DAILY  NEWS 
RECORD’S  advertising  sales  staff 
and  will  work  out  of  Fairchild’s 
Chicago  office.  He  was  formerly 
with  the  Thermo-Fax  Division  of 
Minnesota  Mining  and  Manufac¬ 
turing  Co. 

FAIRCHILD 
Publications,  Inc. 

7  Eoit  lath  St.,  New  York,  N.  Y. 

fuUi$h»r$  of 

Dolly  Newt  Record,  Supermarket  Newt, 
Women't  Weor  Doily,  Electronic  Newt, 
Home  Furnithingt  Doily,  Directoriet, 
Men't  Wear,  Footweor  Newt.  Bookt. 


Pakistan  Editor 
Studies  U.S.  Press 

San  Diego,  Calif. 

When  Ali  Khan  Mansur, 
Pakistan  newspaper  publisher, 
came  to  the  United  States  last 
April  he  intended  to  take  the 
short  tour  arranged  by  the  In¬ 
ternational  Press  Institute  for 
more  than  100  newsmen  from 
all  over  the  free  world. 

Ali  became  so  interested  in 
American  newspaper  work  that 
he  stayed  on. 

During  the  past  six  months, 
he  has  observed  operations  in 
Quincy,  Mass.;  Louisville,  Ky.; 
Hutchinson,  Kan.;  and  Monroe, 
Mich.  He  has  just  finished  a 
three  week  stint  with  the  S<t» 
Diego  Union. 

After  another  two  or  three 
weeks  with  the  Los  Angeles 
Times,  Ali  Khan  will  be  head¬ 
ing  back  to  Pakistan  w'here  he  is 
editor  and  publisher  of  Zamin- 
dar  (the  Farmer),  a  daily  in 
Lahore,  capital  city  of  West 
Pakistan.  It  has  a  circulation 
of  25,000;  is  printed  by  offset 
and  sells  for  the  equivalent  of 
two  cents. 

*  ♦  ♦ 

.John  Veasey,  West  Virginia 
University  jouimalism  school 
grad — to  the  Fairmont  (Va.) 
H’e.st  Virginian  as  sports  editor. 
*  ♦  * 

Loel  Schrader — from  copy 
desk  of  the  St.  Paul  (Minn.) 
Pioneer  P7'ess  to  American 
Newspaper  Guild  .staff  in  Wa.sh- 
ington. 

*  *  * 

Tom  Marquis,  fonner  man¬ 
aging  editor  of  the  Inglewood 
(Calif.)  Daily  News  —  from 
communications  administrator 
for  the  Bunker  Hill  Company 
in  northern  Idaho,  to  business 
and  financial  beat  on  Spokane 
(Wash.)  Spokesman-Review,  re¬ 
placing  Brian  Williams,  who 
moved  to  Detroit  (Mich.)  Free 
Press  general  assignment. 

*  *  * 

David  L.  Cowger,  formerly 
reporter  with  the  New  Jersey 
Courier  in  Toms  River — ^to  copy- 
reader  for  the  Ithaca  (N.  Y.) 
Journal. 

I  He  *  * 

I  Henry  W.  Pierce,  former 
;  freelance  science  writer,  writer 
for  Science  Service  in  Washing¬ 
ton,  and  reporter  for  the  Pierre 
(S.  D.)  Capital  Journal — to 

staff  of  Cornell  University  New’s 
Bureau  in  Ithaca,  N.  Y. 

*  #  * 

Pat  J.  McDonnell,  former 
southern  news  chief  for  Inter¬ 
national  News  Seiwice — to  edi- 
'  tor  of  the  weekly  On  ego  (N.  Y.) 

I  Gazette.  He  was  a  staff  writer 
1  and  editor  for  INS  for  19  years. 


personal 


Meredith  Clark,  publisher  of 
the  Vicksburg  (Miss.)  Commer¬ 
cial  —  elected  president  of  the 
University  Press  Club  of  Michi¬ 
gan. 

*  * 

A.  L.  Trimp  —  from  circula¬ 
tion  manager,  Scranton  (Pa.) 
Tribune  to  circulation  director, 
Frie  (Pa.)  Times-News. 

*  *  * 

Craig  MacKown,  former  copy 
boy,  Washhigton  (1).  C.)  Post 
&  Times-Herald  —  to  Hartford 
(Conn.)  Times  as  editorial 
trainee. 

•  ♦  ♦ 

Jim  C.  Mecklin,  editor  of  the 
Hubbard  (Tex.)  Neivs — retired. 

*  *  ii> 

Guy  C.  Graves,  former  owner 
of  seveial  Texas  weeklies — to 
business  manager  of  the  Grand 
Prairie  (Tex.)  Texan. 

*  * 

H.  A.  Tuck  Jr.,  news  editor 
of  the  Moore  County  News, 
Dumas,  Tex.,  since  1956 — to 
news  editor  of  the  Hereford 
Brand. 


Talbert  Quits  HT 

Ansel  E.  Talbert  has  resigned 
as  military  and  aviation  editor 
of  The  New  York  Herald  Tri¬ 
bune,  after  serving  on  the  staff 
for  22  years.  He  is  a  former 
president  of  the  Aviation  Writ¬ 
ers?’  A.ssociation. 

*  «  * 

William  J.  Daw.son,  editori¬ 
al  cartoonist  for  the  Iron 
(N.  Y.)  Record — elected  chair¬ 
man  of  the  Cohoes  Democratic 
City  Committee. 

*  «  ♦ 

Robert  W.  Spencer,  editor  of 
the  Fort  Morgan  (Colo.)  Tinm 
— new  chairman  of  the  Associ¬ 
ated  Press  in  Colorado. 

*  *  * 

Roger  Maxfield,  former 
CAM  and  promotion  manager, 
Duluth.  (Minn.)  Herald  and 
News-Tribu7ie — replaces  Stan¬ 
ley  Finsness  as  CAM  of  the 
St.  Paul  (Minn.)  Dispatch-Pio¬ 
neer  Press.  Mr.  Finsness  be¬ 
comes  CAM  of  the  To7'onU 
(Ont.)  Telegram.  _ 
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IPI  Editor’s  Plans 

Zurich 

William  A.  Rutherford,  for¬ 
mer  editor  of  the  International 
Press  Institute  bulletin,  plans 
to  set  up  a  free-lance  corre¬ 

spondence  service  here.  He  rep¬ 
resents  R&F  Features,  which 

distributes  primarily  in  South 
America,  and  contributes  arti¬ 
cles  to  the  Washington  (D.  C.) 
Post  and  Times  Herald. 

*  *  * 

Bister  Hale,  formerly  sports 
editor  of  the  Longview  (Tex.) 
News  and  Journal — to  agent  for 
the  Southwestern  Life  Insur¬ 
ance  Co. 

♦  ♦  ♦ 

Peter  G.  Pafiolis,  former 
education  editor,  St.  Paid 
(Minn.)  Dispatch — to  Don  Bra- 
man  &  Associates,  Minneapolis 
public  relations  agency. 

*  «  « 

Robert  W.  Stock,  former  re¬ 
porter,  Bridgeport  (Conn.) 
Post-Telegram — to  public  rela¬ 
tions  staff,  American  Petroleum 
Institute. 

•  *  • 

Richard  E.  Howard,  police 
and  court  reporter,  Manchester 
(Conn.)  Evening  Herald  —  to 
tile  professional  staff  of  the 
U.  S.  Senate  Republican  Policy 
Committee,  Washington,  D.  C. 

«  *  * 

Harry  S.  Gosden,  member  of 
the  advertising  staff  of  the 
Asheville  (N.  C.)  Citizen-Times 
for  the  past  27  years — retired. 

*  *  * 

Ed  O’Neil — from  sports  staff 
of  the  Dayton  (Ohio)  Daily 
News  to  assistant  sports  editor 
of  the  Miami  (Fla.)  Daily 
News. 

*  *  • 

Tom  Kelly,  reporter-photog- 
pher  for  the  Davenport  (Iowa) 
Dtdly  Times — sweepstakes  hon¬ 
ors  in  the  Iowa  Associated  Press 
Newsphoto  contest.  Norman 
Hill  Ottumwa  Courier,  won  the 
spot  news  division  and  Bob 
Brow.v,  Fort  Dodge  Messenger, 
the  sports  division. 

«  «  * 

Ray  Wingbrson,  Topeka 
(Kas.)  State  Journal — winner 
of  S250  Kansas  Bar  Associa¬ 
tion  award  for  a  series  on  the 
state’s  court  system. 

«  «  * 

William  F.  Lucey,  Lawrence 
(Mass.)  Eagle -Tribune  busi¬ 
ness  manager — “Citizen  of  the 
Year’’  citation  of  the  Junior 
Chamber  of  Commerce. 

«  «  * 

Jere  Hagen,  Chicago  Ameri- 
can  Sunday  editor — recovering 
from  injuries  suffered  when  his 
ear  went  out  of  control,  hit  a 
eoncrete  post  and  overturned. 
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DOUBLE  TAKE— Prof.  Floyd  Ar- 
pan,  left,  of  Medill  School  of 
Journalism,  presents  sweepstakes 
award  and  honorable  mention  to 
Edward  C.  DeLuga,  Chicago  Daily 
News,  in  picture  competition. 


C.  E.  McKittrick,  Chicago 
Tribune  business  manager — 
president  of  Junior  Achieve¬ 
ment  of  Chicago. 

*  e  * 

Ronald  I.  Deutscii,  a  1958 
Columbia  Graduate  School  of 
Journalism  student  —  to  the 

Middletown  (N.  Y.)  Daily 

Record. 

*  *  * 

James  Elkins,  formerly  night 
sports  editor  of  the  Paducah 
(Ky.)  Sun-Democrat — to  sports 
editor,  succeeding  Bill  Carter, 
who  accepted  other  employment 
in  Paducah. 

*  *  * 

Charles  Ball,  on  the  Brock¬ 
ton  (Mass.)  Enterprise  for 
three  years  —  to  the  Boston 
(Mass.)  Traveler  staff. 

*  *  * 

John  H.  Baum,  assistant  ad¬ 
vertising  manager  of  the 
Harrisburg  (Pa.)  Patriot-News 
— president  of  the  Harrisburg 
Chamber  of  Commerce. 

*  *  * 

Peggy  Bauer — from  the  re¬ 
write  staff  of  the  Philadelphia 
(Pa.)  Inquirer — to  movie  critic 
for  the  Philadelphia  (Pa.)  Daily 
News. 

*  «  * 

Robert  F.  Hancock,  with  the 
Chelsea  (Mass.)  Record  four 
years — to  the  newly-created 
position  of  business  manager. 

*  «  * 

James  C.  Mullen,  spoi-ts 
staffer,  Chicago  (Ill.)  Sun- 
Times — now  assistant  sports 
editor  in  charge  of  Mon.-Fri. 
editions. 

*  «  * 

Peter  G.  Pafiolis,  formerly 
education  editor  of  the  St.  Paul 
(Minn.)  Dispatch — to  Don  Bra- 
man  &  Associates,  Minneapolis 
public  relations  firm. 
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Chicago 

The  San  Bemardine  (Calif.) 
Sun  Telegram  shared  top  honors 
with  U.S.  News  and  World  Re¬ 
port  as  a  grand  award  winner 
in  the  1958  Audit  Bureau  of 
Circulations  promotion  competi¬ 
tion. 

The  Sun  Telegram  took  honors 
in  the  daily  newspaper  division 
for  its  ABC  ad  promotion  series 
and  its  entry  then  won  a  grand 
award  for  the  best  advertising 
promotion.  The  Kitchner-Water- 
loo  (Ont.)  Record  took  first 
place  among  dailies  for  the  best 
ABC  editorial  presentation. 

In  the  weekly  division,  Detroit 
(Mich.)  East  Side  Shopper  took 
first  place  in  the  ad  competition 
and  the  Tuscola  (Ill.)  Journal 
won  first  in  the  editorial  section. 
• 

Service  Appreciated 

Greenville,  S.  C. 

A.  Frank  Ballentine,  retired 
circulation  manager  of  the 
Greenville  News-Piedmont  Com¬ 
pany,  now  a  consultant  to  the 
newspapers,  was  awarded  a 
plaque  by  the  Mid-Atlantic 
Circulation  Managers’  Associa¬ 
tion.  It  expressed  “a  deep  sense 
of  gratitude  for  an  appreciation 
of  the  many  ways  in  which  his 
influence,  initiative,  ability  and 
sound  judgment  have  been  ex¬ 
erted  in  the  Association’s  behalf 
for  many  years.” 

*  *  * 

Joseph  Rigert  —  formerly 
with  the  Klamath  Falls  (Ore.) 
Herald  and  News  and  more  re¬ 
cently  congressional  press  sec¬ 
retary — to  the  new’s  staff  of  the 
Portland  Oregon  Journal,  where 
he  began  as  a  copy  boy  nine 
years  ago. 

*  *  * 

Donald  H.  Cash  man,  former¬ 
ly  with  the  New  York  Times — 
to  the  public  relations  depart¬ 
ment  of  General  Dynamics  Cor¬ 
poration  Electric  Boat  Division. 


TITLED — Lois  G.  Smith,  classified 
advertising  manager  of  the  Long 
Beach  (Calif.)  Independent,  Press- 
Telegram,  was  voted  Woman  of 
the  Year,  winning  over  six  other 
finalists  in  local  competition  for 
National  Business  and  Professional 
Women's  Week.  She  has  been  in 
advertising  work  on  the  West 
Coast  since  1938. 

Mrs.  Ronald  Davis,  now  as¬ 
sistant  social  editor  of  the 
Galesburg  (Ill.)  Register-Mail. 
She  was  formerly  sports  writer 
and  general  reporter  for  the 
Mendota  (Ill.)  Reporter.  Mrs. 
Davis  has  replaced  Alice 
Zander,  who  resigned  to  take  a 
teaching  course  at  Western 
Illinois  State  University,  Ma¬ 
comb. 

*  «  * 

William  McLinden,  tele¬ 
graph  editor  of  the  Peoria  (Ill.) 
Journal  Star  evening  edition — 
chairman  of  the  Illinois  Associ¬ 
ated  Press  Telegraph  Editors 
.Association. 

«  *  « 

Larry  Lawrence,  Federal 
building  reporter  for  the  Peoria 
(Ill.)  Journal  Star — an  Army 
Award  Certificate  of  Achieve¬ 
ment  for  service  to  Army  re¬ 
cruiting. 

«  *  * 

Harrison  Brown — to  the  city 
room  staff  of  the  Portland  (Me.) 
Evening  Express. 

(Continued  on  page  36) 
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pamphlets  ore  free  to  readers  in  her  PERSONAL  SERVICE  department, 
and  booklets  are  offered  at  very  nominal  prices. 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 
Des  Moines  4M  Madison  Avo.,  N.  Y.  C. 
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(Continued  from  puge  35) 


Jack  Kemp,  editor  of  the 
weekly  Hirhardunn  (Tex.)  Neivu 
since  it  was  started  in  May,  has 
resigned  to  devote  full  time  to 
his  advertising-public  relations 
firm. 


Gordon  Mills,  graduate  of 
University  of  Missouri  School 
of  Journalism — named  editor  of 
the  editorial  page  of  the  Burl¬ 
ington  (Vt.)  Free  Presti,  suc¬ 
ceeding  Edward  F.  Crane,  re¬ 
tired.  Mr.  Mills  formerly  worked 
for  the  Enid  (Okla.)  Daily 
Xews  and  Eagle  and  for  the 
Pulaski  (Va.)  Southivest  Times. 

*  * 

Tevis  Miller — formerly  news 
editor  of  the  Sonoma  (Calif.) 
Index-Tribune  and  with  the 
news  staff  of  the  Woodland 
(Calif.)  Democrat — to  news 
editor  of  the  Portland  (Ore.) 
Catholic  Sentinel. 

Douglas  Seymour — city  edi¬ 
tor  of  the  Salem  (Ore.)  Capital 
Journal — now  political  editor. 
Reporter  Robert  P.  Robinson — 
promoted  to  city  editor. 

♦  *  * 

Worth  Hedrick,  reporter — 
promoted  to  city  editor  of  the 
Baker  (Ore.)  Democrat-Herald 
replacing  Elliott  Carlson, 
who  resigned  to  resume  studies 
at  University  of  Oregon.  Added 
to  news  staff  as  reporter  is 
Stanley  Nelson. 

«  *  * 

Richard  Tank  —  formerly 
with  the  Aberdeen  (Wash.) 
World,  and  Stanley  Carlson, 
formerly  with  Ontario  (Calif.) 
Daily  Report — to  display  adver¬ 
tising  staff  of  the  .Albany  (Ore.) 
Democrat-Herald. 

«  *  * 

James  Wilson,  former  Cin¬ 
cinnati  (Ohio)  Post  sports 

AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporfunifies 

Investigate  the  developments 
that  are  taking  place  —  in¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S- 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  In  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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staffer  and  University  of  Day- 
ton  sports  publicity  director — to 
manager,  Cincinnati  Royals  pro 
basketball  team. 

*  *  « 

Leslie  R.  Roby — promoted  to 
national  advertising  manager  of 
the  Lima  (Ohio)  Citizen.  From 
1949  to  1951  he  was  promotion 
manager  of  the  Canton  (Ohio) 
Repository, 

• 

UPI  Steps  Up 
Filing  in  New  Jersey 

Newark,  N.  J. 

United  Press  International 
now  delivers  stepped-up  local 
and  regional  coverage  to  its 
newspaper  clients  in  New  Jer¬ 
sey  on  a  24-hour  state  wire. 

The  high-speed  circuit  serves 
both  moiTiing  and  afternoon  pa¬ 
pers.  Bureaus  at  Newark,  Tren¬ 
ton,  New  York  and  Philadelphia 
are  the  only  filing  points  on  the 
wire,  Newark  controlling  the 
operation. 

With  the  new  wire,  morning 
papers  can  set  copy  as  early  as 
10  a.m.  .\fternoon  papers  get 
the  complete  New  Jersey  over¬ 
night  report  by  2  a.m. 


REUNION  in  Vermont — in  honor 

of  Edward  F.  Crane,  who  retired  Wilson  Alld  AsSOciatCS 

purchase  Daily  Signal 


of  the  Burlington  Free  Press.  Left  CROWLEY  La. 

to  right-Dr  Ira  PMIadel-  Thomas,  who  had ’con- 

phia,  Free  Press  staff  1896-1906.  x  n*  •  *.  4.u^  n«i,i 

former  Member  of  Congress;  Mr.  trolling  interest  in  the  Dad) 

Crane:  George  E.  LiHle,  president  /or  the  past  12  yeara 

of  Free  Press  Association,  pub-  ^ud  John  R.  HaiTah,  former 
lisher;  and  William  Hassett,  Free  Signal  general  manager,  re¬ 
press  staff  1901-1908,  former  cently  sold  the  60-year-old  paper 
secretary  to  Presidents  Roosevelt  to  Harold  M.  Wilson  and  as- 
and  Truman.  sociates. 

Mr.  Wilson  will  seive  »s 
Monitor’s  ‘50th’  jiublisher.  He  was  manager  for 

Has  3  Supplements  Tusmloosa  (Ala.)  News  for 

the  past  five  years.  Associates 
Boston  named  are  Robert  I).  Miller  of 
The  Christian  Science  Moni-  Jennings,  La.,  and  R.  H.  Fackel 
tor  published  its  50th  anniver-  man  of  Cleveland,  Tenn. 
sary  edition  Saturday,  Oct.  18,  Mr.  Thomas  will  remain  as 
a  104  page,  eight  section.  Page  editorial  writer  and  board 
one  was  a  color  illustration  chainnan. 
based  on  Leonardo  da  Vinci’s  Mr.  Harrah  said  he  is  nego- 
design  for  a  flying  man  con-  tiating  for  purchase  of  a  news 
trasted  with  a  modern  missile  paper  elsewhere, 
illustrating  the  theme  of  Man  • 

and  Space. 

The  anniversaiy  edition  com-  Lssoyan  Awaits 
prised  five  special  supplements  13uiy  in  Far  East 
in  addition  to  the  day’s  regular 

newspaper.  The  five  sections  Essoyan,  expelled  fron 

were  designated:  “Section  I  Soviet  Union  for  alleg^ 

Man  and  Space:  Freedom  of  the  hreach  of  censorship,  will  w 
Universe;  Section  II  Awakening  reassigned  soon  to  a  bureau 
of  Peoples;  Freedom  for  Self-  the  western  Pacific,  Assoc 
Government;  Section  III  Man  *ted  Press  said  this  week, 
and  Nature:  Freedom  From  Mr.  Essoyan  was  bom  » 
Material  Limitations;  Section  Jupuu  of  a  Russian-spcakin 
IV  Man’s  Relation  to  Man:  Armenian  family.  He  served  u 
Freedom  for  Spiritual  Unfold-  the  Moscow  bureau  for  thm 
ment;  Section  V  Relation  of  years.  He  and  his  family  (^ 
Nations:  Freedom  From  War.”  and  two  children)  are  vacation- 
•  ing  in  Majorca. 


Monitor’s  ‘50th’ 
Has  5  Supplements 


Indiana  Station 
Transfer  Approved 

Washington 
Transfer  of  control  of  radio 
stations  WMRI  and  WMRI-TV 
from  Gardner  J.  Thomas  to 
Federated  Publications,  Inc.  has 
been  authorized  by  the  Federal 
Communications  (!lommission. 
The  record  showed  that  Fed¬ 
erated  paid  $1,924,740  for  stock 
in  Chronicle  Publishing  Co., 
which  owned  the  stations  and 
the  Marion  (Ind.)  Chronicle 
and  Leader  Tribune.  (E&P, 
June  28,  page  67). 


Mr.  Harrah  said  he  is  nego- 


Essoyan  Awaits 


Roy  Essoyan,  expelled  fron 
the  Soviet  Union  for  allege 


668  Pages  One  Day 


A  new  record  production  ®  " 

achievement  is  claimed  by  the  Grants,  N.  M 

New  York  News  for  its  issues  Publisher  Janies  B.  Barber  of 
of  Sunday,  Oct.  12.  The  15  the  (Irants  Beacon  has  ao 
separate  sections  totalled  668  nounced  the  purchase  of  a  web¬ 
pages,  16  more  than  were  pro-  fed  press  from  the  Hobbs  .Vek'*' 
duced  Nov.  10,  1957.  Largest  Sun.  It  will  be  installed  in  • 
edition  of  400  pages  went  to  the  new  building  recently  leased  by 
Long  Island  region.  the  tri-weekly  Beacon. 

EDITOR  &  PUBLISHER  for  November  1,  195* 


Cuban  Rebels 
Publish  Paper 
To  Aid  Cause 

Hy  IVlrr  .  Jasiii 

Miami,  Fla. 

Hictator  Fuljrencio  Batista 
lias  promised  the  iieople  of  Cuba 
a  free  election  in  November. 

But  even  with  the  promise  of 
a  free  election,  .skirmishes  be¬ 
tween  Kovernment  forces  and 
the  Cuban  rebels  continue. 

Many  Cubans  feel  that  the 
current  political  situation  can 
only  be  remedied  by  revolt  be¬ 
cause  there  can  be  no  free  elec¬ 
tion  in  a  country  where  civil 
liberties  have  lieen  susiunded. 

-And  while  Cuban  patriots 
fiffht  for  liberty  with  bullets  in 
the  mountains  of  Oriente  Prov¬ 
ince,  the  Cuban  underpround  is 
fijrhtinpr  for  liberty  with  propa¬ 
ganda  riffht  here  in  the  U.  S.  A. 

O^Iice^  in  Miami 

The  underground  publishes  a 
tabloid  newspaper  and  circu¬ 
lates  it  among  the  more  than 
100,000  Cubans  throughout  the 
Uniteil  States.  Offices  of  the 
newspaper  are  in  a  building  in 
downtown  Miami. 

The  newspaper  is  named 
Sierra  Maefttra  after  tin*  Sierra 
Maestra  mountains  in  Oriente 
Provience  where  lebel  activity 
is  centered. 

The  newspaper  is  published 
once  to  twice  each  month  and 
runs  between  eight  and  30 
pages.  It  is  offset  printed  in 
Miami.  Circulation  of  the  Sierra 
Mae.stra  is  10,000,  but  it  is 
estimated  that  three  or  four 
times  that  many  per.sons  read 
the  paper. 

Editorials  bla.st  the  State  De¬ 
partment  for  aiding  Bati.sta. 
The  rebels  do  not  them.selves 
ask  for  help  from  the  United 
States,  they  only  beg  that  the 
Uniteil  States  adopt  a  neutral 
policy  toward  the  Cuban  revo¬ 
lution. 

News  of  the  progress  of  the 
revolutionary'  movement  is  pub¬ 
lished.  Some  photographs  show 
how  rebel  forces  are  being 
strengthened  and  organized. 
Other  j)hotos  show  the  results 
of  the  dictator’s  brutality  in 
dealing  with  captured  or  sus- 
])c*cted  rebels. 

The  paper  is  almost  entirely 
in  Spanish,  “because  we  can’t 
write  so  good  in  English,”  said 
the  editor  during  a  recent  in¬ 
terview.  He  said  he  is  “looking 
for  an  American  who  can  write 
some  articles  in  English.” 
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News  is  received  from  a 
courier  who  travels  between 
Oriente  Provience  and  Miami. 

Kadio  C.onlact 

During  a  visit  to  the  head¬ 
quarters  of  the  Sierra  Maestra, 

I  saw  a  hand.*;ome  Cuban  in  his 
early  foi-ties  .seated  at  a  short¬ 
wave  radio  in  one  corner  of 
the  office.  When  I  approached 
him,  he  removed  his  earphones 
and  in  broken  English,  intro¬ 
duced  himself. 

“My  name  is - .  I 

was  once  a  jiharmacist  in  Cuba. 
Now  I  sit  in  this  office  and 
listen  to  this  radio  for  news  of 
the  revolution.  Then  I  write  the 
n(*ws  for  the  Sierra  Maestra.” 

The  rebels  have  their  own 
radio  station  somewhere  in 
Oriente  Provience,  from  which 
they  broailcast  news  of  their 
activities. 

The  editor  was,  at  one  time, 
impri.soned  in  Havana  for  aid¬ 
ing  the  revolutionists.  .After  his 
release  from  prison,  the  under¬ 
ground  .sent  him  to  the  United 
States  to  publish  a  propaganda 
paper. 

He  explained  that  the*  identity 
of  members  of  the  underground 
cannot  Ik*  revealed  b(*caus<*  many 
have  families  in  Cuba. 

The  underground  iir<Kluc<*s 
al.so  a  lli-minute  radio  program 
every  night  over  Miami  ladio 
station  WMIE. 

The  lM*ginning  of  the  present 
revolutionary  movement  dates 
back  to  .July  lff.')3  when  a  band 
of  120  Cuban  youths  attacked 
Fort  Moncada  barracks  under 
oi’ders  of  Dr.  Fidel  Castro.  Fort 
Moncada  was  the  principal 
Cuban  military  in.stallation  in 
Oriente. 

Sierra  Mae.stra  is  the  “Organo 
Oficial  del  Movimiento  2fi  de 
Julio.”  It  was  first  published  in 
New  York,  but  later  moved  to 
Miami,  where  l>0,000  to  80,000 
Cubans  live. 

Wali-lieil  liy  FBI 

The  newspaper’s  masthead 
states  that  it  is  properly  regis¬ 
tered  with  the  D(*partment  of 
Ju.stice. 

.As  I  left  the  offices  of  Sierra 
Ma(*.stra,  I  was  approached  by- 
two  FBI  agents.  They  took  me 
to  their  headciuarters  and  in- 
terrogat<*d  me  in  an  attempt  to 
d(*t<*rmine  how  I  made  contact 
with  tin*  underground.  They  also 
warned  me  that  I  could  lose  my 
U.  S.  citizenship  if  I  actively 
fought  with  the  rebels  in  Cuba. 

I  explained  that  I  was  going 
to  Cuba  to  gather  material  for 
articles  on  the  Cuban  political 
situation.  I  said  I  contacted  the 
undergi'ound  with  the  hopes 
that  they  would  give  me  leads. 


2  Production 
Executives  for 
Boston  Heratd 

Boston 

Several  new  appointments 
were  announc<*d  this  week  by 
Publisher  Robert  B.  Choate  of 
the  Boston  Herald-Traveler 
Corp. 

Production  Alanager  Frank  S. 
Dassori  becomes  business  man¬ 
ager  of  the  newsjiapers  effective 
Nov.  3. 

On  the  same  date  C.  Stanley 
Whyte,  president  of  the  Boston 
Tyjiographical  Union,  takes  over 
as  production  manager  and 
superintendent  of  the  composing 
room. 

Mr.  Choate  also  announced  the 
appointment  of  Edward  .1.  My- 
lett,  president  and  business  rep¬ 
resentative  of  the  Boston  News¬ 
paper  Printing  Pressmen’s 
Union,  as  assistant  iiroduction 
manager. 

Both  Mr.  Whyte  aiul  Mr.  Aly- 
lett  were  (*mployees  of  the 
Herald -Traveler  when  they 
were  elected  to  their  union 
))osts.  Mr.  Whyte  is  a  member 
of  the  Herald-Traveler  Quarter 
Century  Club  and  Mr.  Mylett  is 
a  veteran  of  17  years  with  the 
newspapers. 

o 

INirtlaiid  Guild 
.Approves  Goiitrai*! 

PORTI-A.M).  Or<*. 

Approval  of  a  new  contract 
covering  2(MI  employees  of  th<* 
Orefjan  Jaaraal  and  the  Oreffan- 
ian  has  been  voted  by  memb«*rs 
of  the  Portland  Newsjiaper 
(luild.  The  two-year  pact  calls 
for  a  weekly  pay  incr(*a.se  of  $2, 
retroactive  to  la.st  June  1,  for 
top-scale  reporters  and  photog¬ 
raphers.  This  puts  top  r(*porter 
pay  at  $127.o0  per  we(*k.  Ther<* 
will  Ik*  proiKirtionate  increases 
in  other  classifications. 

In  addition,  the  new  contract 
provides  for  payment  of  $4 
w(*ekly  by  the  employeis  into  a 
health  and  welfare  jirogram. 
There  is  an  option  of  .$3..o0  per 
week  for  top-.scale  workers  on 
June  1,  which  can  be  taken 
either  in  wages  or  in  a  pension 
pj-ogram. 

Along  with  other  improve¬ 
ments  in  job  security,  tin*  new 
contract  extends  severance  pay 
to  a  maximum  of  42  wet*ks  for 
those  with  10  years  or  more 
.service.  A  new  provision  allows 
granting  of  an  additional  day’s 
pay  for  a  holiday  that  falls 
within  an  employee’s  vacation 
period. 

EDITOR  8C  PUE 


ITU  Defense 
Again  Delays 
Trust  C  as(‘  I 

Seatti.i;,  Wash 

Further  delays  have  liecn  al 
lowed  in  bringing  to  trial  thi 
two-year-old  anti-trust  suit  hi 
the  Scott  Publishing  Co.  nf 
Kennewick  against  the  Colmn- 
hia  Banin  \eivn  and  Interna 
tional  Typographical  Union. 

Federal  Judge  John  C.  Bowt: 
is  considering  a  plaintifr> 
motion  to  limit  defense  dis¬ 
covery  proceedings.  Oefenst 
attorneys  said  they  would  nee; 
from  six  months  to  a  year  t 
complete  their  findings. 

The  plaintiffs  took  33  nnmtb 
for  discovery  proceedings.  De¬ 
fense  attorneys  have  begun  t 
examine  the  Tri-City  Heralfl 
records. 

The  case  involves  a  complaint 
by  (llenn  C.  Lee,  ])ubli.sher  of 
the  Tri-Cifu  Herald,  that  tb 
ITU  conspired  with  the  Coluni 
bia  Basin  News  to  create  a 
newsjiaper  monopoly  aft(*r  union 
printers  struck  his  |i;iiier. 

Coun.sel  for  Mr.  Lee  sub¬ 
mitted  affidavits  that  show  the 
News  owed  ITU’s  Unityjio  com¬ 
pany  $1,338,097  for  "loans  to 
cover  operating  losses.  The  loss 
for  the  fiscal  year  ending  Julyl 
was  given  as  $218,883. 

Four  defendants,  Don  Hurd, 
ITU  .s«*cretary-tieasurer;  Joe 
B:iih*y,  third  vi<*ep resident,  and 
Harohi  H.  Clark  ami  Charles 
M.  Lyon,  former  offlc(*r.s,  all  of 
Indianapolis,  won  motions  to 
quash  the  service  of  summons 
on  them.  They  were  nev»*r  served 
in  the  district  where  the  actioii 
was  filed,  as  required  by  federal 
law.  Quashing  the  summons 
leaves  the  way  cl(*ar  for  the 
defense  to  ask  the  foui'  be  dis- 
mis.sed  from  the  case. 

• 

l)<‘tn»it  l*ress  GIul»  j 

Filially  in  KxisitiMio'i*  1 

DimwiT 

The  Detroit  Pre.-s  Clnh, 
organized  after  many  months  of 
effort,  opened  its  dsKirs  Oct.  27, 
at  the  Detroit- Leland  Hotel.  It 
has  ()00  active  and  associate 
membt*rs. 

Ray  Girardin  is  jiresi  lent  and 
chairman  of  the  beard  of 
governors,  is  a  memb<  of  the 
Ifetrait  Tiinen  editorial  -^taff- 

Other  officers  are  Kenne4 
McCormick,  Detroit  Fr  e  Pro*' 
vicepresiilent ;  William  Kroger* 
Biinineits  llVeA:  magazii-o,  trea^ 
urer,  and  Siler  Freem  n,  Loo* 
magazine,  secretary  r  d  leg** 
advisor. 
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ASARCO  is  (I  Miner ^  is  a  Smelter^  is  a  Supplier  to  the  graphic  arts  industry,  is 
a  world  name  in  non-ferrous  metals.  Unsurpassed  Castomatic®  Linotype  and  Stereotype  Metals  are 
among  the  many  industrial  alloys  that  Asareo’s  Federated  Metals  Division  produces.  Asarco  mines, 
refines,  and  produces  non-ferrous  metals  throughout  the  world.  In  fact,  when  the  subject  is  non- 
ferrous  metals,  Asarco  can  offer  the  most  diversified  working  knowledge  in  the  world.  Asarco: 


American  Smelting  and  Refining  Company,  Federated  Metals  Division,  120  Broadway,  New  \ork, 


IMPORTANT  NOTICE 
Except  where  other  figures  are  spe¬ 
cifically  shown,  the  following  footnotes 
apply  to  Media  Records,  September, 
1958  Linage*: 

•Includes  26,964  lines  AMERICAN 
WEEKLY.  „  .  „  ,  T  V 

••Includes  41,695  lines  FAMILY 
WEi£KLY* 

tincludes  68,970  lines  THIS  WTEEK. 
ilncludes  57,877  lines  PARADE. 
{Includes  128,005  linos  WEEKEND 
MAGAZINE, 

1958  1957 

AKRON,  OHIO 

Beacon  Joumal-e  .  2,215,941  2,405,8W 

§  Beacon  Joumal-S  924,489  961,440 

Grand  Total  ...  3,140.430  3.367,339 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  .........  1,238,778  1,276,86- 

Times  Union-m  . .  1,054,063  1,026,669 

•Times  ITnion-S  . .  620,609  724,342 

Grand  ToUl  ...  2,913,450  3,026.773 
NOTE:  Times-Union-S  (1957)— 724, 
342  includes  3,000  lines  of  part-run  ad¬ 
vertising. 

ALBUQUERQUE.  N.  M. 

Journal-m  .  1,243,966  1,210,945 

IJoumal-S  .  411,429  428,992 

Tribune-e  .  1,257,734  1,220.233 


SEPTEMBER  Newspaper  Linage — 52  Cities 

(Oempiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measoroments) 


IJoumal-S  .  411,429  428,992 

Tribune-e  .  1,257,734  1,220.233 

Grand  Total  ...  2,913,178  2,860,175 

ATLANTA,  GA. 

Constitution-m  ...  1,442,330  1,402,092 

Journal-e  .  2,295,244  2,155,486 

Journal  &  _ _ 

Constitution-S  ..  947,631  1,024,877 

Grand  Total  ...  4.685,205  4,682,455 

ATLANTIC  CITY,  N.  J. 

Press-m  .........  781,821  717,616 

••Press-S  .  192,600  186,710 

Grand  Total  ...  974,321  904,225 

BALTIMORE,  MD. 

•American-S  .  596,896  789,023 

News-Post-e  .....  1,416,381  1,431,580 

Sun-m  .  1,144,062  1,227,663 

Sun-e  .  2,109.694  2,189,462 

tSun-3  .  1,408,755  1,645,018 

Grand  Total  ...  6,675.788  7,282,746 

BINGHAMTON,  N.  Y. 

Press-e  .  1,332,875  1,216,393 

IPress-S  .  370,572  383,614 

Sun-m  .  405,492  427,461 

Grand  Total  ...  2,108,939  2,027,468 

BIRMINGHAM,  ALA. 
Post-Herald-m  . . .  877,647  1,221,441 

News-e .  1,772,411  1,937,203 

tNews-S  .  731,546  899,232 

Grand  Total  ...  3,381,604  4,067,876 
NOTE:  Part  Run  Adv.  included 
News-e  1958—1,772,411  (30,142)  ;  1987 
—1,937,203  (36,427). 


BOSTON,  MASS. 


American-e  . 
Record-m  . . . 
•Advertiser-S 

Globe-e  . 

dobe-m  . 

Globe-S  . 

Herald-m  . . . 
tHerald-S  . . . 
Traveler-e  . . 


649,067 

712,042 

274,237 

1.690,277 

1,346.164 

1,120,657 

1,413,108 

1,172,761 

1,731,353 


684,919 

759,784 

461,092 

1,626,013 

1,376,876 

1,336,666 

1,414,024 

1,364,816 

1,716.856 


Total  Advertising 

September . 

August . 

Year  to  date  . . .  .1, 
Display 

September . 

August . 

Year  to  date  . . . .  1, 
Classified 

September . 

August . 

Year  to  date  .... 
Retail 

September . 

August . 

Year  to  date  . . .  .1 
Department  Store 

September . 

August . 

Year  to  date  .... 
General 

September . 

August . 

Year  to  date  .... 
Automotive 

September . 

August . 

Year  to  date  .... 
Financial 

September . 

August . 

Year  to  date  .... 


1958 

Linage 


224,641,690 

211,667,114 

,942,661,616 

171,236,703 

166,022,480 

,467,938,762 

63,405,887 

66,644,634 

474,612,863 

129,167,062 

119,626,643 

,067,361,881 

49,671,656 

44,843,286 

390,537,100 

29,608,119 

23,858,641 

263,598,434 

8,938,373 

10,027,779 

102,646,483 

3,622,169 

2,610,617 

34,332,964 


BUFFALO.  N.  Y. 

Courier  Express-m  1,148,343  1,203,706 
•Courier  Express-S  1,061,519  1,145,792 
Evening  News-e  .  2,226,253  2,317,605 

Grand  Total  ...  4,435.115  4,667,103 

CAMDEN.  N.  J. 

Courier-Post-e  ...  1,058,411  1,032.390 

CHARLESTON.  W.  VA. 

Gazette-m  .  960,894  1,067,424 

Gazette-S  .  360,121 

Mail-e  .  911,695  902,822 

Maii-S  .  343,123 

IGazette-Mail-S  . .  315,636 

Grand  Total  ...  2,188,224  2,662,990 
NOTE:  GAZETTE  Sunday  and  MAIL 
Sunday  were  merged  as  the  GAZETTE- 
MAIL  Sunday,  effective  March  2,  1968. 


CHARLOTTE.  N.  C. 

News-e  .  963,062  983,211 

Ob*erver-m  .  1,338,053  1,382,036 

tObserver-S  .  463,802  577,594 

Grand  Total  ...  2,764,907  2,942,841 
CHICAGO,  ILL. 

Tribune-m  .  2,956,762  2,876,743 

Tribune-S  .  1,461,514  1.699,366 

tDaily  News-o  ...  1,829,670  1,977.643 

American'.e  .  837,296  880,795 

•American-S  .  321,477  368,265 

Sun-Time*.m  .  1,269,000  1,270,845 

ISun-Times-S  _  653,011  660,797 

Grand  Total  ...  9,297,730  9,624,443 

NOTE:  Part  Run  Adv.  included: 
1958—2,956,762  (  560.224);  1,451,614 

(842,297):  321,487  (186,113).  1957— 

2,876,743  (653,777);  1,699.355  (978,- 

557)  ;  358,265  (215,509). 

CINCINNATI,  OHIO 

Enquirer-m  .  2,124,627  2,135,766 

{•Enquirer-S  .  1,280,132  1,430,432 

Post-e  .  1,345,632 

Post  &  Tmes- 

Star-e  .  1,780,056 

Times-Star-e  .  1,249,402 

Grand  Total  ...  6,184,716  6,161,122 

NOTE:  Post  A  'nmos-Star  (newly 
merged  paper)  started  publication  July 
21,  1968.  Last  date  of  The  Post  Eve¬ 
ning  and  The  Tlmee-Star  Evening  July 
19,  1968.  Complete  record  for  each 
paper  shown. 

CLEVELAND,  OHIO 
Plain  Dealer-m  ..  2,176,469  2,338,125 
t*Plain  Dealer-S  .  1,616,232  1,884,764 

News-e  .  831,666  921,086 

Press-e  .  2,475,481  2,684,733 

Grand  Total  ...  7,097,738  7,628,698 

COLUMBUS,  OHIO 

Dispatch-e  .  1,810,617  1.8S6,.364 

Dispatch-S  .  1,036,867  1,216,516 

Citizen-e  .  642.016  713,601 

fCitizen-S  .  317,961  390,295 

Ohio  State 

Joumal-m  .  683,934  698,136 

Star-w  . .  67,963  53,882 

Grand  Total  ...  4,649,367  4,928,793 


1957 

%of 

E&P 

Linage 

1957 

Index 

241,293,503 

93.1 

95.6 

216,436,769 

97.8 

99.4 

2,080,489,379 

93.4 

91.7 

182,294,663 

93.9 

97.2 

158,334,094 

98.5 

95.3 

1,650,799,984 

94.7 

98.2 

58,998,840 

90.5 

92.0 

58,102,666 

95.6 

94.7 

629,689,395 

89.6 

92.3 

132,219,640 

97.7 

100.1 

116,447,772 

97.4 

105.0 

1,099,613,425 

97.1 

99.9 

50,210,972 

98.7 

100.6 

42,766,281 

95.1 

104.9 

403,380,687 

96.8 

98.8 

33,294,358 

88.9 

93.3 

24,610,817 

96.9 

98.3 

280,480,111 

94.0 

95.9 

13,339,194 

67.0 

74.3 

14,621,880 

69.1 

76.8 

135,161,742 

75.9 

78.9 

3,441,671 

97.7 

118.9 

2,763,625 

94.8 

104.8 

35,654,706 

96.6 

117.3 

1958 

1»S7 

DALLAS,  TEX. 

News-m  . 

1,904,334 

1,916,669 

tNews-S  . 

639,328 

800,117 

Times  Herald-e  . . . 

2,026,488 

2,061.051 

•Times  Herald-S  . 

658,386 

911,402 

Grand  Total  . . . 

6,227,636 

6,688,129 

DAYTON,  OHIO 

Joumal-Herald-m 

1,481,693 

1,642,710 

News-e . 

1,812,635 

1,911,780 

News-S  . 

653,610 

776,254 

Grand  Total  . . . 

3,947,738 

4,230,744 

DENVER.  COLO. 

Rocky  Mt.  News-m 

1,691,626 

1,477,654 

{•Rocky  Mt. 

News-S  . 

387,857 

456,212 

Post-e  . 

2,086,198 

2,003,872 

tPost-S  . 

838,746 

961,838 

Grand  Total  . . . 

4,902,927 

4,899,676 

DES  MOINES.  IOWA 

Registcr-m  . 

685,368 

668,854 

Tribune-e  . 

806,116 

886,719 

tRegister-S  . 

684,825 

692,837 

Grand  Total  . . . 

2,076,298 

2,246,910 

DETROIT,  MICH. 

•1958 

1957 

Free  Press-m  .... 

1.167,645 

1,448,223 

{Free  Press-S  .... 

404,422 

479,876 

News-e  . 

1.930,870 

2,406,122 

tNews-S  . 

1,110,630 

1,308,716 

915,010 

Grand  Total  . . , 

6,887,836 

7,262,888 

NOTE:  (•)  All  three  newspapers  on 

.stnke  September  4-5-6.  1958. 

DULUTH,  MINN. 

Herald-e  . 

860,034 

838,396 

News-Tribune-m  . 

627,872 

628,074 

News-Tribune-S  . . 

430,303 

624,379 

Grand  Total  . . . 

1,917,709 

1,990,849 

ELMIRA.  N.  Y. 

Advertiser-m  . 

373,009 

377,965 

Star  Gazette-e  . . . 

792,612 

827,036 

••Telegram-S  .... 

295,922 

287,880 

Grand  Total  . . . 

1,461.643 

1.492,880 

EDITOR 

ec  PUB 

EL  PASO.  TEX. 

Times-m  .  1,224,114  1,162,31' 

•Times-S  .  381,496  656133 

Herald-Po3t-e  ....  1,368,344  1,285,115 

Grand  Total  . . .  2,973,954  3,003,8i: 

ERIE,  PA. 

News-m .  1,003,869  1,067,148 

Times-e  .  1.136,393  1,179,7|! 

ITimes-News-S  . .  422,442  474,IK 

Grand  Total  . . .  2,661,694  2,711,21! 

FOND  DU  LAC.  WIS. 
Commonwealth 

Reporter-e  .  657,179  664, (C 

FORT  WAYNE.  IND. 
Journal  Gazette-m  1,143,178  1,1M,423 
iJoumal  Gazette-S  606,108  668,711 

News  Sentinel-e  ..  1,626,080  1,706,71! 

Grand  Total  ...  3.274,366  3,471,93! 

FORT  WORTH,  TEX. 
Star-Telegram-m  .  792,418  760,801 

Star-Telegram-e  ..  1,644,429  1,591,907 
fStar-Telegram-S  .  689,694  708,741 

Press-e  .  443,775  391,714 

Press-S  .  148,739  193,714 


3,619,056 

3,641,38: 

.  CALIF. 
1,276,806 
684,495 

1.307.4W 

594,ir 

1,811,301 

1.902,(117 

,  IND. 
1.211.126 
343,628 

1,419,11.! 
334, SfT 

Post-Tribune-S 


Grand  Total  ...  1.664,763  1,768.50; 


GLENS  FALLS.  N.  Y. 

Poet-Star  .  603,737  685,444 

NOTE:  Post-Star  Homing  told  in 
combination  with  Times  Evening.  lin¬ 
age  of  one  edition.  Post-Star  Mominr. 
only  is  given. 

GRAND  RAPIDS.  MICH. 
Press-e  .  2,070,622  2,160.03* 

Grand  Total  ...  2.070,622  2,160,03! 

HAMMOND.  IND. 

Times-e  .  1,077,666  1.267,34'' 

Times-S  .  389,333  48S,04> 

Grand  Total  ...  1,466.899  1,755.383 

HARRISBURG.  PA. 

1958  •1957 

Patriot-m  .  1,337,044  1,356, MS 

{Patriot  News-S  .  363,260  448,034 

Grand  Total  ...  1,700,304  1.799,131 
NOTE  (•)  Evening  News  carries  tls 
same  amount  of  advertising  at  tke 
Morning  Patriot. 

HARTFORD,  CONN. 

Courant-m  .  896,908  1,005.!45 

fCourant-S  .  736,627  1,016,338 

Times-e  .  1,890,972  2,128.634 

Grand  Total  ...  3,623.407  4,1R886 

HAVERHILL.  MASS. 
Joumal-e  .  326,564 

HONOLULU.  T.  H. 

Advertiser-m  .  423,766 

Advertiser-S  .  817,498 

{Star  BuIIetin-e  .  1,379,639 

Grand  Total  . . .  2,120,792 

HOUSTON.  TEX. 

Chroniele-e  .  2,376,134  2.432,M* 

•Chronicle-S  .  888,916  1.211.™ 

Post-m  .  1,936,208  1.847,990 

tPoet-S  .  612,138  774,634 

Press-e  .  653,447  768.M. 

Grand  Total  ...  6.466.843  7.025.80! 
NOTE:  Part  Run  Adv.  inclwW' 


INDIANAPOLIS.  IND. 

News-e  .  1.766,610  1.84C.2M 

Star-m  .  1,577,234  1.757,04! 


ITimee-S  .  361,280  428,82- 

Grand  Total  ...  5.686,624  6.157.011 


fruit 


cereal 


milk 


BASIC 

CEREAL 

BREAKFAST 


bread 


butter 


Nutritive  value  of 

basic  cereal  breakfast  pattern 

CALORIES.. 

.  502  VITAMIN  A . 

.  600 1.U. 

PROTEIN.... 

.  20.5  gm.  THIAMINE . 

.  0.46  mg. 

FAT . 

.  11.6  gm.  RIBOFLAVIN . 

.  0.80  mg. 

CARBOHYDRATE...  80.7  gm.  NIACIN . 

3.0  mg. 

CALCIUM... 

.  0.532  gm.  ASCORBIC  ACID. . . 

.  65.5  mg. 

IRON . 

1 

.  2.7  mg.  CHOLESTEROL . 

. .  32.9  mg. 

[RHUlirji 


[fiSiO 


1958 

1937 

JACKSON,  MISS. 

Clarion  Ledger-m 
{Clarion  Ledger 

.  698.428 

708.267 

&  New»-S  . . . . 

.  351,471 

366..595 

Daily  News-e  . . . 

.  608,456 

606.862 

State  Times-e  . . 

442.229 

527,798 

State  Timea-S  . . . 

.  194,171 

233,072 

Grand  Total  . . 

.  2,294,755 

2,442,594 

JACKSONVILLE,  FLA. 

Times-Union-m  . . 

.  1,654,329 

1,678,398 

tTimes-Union-S  . 

.  626,062 

704,797 

Grand  Total  . . 

.  2,280,391 

2,383,195 

JERSEY 

aTY,  N.  J. 

Jersey  Journal-e  , 

..  967,228 

989,571 

NOTE:  Part 

Run  Adv. 

included: 

Jersey  Journal-e 

1958—967,228  (162,- 

557).  1957—989,671  (139,376). 

KANSAS  CTTY.  MO. 

Star-e  . 

1,459.074 

1,560,290 

Star-S  . 

,.  884,077 

976,072 

Times-m  . 

1,663,987 

1,619,408 

Grand  Total  . . 

..  3,947,138 

4,165,770 

KNOXVILLE.  TENN 

1958 

•1957 

. .  483.002 

S55.823 

Journal-S  . 

402. S96 

News-Sentinel-e  . 

, .  1,092.770 

957,842 

$  News- Sentinel-S 

.  330,363 

466,437 

Grand  Total  . . 

. .  1,906.135 

2,382,698 

NOTE:  (•)  Journal  Sunday  ceased 
publication  September  29,  1957. 


LAWRENCE,  MASS. 

Tribune  .  848,795  891,577 

NOTE:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in  combination. 
Linage  of  one  edition.  Tribune  Evening 
only  is  shown. 

LITTLE  ROCK,  ARK. 

Gazette-m  .  897,049  907,338 

^'caze'tt^S  .  370,977  432,061 

Grand  Total  ...  1,268,026  1,339,399 

LONG  BEACH.  CALIF. 
IndependenUm  ...  1,631,121  1,645,983 

S  Independent  Press- 

Telegram-S  _  547,020  701,551 

Press-Telegram-e  .  1,715,369  1,720,555 

Grand  Total  ...  3,893.510  4,068,091 
NOTE:  Part  Run  Adv.  included  In- 
dependent-m  1958—1,631,121  (183,170). 

1957— 1,645,985  (186,384).  Independent 

Press-Telegram-S  1958 — 547,020.  1957 — 
701,651.  Press-Telegram-e  1958—1,715,- 
369  (183,170).  1957—1,720,555  (186,- 

384). 

LONG  ISLAND,  N.  Y. 

Newsday — Suffolk-e  1,732,603  1,928.713 
Newsday — Nassau-e  2,027,786  2,256,231 

Grand  Total  ...  3,760,389  4,184,944 

LOS  ANGELES.  CAUF. 

Examiner-m  .  1,560.191  1,864,478 

•Examiner-S  .  857,345  1.090.760 

Times-m  .  3.128..393  3.096,752 

tTimea-S  .  2,139,071  2,519.152 

Herald-Express-e  .  1,129,971  1.294,741 

Mirror-News-e  ...  1,002,264  1,292,235 

Grand  Total  ...  9,817,235  11,158,118 
NOTE :  Part  Run  Adv.  included : 
Times-S  1958—2,139,071  (560,174).  1957 
—  2,619,162  (596,137).  Mirror-Ncwa-e 

1958— 1,002,264.  1967—1,292,235  (209,- 
490). 

LOUISVILLE.  KY. 

Courier  Journal-m  1,239,416  1,273,593 
Courier  Joumal-S  810,636  947,745 

Times-e  .  1.464.181  1,627,211 

Grand  Total  ...  3,514,233  3,748,549 

LOWELL.  MASS. 

Sun-e  .  600,077  625,542 

••Sun-S  .  200,098  241,620 

Grand  Total  ...  800,176  867,162 

LYNN,  MASS. 

Item-e  .  646,169  640,992 

MEMPHIS,  TENN. 
Commercial 

Appeal-m  .  1,764,927  1,862,897 

tCommerctal 

Appeal-S  .  728.623  862,089 

PreOB-SciBitar-e  .  980,200  1,094,904 

Grand  Total  ...  3,473,750  3,818,990 

42 


1958 


1957 


MERIDEN,  CONN. 

Record  Journal  . .  665,905  699,867 

(See  Note) 

NOTE:  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 
Linage  of  one  edition.  Record  Morning 
only  is  shown. 

MIAMI.  FLA. 

Herald-m  .  2,961,723  2,894,038 

JHerald-S  .  1,223,598  1,311,404 

News-e  .  1,148,052  1,183,010 

tNews-S  .  434,163  589,317 


NOTE:  Part  Run  Adv.  included: 
Mirror-m  1958—778.210  (177,276).  1957 
-782,458  (198,015).  Mirror-S  1958  - 
334,643  (142,080).  1957—418.975  (160.- 
775).  News-m  1968—1,649,681  (752. 

284).  1967—1,683,944  (775.564).  News-S 
1958  —  1,467,413  (1,049,413).  1957-1,- 
779.303  (1,312,726).  Journal-American- 
e  1958—976,561  (123,908).  1957—978,307 
(106,187).  Journal-American-S  1958 — 
415,054  (116,184).  1967—481.751  (75,779) 
World  Telegram  &  Sun-e  1958-1.268,- 
822  (226.905).  1957-1,268.217  (231.- 

520).  Split  Run  Adv.:  News-m  244,150; 
S  142,473. 


Grand  Total  ...  6,767,526  6,977,769 
NOTE:  Part  Run  Adv.  included: 
Herald-m  1958  —  2,961,723  (41,259). 
1957  —  2,894,038  (43,981).  Herald-S 
1958—1,223,698  (99,236).  1967-1,311,- 

404  (134,054). 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,197,342  1,299,752 

•Sentinel-S  .  288,424  346,274 

Journal-e  .  2,866,924  3,084,305 

tJoumal-S  .  1,494,774  1,762,253 


Gland  Total  ...  6,847,464  6.492,584 
MINNEAPOLIS,  MINN. 


Tribune-m  _ 

Star-e  . 

tTribune-S  . . . . 

. ..  1,4)8,482 
...  2,272,160 
...  1,094,951 

1,466,497 

2,178,875 

1,292,060 

Grand  Total 
NOTE:  Part 
1958—2,272,160 

. ..  4,785,593 
Run  Adv. 
(102,256). 

4.937,432 
included : 

MODESTOs  CALIF. 

.  .'tOOORR 

T81,S61 

IBee-S  . 

...  199,741 

Grand  Total 

...  798,829 

781.861 

1958 


1957 


NEW  YORK  (QUEENS).  .N.  Y. 
Long  Island 

Press-e  .  1,386,287  1,419,165 

fLong  Island 

Press-S  .  474,379  626.456 


Grand  Total 


1,860,666  2,045,621 


NEWPORT  NEWS,  VA. 

Press-m  .  984,742  892,849 

iPress-S  .  345,162  362,186 

Times-Herald-o  ...  978,547  909,220 


Grand  Total  ...  2,308,451  2,164,255 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,020,201  1,267,566 

••Gazette-S  .  163,112 


MONTREAL.  CANADA 

J^Star-e  .  2,731,745  2.531.371 

Gazette-m  .  1,526,557  1,. 383,743 

La  Presse-e  .  2.722,500  2,620.606 

La  Patrie-e  .  146.620 

La  Patrie-S .  178.990  284,054 

Le  Petit  Journal-S  234,755 

Grand  Total  ...  7,39  3,,54  7  6.96  6,39  4 

NOTE:  (*)  Includes  Weekend  Maga¬ 
zine  linage.  La  Patrie  Evening  last 
publication  November  15.  1957. 

MUNCIE,  IND. 

Pres-s-e  .  711,933  758.594 

Star-m  .  684,332  724,046 

••Star-S  .  275,744  295,108 

Grand  Total  ...  1,672,009  1,777,748 

NASHVILLE,  TENN. 

Banner-e  .  1,238,144  1.237, .388 

Tennessean-m  ....  1,225.897  1.219,940 

Tennessean-S  ....  567,245  697,089 

Grand  Total _  3,031,286  3,154,417 

NEW  HAVEN,  CONN. 

Journal  Courier-m  422,105  446,809 

Register-e  .  1,424,879  1,453,167 

**Register-S .  679,128  754,931 

Grand  Totel  ...  2,526,112  2,654,907 

NEW  LONDON.  CONN. 

Day-e  .  846,843  854,050 

NEW  ORLEANS,  LA. 
Times-Picayune-m  2,442,687  2,418,520 

t’Times- 

Picasnne-S  .  851,631  1.018,839 

Item-e  .  271,834  855,269 

Item-S  .  185,421  517.754 

States  &  Item-e  ..  1,388,552  1,092,931 

Grand  Total  ...  6,140,125  5,903,313 

NOTE :  Times-Picayune  &  States 
(Sun.)  became  Times-Picayune  (Sun.), 
effective  September  21.  1958.  Item 

(Eve.  and  Sun.)  discontinued  after 
September  14,  1968.  States  (Eve.)  and 
Item  (Eve.)  combined  as  States  & 
Item  (Eve.)  effective  with  the  Sep¬ 
tember  1 5th  issue. 


NEW  YORK,  N.  Y. 

Times-m  .  2,049,247 

Tiraes-S  .  2,644,900 

Herald  Tribune-m  90.3,096 
tHerald  Tribune-S  n8,914 
Mirror-m  .  778,210 


Mirror-S 

News-m  . 

News-S  . 

Journal 
American-e  . . 
♦Journal 
American-S  . . 

Post-e  . 

Post-S  . 

W'orld  Telegram 
&  Sun-e  . 


.334,543 

1,549.681 

1,467,413 


416,0.54 

1,016,320 

90,862 


Grand  Total 


1,183,313  1,267,566 


NORFOLK,  VA. 
Ledger-Dispatch  & 

Portsmouth 

Star-e  .  1,750,878  1,866.881 

Virginian-Pilot-m.  1,851,077  1,814,552 

tVirginian-Pilot  & 

Portsmouth 

Star-S  .  746,299  976.348 


Grand  Total  ...  4,348,254  4,657,781 

NOTE:  Part  Run  Adv.  included: 

Ledger-Dispatch  &  Portsmouth-Star-e 
1958—1.750.878  (  444,979).  1957-1,866,- 
881  (442,863).  Virginian-Pilot -m  1958 
—1,851,077  (241,732).  1957-1,814.552 

(195,162).  Virginian-Pilot  &  Portsmouth 
Star-S  1958—746,299  (168,061).  1957— 
976,348  (262,215). 

OAKLAND,  CALIF. 

Tribune-e  .  1,693.508  1,750.420 

5Tribune-S  .  667,075  829,909 


Grand  Total 


1958 

1S57 

PHOENIX, 

ARIZONA 

Republic-m  . 

2,031,441 

i.93:,(fj: 

tRepublic-S  . 

706,809 

764, f«9 

Gazette-e  . 

2,043,784 

1.952,5(3 

Grand  Total  . . . 

4.782,034 

4.634,83? 

PITTSBURGH,  PA. 

Post  Gazette-m  . . . 

1,206,320 

1.220,(2? 

Press-e  . 

1,742,739 

1.781,93( 

tPress-S  . 

1,006,432 

1.211.1H 

Sun  Telegraph-e  . 

770,655 

824.(?( 

♦Sun  Telegraph-S  . 

439,921 

560,2(4 

Grand  Total  . . . 

5,166,067 

5.598,5(4 

PORTLAND.  ORE. 

Oregonian-m  . 

1,628,507 

1.604,153 

{•Oregonian-S  . . . 

813,825 

915,3(? 

Oregon  Journal-e  . 

1,213,659 

1.132,0(( 

(Oregon  Journal-S 

384,397 

418,2?? 

Grand  To‘al  . . . 

4,040,388 

4,069,8?? 

POUGHKEEPSIE,  N. 

Y. 

New  Yorkep-e  .... 

819,246 

879,131 

♦♦New  Yorker-S  . . 

262,564 

304,(5' 

Grand  Total  . . . 

1,081,810 

1,183,788 

PROVIDENCE.  R.  I. 

Bulletin-e  . 

1,646,230 

1,816,701 

Journal-m  . 

1,043,413 

1.148,(87 

tJournal-S  . 

848,917 

879,042 

Grand  Total  . . . 

3,538,560 

3,84  4,43? 

QUINCY 

.  MASS. 

Patriot  Ledger-e  . 

765,034 

744,473 

READING.  PA. 

Eagle  (See  Note)  . 

1,069,591 

1,110,5?? 

Eagle-S  . 

226,673 

270,148 

Grand  Total  . . . 

1,296.264 

1,380,747 

NOTE:  Eagle  Evening  and  Tliiwi 
Morning  sold  in  combination.  Linaire 
of  one  edition  (Eagle  Evening)  ii 
shown. 

RICHMOND,  VA. 

News  Leader-e  ...  1.672.742  I.624.2I( 

Times  Dispatch-m  1,426,792  1.379.4(2 
tTimea  Dispatch-S  7  6  2,69  6  940,(H 


Grand  Total 


3,852,23  0  3.944.MS 


Grand  Total  ...  2,260,583  2,580,329 

OKLAHOMA  CITY.  OKLAHOMA 
Oklahoman-m  ....  902,560  979,630 

Oklahoman-S  _  489,590  .5.53,405 

Times-e  .  1,062,544  1,095,556 


RIVERSIDE,  CALIF. 

Press-Enterprise  .  1,074,468  1. 112,59? 

(see  note) 

SPri  ss- 

Enterp;ise-S  ...  303.343  393, 6^ 


Grand  Total  ...  2,454,694  2,628.591 
NOTE:  Part  Run  Adv.  included: 
Times-e  1958—1,062.644  (169,268).  1957 
-1,095,556  (111,133). 

OMAHA,  NEBR. 

ttWorld-Herald  ..  1,214,147  1,287,464 

(see  note) 

W'orld-Herald-S  . .  673,947  790,650 


Grand  Total  ...  1,377,811  1.506,1T1 

NOTE :  Press-Enterprise  Morning  * 
Evening  sold  only  in  combination.  73i» 
Full-Run  Linage  shown  above  is  thit 
of  only  one  edition  (Press-Enterpriw 
Morning). 

Part  Run  Adv.  included:  Press  Es' 
terprise  (See  Note)  1958 — 1.074.(5? 
(23,335).  1957—1,112,599  (22,929). 

ROANOKE,  VA. 

Times-m  .  969,560  1.105,04! 

ITimes-S  .  321.148  435.15? 

World-News-e  _  98.3.897  1,124,2T( 


Grand  Total _  1,888,094  2,078,114 

(#)  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of 
only  one  edition,  EVENING,  is  shown. 

PASADENA.  CALIF. 

Star-News-e  .  1,013,194  1,144,913 

S  Independent- 

Star  News-S  ...  351,962  474.8.52 

Independent-m  ...  916,521  1,074,504 


Grand  Total  ...  2,27  4,60  5  2.664,4f( 

ROCHESTER.  N.  Y. 
Democrat  & 

Chronicle-m  _  1,544,307  1.511,0? 

t  Democrat  £ 

Chronlcle-S  _  821.076  976.031 

Times  Union-e  ...  1,6.34,4  63  1.671.8(2 


2,281,677  2,694,269 


PAWTUCKET,  R.  I. 

Times-e  .  937,585  926,374 

PEORIA,  ILL. 

Journal  Star .  1,184,404  1,220.310 

(See  Note) 

{Journal  Star-S  . .  439,175  593,782 


Grand  Tot'I  ...  3,999,84  6  4,159.0?? 

ROCKFORD,  ILL. 

Star  (See  Note)  .  1.018.715 
Star-S  .  457,182 


Grand  Total  ...  1,475,897 
NOTE:  Star  Morning  and  Regi«f«(' 
Republic  Evening  sold  in  combination. 
Linage  of  only  one  edition — Star  Morn¬ 
ing — is  shown. 


1.939.163 
2,862,156 
926,628 
880,046 
782,458 
418.975 
1.. 533,944 
1.779.30.3 


Grand  Total  ...  1,623.579  1,814,092 
NOTTJ:  Journal  Star  Morning  and 
Journal  Star  Evening  sold  in  combine-  Union-m 
tion.  Linage  of  only  one  edition —  “Union-S 
Journal  Star  Evening — is  shown. 


SACRAMENTO.  CALIF. 


1,858.434 

529,695 

.352,144 


1.796.5(2 

614.M' 

479.06? 


976,551  978,307 


481,751 

1,020,600 

113,355 


PHILADELPHIA.  PA. 

Bulletin-e  .  2,272,987  2.119,996 

+♦Bulletin-S  .  747,793  782,097 

Inquirer-m  .  1,716,515  1,742,177 

Inquirer-S  .  1.. 508, 419  1,. 564, 175 

News-e  .  657,998  700,735 


1,268,822  1,268,217 


Grand  Total  ...14.212,513  14,984,903 


Grand  Total  . . .  6,903,712  6,909,180 

NOTE:  Part  Run  Adv.  included: 
Inquirer-m  1958—  1.716.515  (22,463). 

19.57—1,742,177  (28,796). 


Grand  Total  ...  2,740,273  2.790,«> 
ST.  LOUIS,  MO. 

Globe  Democrat-m  1,651,921  1.486, 2?: 

t*Globe  Democrat-S  710,038 
Poet  Dispatch-e  ..  1,984,287  2.O79.0M 
fPost  Dispatch-S  .  1,118,873  1.081.151 


Grand  Total  ...  5,363,119  6.374, 1» 

NOTE:  Part  Run  Adv.  inciwirf; 
Globe  Democrat-m  1958  —  1,551,“* 
(260,606).  1957—1,486,207  (188,723). 
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NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life 
has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors),  free  use  of  the  text  of  each  advertisement  in  this  series. 


The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation's 
health  and  safety. 


Why  is  ARTHRITIS  called  “the  Sphinx  of  diseases”? 


Arthritis  has  been  likened  to  the  ancient 
^  Sphinx.  For  arthritis,  no  less  than  the 
Sphinx,  is  still  strange  and  mysterious  in 
many  ways. 

For  example,  the  exact  cause  of  some 
types  of  arthritis  remains  unknown.  Nor 
do  doctors  fully  understand  why  it  flares 
up  in  certain  patients  and  smoulders  or  de¬ 
velops  gradually  in  others  .  .  .  why  treat¬ 
ment  beneficial  for  one  victim  may  not 
help  another  . . .  why  rheumatoid  arthritis 
strikes  women  three  times  as  often  as  men. 

Despite  such  mysteries,  when  proper 
treatment  is  started  early  ...  or  before  the 
affected  body  joints  have  been  severely 
damaged  .  .  .  there  is  great  likelihood  of 
lasting  relief  and  marked  improvement. 

Proper  treatment  for  arthritis  and  other 
rheumatic  diseases  .  .  .  affecting  about 
eleven  million  Americans  14  years  of  age 


and  older  .  .  .  must  be  based  on  the  needs 
of  the  individual  patient. 

This  is  because  arthritis  occurs  in  many 
forms,  each  of  which  requires  special  man¬ 
agement.  Yet,  many  people  brush  aside 
treatment  prescribed  by  their  doctors  to 
seek  some  cure  promising  quick  and  com¬ 
plete  recovery.  There  is  no  such  thing. 

At  least  50  forms  of  arthritis  are  known 
to  medical  science.  But  only  two  of  the 
forms  together  make  up  more  than  seventy 
percent  of  all  rheumatic  complaints.  These 
are  osteoarthritis  and  rheumatoid  arthritis. 

Osteoarthritis,  or  degenerative  joint  dis¬ 
ease,  begins  as  a  rule  in  the  thirties  or 
forties  as  part  of  the  process  of  aging.  It 
usually  attacks  joints  that  undergo  greatest 
wear  and  tear. 

Under  proper  medical  care,  a  great  deal 


can  be  done  to  lessen  discomfort  and  re¬ 
duce  further  damage  to  joints. 

Rheumatoid  arthritis  may  be  more  seri¬ 
ous.  Though  it  involves  the  joints,  it  also 
affects  the  body.  Moreover,  it  strikes  in  the 
prime  of  life,  generally  between  20  and  50. 

If  neglected,  rheumatoid  arthritis  can 
cause  severe  crippling.  But  if  it  is  diagnosed 
early  and  treatment  is  faithfully  followed, 
many  patients  can  be  spared  disability  and 
helped  considerably. 

If  the  disease  does  not  yield  to  treatment, 
rehabilitation  can  often  help  a  handicapped 
individual  continue  a  useful  life. 

If  your  joints  become  sore,  stiff,  painful 
or  swollen,  consult  your  doctor  .  .  .  and 
always  avoid  self-treatment.  The  sooner 
you  seek  his  help,  the  better  your  chances 
to  head  off  trouble. 


1 
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NOTE:  (•)  Because  of  strike  the 
Post-Dispatch  did  not  publish  Septem¬ 
ber  7,  1957. 


ST.  PAI  L,  MINN. 

Pioneer  Press-m  ..  1.113.618  1.238.627 

•Pioneer  Pres.^-S  .  867.414  956.466 

Dispatch-e .  1,675,348  1,610,753 

Grand  Total  ...  3.656..380  3.805.846 

NOTE :  Part  Run  Adv.  included : 
1958-1.675,348  (103,601). 

ST.  PETERSBURG,  FLA. 
Independent-e  ....  613.753  734,533 

Independent-S  _  171,513 

Times-m  .  1.891.821  1,930,067 

ITimes-S  .  691.567  810,228 

Grand  Total  ...  3,368.654  3,474,833 

SAN  ANTONIO.  TEX. 

Express-m  .  1,098,349  1,388,590 

tExpress-News-S  .  591,565  746,993 

Express-News-Sat  245.580 

News-e  .  1,351,2,54  1.539,674 

Li)rht-e  . 

•LiKht-S  . 


1.556,588  1,502.643 

.599,673  683,891 


Grand  Total  ...  5,443,009  5,861,791 

SAN  DIEGO.  CALIF. 

Union-m  .  1,496.880  1,490,624 

ilTnion-S  .  822.203  887.908 

Tribune-e  .  2,051,025  1,988,925 

Grand  Total  ...  4,370,108  4,367.457 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,125,329  1,041,586 

t(7h:-onicle-S  .  644,781  709,088 

Examiner-m  .  1,710,237  1,729,222 

•Extminer-S  .  839.930  1,013,970 

Call-Bulletin-e  ...  680,791  686.815 

News-e  .  613,543  642,143 

Grand  Total  ...  5,614.611  5.822.824 

NOTE;  Part  Run  Adv.  included: 
Chronicle-m  1958—1.125,329  (41.890). 

19.57— 1.041..586  (26.264):  S  1958-644.- 
781  (25,766).  1957—709,088  (32.800). 

SAN  .lOSE.  CAT.TF. 

Mercury-m  .  1.5.56.948  1., 509.353 

News-e .  1.583.272  1,585,160 

§Mercury-News-S  663,549  699.223 

Grand  Total  . . .  3.803,769  3.793.736 
NOTE:  Part  Run  Adv.  included: 
Mercury-m  1958—1.5.56.948  (21,061). 

News-e  1958—1.583,272  (21.061). 

SAN  RAFAEL.  CALIF. 

Independent- 

Journal-e .  984,531 

SCHENECTADY.  N.  Y. 

Gazette-m  .  1.124.683  1,108.752 

Union  Star-e  ....  814.243  900,919 

Grand  Total  ...  1,938.926  2,009,671 

SCRANTON.  PA. 

Times-e  .  1,000.524  980,225 

SEATTLE,  WASH. 

Post- 

Intelligencer-m  1,(95,980  1,115,442 

♦Poet- 

Intelligencer-S  .  488,525  598,276 

Times-e  .  1,785,054  1,721,156 

Times-S  .  662,762  720,808 

Grand  Total  ...  4,0.32.321  4,155,682 

SHREVEPORT,  I.A. 

Journal-e  .  1,024,224  994.597 

Times-m  .  1,137,554  1.140,031 

Times-S  .  366,303  458,681 

Grand  Total  ...  2,528,081  2,593,309 

SOUTH  BEND.  IND. 

Tribune-e  .  1,2.32,733  1,334,123 

Tribune-S  .  567,754  613,110 

Grand  Total  ...  1,800,487  1,947.233 

SPOKANE.  WASH. 
Spokesman- 

Review-m  .  859,018  928,9.52 

tSpokesman- 

Revicw-S  .  502,170  630,577 

Chronicle-e  .  1,009,455  1,071,054 

Grand  Total  ...  2.370.643  2.630.583 

STOCKTON,  CALIF. 

Record-e  .  1,247,532  1,327,642 

SYRACUSE.  N.  Y. 

Herald  Joumal-e  1,607,272  1,687,187 

S*Herald  American-S  574,609  719,009 

Poet  Standard-m  891,017  1,066,067 
•Post  Standard-S  331,436  417,478 


TACOMA.  WASH. 

News-Tribune-e  ..  1,367,240  1,369,272 

News-Tribune-S  . .  419,754  499,726 

Grand  Total _  1,786,994  1,868,998 

TAMPA,  FI  A. 

Tribune-m  .  1,873,562  1,696,477 

•Tribune-S  .  835,532  857,914 

••Times-e  .  644,109  610,309 

Grand  Total  ...  3,353,203  3,164,700 

TOLEDO,  OHIO 

Times-m  .  607,886  972,980 

Blade-e  .  1,810,457  1,934,871 

Blade-S  .  851,851  1,091,912 

Grand  Total  ...  3,270,194  3,999,763 

TORONTO,  CANADA 
Globe  &  Mail-m  . .  1,420,757  1,310,607 

t*Telegram-e  .  2,478,301  2,216,860 

Star-e  .  2,652,796  2,443,657 

Star-w  .  103,487  96,788 

Grand  Total  ...  6,656,341  6,067,912 
NOTE:  (*)  Includes  Weekend  Maga¬ 
zine  linage.  Part  Run  Adv.  included : 
Telegram-e  1958—2,478,301  (35,371). 

19.57—2,216.860  (31,449). 

TRENTON,  N.  J. 

Evening  Times-e  .  1,093,597  1,083,544 

••Times 

Advertiser-S  ...  345.987  413.476 

Trentonian-m  _  689,302  671,581 

Grand  Total  ...  2,128,886  2,168,601 

TROY.  N.  Y. 

Record-m  .  992,410  1,002,091 

NOTE:  Record  Morning  and  Times- 
Record  Evening  sold  in  combination. 
Linage  of  one  edition  (Record  Morning) 
is  shown. 

TULSA.  OKLA. 

Tribune-e  .  1,470,142  1,559.737 

World-m  .  1,462.502  1,549,624 

World-S  .  652,099  658,903 

Grand  Total  ...  3,484,743  3,668,264 

UNION  CITY.  N.  ,1. 

Hudson  Dispatch-m  736,635  762,192 

UTICA,  N.  Y. 

Observer 

Dispatch-e  .  913,975  900,647 

••Ob^rver 

Dispatch-S  .  372,016  430,436 

Press-m  .  1,203,774  1,129,048 

Grand  Total  ...  2.489.765  2,460,131 

WASHINGTON.  D.  C. 

News-e  .  1,028,770  1,025,217 

Po.st  & 

Times-Herald-m  2,425,320  2,396,419 
5 ‘Post  & 

Times-Herald-S  .  888,914  976,617 

Star-e  .  2.599,633  2,614.376 

tStar-S  .  1.056,053  1,169,216 


WINSTON-SALEM.  N.  C.  476  rs 

Joumal-m  .  980,659  978,831  Times-e  .  440,764  476.171 

o  049  99g  4:18  896  HUNTINGTON,  W,  VA. 

.  *^^’**^^  Advertiser-e  .  916,267  1.030.H4 

Grand  Total  ...  1.830,067  1,417,227  o  SSHgo 

NOTE:  The  Journal  Morning  and  *Herald-Advertwcr-S  270,780 

Sentinel  Evening  are  sold  in  combi-  9009755  2  450  m 


nation.  Linage  of  one  edition  (Journal 
Morning)  is  shown. 

WORCESTER,  MASS. 

Telegram-S  .  681,091  624,326 

Telegram-m  .  838,977  874,676 

Gazette-e  .  1,135,866  1,123,067 

Grand  Total  ...  2.605,934  2,622,069 

YOUNGSTOWN,  OHIO 
Vindicator 

Telegram-e  _ 1,476,811  1,611,952 

SVindicator 

Telegram-S  _  841,392  936,856 


FIGURES  SUPPUED 
BY  PUBLISHERS 


Journal  Grand  Total  ...  2,093.766  2,450,611 

•Includes  AMERICAN  WEEKLY  2I,> 
674  lines  (1968):  48.200  lines  (1967); 
COMIC  WEEKLY  6,879  lines  (195»); 
624,326  7.612  lines  (1957). 

874,676 

t2M67  HYANNIS,  mass. 

622,069  Standard-Times-e  448,224  405,MI 


JOHNSTOWN.  PA. 

Tribune- 

Democrat-d  ....  1,041,999  1,093,471 

KENNEWICK-PASCO-RICH  LAND. 
WASHINGTON 


(35,371). 

ABERDEEN,  S.  D. 

American-News-e 

350.490 

318.542 

American-News-S 

157,290 

166.796 

1.083.544 

Grand  Total  . . . 

507,780 

485.338 

413.476 

ALTOONA.  PA. 

671,581 

Mirror-e  . 

979,853 

932,316 

Tri-City  Herald-e  . 

483,147 

482.6W 

Tri-City  Herald-S 

1S7.858‘ 

153,94! 

621,005 

641,491 

•Does  not  include 

Family  Weekly. 

KINGSTON.  N.  Y. 

Freeman-e  . 

643,562 

676,004 

LIN(X)LN.  NEBRASKA 

979,146 

908.474 

Journal-e  . 

963.746 

883,191 

Journal  ft  Star-S 

228,130 

291,114 

Grand  Total  ...  2,171,022  2,082,794 

APPLETON-NEENAH-MENASHA  MADISON.  WISC. 

WISCONSIN  Capital  Times-e  ..  1,126,398  1.061,571 

Post-Crescent  -  1,356,404  1,399,384  state  Journal-m  ..  1,125,166  1,059,064 

State  Journal-S  . .  381, 635*  636,347* 


BATTLE  CREEK.  MICH. 
Enquirer  &  News-e  278,726  316,599 

Enquirer  &  News-S  921,420  928,931 


BURLINGTON,  VT 
Free  Press-m  ....  731,834 


278,726  316,599  Grand  Total  ...  2,633,099  2,657,011 

*Includes  Parade  57,457  lines  (1958); 
1,200,146  1,246,530  59,367  lines  (1967). 

'I'fvv  VT  MOLINE-ROCK  ISLAND,  ILL. 

731  834  7  36  080  Argus-e  . .  1,064,434  1,028,511 

731,834  7.J6.08U  _  1  nftQ  1  nfi  1 


CANTON.  OHIO 

Repository-e  .  1,512,098  1,715.098 

Repository-S  .  657,118  791,112 


Dispatch-e  .  1,009,106  1,020,464 

Grand  Total  ...  2,073,540  2,048.911 


MONTGOMERY.  ALA. 
2,169,216  2,606,210  .  •  • '  ’ 


CARBONDALE-HERRIN- 
MURPHYSBORO.  ILL. 
Southern 

Illinoisan-e  _  392,574  36.5,652 

Southern 

niinoisan-S  _  77,042  72,268 


Advertiser-S  '.....  316,120  391,04! 
Joumal-e  .  913,62  6  943,114 


Grand  Total  ...  2,129,246  2,263,9!1 


CHAMPAIGN-URBANA,  ILL. 

Courier-e  .  680,342  683,786 

Courier-S  .  223.552  2.56.760 


NEW  BEDFORD.  MASS. 

79  9fia  StandaPd-Times-e  858.690  843,051 

•Standard-Times-S  233,516  263, It 

Grand  Total  ...  1,092,205  1.106,501 

‘Includes  PARADE  67,649  Hta 
83,786  (1958):  59,371  lines  (1967). 


-  NORRISTOWN,  PA. 

840,546  Times-Herald-e  . . ,  678,542 


CHILUCOTHE,  OHIO 

Gazette-e .  586,404  676,676  Standard- 


Grand  Total  ...  7,998,690  8,181,844 

WATERBURY.  CONN. 

American-e  .  1,101,774  1,078,477 

Republican-S  _  282,013  391,818 

Grand  Total  ...  1,383,787  1,470.295 

WESTCHESTER  COITNTY 
MACY  GROUP.  N.  Y. 
Mamaroneck 

Times-e  .  699,188  696,684 

Mount  Vernon 

Argus-e  .  783,337  749.878 

New  Rochelle 

Standard-Star-e  818,609  820.985 

Ossining  CStizen- 

Register-e  .  691.781  573,462 

Peekskill  Star-e  . .  676,882  430,664 

Port  Chester  Item-e  706,199  716.2.39 

Tarrytown  News-e  686.839  657.654 

Yonkers  Herald 

Statesman-e  ...  861,709  828,156 

White  Plains 

Reporter 

Dispatch-e  .  1,001,485  954,935 

Grand  Total  . . .  6,525,929  6,228,657 

WICHITA,  KANSAS. 

Beacon-e  .  859,401  873.742 

•Beacon-S  .  265,676  419,220 

Eagle-m  .  1,454,932  1,655,605 

tEagle-S  .  478,257  628.208 

Eagle-e  . .  1,180,719  1,243,174 


CORPUS  CHRISTI.  TEX. 

Caller-m  .  1,329,202  1,338,162 

Caller-e  .  1,349,124  1,353.870 

Caller-S  .  355,656  423,430 


Ehcaminer-e 

•Standard- 

Examiner-S 


OGDBN.  UTAH 

-e  _  723,026 

-S  _  207,500 


.  ’355!656  ’423i430  Grand  Total  ...  930,626  944,18 

-  - —  •Includes  41,398  lines  of  FsnilJ 

.  3,033.982  3,115,462  Weekly. 


DAVENPORT.  IOWA 

Times-e  .  1.008.714  1.147,454 

Democrat-S  .  371,854  887,338 

Democrat-d  .  724.038  824,180 


Grand  Total  ...  2,104.606  2.358,972 


OIL  CITY-FRANKLIN,  PA. 

147,454  Derrick-m  .  444,34  5  461, 

887,338  News-Herald-e  ...  856,937  339.W 

824,180  - - - 

-  Grand  Total  ...  801,28  2  805,11' 


DAYTONA  BEACH.  FIJI. 

News-e  .  643,755  ( 

News-Joumal-S  . .  176,960  1 

Joumal-m .  601,545  ( 


umal-m .  601.645  620,900 

Grand  Total  ...  1.422.260  1.448,594 


ORLANDO.  FLA. 

Sentinel-m  .  1,676,702  1,38».W 

628.672  Star-e  .  1,602,680 

199,122  Sentinel-Star-S  ...  677,528  602, W 


DECATUR.  ILL. 

Herald  & 

Review-me  .  1,012,270  1,018,290 

Herald  ft 

Review-S  .  346,080  416.962 


Sentinel-Star-S  ...  677,528  602,8* 

Grand  Total  ...  3.866,810  3,849.«1* 

PASSAIC-CUFTON,  N.  J. 
Herald-News-e  . . .  904,721  1,068.W 


1.368,360  1,435,262 


018,290  PENSACOLA,  FLA. 

Joumal-m  .  971,824  906.1" 

416,962  News-Joumal-S  ..  310,072  326, W 

-  News-e  .  594,188  641,* 


EAST  ST.  LOUIS,  ILL. 

Joumal-e  .  480,517  476,112 

JournaI-3  .  178,806  260,455 


Grand  Total  ...  1,876,084  LSILS* 


. .  3,404,233  3,889,741  Grand  Total  ...  4,238,884  4,719,949 


GRAND  FORKS.  N.  D. 
Herald-meS  .  684,126  666,898 

GREEN  BAY.  WIS. 


476.112  PINE  BLUFF.  ARK. 

260,455  Commercial-e  ....  546,784  641, jj 

— -  ••Commercial-S  ..  130,340  14*1® 

736,667  -  - 

Grand  Total  ...  677,124  689J|| 

••Does  not  include  FAMILY  WB*' 


LY  35,224  lines. 

POTTSTOWN,  PA. 


Press-Gazette-e  ..  1,824,064*  1,826,416  Mercury-m  .  779,954*  87*.l> 

EDITOR  &  PUBLISHER  for  November  1,  I’’* 


1958 


1957 


1958 


1957 


RAPID  CITY.  S.  D. 

521,766 

469,154 

ioumal-S  . 

159,152 

201,964 

Grand  Total  . . . 

680.918 

671,118 

SAUSBURY,  N.  C. 

651.670 

515,760 

. 

172.508 

213,374 

Grand  Total  . . . 

724,178 

729,134 

SIOUX  FALLS.  S.  D. 

Anrus-Leader-e  . . 

616.266 

636,818 

Argus*  •  • 

237,734 

246,204 

Grand  Total  . . . 

854,000 

883,022 

SUPERIOR.  WIS. 

Telettram-e  . 

646.3C8 

571,592 

TOPEKA, 

KANSAS 

State  Journal-e  . . 

689,304 

680,785 

808.927 

813,274 

Qipital-S  . 

259,049 

303,765 

Grand  Total  . . . 

1,757,280 

1,797,824 

TUCSON, 

ARIZONA 

1,255,513 

1,184,817 

Star-S  . 

267,844 

317,765 

CHiien-S  . 

1,429,205 

1,377.156 

Grand  Total  . . . 

2,953,205 

2,879,737 

WAUKEGAN.  ILL. 

News-Sun-e  . 

992,404 

1,088,654 

WILMINGTON.  DEL. 

News-Journal-meS 

1,540,892 

1,560,143 

CANADA 

CALGARY,  ALTA. 

Herald-e  . 

1,737,194 

1,546,491 

CHARLOTTETOWN,  P.  1 

E.  I. 

Guardian-m  . 

441,123 

420,860 

Patriot-*  . 

332,100 

119,536 

Grand  Total  . . . 

773,223 

540,396 

CHATHAM.  ONT. 

News^e  .  651,952  619,962 

EDMONTON,  ALTA. 

Journal-e  .  1,736.174  1,777,378 

GALT,  ONT. 

R*porter-«  .  650,166  651,715 

GUELPH.  ONT. 

Mercury-e  .  701,552  642,486 

HAMILTON,  ONT. 

Spectator-* .  2.163,590  2,203,106 

.  KAMLOOPS.  B.  r. 

S*ntinel-e  .  255,066  241,946 

„  KELOWNA.  B.  C. 

Courier-*  .  196.049  189,180 

(Began  aa  daily  Sept.  9,  1957). 

KIRKLAND  LAKE,  ONT. 
Northern  Daily 

News-*  .  339.703  302,147 

MEDICINE  HAT.  ALTA. 

'**»»-«  .  534,804  604,881 

_  NANAIMO,  B.  C. 

tree  Press-*  .  425,832  453,091 

MOOSE  JAW,  SASK. 
nmes-Herald-*  ..  486.919  547,808 

n  -1  north  bay.  ONT. 

Il»ily  Nugget-*  ...  611,158 


p  .  ^  ^  ORILLIA.  ONT. 
racket  &  Tinies-*  328,650 

-  OSHAWA.  ONT. 

limes  Gazette-*  .,  754,851 


671,110 

283,861 

684,785 


p.,,  OTTAWA.  ONT. 

.  1.894,880  1,749.017 

Swrtion***  M»ea*ine  &  Comic 

PEMBROKE.  ONT. 

.......  261,544  219.468 

toagan  as  daily  April  28,  1957). 


Herald-. 


PENTICTON.  B.  C. 

236,873 


toagan  as  dally  Sept.  9,  1967). 

Ne*.  ONT. 

Ohronlcle-*  .  851,691  826,043 

Herald!!”^*^®  ALBERT.  SASK. 

.  446,632  403,946 

editor  a:  PUBLISHER 


QUEBEC  CITY.  QUE. 

Le  Soleil  & 

L'Bvenement- 

Journal-e  .  1,879,549  1,806,037 

Ohronicle-  _ 

Telegraph-*  ....  344,252  352,844 

SARNIA,  ONT. 

Observer-*  .  842,039  764,843 

SASKATOON.  SASK. 
Star-Phoenix-e  ...  931,749  889,890 

SUDBURY.  ONT. 

Ster-e  .  859,708  901,698 

TIMMINS.  ONT. 

Presa-e  .  454,778  459,736 

VANCOUVER,  B.  C. 

Sun-*  .  2,484,927  2,414,778 

Province-m  .  1,271,869  1,357,633 

Includes  Weekend  Magazine  129,917 
lines  (1958);  126,073  lines  (1967). 

WELLAND.  ONT. 

Tribune-*  .  641,583  640,187 

WINNIPEG,  MAN. 

Tribune-e  .  1.384,076  1,360,691 

WOODSTOCK.  ONT. 
Sentinel-Review-e  .  463,120  471,660 

ADVERTISING 
LINAGE  SERVICE 

AUGUSTA,  GA. 

Chronicle-m  .  705,874  765,681 

•Clironicle-S  .  223.206  249,453 

Grand  Total  ...  929.C80  1,015,134 

*lncludes  PARADE  56,985  lines 
(1968)  :  57,677  lines  (1957).  NOTE: 
ChronlcIc-m  sold  in  combination  with 
Herald-e. 

BLUEFIELD.  W.  VA. 

Telegraph-m  .  379,439  441,602 

•Telegraph-S  _  131,388  237,640 

Grand  Total  ...  510.827  679,142 

*lncludes  FAMILY  WEEKLY  41,600 
lines  (1958):  43,344  lines  (1967). 

NOTE:  Telegrram-S  sold  in  combina¬ 
tion  with  Sunset  Newa-e. 

COLUMBIA.  S.  C. 

SUt*-m  .  836,994  864,569 

*State-S  .  380,808  462,338 

Record-m  .  653,783  685,710 

Grand  ToUI  ...  1,871,586  2,012,617 
•Includes  AMERICAN  WEEKLY  26.- 
913  lines  (1958)  ;  67,488  lines  (1967). 

HAVERHILL.  MASS. 

Gazette-*  .  346,304  653,170 

JAMESTOWN.  N.  Y. 
Poet-Joumal-e  ...  789,343  823,129 

LEVITTOWN.  PA. 

Times-*  .  846,826  756,116 

NOTE:  Sold  in  combination  with 

Bristol  Courier. 

MONROE.  LA. 

World-m  .  631,763  609,562 

World-S  .  207,941  231,456 

News-Star-*  .  632,738  585,368 

Grand  ToUl  ...  1,472,442  1.426,386 

PATERSON.  N.  J. 

Call-m  .  855.212  960,954 

News-e  .  998,257  1,138,096 

Grand  Total  ...  1,853,469  2,089,060 

SALEM,  ORE. 

Capital  Journal-*  935,057  929,355 

Oregon 

Statesman-m  . . .  812,605  776,982 

Oregon 

Statesman-S  ...  192,184  207,678 

Grand  Total  ...  1,939,846  1,914,015 
SCRANTON,  PA. 

Tribune-m  .  458,323  484,001 

•Scrantonian-S  . .  375,642  382,710 

Grand  Total  ...  833,965  806,711 

•Includes  PARADE  57,835  lines 
(1958);  60,227  lines  (1957). 

WILKES-BARRE,  PA. 

Record-m  .  605,723  641,124 

Times-Leader-e  . .  1,052,607  1,030,391 
•Independent's  ..  623,277  652,475 

Grand  Total  ...  2,181,607  2,223,990 

for  November  1,  1958 


Lack  of  Effective 
Merchandising  Hit 


“Merchandising  that  directs 
an  ad  to  its  correct  goal  and 
boosts  it  to  many  times  its  sell¬ 
ing  power,  is  not  being  used 
advantageously  today  in  many 
advertising  campaigns,”  accord¬ 
ing  to  Hy  Schneider,  creative 
merchandising  analyst. 

He  spoke  last  week  at  the 
first  of  a  series  of  marketing 
seminars  being  held  by  the 
Center  for  Research  in  Market¬ 
ing  at  its  Peekskill,  N.  Y., 
headquarters. 

“Many  thousands  of  ads  that 
appear  each  year  contain  no 
merchandising  elements,”  Mr. 
Schneider  said.  “Other  ads  that 
do  have  merchandising  factors 
are  apt  to  have  them  on  a  hit  or 
miss  basis,  and  may  or  may  not 
have  the  right  element  for  the 
solution  of  the  specific  selling 
problem.  Despite  the  fact  that 
there  is  a  large  history  and 
tradition  in  merchandising  prac¬ 
tice,  it  is  only  recently  that  any 
organized  attempt  has  been 
made  to  put  merchandising  on  a 
logical,  scientific  basis.” 

Mr.  Schneider’s  talk  was 
scheduled  by  the  Center  “because 
many  of  its  studies  have  re¬ 
vealed  a  need  for  clearer  under¬ 
standing  of  the  proper  role  of 
merchandising,”  said  William 
Capitman,  president  of  the  re¬ 
search  organization. 

Identify  Elements 

Mr.  Schneider  outlined  his 
approach  to  arriving  at  con¬ 


structive  merchandising  recom¬ 
mendations.  He  said  that  “iden¬ 
tifying  the  working  elements  in 
successful  campaigns  can  pro¬ 
vide  invaluable  guides  to  solving 
similar  merchandising  problems 
in  other  fields.  Often  asking  the 
right  questions  will  provide  the 
right  answers  almost  automatic¬ 
ally.” 

He  claimed  that  “the  failure 
to  fix  responsibility  for  long 
range  planning  of  merchan¬ 
dising  programs  has  held  back 
creative  application  of  merchan¬ 
dising  more  than  any  other 
factor.  When  clients  turn  to 
agencies,”  Mr.  Schneider  stated, 
“they  are  apt  to  get  promises 
only  because  of  the  general  lack 
of  knowledge  about  this  field  and 
the  fact  that  a  fair  method  of 
payment  has  never  been  evolved. 
Yet  it  is  clearly  the  function  of 
the  alert  agency  to  supply  more 
than  the  ad  with  sales  meetings, 
premiums,  promotions  and  the 
like.  The  ad  should  include  an 
element  which  gives  the  client 
an  opportunity  to  carry  his  mer¬ 
chandising  program  into  the 
area  where  it  is  needed,”  Mr. 
Schneider  said. 

Puck  in  Akron 

Akron,  Ohio 

The  Akron  Beacon  Journal, 
a  Knight  newspaper,  is  adding 
Puck — the  Comic  Weekly,  begin¬ 
ning  Jan.  4,  1959.  This  will 
make  Puck’s  list  29. 


% 
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NEW  OFFICERS  of  the  Midwest  Newspaper  Advertisin9  Executives 
Association:  left  to  right,  front — Walter  Hussman,  Camden  (Ark.) 
News,  past  president;  Tams  Bixby  Jr.,  Muskogee  (Okie.)  Daily  Phoenix, 
president;  Charles  C.  Garvey,  Baton  Rouge  State  Times  and  Advocate, 
vicepresident;  George  Gearhart,  Fayetteville  (Ark.)  Times,  sergeant-at- 
arms.  Back  row — Board  of  directors,  Clayton  Lau,  Beaumont  (Tex.) 
Enterprise  and  Journal;  Lowell  Brown,  Amarillo  (Tex.)  News  and  Globe- 
Times;  Carl  Flynn,  Tulsa  (Okla.)  World;  Dan  Wheeler,  Springfield 
(Mo.)  Daily  News;  Julian  Herndon,  Little  Rock  Arkansas  Democrat. 

45 


BOOKS  LN  REVIEW 


copydesk  fixed  it  this  way  for  spite  a  slip  in  syntax.  But  I 


Ted  Bernstein  Lays 
Language  on  the  Line 


the  final  edition: 


could  find  nothing  in  Mr.  Bern- 


“A  prisoner  serving  a  life  stein’s  principles  of  usage  that 
sentence  for  murder  will  get  a  would  harm  cogency,  clarity, 


new  trial  because  of  mistreat-  color,  or  information. 


ment  by  the  New  York  police.”  Unfortunately  but  true,  w 

Words  That  Need  Watching  ^ave  to  consider  m  both  the 

newspaper  and  m  literature” 
Mr.  Benistein  begins  his  de-  as  yet  undistinguished,  the  prae- 


Words  That  Need  Watching 


Bv  Prof.  Roscoe  Ellard 


lightful  “Fowler”  for  newsroom  tical  matter  of  avoiding  any  ap- 
and  leisure  reading  w’ith  an  pearance  of  carelessness, 


urbane,  informative  section  on  Readers  and  teachers  love  to 


WATCH  YOUR  LANGUAGE.  By  „  - ..e,.  j - 

pieodore  M.  B^stein.  Preface  by  f^lf  when  writing  a  Story  uea  -  ^^ong  the  R’s  in  this  section  journalese?”  A  reporter  tempted 

ChS  Iff^tPch^rlJcai  ravishing.  A  to  quote  Sigismund  to  a  good 

_  tive,  political  or  technical  ^;c,icp  of  the  word  ravishing,  rnnv  editor  could  u.sefullv  r«»all 


reporter  must  ask  him-  That  Need  Watching.”  taunt,  “What  can  you  expect  of 


live,  political  or  tecnnicai  ^lisuse  of  the  word  ravishing,  copy  editor  could  usefully  recaD 
matters,  what  does  it  mean.  gernstein  illustrates  wryly  that  he  cannot  quite  manap 


In  a  weather  story,  of  all  when  he  does  not,  what  some-  tV-' 

v>nen  ne  uoes  iiol,  vuiul  sunic  ^  ^  Times  first  Sigismund’s  retort  to  his  own 

S/r.  wit  edition:  critic  at  the  Conncil  of  Cc 

ported  lyrically  for  the  New  this:  ..,ri.v,  _ _ 


o  rvf  “Elm  Beetle  Infestation  stance,  “Ego  sum  rex  Romanus.' 

York  Times:  After  a  week  of  ..  influential  Committee  Ravishing  Thousands  of  Trees 

Economic  Development  is-  in  Greenwich.”  Insex?  Keep  your  Helpful  Hints 

BerS^rsawpartofadav-tefore-  vT^ble^fm^llRm^^^  mind  on  your  work  buster.  The  Mr.  Bernstein  passes  fron 

spring  snowstorm  this  wav  Provide  valuable  ammunition  to  word  you  want  is  “ravaging.”  syntax  to  helpful  hints  fo 
_ »  * _  opponents  of  President  Eisen-  Fortunately  under  the  T’s  Viatchet-men.  He  wires  a  serin 


Forfc  Times:  “After  a  week  of  ..  influential  Committee 

tears,  April  tewed  out  m  a  glow  Economic  Development  is- 

ewNlrl  1  iw  rwK  4-aw*  IWI  awtaws  _  _  . 


spring  snowstorm  this  way: 


ind  on  your  work,  buster.  Ihe  Mr.  Bernstein  passes  from 
)rd  you  want  is  “ravaging.”  syntax  to  helpful  hints  for 
Fortunately  under  the  T’s  hatchet-men.  He  wires  a  series 


“The  skvscraners’  tons  almost  - -  ,7  ::  r cuiiateiy  uiiuei  uic  hatcbet-men.  He  wires  a  senes 

lost  in  the  upper  stonn.  were  of  alarm  bells  for  dozing  copy 


lost  in  the  upper  stonn,  were  ‘  f  ^  ^  of  alarm  bells  tor  dozing  copy 

dreamy  looking  structures,  seen  fd^  .Si-il  ”  Mr  ^opsy,  and  Mr.  Bernstein  dis-  editors.  Attribution,  he  observe^ 

throuirh  the  blowing  snow  enr-  i^heduled  for  April  1,  Mi.  j^ggs  of  that  once  charming,  can  be  carried  too  far:  “The 


through  the  blowing  snow  cur-  ggcnstein  points  out: 
tain.  Bridges  and  steeples  wore 

lovely  winter  lace.”  What  Does  It  Mean?  u  ^  according  to  the  Associ- 

T  w  jv  •  TOPSY.  In  the  absence  oi  sted  Press.**  He  thoug^ht  it  wis 

It  ^  lovesome  thing.  Here’s  how  a  reader’s  thought  such  reorganization,  the  city’s  too  bad  when  he  read  a  sentenw 

processes  would  probably  oper-  court  structure  as  a  whole  has  that  reported :  “A  college  friend- 
among  the  strictures  of  fast  sentence:  “Let’s  see  “just  ‘growed’,  like  Topsy  .  .  .”  ship  that  began  a  year  ap 


What  Does  It  Mean? 


long  since  bromidic  Stowe-ism  moon  is  238,000  miles  from  th« 
this  way:  earth,  according  to  the  Assod- 


writing  for  readers-in-a-hurry. 


ate  on  that  sentence:  “L/ets  see  ‘  yust  ’growed  ,  like  lopsy  .  .  .  ship  that  began  a  year  ap 
now.  ‘Tax  reductions.’  Ah,  that’s  “Like  Topsy,  that  Government-  ended  in  matrimony  yestw- 


T^j  Your  Lan^age,  good.  But  wait.  ‘Cancellation  of  held  surplus  of  farm  commodi- 

Ted  Berastein,  assistant  reductions.’  That’s  bad.  No  ties  ‘just  keeps  growin’.”  Once 


day  .  .  .” 

Mr.  Bernstein  gives  excellait 


aging  editor  of  the  New  York  “  j I  X";-.  -,7 " Mr.  Hernstein  ^ves  exceiiem 

Times  weaves  the  eood  and  bad  7  i  f®  taiKing  and  lor  all,  lopsy  s  exact  words,  advice  on  writing  headlines  ini 

chiaroscuro  into  afextraord^m  about  ‘opponents’  of  tax  reduc-  punctuated  variously  depending  section  called  Head-Hunting.  H. 

arily  logical  and  witty  ha^dteok  ammunition  is  on  on  the  authority  you  consult,  concludes  “Watch  Your  Lang» 

of  clear  and  colorful  wSg  2  ^  .  No  age”  with  an  appendix  of  Tiiw 

01  Clear  ana  coionui  wilting,  as  Upii  mve  me  a  conv  of  the  “inst.”  no  “les’.”  no  “prowin’.”  .  •  ^  _ x. _ j 


ax  Clear  anu  coioriui  wi-iung,  as  ^ell,  give  me  a  copy  of  the 
readable  as  it  is  instructive  and  staats-Zeitung." 


authentic. 


Indeed,  the  reporter’s  31-word 


Tight  Writing  sentence  contained  too  few  facts  drop  dead.  Meyer  Berger,  Elie  Abel 

all  La  or.  ®  sentence  After  the  swtion  on  Story-  others,  make  several  thinp 

Not  ail  writing  can  be  ap-  answering  the  question,  “What  telling,  in  which  he  discusses  about  writing.  One  is  thi: 

Tnn^vwTv  mean?”  He  might  have  color  and  clearness  and  the  little  observe  all  the  prino 

Mipb^pW  HerLHv  ?P  information  in  news,  pies— even  those  of  syntax- 

such  clear,  tightly  written  re-  Mr.  Rpmstpin  mins  bnfflp  with  -mr-  t> _ a..*  -!a__  _ nx 


“just’”  no  “jes’,”  no  “growin,’  gt^Hes  that  illustrate  many  d 
no  nuffin .  Anyway,  Topsy,  j^jg  points.  These  selections  bjf 
Queen  of  the  Cliches,  should  p^ew  Middleton,  A.  M.  Ros» 


thal,  Meyer  Berger,  Elie  Abel 


to  do  more  than  start  a  sentence  After  the  swtion  on  Story-  others,  make  several  thinp 


Mr  Bernstein  cites  approvingly  „  h^toad  this  wav  “The  matter  of  information  in  news,  tteL  of 

suA  clear,  tightly  written  re-  Committee  for  Economic  De-  Mr.  Bernstein  joins  battle  with  Bernstein  cites,  with 

S^HtS  d1snatPb’’bv”tCTimP,^  velopment  issued  a  report  today  -syntax  sinners.  One  might  think  causing  Emerson,  Stevens* 

^  Writing  has  some-  Galsworthy  to  stir  in  theb 

Robert  C.  Doty  from  Pans.  deduction  provided  .  .  .”  Then  thing  to  say  and  says  it  clearly,  graves,  though  Addison  aul 

“Premier  Guy  Mollet  won  a  the  writer,  from  somewhere  in  colorfully,  cogently,  it  has  done  gteele  might  be  appalled  at  th 

vote  of  confidence  from  the  his  notes,  could  complete  a  its  job.  Vivid  images  so  alive  simplicity  suggested. 

National  Assembly  today  on  a  meaningful  sentence.  they’d  bleed  if  you  cut  them 


plan  to  finance  France’s  cam¬ 
paign  of  pacification  in  Algeria 
by  taxation  and  borrowing. 


Even  Homer  and  a  great  conceivably  be,  like  the 


newspaper  can  occasionally  nod, 
though  it  may  be  pointed  out 


Roman  emperor  Sigismund,  Gold  Press  Card  Club 


‘above  grammar. 


“It  was  the  twenty-fourth  with  more  justification  for  the 
time  in  six  months  that  Premier  paper  that  Homer  never  had  to 


Peril  in  Purists 


Mollet  had  given  the  Assembly  make  more  than  one  edition  in  Yet  Sigismund,  the  old  rascal.  Fourteen  correspondents  ® 
the  choice  of  supporting  him  or  ^  jay,  and  it  has  been  speculated  prefaced  his  claim  of  supra  the  Guy  Gannett  papers  hw 
voting  him  out  of  office.  He  won  ^hat  Homer  consisted  of  almost  grammaticam  with  the  pointed  tecame  members  of  the  m 


For  Maine  Stringers 

Portland,  Me 
Fourteen  correspondents  i 


by  the  comfortable  margin  of 


.xj,  va.axvxx  ax  collaborators  as  sit  I'eminder,  “I  am  king  of  the  Press  Card  Club  recently.  M® 

273  to  163,  with  only  the  ex-  ^  ^  coiiawrators  as  sit  Romans.”  When  critic  or  re-  bership  is  reserved  for  tho* 

tremes  —  the  Communists  and  ^  copydesk.  Mr.  Bern-  poj.tgj.  gneers  “pedantry”  at  a  correspondents  judged  by  ^ 

right-wing  Poujadists  —  voting  ®tein  cites  this  entanglement  editor  who  prefers  imagery  editors  to  have  turned  in  w 

against  him  .  .  .”  of  legal  language  from  a  first  couched  in  logical  grammar  for  best  quality  of  work  in  the  pR 

The  short  lead  is  admirable—  edition  of  his  own  newspaper:  cultivated  readers,  the  critic  vious  year.  The  winners  n 

when  it  is.  It  is  merely  a  gim-  “A  prisoner  serving  a  life  usually  implies  that  syntax  is  ceived  gold  certificates  ^ 
mick  when  it  misses  being  lucid,  sentence  for  a  murder  won  a  often  snubbed  by  distinguished  citations.  This  was  the  s 

Ul„wi^,,hespeciflci,ea.ier.o  writ  ot  habeas  carpus  yestp^y  of  course  can  patrs’ 

grasp— when  it  is.  It  Isn’t,  when  >n  the  United  States  Court  of  . 

it  gives  to  the  reader  so  many  Appeate  The  court  held  that  he  th^  other  extreme  seems  Roger  C.  Williams,  publtfK 

trees  that  he  can  see  no  forest  had  been  unconstitutionally  ;,]ef  a<!  cansaiaec.  -frir  orrnmmnr  nt  (Tnv  nonnatt  nnjiAra.  hroorf 


correspondents  judged  by  th 


against  him  .  .  .”  of  legal  language  from  a  first 

The  short  lead  is  admirable—  edition  of  his  own  newspaper: 
when  it  is.  It  is  merely  a  gim-  “A  prisoner  serving  a  life 
mick  when  it  misses  being  lucid,  sentence  for  a  murder  won  a 


It  gives  to  the  reader  so  many  ^PP^ais.  1  ne  court  neia  rnar  ne  yet  the  other  extreme  seems  Roger  C.  Williams,  publtfK 
trees  that  he  can  see  no  forest  had  been  unconstitutionally  ^g  senseless,  for  grammar  of  Guy  Gannett  papers,  broofll 

and  can’t  tell  what  the  under-  victimized  by  officialdom.’  jg  simply  the  logic  of  language,  the  company’s  greetings  and  A 


brush  and  hemlocks  mean.  Mr. 


mmizea  oy  omciaiaom.  jg  simply  the  logic  of  langfuage.  the  company’s  greetings  and* 

A  lover  of  language  and  Beauty  and  content  are  still  Keith  Glasier,  state  editor, 


Bernstein  illustrates  this  way:  lucidity  among  the  ruins  of  a  pleasantly  communicative,  de-  master  of  ceremonies.  j 
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MIAMI  NEWS  SELECTS  G-E  DRIVES  FOR.  .  . 


COMPACT,  UNITIZED  CONSTRUCTION  of  G-E  low-voltage 
draw-out  switchgear  efficiently  operates  with  minimum  of  main¬ 
tenance.  Dry-type  transformer  is  conveniently  wall-mounted 
above  lighting  panel. 


GENERAL  ELECTRIC  PRESS  DRIVE  control  panels  include;  selector, 
magnetic  and  rectifier  panels.  G-E  switchgear,  with  air  circuit 
breakers,  provides  safer  power  distribution. 


PRECISELY  CONTROLLED  ADJUSTABLE-SPEED  POWER  for  Miami  News  main  presses 
available  from  24  General  Electric  40-hp  DC  Drive  Motors. 


Proved  Reliability, 
Flexibility,  Performance 


thinp||*  FULLY  ENCLOSED  cabinet  containing  ignitron  rectifier  tubes  is  is-  •  Ki  X  J*  *  I  s’ 

istlu!|j'  examined  by  F.  1.  Gaussiran,  chief  electrician  (left)  and  J.  P.  MlOWI  NgWS  QGQVS  tOF  exponClinQ  CirCUlQllOn 


Highly  dependable  units  require  only 


McKenna, 


electrician, 
periodic  inspection. 
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idents  d 
pers  hen 


rectifier  firing  circuits  and  tubes  conveniently  housed  in 
rectifier  compartment  are  easily  accessible  for  inspection.  Fully 


•"closed  bus  duct  is  top-mounted. 


with  a  modern  plant  featuring  G-E  electronic 
d-c  drives  on  21 -unit — 3-folder  Hoe  presses 

Modern  in  every  respect — from  its  attractive  exterior  to  efficient 
G-E  drives — the  new  Miami  News  facilities  represent  one  of  the 
finest  newspaper  plants  in  the  nation. 

Complete  coordination  of  the  electrical  system,  including  drives, 
switchgear  and  high-voltage  G-E  lighting  was  furnished  by  a  team 
of  G-E  engineers  familiar  with  the  particular  problems  and  interests 
of  the  News  and  the  newspaper  industry,  and  factory  engineers 
skilled  in  the  design  and  application  of  printing  press  drives. 

With  this  installation,  the  Miami  News  joins  more  than  seventy 
other  major  metropolitan  newspapers  who  have  selected  G-E 
electronic  d-c  drive  systems  to  provide  production  reliability, 
operating  flexibility,  ease  of  maintenance  and  over-all  high  per- 


fAST  RESPONSE  auxiliary 
a  new  Hoe  press. 


press  control  is  line-of-sight  mounted 
Location  of  control  facilitates  press 
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"perotion,  reduces  operator  fatigue. 


rs,  broo|i* 
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formance  on  approximately  200  high-speed  metropolitan  presses. 

For  further  information  on  system-engineered  press  drives — DC 
Electronic  Unit  Drives  (Bulletin  GEA-5523)  for  high-speed  metro¬ 
politan  presses,  and  the  new  Inductrol®  DC  Group  Drive  (Bulletin 
GEA-6763)  for  smaller  presses — contact  your  local  G-E  Apparatus 
Sales  Office  or  write  to  General  Electric  Company,  Section  653-47, 
Schenectady,  N.  Y. 

Engineered  Electrical  Systems  for  Newspaper  Plants 


GENERAL  ELECTRIC 


Citizens  War  on  Crime 
Praised  by  Editors 

By  Philip  N.  Schuyler 


Crime  News  Course 
At  Medill  in  March 

Evanston,  Ill. 

A  five-day  course  for  news- 
men  on  crime  news  analyse 
and  reporting  will  be  offertd 
March  23-28,  1959,  by  North- 
western  University’s  school 
of  law  and  Medill  school  of 
journalism  on  the  Evanston 
campus. 

The  goal  of  the  course  b 
“to  enrich  the  newsmen’s  un¬ 
derstanding  of  the  causes  of 
crime,  crime  detection,  crini- 
nal  prosecutions  and  defensor, 
trial  court  procedures,  proba 
tion  and  parole,  and  criiit 
prevention.”  Subjects  will  lx 
discussed  by  qualified  author 
ities,  judges,  experienced  trill 
lawyers,  and  newsmen.  At 
tendance  fee  is  $100. 


sible  value  of  a  national  con-  Unfortunately,  this  basic  bit  of 
ference.  Jeffersonian  philosophy  is  not  a 

“I  am  not  alw’ays  in  accord  part  of  the  equipment  of  many 
with  some  of  the  NPPA  officers’  social  workers.  Nor  is  it  widely 
theories  on  the  handling  of  understood  by  the  public, 
criminals — the  kind  of  thing  “Some  realistic,  hard-nosed 
which  I  call  ‘soft  penology,’  too  analysis  of  crime  reporting 
soft,  that  is,”  he  said.  might  help  to  clear  the  air.  It 

The  Citizen  Patriot,  according  ought  to  be  scientific  and  com- 
to  Mr.  Saunders,  plays  down  pletely  objective.” 
crime  news  and  sordid  details  Mr.  Fain  favors  the  idea  of  a 
as  a  general  policy,  but  does  ge^toge^er. 
not  ignore  or  restrict  news  space  ^ 

or  play  of  local  crime.  crime 

Uneven  Pattern 

When  the  Ohio  Committee  on 
Delinquency  and  Crime,  of  which 
James  E,  Fain,  Dayton  Daily 
News,  is  a  member,  recently 
completed  a  surv'ey  of  its  state’s 
juvenile  correction  practices, 
they  found  “an  extremely  un¬ 
even  pattern  and  inadequate  set¬ 
ups  in  most  counties.” 

“We  are  publishing  a  similar 
survey  of  adult  parole  and  pro¬ 
bation  practices,”  he  said.  “We 
have  a  program  underway  to 
acquaint  legislators  with  defi¬ 
ciencies  in  the  juvenile  court 
system  and  with  economies  that 
are  possible  through  wider  and 
more  intelligent  usage  of  proba¬ 
tion.” 

Mr.  Fain  continued:  “Putting 
on  my  editor’s  hat,  I  am  de¬ 
lighted  to  see  you  interesting 
yourself  in  this  field.  There  is 
a  serious  lack  of  communication 
between  correction  workers  and 
the  press.  This  contributes  to 
some  of  the  cliche  criticism  of 
newspapers,  which,  though  mis¬ 
directed,  I  find  increasingly  hard 
to  laugh  off. 

“It  seems  to  me  we  have  a 
revealed  opportunities  for  im-  public  relations  problem  that  is 
provement  in  juvenile  court  han-  industry-wide.  The  people  who 
dling  of  offenders.  It  spurred  the  are  attacking  us  on  crime  re¬ 
legislature  to  provide  for  a  new  porting  have  little  rational  base 
boys’  vocational  school  to  replace  from  which  to  work,  but  they 
the  tragically  overcrowded  and  have  created  a  national  stereo- 
badly  located  institution.  type  that  is  real  and  harmful. 

“Michigan  newspapers  gen-  “Some  sharp  research  prob- 


(Part  III  of  a  series  on  Crime 
and  the  Press) 


The  Dayton  News  reports 
without  sensation,  accord¬ 
ing  to  Mr.  Fain.  Separate  de¬ 
cisions  are  made  in  each  case 
regarding  publication  of  names 
of  juvenile  delinquents,  leaning  Otherwise  it  will  never  make  the 
toward  non-publication  except  in  effort  to  minimize  and  come; 
serious  offenses.  the  evil.  Although  we  are  re 

strained  by  law  from  namii: 

Oime  News  Poliey  juvenile  offenders,  the  judge  of 

J.  D.  Maurice,  Charleston  juvenile  court  has  some  leeway 
(W.  Va.)  Daily  Mail,  has  been  matter,  and  when  he  feel; 

a  member  for  the  past  six  that  secrecy  has  served  its  pur- 
months  of  his  state’s  com-  pose  and  publicity  might  h»rr 
mittee  on  crime  and  delinquency,  some  therapeutic  value,  w 
He  believes  the  group  has  had  identify  the  juvenile  offende' 
some  success  in  focusing  public  “Recently  we  have  revised  aK 
attention  on  the  problem  of  toned  down  our  handling  of 

crimes.  We  did  this  on  nndir? 
Mr.  Maurice  said  he  would  that  sortie  of  the  terminolor 
try  to  keep  an  open  mind  on  the  "'^s  raising  more  questions  - 
conference  idea.  He  made  this  family  circle  than  * 
statement  on  his  paper’s  policy  parents,  cared  to  def" 


ALL  HANDS  ON  DECK— NATO  Commander  Adm.  Charles  R- 
gives  evidence  of  Navy  cooperation  with  newsmen  at  press  , 
in  New  York.  At  left,  Columnist  Frank  Farrell  of  New  York  ^ 
Telegram  &  Sun;  at  right.  Columnist  Robert  Sylvester  of  New  Yori^ 
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land,  Longview  Daily  News,  is 
a  member,  recently  published  a 
pamphlet  on  major  findings  after 
two  years  of  study. 

“We  deplore  the  fact  that 
some  correctional  institutions 
such  as  boys’  training  schools, 
reformatories  and  prisons,  have 
become  identified  in  the  public 
mind  as  trouble  spots  merely 
because  the  news  that  comes 
from  them  usually  concerns 
strikes,  outbreaks  and  escapes,” 
Mr.  McClelland  said. 

“The  press  can  do  a  better 
job  of  presenting  an  accurate 
picture  of  these  institutions,  and 
that  is  one  of  the  objectives  our 
group  is  striving  for  in  the 
State  of  Washington.” 

Ke>poii!«iblp  Sollrt•€■^ 

Mr.  McClelland  said  most  edi¬ 
tors  are  receptive  to  advice  when 
it  comes  from  responsible 
sources,  and  he  believes  a  con¬ 
ference  should  have  some  good 
results. 

The  Longview  Daily  News 
covers  crime  news  thoroughly, 
he  said,  but  does  not  sensational¬ 
ize  it  with  large  headlines  or 
lurid  writing.  It  is  against  use 
of  juvenile  names  unless  the 
crime  is  such  as  to  land  the 
young  person  in  an  adult  court. 

Mr.  McClelland  concluded: 
“Crime  and  juvenile  delinquency 
rates  are  no  worse  in  our  com¬ 
munity  than  they  have  been  in 
some  years  past.  We  can  hope 
this  is  due  in  some  measure  to 
the  influence  of  the  newspaper.” 

Program  Prepared 

Eugene  S.  Pulliam  Jr.,  man¬ 
aging  editor,  Indianapolis  News, 
hM  been  a  member  of  the  In¬ 
diana  Citizens  Council  of  the 
NPPA  since  its  inception  a  year 
ago. 

It  hopes  to  take  a  program  to 
the  Indiana  General  Assembly 
early  in  1959  and  generally  im¬ 
prove  probation  and  parole  pro¬ 
cedures  in  the  state.  It  has 
gained  some  newspaper  support. 

Mr.  Pulliam  said  the  “national 
conference  sounds  like  a  good 
idea  on  the  surface,”  but  added 
“there  are  so  many  demands  on 
the  time  of  an  editor  these  days” 
that  he  questions  attendance  by 
those  making  newspaper  policies. 

He  expressed  the  belief  that 
support  given  judges  by  his 
newspaper  has  “helped  hold 
do^  the  crime  rate  in  Indiana- 
^lis.”  The  city  is  reputed  to 
have  one  of  the  best  juvenile 
court  operations  in  the  midwest 
Md  long  has  had  effective  sup¬ 
port  from  the  press. 

Favors  Discussion 
Don  F.  Datisman,  editor  of  the 


PROFITABLE  HOBBY — Abner  E.  Tardy,  newsroom  artist  at  the  Dallas 
(Tex.)  Morning  News,  took  up  whittling  a  few  years  ago  with  a  pocket- 
knife  and  an  apple  box.  Now  he  carves  out  caricatures  of  noted  figures 
in  Vermont  basswood  and  gets  up  $75  apiece  for  his  creations.  In 
group  seen  here  you'll  recognize  News  Publisher  Ted  Dealey  (in  dress¬ 
ing  gown),  Elvis  Presley,  Lawrence  Welk,  Columnist  Paul  Crume  and 
Alfred  Hitchcock. 


JL 


^itorial  page  of  the  Gary  Post- 
tnbune,  a  member  of  the  In- 
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diana  council,  favored  the  plan 
of  holding  national  meetings. 

“I  feel  personally  there  should 
be  good  in  a  thorough  discussion 
of  the  matter,”  he  said. 

The  Post-Tribune,  according 
to  Mr.  Datisman,  has  been  giv¬ 
ing  more  play  to  juvenile  prob¬ 
lems  because  they  seemed  more 
severe. 

“We  exercise  our  own  judgment 
on  using  juvenile  names,”  he 
said.  “Our  rule  is  against  their 
use,  but  we  break  it  advisedly 
when  we  believe  the  situation 
warrants.  Because  of  our  popu¬ 
lation  situation,  we  have  some¬ 
what  more  crimes  of  violence 
than  the  average  community.” 

Publicity  Program 

Ray  M.  Loman,  publisher, 
Ronan  Pioneer,  has  been  an  ac¬ 
tive  member  of  the  Montana 
Council  on  Corrections  since  its 
inception  in  June  1967. 

A  merit  system  was  set  up  to 
attract  and  encourage  applica¬ 
tions  for  the  position  of  peni¬ 
tentiary  warden,  men  were  sug¬ 
gested  to  the  Governor  for  ap¬ 
pointment,  and,  according  to  Mr. 
Loman,  Gov.  Aronson  appointed 
“the  highest  qualified  man  avail¬ 
able  from  our  list.”  Proposals 


have  been  drawn  up  for  legis¬ 
lative  action  and  a  publicity  pro¬ 
gram  is  now  being  conducted  to 
back  them  up. 

“We  have  gained  excellent 
support  of  daily  and  weekly 
newspapers  throughout  the 
state,”  Mr.  Loman  said.  “One 
paper  opposed  our  help  in  the 
warden  appointment,  but 
switched  after  seeing  how  it 
w’orked. 

“I  believe  a  national  con¬ 
ference  could  do  much  toward 
making  available  to  news  people 
the  help  of  professionals  in  the 
field  of  crime  and  corrections  in 
evaluating  the  newspapers’  posi¬ 
tion  in  the  war  on  crime. 

“We  need  pull  no  punches.  We 
need  not  compromise  our  posi¬ 
tion.  But  we  do  need  to  know 
more  about  criminals,  their 
treatment  and  their  rehabilita¬ 
tion.  I’m  not  just  a  do-gooder. 
I  like  high  fences,  too.” 


Benrus  To  Grey 

Harvey  Bond,  advertising  di¬ 
rector  for  Benrus  Watch  Co., 
Inc.,  has  announced  appoint¬ 
ment  of  Grey  Advertising 
Agency,  Inc.,  effective  Nov.  1. 


Mirror  News 
First  Decade 
In  L.  A.  Noted 

Los  Angeles 

Ten  years  old  —  and  making 
progress.  That’s  the  annivers¬ 
ary  report  for  the  Los  Angeles 
Mirror  News,  the  first  half  of 
which  came  to  life  Oct.  11,  1948. 

“We  can  all  look  forward 
with  confidence  to  the  next  dec¬ 
ade  in  the  life  of  the  Mirror 
News,”  said  Norman  Chandler, 
president  of  Times-Mirror,  Inc. 

Since  acquiring  the  News  in 
1954,  Circulation  Manager 
Frank  Cross  reported,  the  Mir¬ 
ror  New’S  has  been  closing  the 
gap  between  it  and  the  Herald- 
Express,  Hearst  daily. 

Hugh  A.  Lewis,  who  succeeded 
Virgil  Pinkley  as  editor  and 
publisher  in  1957,  recalled  that 
the  Mirror  “was  bom  a  little 
wild”  but  once  it  got  off  the 
ground,  it  had  crusades  and 
features  galore,  splashes  of 
color  and  other  innovations  such 
as  the  sidewise  front  page  and 
comics  spread  through  the 
paper. 

■The  tabloid  format  was  aban¬ 
doned,  Mr.  Lewis  said,  when  it 
became  evident  that  public 
transportation  facilities  were 
deteriorating  to  such  a  degree 
that  people  relied  on  their  cars. 

Mr.  Chandler  always  wanted 
the  Mirror  toned  down,  and  he 
twice  sent  Mr.  Lewis  over  from 
the  Times  to  help  increase  the 
hard  news  content  of  the  new 
paper.  But,  Mr.  Lewis  said,  Mr. 
Chandler  was  careful  “not  to 
impose  so  much  inflexible  con¬ 
trol  as  to  stifle  the  enthusiasm 
and  drive  of  the  tempestuous 
Mirror  team.” 

• 

Edwards  in  Hospital 

Forrest  Edwards,  Associated 
Press  chief  of  bureau  in  Hong 
Kong,  who  has  been  in  Taipei 
directing  the  staff  since  the 
Quemoy  flareup,  has  been  hos¬ 
pitalized  at  the  Seventh  Day 
Adventist  hospital  on  Formosa 
with  an  intestinal  disease.  Rob¬ 
ert  Tuckman,  chief  of  the  AP’s 
Honolulu  bureau,  has  been 
transferred  to  Taipei. 

• 

“Red”  In  Russia 

Using  a  tourist’s  visa,  "Red” 
Smith,  the  New  York  Herald 
Tribune  sports  columnist,  went 
to  Moscow  last  week  to  report 
on  arrangements  to  send  two 
Soviet  race  horses  to  Laurel, 
Md.  He  accompanied  Joseph 
Cascarella,  Laurel  racetrack  of- 
ficiaL 
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SYNDICATES 


A  Nebbish  Is  Just 
A  Victim  of  Slobs 

By  James  L.  Collings 


A  young  man  of  curlyhair 
and  hefty  proportions  was  try¬ 
ing  to  explain  what  a  nebbish  is. 

“It’s  a  Yiddish  word  meaning 
a  lost  soul,”  he  said. 

Herbert  George  Gardner 
worked  his  chubby  face  into  a 
thoughtful  scowl. 

“A  nebbish  is  a  spectacular 
nobody.  When  he  walks  into  a 
room,  it’s  as  though  he  just  left. 
He’s  not  a  slob,  he’s  just  the 
victim  of  slobs.” 

Sunday  (k>lor  Clinic 

McNaught  Syndicate,  start¬ 
ing  Jan.  4,  will  tuim  loose  Herb’s 
nobodies  (Sejonour  and  Irving, 
who  deserve  each  other  in  the 
best  Nebbish  tradition)  in  the 
form  of  a  Sunday  color  comic. 
The  comics  page  won’t  be  quite 
the  same  once  “The  Nebbishes” 
are  free  to  roam,  as  those  who 
have  seen  his  cartoons  im¬ 
printed  on  greeting  cards,  ash¬ 
trays  and  napkins  will  attest. 

In  case  you  haven’t  met  the 
artist’s  creation  yet,  and  by  way 
of  further  explanation  of  what 
a  nebbish  is,  he’s  the  fellow  who 
can’t  do  anything,  the  guy  who 
talks  when  silence  is  called  for, 
who  drops  eggs,  who  locks  him¬ 
self  out  of  his  house. 

We’ve  all  seen  him.  We  all 
have  a  little  of  him  in  ourselves. 
You  know — bad  timing,  inap¬ 


propriate  action,  the  sort  of 
fellow  who  will  stand  by  and 
reason  why  when  the  600  ride 
bravely  into  the  Valley  of 
Death,  as  one  of  his  cartoons 
has  it. 

Herb  got  the  idea  for  his 
ci’eatures  when  he  was  a  stu¬ 
dent  at  Antioch  College.  He 
wanted  a  comic  figure  that  “did 
not  look  superior  to  people,” 
that  wasn’t  too  cute.  The  figures 
he  drew  looked  as  though  they 
had  been  squeezed  out  of  an 
egg.  (“I  never  studied  art.  If 
I  were  asked  to  do  any  better, 
I  couldn’t  do  it.  I  feel  I  get 
away  with  murder.”) 

A  manufacturer,  realizing 
the  commercial  possibilities,  told 
Herb  he  had  to  give  them  a 
name. 

“I  looked  at  them,”  he  said, 
“and  they  looked  to  me  like  neb¬ 
bishes.” 

On  Greeting  Cards 

The  drawings  didn’t  take  at 
first.  A  few  stores  accepted 
them  as  greeting  cards,  then 
quickly  dropped  them.  Finally 
they  caught  on  in  one  store,  and 
today  in  collegiate  circles  there 
is  a  nebbish  craze.  One  drawing 
in  particular  has  gone  over  big. 
Sold  750,000,  in  fact. 

It’s  the  one  of  two  impossibly 
elongated  men,  bony  and  com¬ 
pletely  relaxed,  with  their  feet 


Amiable  aphorist... 

He  can  see  even  the  bright  side  of  a  black  cat ...  is  never 
upset  by  an  upset  apple  cart... grins  when  it’s  grim... has 
I  Au  ^  ^  greatest  riches  in  the  world,  an  untroubled  mind . . . 

I  generously  shares  his  maxims  with  millions... 

Ching  Chow 

is  one  of  the  world’s  best  loved  practical  philosophers... whose 
amiable  aphorisms  give  a  lift,  chase  gloom,  put  a  smile  on  faces, 
act  as  a  shock  absorber  to  the  little  bumps  of  life.  His 
capsule  wisdom  is  better  than  vitamins ...  a  mental  health  tonic 
enjoyed  by  a  vast  audience  of  men  and  women,  of  all  age  groups, 
with  every  kind  of  bank  account,  and  all  degrees  of  education. 

He  makes  friends  — and  friends  make  circulation!  For  proofs 
and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager... 

Chieaga  Tribune^JVeu?  YorkJVews 

9ynnBC€Bme9  mnCm  Tribune  roir«>r,  Chittago 
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Herbert  George  Gardner 


up  on  a  coffee  table.  The  cap¬ 
tion:  “Next  week  we’ve  got  to 
get  organized.” 

As  a  psychologist  says: 
“Nebbishes  are  effective  because 
they  represent  weakness  of  the 
individual  man  and  woman  in 
the  midst  of  a  more  and  more 
strongly  organized  society.  .  .  . 
They  see  through  the  cliches  by 
which  so  many  of  us  try  to 
glorify  our  problems.” 

To  which,  in  agreement.  Herb 
adds:  “We  are  not  all  nebbishes, 
but  we  all  do  nebbish  things 
from  time  to  time.”  He  will  ad¬ 
mit  to  nebbish  traits  of  his  own. 
Take  college,  for  instance.  He 
spent  one  year  at  Carnegie  Tech 
and  four  years  at  Antioch,  but 
he  still  hasn’t  a  degree  to  show 
for  the  effort.  Like  a  nebbish, 
he  hopes  some  day  to  graduate 
from  some  institution.  Any  old 
place. 


Once  Wrote  Play 

But  nebbish  or  not,  Herb 
Gardner  is  a  bright  young  man 


I  THANK  YOU, 

!  MIDSHIPMEN 

I  at  the  U.S.  Naval  Academy 


for  voting 

"It's  Me,  DULY"! 

YOUR  FAVORITE 
COMIC  STRIP 

ALFRED  JAMES 
MEL  CASSON 
The  HALL  SYNDICATE 

EDITOR  ac  PUB 


(24).  At  12  he  had  roles  in 
radio  soap  operas ;  at  14  he  won 
a  prize  in  high  school  for  sculp¬ 
ture;  at  16  he  wrote  a  one-act 
play  which  a  New’  York  pub¬ 
lisher  bought;  at  20,  while  at 
Antioch,  he  wron  a  $1,000  priie 
for  a  TV  script  in  an  NBC  con¬ 
test;  and  when  he  was  21  he 
wrote  a  Bantam  Book,  “New 
Campus  Writing,”  an  anthology. 

His  latest  achievement  is  a 
novel,  “A  Piece  of  the  Action," 
about  the  toy  and  gift  industry. 
As  though  all  this  weren’t 
enough,  he’s  married  to  a  singer 
and  actress. 

“With  all  these  pots  boiling, 
you  must  be  doing  pretty  well, 
eh.  Herb?” 

“I’ve  been  interviewed  b^ 
fore,”  he  smiled,  “and  I  never 
tell  how  much  I’m  making.  Just 
say  I’m  a  lousy  businessman. 
I’m  a  nebbish  at  it. 

*  w  * 

GOULD’S  ‘LIFE’ 

When  Chester  Gould  ap¬ 
peared  as  the  main  attraction 
on  the  “This  Is  Your  Life" 
NBC  show  last  week,  he  told 
how  and  why  he  started  “Dick 
Tracy.” 

It  was  1931,  he  said,  and  he 
was  trying  to  hit  the  big  time 
as  a  cartoonist.  Those  were  the 
days  of  the  famous  Chicago 
gang  wars.  He  said  he  believed 
there  should  be  a  comic-strip 
character  of  a  detective  hero 
who  could  meet  the  hoods  on 
their  own  terms. 

The  Chicago  Tribune  agreed 
with  him  and  bought  the  idea 

Pearson  Sued 

Wa.shincton 

Arthur  T.  McGonigle,  Repub¬ 
lican  candidate  for  Governor  of 
Pennsylvania,  has  sued  colunm- 
ist  Drew  Pearson  for  $300,000, 
alleging  libel  in  an  Oct.  1  col¬ 
umn  which  referred  to  a  bakery 
sold  by  the  plaintiff. 


L I S  H  E  R  for  November  1,  I95t 


ABC  Meeting 

(Continued  from  page  15) 
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of  the  print  media  lies  in  their 
ability  to  achieve  editorial  ex¬ 
cellence.  Editors  must  have 
freedom  to  print,  and  freedom 
not  to  print  what  they  deem  is 
not  of  greneral  public  interest.” 

Hits  Ad  Pressures 

Referring  to  advertising  pres¬ 
sures  on  the  editor,  Mr.  Heiskell 
pointed  out  that  most  newspa¬ 
pers  and  magazines  have,  at  one 
time  or  another,  lost  advertis¬ 
ing  because  of  what  was  said 
in  their  editorial  columns,  or 
for  failure  to  plug  a  product. 
“The  function  of  the  press  is 
not  to  make  manufacturers 
happy,”  he  said,  “its  function 
is  to  serve  the  reader.” 

Mr.  Heiskell  said  advertisers 
no  longer  use  the  “big  stick”, 
as  a  rule,  by  outright  canceling 
of  their  advertising.  “Today, 
advertisers  are  more  sophisti¬ 
cated  and  know  something  about 
public  relations,”  he  noted,  “but 
there  is  often  a  gradual  decline 
in  an  offended  advertiser’s  ad 
schedule.” 

He  asserted  that  publication 
ad  managers  should  be  the  “first 
line  of  defense  for  the  editor 
and  not  pressure  men.” 

“Merit  is  only  too  rarely  re¬ 
warded  on  the  editorial  side,” 
he  declared. 

Heavy  Responsibility 

Fairfax  M.  Cone,  chairman  of 
the  executive  committee  of 
Foote,  Cone  &  fielding,  and  co¬ 
partner  in  the  weekly  Grizzly 
Bear,  at  Big  Bear,  Calif.,  de¬ 
clared  communications  must 
carry  a  heavy  load  of  responsi¬ 
bility  in  today’s  world  of  co¬ 
existence. 

Speaking  from  the  viewpoint 
of  the  advertiser,  he  noted  the 
battle  between  newspapers  and 
ma^zines  on  the  one  hand,  and 
cadio  and  television  on  the 
other  for  the  advertiser’s  dollar 
shows  no  signs  of  abating. 

Need  More  Frequency 

“The  question  that  has  not 
own  answered  is  whether  print- 
^‘^vertising  run  on  television 
schedules  would  not  produce  re- 
snlts  equal  to  those  from  TV 
^lative  to  total  audience  and 
total  cost,”  he  said.  “There  are 
^bo  think  the  continuous 
•cheduling  of  television  adver- 

laing  may  have  a  greater  effect 

an  the  nature  of  the  medium. 
J  olovision,  like  radio,  demands 
’weekly  Mheduling  in  the  case  of 
most  nighttime  programs  and 

times  a  week  scheduling  in 
c  case  of  daytime  programs. 

DITOR  &  PUBLISHER 


NEWSPAPER  DIVISION  directors  at  ABC  meeting:  Left  to  right — 
Harold  Shugard,  St.  Paul  (Minn.)  Pioneer  Press  and  Dispatch;  H.  G. 
Kimber,  formerly  of  the  Toronto  Globe  &  Mail,  retiring;  John  C. 
Preston,  Brantford  (Ont.)  Expositor,  new  Canadian  director;  and 
Richard  C.  Steele,  Worcester  (Mass.)  Telegram-Gazette. 


Printed  advertising  can  be 
bought  and  generally  is  bought 
on  a  far  less  frequent  schedule. 
Some  testing  of  much  greater 
frequency  in  printed  advertising 
currently  is  needed.” 

He,  too,  urged  print  media 
to  “make  our  total  press  (news¬ 
papers,  magazines  and  periodi¬ 
cals)  more  thoughtful  and  more 
purposeful.” 

Explains  ABC  at  Work 

Alan  T.  Wolcott,  executive 
vicepresident  of  ABC,  presented 
a  color  slide  presentation,  which 
will  soon  be  available  to  ABC 
members,  telling  the  story  of 
ABC  people  at  work. 

Tracing  the  work  of  the  Bu¬ 
reau  from  its  field  auditors  back 
to  headquarters,  Mr.  Wolcott 
pointed  out  two  areas  of  re¬ 
search  in  the  auditing  division’s 
work  where  qualitative  decisions 
are  necessary.  One  of  these  is 
the  Bureau’s  work  in  develop¬ 
ing  and  refining  ABC  city  and 
retail  trading  zone  definitions, 
he  explained; 

“At  present,  there  are  971 
city  and  retail  trading  zones 
established  for  newspaper  mem¬ 
bers,”  he  said.  “Under  the  su¬ 
pervision  of  the  manager  of 
zones  and  market  area  research, 
during  the  past  12  months  we 
established  new  city  and  retail 
trading  zones  for  15  markets 
seiwed  by  new  member  daily 
newspapers.  During  the  same 
period,  studies  were  completed 
on  135  zonal  realignment  re¬ 
quests  and  realignments  were 
made  in  81  cases.” 

Cites  Ads  in  E&P 

Hal  Shugard,  St.  Paul  Pio¬ 
neer  Press  and  Dispatch,  an 
ABC  director,  cited  Editor  & 
Publisher  in  a  brief  survey  he 
made  that  indicates  the  lack  of 
widespread  use  of  ABC  insignia 
or  audited  figures  on  the  part  of 
newspapers  in  their  trade  paper 
ads. 

A  new  Canadian  newspaper 
director,  John  C.  Preston, 
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Brantford  (Ont.)  Expositor 
publisher,  was  elected  to  the 
board,  succeeding  Harry  G. 
Kimber,  who  has  retir^  as 
publisher  of  the  Toronto  (Ont.) 
Globe  and  Mail. 

Mr.  Shugard,  representing 
Class  3 — Central  Standard  Time 
Zone),  and  Richard  C.  Steele, 
Worcester  (Mass.)  Telegram- 
Gazette,  (repre.senting  Class  2 — 
Eastern  Standard  Time  Zone) 
were  re-elected  to  the  board. 
Others  re-elected  to  the  board 
are: 

Advertiser  Division  —  Robert 
W.  Boggs,  Union  Carbide  Corp.; 
Russell  Z.  Eller,  Sunkist  Grow¬ 
ers,  Inc.;  William  R.  Farrell, 
Monsanto  Chemical  Co.;  H.  H. 
Rimmer,  Canadian  General 
Electric  Co.,  Ltd.;  and  G.  A. 
Shallberg  Jr.,  Borg-Warner 
Corp. 

Advertising  Agency  Division 
— Sidney  W.  Dean,  Jr.,  Mc- 
Cann-Erickson,  Inc.;  George  C. 
Dibert,  J.  Walter  Thompson 
Co.;  and  E.  Ross  Gamble,  Leo 
Burnett  Co.,  Inc. 

Business  Publication  Division 
— Thomas  B.  Haire,  Haire  Pub¬ 
lishing  Co. 

Farm  Publication  Division — 
W.  E.  Boberg,  The  Farmer,  St. 
Paul,  Minn. 

Magazine  Division — John  R. 
Miller,  Hearst  Magazines. 

Officers  Reelecled 

At  an  organization  meeting 
of  the  new  board,  all  officers 
were  re-elected,  including  Wal¬ 
ter  P.  Lantz,  Shulton,  Inc., 
chairman;  E.  R.  Hatton,  De¬ 
troit  (Mich.)  Free  Press,  Carle- 
ton  Healy,  Hiram  Walker  & 
Sons,  Inc.,  and  H.  H.  Rimmer, 
Canadian  General  Electric  Co., 
Ltd.,  vicechairmen;  Stanley  R. 
Clague,  Modem  Hospital  Pub¬ 
lishing  Co.,  secretary;  and  E. 
Ross  Gamble,  Leo  Burnett  Co., 
treasurer.  James  N.  Shryock 
continues  as  president  and  man¬ 
aging  director. 


Large  Edition 
Devoted  to 
Georgia  Story 

Atlanta 

The  Face  of  Georgia — 1958 
edition  of  the  Atlanta  Journal 
and  Constitution,  with  over  half 
a  million  press  run,  was  the 
largest  single  issue  ever  pub¬ 
lished  by  these  newspapers. 
There  were  120  pages  in  the 
six-section  Face  of  Georgia — 
1958  portion,  112  pages  in  the 
regular  Sunday  news  sections, 
72  pages  in  the  locally-edited 
Magazine  and  12  pages  of  color 
comics — 316  pages  in  all. 

The  special  section  takes  a 
look  at  the  state  and  describes 
it  in  depth;  the  swing  from 
farm  to  industry,  and  from 
mule  to  tractor;  the  political 
contrast  from  Tom  Watson  and 
Joe  Brown  to  Senators  Herman 
Talmadge  and  Richard  Russell, 
the  home  folks  and  the  recon¬ 
structed  out-of-staters  who  re¬ 
sponded  to  the  call  of  the  new 
South;  the  future  of  the  soil 
and  cities. 

Editorial  facets  comprising 
the  Face  are:  Its  Chara^r  by 
Ralph  McGill,  editor  of  the  At¬ 
lanta  Constitution;  Its  Strength 
by  Jack  Spalding,  editor  of  the 
Atlanta  Journal;  Its  Tomorrow 
by  Executive  Editor  Eugene 
Patterson;  Its  Beauty  by  Con¬ 
stitution  columnist  Celestine 
Sibley;  Its  Spirit  by  Journal 
staff  writer  Pat  Watters,  and 
Its  Lines  of  Maturity  by  Jour¬ 
nal  staff  writer  Frank  Daniel. 
William  0.  Myrick  of  the  Con¬ 
stitution  news  staff  coordinated 
the  production. 

The  advertising  carried  in  the 
regular  paper  and  supplements 
was  approximately  32,000 
inches,  of  which  14,408  inches 
of  primarily  institutional  linage 
are  in  the  Face  of  Georgia  sec¬ 
tions. 

In  the  six  Face  sections  there 
were  185  illustrations  including 
six  color  front  pages  by  staff 
photographers  and  56  major 
feature  stories  devoted  to 
Georgia. 

One  thousand  free  copies  have 
been  made  available  to  the 
Georgia  Chamber  of  Commerce 
and  another  1,000  to  the 
Georgia  State  Department  of 
Commerce  for  their  promotional 
use. 

• 

To  Antarctica 

Robert  Keating  of  the  Albany 
(N.  Y.)  Times-Union  is  on  his 
way  to  Antarctica  as  represen¬ 
tative  of  the  Hearst  Newspapers 
at  the  American  base  there. 
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Information  Policy 
Shaped  for  Missiles 


Washington 

Information  gained  and  tech¬ 
niques  developed  at  Cape  Ca¬ 
naveral  will  form  the  basis  of 
rules  governing  news  coverage 
of  West  Coast  missile  “firings” 
when  they  begin  at  an  unde¬ 
termined  date,  it  has  been  as¬ 
sured  by  Murray  Snyder,  As¬ 
sistant  Secretary  of  Defense 
for  Information. 

There  has  been  unrest  and 
editorial  expression  among 
Coast  newspapers  because  the 
story  of  installations  there  has 
not  thus  far  been  available  for 
detailed  reporting.  Mr.  Snyder 
explained  that  “maximum  se¬ 
curity”  prevails  as  it  does  at 
Canaveral  in  Florida  but  the 
progress  toward  lunar  probing 
cannot  be  told  in  steps  without 
endangering  security. 

“There  has  been  no  firing  of 
missiles  there  as  yet,”  Secretai-y 
Snyder  said  with  reference  to 
the  complaints  from  West  Coast 
papers.  “There  is  considerable 
Interest  on  the  part  of  the  press. 
That  is  natural,  and  proper. 
We  are  developing  an  informa¬ 
tion  policy  which  we  believe  will 
deal  with  all  the  problems 
raised. 

^Maximum  Security  Area’ 

“When  a  location  is  declared 
to  be  a  ‘maximum  security  area’ 
we  follow,  naturally,  the  steps 
suggested  by  the  experts  to  pro¬ 
tect  that  security.  This  has 
given  rise  to  inquiries  from 
newspapers,  and  from  some  Con¬ 
gressmen.  They  want  assurance 
that  the  news  will  originate 
there  when  it  happens  there.” 

Newshandling  at  Canaveral, 
believed  certain  to  be  the  core 
of  the  rules  for  the  West  Coast, 
permits  immediate  transmission 
from  the  site  by  all  media.  The 
story  then  moves  to  Washing¬ 
ton,  where  the  service  secre¬ 
taries,  many  of  the  scientists, 
spokesmen  for  the  IGY,  and 
military  authorities  are  avail¬ 
able  to  confer  and  synchronize. 
Any  other  method.  Secretary 
Snyder  said,  would  result  in  any 
number  of  personages  speaking 
at  different  points  throughout 
the  world,  on  different  aspects, 
repetitiously,  or  possibly  not  in 
possession  of  the  facts  which 
flow  into  Washington  via  wires 
which  are  kept  open  to  all  stra¬ 
tegic  points. 

At  Cape  Canaveral  it  was 
found  possible  to  take  groups 
of  newsmen  onto  the  installation 
before  firings  began  but  they 
were  under  the  strictest  security 


regulations  and  limited  in  their 
sightseeing.  The  West  Coast 
construction  is  being  rounded 
out  and  policy  must  be  decided 
when  the  job  is  completed  and, 
again,  on  the  advice  of  the  se¬ 
curity  experts,  the  Secretary  ex¬ 
plained. 


Reporters’  Problem 

By  Robert  I...  Mount 
Oxnard  (Calif.)  Press-Courier 

As  the  entire  Santa  Barbara 
Missile  Complex  has  been  de¬ 
veloped  over  the  past  year.  West 
Coast  newsmen  have  been  bat¬ 
tling  with  increasing  vigor  over 
coverage  and  release  of  infor¬ 
mation. 

The  principal  sites  are  Van- 
denberg  Air  Force  Base,  which 
is  the  Strategic  Air  Command’s 
operational  ballistic  missile  base 
about  70  miles  west  of  Santa 
Barbara;  the  Naval  Missile 
Facility  Point  at  Cape  Arguello, 
which  is  the  proposed  launch¬ 
ing  site  for  satellites  and  space 
vehicles  over  the  Pacific  Missile 
Range;  and  the  Naval  Air  Mis¬ 
sile  Test  Center  Point  Mugu. 

As  an  indication  of  the  long- 
range  importance  of  Cape  Ar¬ 
guello,  the  press  has  reported 
that  the  Department  of  Defense 
is  considering  launchings  within 
a  decade  which  will  cost  $50 
million  each.  (By  comparison, 
about  $110  million  was  budgeted 
for  the  Vanguard  project.) 

Despite  persistent  hammering 
for  more  information  as  the 
range  has  developed,  the  trickle 
of  facts  has  decreased  and  in 
some  instances  has  dried  up. 

With  this  in  mind,  newsmen 
pose  two  questions: 

1 —  Will  the  stories  of  these 
history-making  events  be  writ¬ 
ten  by  public  relations  officials 
responsible  to  xiolitical  ap¬ 
pointees  for  the  effect  created, 
or  will  they  be  written  by  the 
professional  chroniclers  of  our 
time? 

2 —  When  the  press  must  be 
excluded  on  true  security 
grounds,  must  delayed  releases 
be  made  in  Washington,  by  the 
Department  of  Defense  or  the 
White  House,  or  will  timely, 
adequate,  simultaneous  releases 
be  made  on  the  West  Coast? 

Plans  Submitted 

The  first  satellite  attempt 
from  Vandenberg  AFB,  accord¬ 
ing  to  many  reliable  sources, 
is  a  matter  of  weeks  away. 


Consider,  if  you  will,  what 
might  happen  if  news  media 
should  attempt  to  cover  a  satel¬ 
lite  launching,  on  an  Air  Force 
installation,  under  guidance  or 
direction  of  Navy  supervisors  of 
the  Pacific  Missile  Range,  with¬ 
out  an  approved  Department  of 
Defense  press  plan! 

The  AJr  Force,  mindful  of 
the  chaos  in  early  coverage  at 
Cape  Canaveral,  worked  out  a 
complete  press  plan  which  would 
have  provided  the  same  solu¬ 
tion  as  that  at  Cape  Canaveral, 
including  24-12-2-hour  advance 
notices,  briefings,  use  of  a  press 
building,  communication  facili¬ 
ties,  camera  sites,  etc. 

This  press  plan  is  in  Wash¬ 
ington  with  a  “maximum  se¬ 
curity”  order  covering  Vanden¬ 
berg  AFB,  and  with  a  press 
ban  in  effect  for  all  technical 
areas  of  the  SAC  site. 

The  Navy,  with  the  same  fore¬ 
sight,  has  also  submitted  a  press 
plan  for  coverage  of  launchings 
at  Cape  Arguello.  It  too,  thus 
far  has  received  no  announced 
official  action,  and  NMF  Point 
Arguello  remains  under  “maxi¬ 
mum  security”  with  a  complete 
press  ban,  even  on  the  portions 
of  the  shore  used  for  surf  fish¬ 
ing  and  swimming  by  off-duty 
military  personnel. 

Directive  Issued 

In  August,  a  directive  was  re¬ 
ceived  at  Vandenberg  AFB 
(then  Cooke  AFB)  ordering 
that  no  representatives  of  news 
media  be  permitted  anywhere 
on  the  base.  Newspapers  in  the 
vicinity  called  ui)on  the  Free¬ 
dom  of  Information  Committee 
of  the  California  Newspaper 
Publishers’  Association,  Con¬ 
gressman  Charles  M.  Teague  of 
California’s  Thirteenth  Con- 


Edition  DediceUes 
^Stairway  to  Stars* 

Santa  Maria,  Calif. 

The  military  installation 
that  some  day  may  be  the 
most  important  on  the  conti¬ 
nental  United  States  received 
a  new  name  and  was  dedi¬ 
cated  this  month,  and  in  ob¬ 
servance  of  the  occasion,  the 
Santa  Maria  Times  published 
a  44-page  edition. 

The  edition  saluted  Van¬ 
denberg  Air  Force  Base,  home 
of  the  First  Missile  Division. 

The  Times’  edition  featured 
a  picture  of  an  Atlas  missile 
blasting  off.  Inside  were  pic¬ 
tures  and  stories  on  the  $100,- 
000,000  construction  project 
that  is  converting  the  World 
War  II  armored  training  base 
into  a  missile  training  center 
now  dubbed  “stairway  to  the 
stars.” 


gressional  District,  and  J.  R 
Wiggins,  executive  editor  of  tht 
Washington  (D,  C.)  Post,  to  in¬ 
tercede  in  Washington. 

It  was  pointed  out  that,  while 
members  of  the  general  pnNie 
had  easy  access  to  the  but 
newsmen  in  the  legitimate  po- 
suit  of  their  work  did  not 

Murray  Snyder,  of  the  De¬ 
partment  of  Defense,  indicated 
there  had  been  a  misunderstand¬ 
ing,  that  the  ban  applied  only 
to  missile  launching  and  otter 
technical  sites  on  the  base. 

News  photographs  of  some 
facilities,  restricted  to  the  pna, 
are  available  from  the  Air 
Force,  but,  of  course,  these  ir 
of  limited  scope  and  provide  » 
one  with  unique  art. 

Seen  from  Train  Window 

Adding  a  touch  of  ner 
comedy  to  the  proceedings  is  tl» 
fact  that,  by  the  simple  expedi¬ 
ent  of  buying  a  Southern  PaeiJt 
Railroad  ticket,  anyone  can  pho¬ 
tograph  some  of  the  Air  Fom 
missile  facilities  from  the  con- 
fort  of  a  club  car.  And,  if  b 
really  is  in  earnest,  there  in 
several  vantage  points  alonr 
the  highway  between  Santi 
Maria  and  Vandenberg  AFB 
where  photographs  may  be  ob¬ 
tained  of  various  pads,  with  the 
aid  of  a  long-range  telephot' 
lens. 

And  what  of  Point  Arguello' 
A  national  television  network  i 
and  a  wire  service  requestet 
permission  of  the  Navy  to  pho 
togi'aph  the  Facility  early  this 
year,  for  documentary  recoK 
files.  The  requests  were  denied 
on  security  grounds.  At  the 
time,  the  property  was  still  > 
cattle  range,  a  public  (county 
road  passed  through  it,  only* 
handful  of  Navy  men  were  sta¬ 
tioned  within  100  miles,  and  tiie 
adjacent  beaches  were  a  puN* 
picnic  and  fishing  area.  F®’ 
theimore,  those  same  security- 
busting  Southern  Pacific  train-' 
ply  a  regular  schedule  thronfh 
the  site! 

These  are  indications  of  pn* 
problems  to  come  at  Cape  An 
guello,  described  by  the  milit®! 
as  “The  Cape  Canaveral  of  tb 
West”  and  “The  Springboari 
to  the  Stars.” 

Penalty  on  Enterprise 

Within  reason,  local  milik®! 
commanders  have  been  coopeH" 
tive  with  all  news  media. 
their  hands  appear  to  be  tied W 
regulations  from  Washingt* 
The  Pacific  Missile  Ran^  I* 
been  graded  of  “national  inP*' 
tance.”  Because  of  the  designs 
tion,  replies  to  local  queriea  , 

cerning  the  range,  or  ■ 

its  facilities,  must  be  cleared* 
WashingrtoH  unless  covered  W 
prior  releases. 
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SPOT  NEWS— When  the  Chinese 
Reds  resumed  their  bombardment 
of  (puemoy  Oct.  20,  John  G. 
Norris,  above,  Washington  (D.C.) 
Post  and  Times  Herald  correspon¬ 
dent,  was  interviewing  Gen. 
"Tiger"  Wang  of  the  Nationalist 
General  staff.  The  general  ex¬ 
cused  himself  to  make  a  phone  call 
to  President  Chiang  Kai-shek,  re¬ 
turned  to  the  interview  for  45 
minutes.  Norris  missed  having  a 
scoop  on  the  shelling  because  it 
was  too  late  for  his  paper's  morn¬ 
ing  editions. 


1. 


If  deemed  of  suitable  news 
value  in  Washington  when  sub¬ 
mitted  for  review,  a  story  may 
be  released  there,  without  con¬ 
sideration  for  the  newsman  who 
initiated  the  query. 

This  places  a  penalty  on  jour¬ 
nalists  throughout  the  Western 
states.  For  example: 

On  Dec.  10,  1957,  Martin 
Rossman,  city  editor  of  the  Ox- 
Mrd  Press-Courier,  nearest 
newspaper  to  Point  Mugu, 
queried  Mugu  regarding  the 
presence  of  Canadian  missile¬ 
men  and  aircraft  at  the  Center. 

Following  additional  tele¬ 
phone  queries  from  the  newspa¬ 
per,  the  story  of  the  Canadians’ 
training  project  with  Sparrow 
missiles  was  released  with  a 
Washington  dateline  on  January 
29,  1958,  by  United  Press  (and 
presumably  other  media)  in 
Washington. 

A  running  battle  for  joint 
release  in  Washington  and  on 
the  West  Coast  ensued.  Press- 
for  an  even  break  on  the 
West  Coast,  if  not  exclusive  re¬ 
lease,  were  Lee  Grimes,  man- 
^ng  editor  of  the  Press-Cour- 
•fv,  and  Kenneth  Adam,  pub¬ 
lisher  of  the  Lompoc  Record. 

The  first  joint  release  of  a 
local  missile  story  was  made 
IJ}  Washington  and  at  Point 
Mugu  on  Sept.  16,  involving  the 
nrst  launching  of  a  Regulus  II 
Missile  from  the  submarine 
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Grayback  to  Edwards  AFB  over 
the  inland  arm  of  the  Pacific 
Missile  Range. 

But  even  this  joint  release 
seemed  a  small  concession,  for, 
although  the  press  had  attended 
an  earlier  launching  of  Regulus 
II  at  Edwards  AFB,  no  press 
personnel  were  allowed  to  wit¬ 
ness  the  launching. 

The  above  account  is  pre¬ 
sented  here  to  give  news  media 
across  the  nation  some  idea  of 
problems  that  now  exist  for 
newsmen  covering  the  new 
Pacific  Missile  Range  and  mis¬ 
sile  facilities  at  Cape  Arguello. 

Has  the  time  arrived  when 
all  media  and  all  organizations 
for  newsmen  must  create  a  sin¬ 
gle  committee  in  Washington, 
independent  of  the  government, 
to  mediate  inter-agency  govern¬ 
ment  release  problems,  negotiate 
releases  for  the  press,  and  gen¬ 
erally  obtain  that  information 
to  which  the  public  traditionally 
has  been  entitled? 


Promotions  Made 
In  Westchester 

White  Plains,  N.  Y. 

Top  executives  were  named 
for  two  newspapers  of  the 
Westchester  Group  this  week. 
They  are: 

William  E.  Seely,  vicepresi¬ 
dent,  editor  and  general  mana¬ 
ger  of  the  Mount  Vernon  Argus, 
succeeding  the  late  Arthur  C. 
Saunders.  Mr.  Seely,  a  Cornell 
graduate,  was  assistant  general 
manager  and  editor. 

T.  Eugene  Duffy,  vicepresi¬ 
dent,  general  manager  and  ad¬ 
vertising  director  of  the  White 
Plains  Reporter  Dispatch.  He 
was  assistant  general  manager 
and  advertising  director. 

James  F.  Gressler,  vicepresi¬ 
dent  and  editor  of  the  Reporter 
Dispatch.  He  was  city  editor. 

The  new  assignments  for  Mr. 
Duffy  and  Mr.  Gressler  repre¬ 
sent  a  realignment  of  the  re¬ 
sponsibilities  of  the  late  Benja¬ 
min  H.  Carroll.  Both  have  had 
extensive  newspaper  experience. 
Mr.  Duffy  attended  Notre  Dame 
University  and  the  Wharton 
School  of  Finance  of  the  Uni¬ 
versity  of  Pennsylvania.  Mr. 
Gressler  is  a  graduate  of  the 
University  of  Missouri. 


New  Ala.  Weekly 

Talladega,  Ala. 

The  Talladega  Reporter,  a 
weekly  newspaper,  will  begin 
publication  Nov.  13.  Millard 
Griffin,  Phillip  Smith  and  W.  K. 
Johnston  will  be  publishers  and 
Mrs.  Zell  Copeland  will  be  asso¬ 
ciate  editor. 
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Brucker  Says 
Canon  35  Is 
Dead  Number 

New  Brunswick,  N.  J. 

“Canon  35  is  dead.” 

That’s  what  Herbert  Bruck¬ 
er,  editor  of  the  Hartford 
(Conn.)  Courant,  told  newspa¬ 
permen  attending  the  37th  an¬ 
nual  Newspaper  Institute  of  the 
New  Jersey  Press  Association 
here  Oct.  24. 

Mr.  Brucker  fired  some  fresh 
barbs  at  the  American  Bar  As¬ 
sociation’s  ban  on  courtroom 
photography  as  a  “refusal  to 
live  in  the  20th  century,”  and 
“a  reflection  of  ign^orance  and 
prejudice.” 

Newsmen  Alienated 

He  explained  why  he  thought 
Canon  35’s  days  were  num¬ 
bered:  “The  Bar  has  recently 
become  uneasy.  Lawyers,  sensi¬ 
tive  to  losing  respect  of  their 
profession,  are  also  afraid  they 
have  alienated  newsmen. 

“Recent  experiments  in  court¬ 
room  photography  have  caused 
them  to  suspect  the  premise 
that  picture-taking  of  trials 
tends  to  disrupt  the  proceedings 
is  false.” 

The  ABA  has  agreed  for  the 
first  time  to  make  an  objective 
study  of  the  situation,  Mr. 
Brucker  said. 

Mr.  Brucker  said  Texas  and 
Colorado  have  dropped  the  con¬ 
troversial  Canon  with  no  re¬ 
sulting  harm. 

Timely  Death 

“We  can  help  bring  about  the 
timely  death  of  Canon  35,”  Mr. 
Brucker  explained.  “Before 
criticizing  the  courts,  we  must 
look  to  ourselves  and  our  equip¬ 
ment.”  He  cited  the  distraction 
caused  by  exploding  flashbulbs 
and  suggested  that  publishers 
“see  to  it  that  your  cameramen 
are  equipped  with  the  35  mm. 
cameras.”  Many  tests  have 
proven,  beyond  a  doubt,  these 
cameras  are  practical  in  court¬ 
room  photography  with  avail¬ 
able  light. 

As  chairman  of  the  Ameri¬ 
can  Society  of  Newspaper  Edi¬ 
tors’  freedom  of  information 
committee,  Mr.  Brucker  sum¬ 
med  up:  “All  we  ask  for  is  that 
the  courts  have  the  discretion 
to  use  cameras  or  not.” 

Governor  Robert  B.  Meyner 
held  a  press  conference  before 
260  newspapermen  attending 
the  Forum. 

Hal  Boyle,  Associated  Press, 
described  the  problems  and  re¬ 


wards  of  writing  a  column. 

Winners  of  general  excellence 
awards  of  the  New  Jersey  Press 
Association  were  announced: 

Daily  division  —  Elizabeth 
Daily  Journal,  New  Brunswick 
Daily  Home  News,  and  Bayonne 
Times. 

Sunday — Newark  News. 

Suburban  weekly — Irvington 
Herald,  Penns  Grove  Record, 
Vailsburg  Leader. 

Rural ,  weekly  —  Hunterdon 
County  Democrat,  New  Jersey 
Courier,  Woodstoum  Monitor. 

Tabloid — Milltown  Sentinel. 

Best  Editorial  Page — Eliza¬ 
beth  Daily  Journal. 

Local  (k>lumn — Sue  Bourbon, 
New  Brunswick  Sunday  Home 
News;  “Simeon  Stylites,”  Wil¬ 
liam  A.  Caldwell,  Bergen  Eve¬ 
ning  Record. 

Spot  picture — Point  Pleasant 
Leader-,  Sports  —  Newark 
News;  Feature — Camden  Cour¬ 
ier-Post;  Pictorial  —  Somerset 
Messenger-Gazette. 

• 

Executives  Named 
At  New  Haven 

New  Haven,  Conn. 

Appointment  of  Richard  Har¬ 
ris  as  assistant  general  manag¬ 
er  and  several  promotions  were 
announced  this  week  by  the 
New  Haven  Register.  Richard 
S.  Jackson,  assistant  publisher, 
assumes  the  additional  position 
of  associate  editor  and  Lionel 
S.  Jackson,  also  assistant  pub¬ 
lisher,  becomes  general  manag¬ 
er  as  well. 

Mr.  Harris,  former  co-pub¬ 
lisher  of  the  Hamden  (Conn.) 
Chronicle,  has  joined  the  Reg¬ 
ister  after  serving  as  press  and 
publications  officer  with  the 
U.S.  Information  Agency  in 
Baghdad. 

Walter  B.  Mills  Sr.,  with  the 
Register  since  1920,  has  been 
promoted  to  circulation  director 
and  personnel  manager.  Robert 
Hunter  will  be  production  man¬ 
ager,  George  Bazin  will  be  di¬ 
rector  of  advertising  planning 
and  William  Coates  becomes  re¬ 
tail  advertising  manager. 

• 

Report  on  Culture 

Minneapolis 

A  report  on  the  cultural  life 
and  achievements  of  Minnesota 
was  presented  to  Minneapolis 
Sunday  Tribune  readers  Oct.  19 
in  a  “Fine  Arts  of  Minnesota 
Living”  issue  of  the  Picture 
Sunday  magazine.  Music,  art, 
theater,  literature  and  architec¬ 
ture  were  reviewed  in  the  24- 
page  roto  section  with  36  full- 
color  pictures,  of  which  26  were 
reproductions  of  paintings  in 
Minneapolis  collections. 
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Clem  Lane 
Dies;  Chicago 
News’  CE 

Chicago 

Clem  Lane,  61,  Chicago  Daily 
News  city  CKiitor,  died  in  his 
sleep  at  St.  Francis  Hospital, 
Evanston,  Monday  afternoon, 
Oct.  27.  He  had  been  suffering 
from  a  heart  ailment. 

Mr.  Lane  was  first  stricken 
on  the  day  before  the  Daily 
News  was  to  break  the  story 
which  eventually  sent  Illinois 
state  auditor,  Orville  Hodge,  to 
the  penitentiary. 

Gty  Editor  Since  ’42 

Clem  Lane  had  presided  over 
the  city  room  of  the  Daily  News 
since  1942  and  had  been  a  mem¬ 
ber  of  the  staff  since  1924. 

He  was  strictly  a  Chicago 
“product,”  although  he  had  his 
cub  reporting  days  on  the 
Pontiac  (Mich.)  Press.  From 
the  automobile  accessory  busi¬ 
ness  in  Chicago,  Clem  palmed 
himself  off  as  an  experienced 
reporter  on  the  then  managing 
editor  of  the  Pontiac  Press.  Mr. 
Lane  had  answered  an  ad  and 
received  a  wire  from  the  ME: 
“Come  at  once.” 

Reads  Journalism  Book 

Clem  borrowed  a  book  on 
journalism  from  the  Chicago 
Public  Library  and  read  it  on 
the  train  to  Pontiac.  His  first 
assignment  was  the  big  story 
of  the  day — a  meeting  of  the 
Oakland  County  Teachers  Insti¬ 
tute.  The  new  reporter  wrote 
700  words  and  his  story  made 
page  one  under  an  eight-column 
banner  line.  “It  all  showed  what 
concentration  on  a  book  of  jour¬ 
nalism  will  do,”  Mr.  Lane  later 
commented. 

Because  he  was  the  only 
bachelor  reporter  on  the  Press 
staff,  he  got  all  the  night 
assignments. 

He  joined  the  Chicago  Daily 
News  in  1924,  being  hired  by  the 
late  Henry  Justin  Smith,  then 
managing  editor,  who  had  been 
loaned  to  the  University  of 
Chicago  to  put  over  a  $17,000,- 
000  financing  campaign.  Mr. 
Smith  took  Clem  Lane  with  him 
to  the  campus  as  a  handy  man. 

Writes  About  Hoodlums 

Clem  returned  to  the  city  staff 
a  year  later  when  Chicago 
gangsterism  was  at  its  height. 
He  distinguished  himself  by 
establishing  the  fact  in  his 
stories  that  hoodlums  were  not 
modem  “Robin  Hoods,”  but 
ruthless  racketeers. 


Later  he  became  a  rewrite- 
man,  assistant  city  editor  and 
city  editor.  While  still  the 
“dean  of  the  rewrite  battery”  at 
the  Daily  News  in  1938  he  cre¬ 
ated  Oxie  O’Rourke,  the  curb¬ 
stone  pundit  who  spoke  the 
idiom  of  Chicago’s  West  Madi¬ 
son  Street. 

Oxie  was  more  than  a  humor¬ 
ous  character  with  a  jargon  of 
Chicago  slang.  He  was  the 
vehicle  the  Daily  News  used  to 
ridicule  politicians  or  projects 
which  might  be  too  ponderous 
to  handle  as  an  editorial.  When 
such  occasions  arose,  the  editor 
would  suggest  to  Lane  that  he 
“do  an  Oxie.” 

On  the  serious  side,  for  a 
number  of  years  Mr.  Lane 
alternated  with  Warren  Brown, 
Chicago  American  sports  writer 
and  columnist,  in  broadcasting 
the  “Perpetual  Novena  to  Our 
Sorrowful  Mother”  from  the 
Lady  of  Sorrows  Church  in 
Chicago.  Mr.  Lane  also  was  an 
instructor  in  journalism  at 
Loyola  University. 

He  is  survived  by  his  widow, 
Angela,  two  daughters,  Mrs. 
Rose  Mary  Spoeri  and  Sheila 
Lane,  and  three  sons,  Clem  Jr., 
Robert  Casey,  (named  for  a 
Chicago  Daily  News  reporter) 
and  John,  who  is  with  CBS 
news  division,  Chicago. 

• 

Hugh  McMillan  Dies; 
Retired  Phila.  Editor 

Philadelphia 

Hugh  McMillan,  who  served 
as  assistant  managing  editor  of 
the  Philadelphia  Bulletin  for 
the  nine  years  prior  to  his  re¬ 
tirement  in  1956,  died  Oct.  24 
following  a  short  illness.  He  was 
66. 

Mr.  McMillan  was  born  at  St. 
Clairsville,  Ohio,  the  son  of 
Edwin  L.  McMillan,  the  pub¬ 
lisher  of  a  weekly  newspaper 
and  began  his  newspaper  career 
at  the  age  of  12  setting  type. 

Following  graduation  from 
college  he  joined  his  father  for 
four  years  in  publishing  several 
small  newspapers  in  eastern 
Ohio.  A  four-year  career  as  a 
mechanical  engineer  followed. 
He  returned  to  newspaper  work 
in  1920  as  a  reporter  on  the 
Pittsburgh  Post.  Three  years 
later  he  joined  the  Bulletin  staff. 
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paper  buildings. — Thomas  F. 
Mowle,  controller.  Wall  Street 
Journal. 

«  *  « 

Delinquent  Accounts 

Approximately  2,400  ledger 
advertising  accounts  are  on  a 
30-day  basis.  If  an  account 
becomes  60  days  past  due, 
further  charges  are  stopped.  To 
liquidate  such  situations,  the 
advertiser  pays  cash  for  each 
additional  piece  of  copy,  plus  an 
amount  on  the  delinquent  ledger 
balance.  Transient  classified 
credit  consumes  more  credit  de¬ 
partment  time  and  effort  than 
all  other  accounts  combined.  At 
the  end  of  90  days,  transient 
balances  are  written  off,  but  not 
forgotten.  The  size  of  the  ac¬ 
count  detennines  what  further 
action  is  to  be  taken,  whether 
to  be  forgotten  or  turned  over 
to  a  collection  service.  The 
names  of  bad  accounts  are 
visibly  filed  in  the  classified 
phone  room.  —  Harold  B. 
Forsterer,  secretary-treasurer 
and  controller,  Oakland  (Calif.) 
Tribune. 

*  * 

Pension  Trust 

The  Chicago  Daily  News  has 
changed  its  pension  system  from 
an  insured  plan  to  a  self- 
administered  pension  trust  to 
effect  a  savings  in  employer 
costs  and  provide  flexibility  to 
make  improvements  in  the  bene¬ 
fit  structure  when  deemed  ad¬ 
visable.  The  self-insured  or 
trusteed  plan  is  particularly 
adaptable  to  large  companies. 
Earnings  are  generally  higher 
than  the  investment  earnings  of 
insurance  companies,  because 
the  latter  are  limited  by  law  to 
investments  in  fixed  income 
securities.  Moreover,  income  of 
a  trust  is  not  taxed.  Overhead 
costs  are  usually  lower  than 
those  under  insured  plans.  In¬ 
creased  costs  due  to  liberaliza¬ 
tion  of  benefits  can  be  funded 
over  a  longer  period. — Carl  A. 
Sanderson,  controller  and  assist¬ 
ant  secretary-treasurer,  Chicago 
Daily  News. 

«  *  * 


and  the  one  with  many  years’ 
service.  But  the  flexibility  of 
the  non-insured  plan  can  be  one 
of  its  principal  weaknesses 
since  it  can  leave  an  employer 
open  to  the  charge  of  discrimin¬ 
ation.  An  employer  with  an  in¬ 
sured  plan  doesn’t  have  to  face 
such  problems  as  removing  from 
the  payroll  an  employee  on  sick 
leave  who  has  had  long  service 
We  have  an  insured  plan,  modi¬ 
fied  as  to  salaried  employees  so 
that  benefits  do  not  commence 
until  expiration  of  sick  leave.- 
Gordon  A.  O’Brien,  treasurer, 
Worcester  (Mass.)  Telegm 
and  Gazette. 

• 

Eric  Cullenward 

Berkeley,  Calil 
Eric  Cullenward,  66,  former 
Son  Francisco  Examiner  man¬ 
aging  editor,  who  turned  to 
public  relations,  died  here  Oct 
24.  He  also  had  been  assistant 
managing  editor  of  the  Los  kv 
geles  Examiner  and  news  editor 
of  the  San  Francisco  Chronwh. 

• 

Fred  Lockley  Dies 

Portland,  Oit 
Fred  Lockley,  87,  known  to 
Pacific  Northwest  newspaper 
readers  as  “The  Journal  Man", 
died  Oct.  15  after  a  year’s  ill¬ 
ness.  From  1911  until  a  year 
ago,  his  stories  of  Oregon  pio¬ 
neers  had  been  a  feature  of  the 
Oregon  Journal. 


PRESIDENT— Richard  N.  Smith, 
secretary-treasurer  of  the  Copliy 
Press,  Inc.  at  La  Jolla,  Calif,  s 
the  new  president  of  the  Instituli 
of  Newspaper  Controllers  and 
Finance  Officers. 


Chapperon  Dies 

Harry  Chapperon,  public  re¬ 
lations  director  of  Emil  Mogul 
Co.,  Inc.,  New  York  ad  agency, 
died  Oct.  18  of  a  heart  attack. 
He  was  56.  Early  in  his  career, 
he  was  a  reporter  and  feature 
writer  on  several  dailies,  in¬ 
cluding  the  New  York  World, 
Boston  Transcript  and  the 
Boston  Post. 


Sick-Leave 

Over  a  period  of  time  the 
insured  plan  for  accident  or 
illness  will  cost  more  than  the 
sick-leave  plan  which  pays  the 
same  benefits.  One  of  the  ad¬ 
vantages  of  the  insured  plan  is 
that  more  liberal  benefits  might 
be  provided  by  having  the  em¬ 
ployee  pay  part  of  the  cost.  An 
insured  plan  is  rather  rigid  in 
operation.  It  makes  no  distinc¬ 
tion  between  the  new  employee 


Earl  Chapman  Dies 

Lake  Odessa,  MiA 
Earl  R.  Chapman,  72,  Michi¬ 
gan  newspaperman  for  36  years, 
died  Oct.  22  after  a  heart  at¬ 
tack.  He  was  manager  of  the 
Grand  Rapids  Press  from  IW 
until  his  retirement  in  1953- 
Previously  he  had  been  business 
manager  of  the  Kalamai^ 
Gazette  and  manager  of  the 
Flint  Journal. 
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yearly  net  revenue  increase, 
$28,470. 

“Part-time  men  come  from 
seniors  who  are  taking  the  dis¬ 
tributive  education  courses  in 
high  school,”  he  explained.  “The 
school  recommends  that  we  start 
them  at  a  low  rate  of  pay,  but 
since  we  are  under  the  minimum 
wage  law,  we  must  pay  them  $1 
per  hour.  The  savings  amounts 
to  about  $1,080  each  year  plus 
the  added  advantage  of  interest¬ 
ing  young  boys,  who  are  about 
to  graduate,  in  newspaper 
work.” 

‘Shop’  for  Veliioles 

Robert  B.  Kelly,  Greensburg 
(Pa.)  Tribune-Review,  rermnded 
that  “shopping”  pays  in  vehicle 
hire  as  everywhere  else.  In  his 
own  case,  he  was  formerly  pay¬ 
ing  $800  tire  expense  on  the 
basis  of  excessive  use  under  a 
contract  leasing  vehicles.  When 
the  leasor  warned  he  was  going 
to  increase  rental  prices,  the 
Tribune-Review  sent  letters  to 
all  local  car  dealers  and  received 
interested  replies  from  four.  A 
low  bid  was  accepted. 

“One  of  the  most  important 
avenues  of  saving  is  a  continual 
daily  close  watch  on  our  gross 
press  run,”  said  Thomas  A. 
Davis,  acting  general  manager, 
Pottsville  (Pa.)  Republican. 
“Our  mailing  room  superintend¬ 
ent  has  explicit  instructions  to 
keep  his  over-run  under  100 
copies  a  day.  Most  days  we 
average  about  70.  However,  he 
does  have  sufficient  latitude  in 
the  event  of  special  newsbreaks. 
We  allow  dealers  full  returns 
privilege,  but  they  must  return 
the  complete  paper.  These  are 
used  in  our  files,  for  over-the- 
counter  sales  and  tear  sheets  to 
advertisers.” 

Vehicle  Maintenance 

Jack  McGuire,  Norristown 
(Pa.)  Times  Herald,  advocated 
preventative  maintenance  of  ve¬ 
hicles.  He  said: 

“Our  drivers  are  respon.sible 
for  the  condition  of  their  ve¬ 
hicles.  Oil  filters  are  changed 
every  10,000  miles.  Points,  plugs 
are  checked  at  the  same  time. 
Tires  are  rotated  every  5,000 
miles.  Oil  is  changed  at  2,000 
miles  and  it  is  compulsory  to 
have  the  brakes  adjusted  at  least 
every  month.  Trucks  operate 
about  200,000  miles  per  year. 
We  have  our  own  gasoline  pump 
and  use  high-test  gasoline  ex¬ 
clusively.  When  a  truck  has 
been  run  100,000  miles,  it  is 
traded.” 

Mr.  McGuire  said  newsstands 


must  return  whole  papers  and 
they  are  used  for  files  and  for 
bundle  wrappers.  All  mail  sub¬ 
scriptions  are  stopped  on  the 
day  of  expiration  unless  paid 
in  advance. 

See  New  Salesman 

“You  can  cut  your  costs  in 
the  circulation  department  by 
competitive  buying,  quantity 
buying  and  being  careful  with 
overtime,”  declared  Robert  S. 
Shumway,  Oil  City  (Pa.)  Der¬ 
rick  (Venango  Newspapers). 
“When  a  new  salesman  comes 
into  your  office,  don’t  turn  him 
away  at  once.  Find  out  what  he 
is  selling  and  what  his  prices 
are.  He  may  be  able  to  save  you 
money.  I  had  to  decide  early 
that  friendships  with  salesmen 
must  go  by  the  boards  if  some¬ 
one  else  comes  up  with  as  good 
or  better  a  product  at  a  sub¬ 
stantial  savings.” 

Mr.  Shumway  submitted  a 
long  list  of  purchases  of  such 
items  as  rubber  bands,  pencils, 
envelopes  and  billheads  he  made 
in  1957  and  in  1958.  The  pur¬ 
chases  this  year  in  each  case 
were  considerably  lower  in  price 
because  he  got  competitive  bids. 

Raymond  F.  Flinn.  Sharon 
(Pa.)  Herald,  said  unpaid  cir¬ 
culation  (free  copies  to  adver¬ 
tisers)  has  been  cut  from  200  to 
71.  Each  advertiser  now  gets 
only  one  copy  plus  tear  sheets 
from  left-overs  and  office  copies. 

Route  Transfers 

“In  areas  serviced  by  motor 
carriers,  there  is  always  one  or 
more  sections  of  the  route  which 
could  be  converted  to  carrier 
or  mail  delivery  at  considerable 
less  expense,”  said  Mr.  Flinn, 
whose  paper  in  the  last  year 
and  a  half  transferred  nearly 
400  motor  route  customers  to 
carrier  home  deliveries. 

Mr.  Flinn  pointed  out  that 
buying  from  the  closest  suppliers 
can  cut  down  on  shipping 
charges.  He  said  the  Herald 
uses  part-time  help  for  the  mail- 
room  from  the  job  or  mainten¬ 
ance  shops. 

“One  of  the  several  things 
done  at  the  Herald  to  help  cut 
the  cost  of  mail  circulation  is  to 
eliminate  two  of  the  three 
notices  of  expiration,”  he  re¬ 
ported.  “We  now  send  only  one 
notice,  a  week  or  10  days  before 
the  expiration  date.  This  has 
cut  down  on  man-hours,  postage, 
envelopes  and  printed  forms. 
Further,  we  are  contemplating 
a  price  increase  the  first  of  the 
year  to  offset  the  recent  postal 
rate  increase,  and  the  new  rates 
to  our  subscribers  will  be  suffici¬ 
ent  to  cover  the  additional  in¬ 
creases  in  postage  during  the 
next  three  years.” 

Close  control  of  the  press  run 
was  urged  by  Mr.  Flinn. 


Exclusive  over-runs  and  the 
need  for  re-plating  the  press  for 
additional  papers  can  be  very 
expensive,”  he  reminded.  “By 
keeping  a  close  control  of  the 
number  of  papers  ordered  daily, 
these  unnecessary  expenses  can 
be  eliminated.  We  use  a  press 
report  prepared  by  the  circula¬ 
tion  office  containing  the  total 
distribution  of  the  previous  day, 
current  changes  in  carrier, 
dealer  and  mail  draws  deducted 
from  or  added  to  the  previous 
day’s  distribution  to  give  us  the 
present  day’s  distribution.  The 
number  of  office  copies,  adver¬ 
tising  tear  sheets  and  extras  are 
then  added  to  this  figure  and 
the  total  is  the  number  of  papers 
we  order  from  the  press  room. 
Since  we  started  using  this  com¬ 
plete  form,  our  waste,  extras, 
and  left-overs  have  been  held  to 
a  bare  minimum.  White  paper 
on  the  rolls  is  far  more  valuable 
to  the  company  than  printed 
extras.” 

Mr.  Flinn  urged  the  bonding 
of  all  dealers  and  carriers  and 
the  establishing  of  discounts 
with  suppliers. 

Cost  Comparison 

Mr.  Flinn  closed  with  this 
cost  comparison: 

“The  comparison  of  19  news¬ 
papers  ranging  in  circulation 
from  22,100  to  26,200  shows  that 
there  are  12  papers  with  higher 
circulation  yet  only  four  with 
higher  total  revenue  and  only 
one  with  a  higher  net  revenue. 
Fifteen  had  higher  payrolls,  14 
had  higher  departmental  ex¬ 
penses,  15  had  a  higher  per¬ 
centage  of  overall  newspaper 
expenses.  Only  one  had  a  higher 
net  revenue  per  subscriber  and 
14  had  higher  cost  per  sub¬ 
scriber.  Of  the  19  newspapers 
used  in  the  comparison,  only  two 
produced  more  pages  and  yet  13 
had  more  employes.” 

Louis  A.  Cupiccia,  Morgan¬ 
town  (W.  Va.)  Dominion  News, 
said  a  new  carrier  banking 
plan — instead  of  the  carrier 
checking  account  and  carrier 
office  pay  system  —  saves  his 
newspaper  more  than  $1,000  a 
year  in  clerical  help,  etc. 

Banking  Plan 

Mr.  Cupiccia  thus  explained 
his  banking  plan: 

“The  carrier  fills  out  a  dupli¬ 
cate  deposit  slip  that  is  furn¬ 
ished  by  the  bank.  He  deposits 
enough  money  for  his  weekly 
bill  and  receives  a  regular  bank 
deposit  receipt  for  his  payment. 

“The  bank  then  retains  the 
original  deposit  slip  and  mails 
the  carbon  on  to  us  at  the  end  of 
each  day.  The  deposit  slip  con¬ 
tains  the  name  and  route  num¬ 
ber  of  the  carrier  and  the 
amount  deposited.  We  then 
credit  his  account  for  the  cur¬ 
rent  week  paid.” 


In  addition  to  its  company- 
owned  vehicles,  the  Dominion 
News  uses  bread  trucks,  milk 
trucks  and  privately-owned  ve¬ 
hicles,  curtailing  the  company 
vehicles’  mileage  approximately 
15,000  miles  per  year  and  gain¬ 
ing  circulation  at  the  same  time. 

“Basing  our  savings  of  15,- 
000  miles,  by  use  of  special 
haulers,  at  a  cost  of  6c  per  mile, 
amounts  to  $900  per  year,”  said 
Mr.  Cupiccia.  “Our  special 
haulers  cost  us  $300  per  year, 
thus  a  saving  of  $600  per  year 
is  made  on  this  item  in  circula¬ 
tion.” 

Good  Re«‘ords 

One  of  the  talks  at  the  con¬ 
vention,  “The  Importance  of 
Good  Records,”  delivered  by 
Jack  F.  Patterson,  Washington 
(D.  C.)  Post  and  Times  Herald, 
tied  in  to  the  savings  theme.  He 
emphasized  the  advantages  of 
machine  accounting. 

Mr.  Patterson  said  the  Post 
puts  all  major  procedures  on 
machines,  including  payroll, 
general  ledger,  display  and 
transient  advertising  billing, 
radio  and  TV  billing,  budget, 
newsprint  inventory  and  circu¬ 
lation  billing.  Prepaid  subscrip¬ 
tion  records  were  subsequently 
added.  The  machines  justify 
their  cost  and  effect  a  slight 
savings  in  overall  operating 
costs,  he  said. 

Murray  C.  Hotchkiss,  co-pub 
lisher  and  vicepresident  of  the 
Levittown  (Pa.)  Courier-Time}. 
outlined  proper  coordination  by 
planned  management  and  Phillip 
Zink  of  Wolf  &  Co.,  Philadel¬ 
phia,  newspaper  accountants,  de¬ 
scribed  methods  of  control  and 
budgeting. 

Speaker  at  the  annual  dinner 
was  Abigail  Van  Buren,  syndi¬ 
cated  “Dear  Abby”  columnist 
Convention  program  chairman 
was  John  E.  Weiler,  Allentown 
Call-Chronicle  Newspapers. 

Smith  New  President 

Edward  L.  Smith,  Connelk- 
ville  (Pa.)  Courier,  was  elected 
president  of  the  association.  He 
succeeded  Merrit  A.  lerley, 
Passiac  (N.  J.)  Herald-Newi. 

Many  members  expressed  a 
desire,  by  a  show  of  hands,  for 
the  1959  convention  in  Nev 
York  City,  although  it  is  not  in 
ISCMA  territory.  The  sugges 
tion  was  taken  under  advisement 
by  the  directors. 

Activity  and  achievement 
awards  —  plaques  for  circula 
tion  promotion — were  given  to 
John  E.  Weiler,  Allentown  (Pa-l 
Call  and  Chronicle;  Ray  Gilli¬ 
land,  Lancaster  (Pa.)  News. 
Inc.;  Robert  B.  Kelly,  Oren¬ 
burg  (Pa.)  Tribune-Reviev: 
Edward  L.  Bennett,  Hackn- 
sack  (N.  J.)  Bergen  Evenmi 
Record;  John  W.  Kotun,  Balti¬ 
more  (Md.)  Sunpapers. 
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PLAYING  TO  THE  GALLERY — Ernest  Heyn,  left,  editor  of  the  Ameri¬ 
can  Weekly,  presents  to  Baseball  Commissioner  Ford  Frick  an  ori9inal 
cover  painting  by  Gordon  Johnson  to  be  hung  in  the  Baseball  Hall  of 
Fame  at  Cooperstown.  The  picture,  which  was  published  Aug.  31,  has 
a  sandlot  theme. 


NY  Post  Hit 
For  FBI-ing 
FBI’s  Hoover 

When  the  New  York  Post  as¬ 
signed  two  reporters  to  prepare 
a  study  of  FBI  Chief  J.  Edgar 
Hoover,  Preston  J.  Moore,  na¬ 
tional  commander  of  the  Ameri¬ 
can  Legion,  issued  a  statement 
charging  a  “character  assina- 
tion,”  plot. 

“Their  only  instructions  were 
to  get  as  full  and  balanced  a 
portrait  of  the  man  and  his 
works  as  they  possibly  could,” 
the  Post’s  ^itor,  James  A. 
Wechsler,  declared  Oct.  28  in 
an  editorial. 

“We  recognized  there  was  a 
certain  lese  majeste  in  the  na¬ 
ture  of  the  assignment,”  Mr. 
Wechsler  wrote.  “Too  many 
newspapers  have  too  long  oper¬ 
ated  on  the  theory  that  the  FBI 
chief  can  do  no  wrong,  and  the 
FBI  public  relations  machine 
has  frequently  exhibited  its  in¬ 
tolerance  toward  anyone  who 
questioned  Mr.  Hoover’s  infalli¬ 
bility. 

“Nevertheless,  we  proposed  to 
treat  him  as  if  he  w'ere  an  ordi¬ 
nary  mortal ...  in  short,  to  try 
to  sift  the  man  from  the 
myths.  .  .  . 

“Needless  to  say,  the  Post’s 
inquiry  will  continue.  In  the  in¬ 
terim,  w’e  trust  Mr.  Hoover  will 
make  it  plain  that  he  neither 
condones  such  censorial  protec¬ 
tiveness  by  his  volunteer  body¬ 
guard  nor  equates  objective  cov¬ 
erage  of  himself  with  treason.” 

• 

Peyton  Winfree  Jr. 

On  Governor’s  Staff 

Lynchburg,  Va. 
Peyton  B.  Winfree  Jr.  is  tak¬ 
ing  a  leave  of  absence  for  three 
months  from  the  post  of  execu¬ 
tive  editor  of  the  Lynchburg 
Nesvs  and  Advance  to  be  execu¬ 
tive  assistant  to  Gov.  J.  Lindsay 
-Almond  Jr. 

Mr.  Winfree  has  been  with 
the  newspapers  since  he  became 
cub  reporter  in  1935.  He  has 
been  executive  editor  the  past 
10  years.  He  is  chairman  of  the 
APME  Freedom  of  Information 
Committee. 

• 

Guild  Is  Neutral 

Washington 
Upon  reconsideration,  Wash¬ 
ington  Newspaper  Guild  has 
decided  it  should  maintain  a 
^sition  of  neutrality  in  nearby 
Congressional  elections.  It  re¬ 
minded  an  endorsement  of 
Democratic  nominees  in  nearby 
Maryland  and  Virginia,  an¬ 
nounced  in  September. 


John  Foy  Named 
G.M.  at  Miami  News 

Miami,  Fla. 

John  L.  Foy,  busines  manager 
for  five  years,  has  been  named 
general  manager  of  the  Miami 
Daily  News  by  James  M.  Cox, 
Jr.,  president.  Succeeding  Mr. 
Foy  as  business  manager  is  J. 
Luckett  Yawn,  Jr.,  previously 
business  manager  of  the  New 
Orleans  Item. 

Mr.  Foy,  47,  has  been  with 
the  Cox  group  of  newspapers 
since  1945.  He  worked  on  the 
Dayton  News  and  the  Spring- 
field  News  and  Sun  before  join¬ 
ing  the  Miami  News.  He  is  a 
native  of  Pittston,  Pa.,  and  was 
graduated  from  John  Carroll 
University  in  Cleveland.  During 
World  War  II  he  was  a  lieuten¬ 
ant  commander  with  the  naval 
air  transport  service. 

Mr.  Yawn,  37,  worked  for  the 
Item  for  11  years.  He  is  a 
native  of  Louisiana  and  was 
graduated  from  Tulane  Univer¬ 
sity. 


J'Kiirollnieiit  Up 

Athens,  Ga. 

Fall  quarter  enrollment  in  the 
University  of  Georgia’s  Henry 
W.  Grady  School  of  Journalism 
is  285,  as  compared  with  238  for 
the  fall  quarter  of  1957  and  220 
for  the  spring  quarter  of  1958. 
The  advertising-public  relations 
sequence  leads  with  99  students, 
followed  by  a  tie  between  news- 
editorial  and  radio-television, 
with  73  each. 


IVIass  Interview 
With  Killer’s  Friend 

Lincoln,  Neb. 

In  a  surprise  move  by  attor- 
nies  representing  Caril  Ann 
Fugate,  the  Lincoln  girl  friend 
of  mass  killer  Charles  Stark¬ 
weather,  met  with  30  Nebraska 
newsmen  in  Lincoln  State  Hos¬ 
pital  a  few  days  before  she 
went  on  trial  for  first-degree 
murder. 

Ground  rules  were  sketched 
in  advance  by  one  of  her  law¬ 
yers.  Only  one  person,  a  Lin¬ 
coln  television  girl  reporter, 
was  permitted  to  ask  Caril  Ann 
questions.  Thus  reporters  were 
forced  to  write  out  all  ques¬ 
tions  to  the  girl  reporter. 

The  setting  had  movie  over¬ 
tones  with  lights  set  up  to  bring 
illumination  to  high  intensity. 
There  was  a  snarl  of  cables  of 
sound  broadcasting  equipment. 
Caril  was  asked  repeatedly  to 
count  to  10  to  make  sure  that 
her  voice  was  being  recorded  at 
the  right  level. 

• 

Company  to  Pay 
Excess  Profits  Tax 

Milwaukee 

.Madison  Newspapers,  Inc.  will 
j»ay  excess  profits  tax  claims  of 
$57,077  for  1951  and  1952,  on 
the  basis  of  a  Tax  Court  ruling 
that  the  Wisconsin  State  Jour¬ 
nal  and  Capital  Times  operated 
as  a  single  coperation. 

John  L.  Pedrick,  of  the 
regional  office  of  the  Internal 
Revenue  Service,  said  the  com¬ 
pany  had  filed  a  stipulation 
agreeing  that  it  owed  the  taxes 
in  question. 


Lower  Rate 
Of  Insurance 
In  ‘Cold  Type’ 

Quincy,  Mass. 

A  reduction  in  the  Workmen’s 
Compensation  Insurance  rates 
for  newspaper  employees  en¬ 
gaged  in  photocomposition  work 
has  been  granted  to  the  Quincy 
Patriot  Ledger  following  a 
hearing  before  the  Rates  and 
Manual  Committee  of  the  Mas¬ 
sachusetts  Rating  and  Inspec¬ 
tion  Bureau. 

The  ruling  provides  that  pho¬ 
tocomposition  workers  be  re¬ 
classified  to  the  classification 
covering  artists,  designers, 
proof  readers,  editors  or  cleri¬ 
cal  office  employees.  It  contains 
a  proviso  that  the  work  must 
be  performed  in  a  physically 
separated  department. 

In  the  case  of  the  Patriot 
Ledger,  the  action  reduces  the 
insurance  rate  on  photocomposi¬ 
tion  employees  from  63  cents 
per  $100  of  gross  pay  to  the  9- 
cents-per-$100  rate  for  clerical 
workers. 

The  ruling  supported  the 
contention  of  G.  Prescott  Ixiw, 
publisher  of  the  Patriot  Ledger, 
that  photocomposition  had  vir¬ 
tually  eliminated  the  risks  and 
hazards  of  conventional  compos¬ 
ing  rooms. 

'To  support  its  case,  the  Pa¬ 
triot  Ledger  presented  in  book¬ 
let  form  a  pictorial  compari.son 
of  equipment  and  procedures 
used  in  the  new  and  old  type¬ 
setting  and  composition  sys¬ 
tems.  In  addition  to  Mr.  Low, 
the  Patriot  Ledger  was  repre¬ 
sented  at  the  hearing  by  Rich¬ 
ard  D.  Allen,  assistant  to  the 
publisher  in  charge  of  new  pi-oc- 
esses;  George  W.  Siwicke,  con¬ 
troller;  Frank  McDonald  of 
Photon,  Inc.,  and  Arthur  Ber- 
nau  of  the  Richard  D.  Chase 
Insurance  Agency  of  Quincy. 

• 

Helroit  News  Adds 
Tabloid  Magazine 

Detroit 

The  Detroit  News  has  added 
a  third  regular  magazine  sec¬ 
tion  to  its  Sunday  editions.  It 
has  converted  its  “Passing 
Show”  section  to  a  tabloid  for¬ 
mat.  Included  in  the  expanded 
section  which  previously  covered 
only  television,  radio,  music, 
stage  and  screen,  are  columns 
and  features  on  books,  art, 
hobbies  and  photography. 

In  addition  to  the  “Passing 
Show”  tabloid  and  This  Week, 
the  News  publishes  its  own 
Sunday  rotogravure,  Pictorial 
Magazine. 
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NBC  Press  Tour 

{Continued  from  page  11) 


Gillette  kept  the  guests 
sharpened  up  at  Leone’s  plush 
eatery,  Arthur  Murray  had  a 
dance  party  at  the  Tavern  on 
the  Green  and  Hallmark  Cards 
invited  everyone  to  a  “Kiss  Me, 
Kate”  luncheon  at  the  Pien-e’s 
Roof  Garden.  The  NBC  Tele¬ 
vision  Program  Department 
capped  the  seminar  schedule 
with  a  gala,  all-star  dinner  on 
the  St.  Regis  Roof. 

Sharp  Questioning 

Board  Chainnan  Bob  SarnoflF, 
who  had  sounded  off  in  Syracuse 
a  few  months  ago  about  the 
influence  of  the  newspaper  busi¬ 
ness  office  on  coverage  of  the 
broadcasting  industry,  made 
himself  a  prime  target  for  the 
press  at  his  own  news  confer¬ 
ence.  Questions  were  sharp  and 
revealed  the  broad  scope  and 
depth  of  interest  a  radio-TV 
writer  must  have,  giving  the  lie 
to  those  who  have  branded  most 
newspaper  critic-columnists  as 
johnny-come-lately  experts  in 
this  field  of  reporting. 

Here’s  a  sampling: 

Q.  Why  is  NBC  dropping  “21” 
and  moving  a  daytime  quiz 
show,  “Concentration”,  into  a 
prime  evening  time? 

A.  It  was  obvious  that  “21” 
was  not  pulling  its  weight  and, 
for  whatever  reasons,  its  rating 
went  down  substantially.  (“21” 
is  one  of  the  shows  under  in¬ 
quiry  by  a  Grand  Jury  in  New 
York  following  stories  of  con¬ 
testants.)  We  have  found  that 
daytime  shows  often  can  be  suc¬ 
cessful  as  evening  enteilain- 
ment. 

Q.  Do  you  think  another  net¬ 
work  (CBS)  used  poor  judg¬ 
ment  in  presenting  “The  Plot 
to  Kill  Stalin”,  the  show  which 
caused  the  Soviet  government 
to  close  the  CBS  news  bureau  in 
Moscow? 

A.  Yes,  I  think  it  was  ques¬ 
tionable  taste  to  air  that  show. 

Q.  Jack  Paar  claims  NBC  is 
breaking  a  promise  if  it  does  not 
relieve  him  from  a  five-nights-a- 
week  chore. 

A.  I  know  of  no  such  promise. 

Rotation  Explained 
Q.  Has  anything  been  done  in 
consultation  withithe  other  nets 
on  the  idea  of  rotating  coverage 
of  important  public  events? 

A.  There  has  been  some  mis¬ 
understanding  of  the  proposal 
There  is  no  idea  of  eliminating 
competition  in  the  coverage  of 
special  events.  We  think  it 
might  be  good  practice  to  avoid 
having  all  nets  take  the  same 
pool  feed,  from  UN,  for  ex¬ 
ample,  and  do  the  job  differ- 


Blll  Cullen,  left,  of  NBC's  "The 
Price  Is  Right,"  finds  the  joke  is 
right  with  Anthony  LaCamera, 
Boston  American — Sunday  Adver¬ 
tiser. 


r“ 


Comedy  to  Have  Fling 

Q.  Why  do  you  cater  to  the 
majority  taste  with  westerns 
and  why  not  cater  to  the  minor¬ 
ity  demand  for  solid  dramatic 
shows? 

A.  Interest  dwindles  in  live 
dramatic  series.  Actually  some 
westerns  provide  excellent  dra¬ 
matic  fare.  Playhouse  90  has  a 
large  audience  that  proves  Play¬ 
house  90  is  well-liked  but  it 
doesn’t  prove  there  are  five  such 
audiences  for  five  Playhouse 
903. 

Q.  After  the  western  craze 
what  can  we  expect? 

A.  Comedy. 

Q.  Do  you  think  the  networks 
will  take  an  editorial  stand  on 
the  1960  candidates  for  Presi¬ 
dent? 

A.  Editorializing  is  something 
for  independent  stations  to  con¬ 
sider.  It  is  an  entirely  different 
matter  for  the  nets.  They  must 
go  through  their  affiliated  sta¬ 
tions  and  it  is  unlikely  the 
stations  would  clear  the  net¬ 
works’  editorial  position  to  the 
public.  Even  some  members  of 
a  newspaper  chain  don’t  go 


(Photos  by  0>IlinKS — E  A  P) 
Terrence  O'Flaherty,  San  Pranc'itco 
Chronicle,  chats  with  lovely  Am 
Flood  ("From  These  Roots")  it 
El  Morocco. 


The  emcee  of  "Haggis  Baggis,"  a  newspaper  chain  don’t  go 

Fred  Robbins,  center,  talks  shop  along  with  the  same  candidates, 

with  Leonard  Mend^lowiti,  Pitts-  The  big  problem  in  editoralizing 

V i  o*'  the  air  is  how  to  present  "This  is  the  way  I  look  at  it,"  Piul 
Mary  Wood,  Cincinnati  Post  and  against  Taubman,  musical  director  of  'Tk 

imes  ar.  ^  station’s  own  position.  EIssiw 

ently.  In  the  matter  of  the  1960  .  Q-  Is.  there  any  loss  of  adver-  Roberiy  Boston  Traveler, 

political  conventions,  there  have  tisers  interest  in  big  TV  ‘  spe-  film  and  tape  make  networks 

been  no  consultations  but  that  oials”  because  of  the  lack  of  unnecessary? 

is  not  unusual.  We  are  still  Pi'oduct  identification  as  in  radio  A.  A  network  is  more  than  a 


"This  is  the  way  I  look  at  it,"  Paul 
Taubman,  musical  director  of  'Tk 
Tac  Dough,"  says  to  Eleanor 
Roberts,  Boston  Traveler. 


is  not  unusual.  We  are  still 


A.  A  network  is  more  than  a 


striving  to  eliminate  the  cover-  when  associated  Jack  Benny’s  technical  means  of  getting  pro¬ 
age  that  results  in  audience  grams  to  stations.  It  represent 

m,  _  balanced  programming  and  ai 


boredom.  .  •  ” 

Q.  Is  color  TV  growing?  chandising  values  of  the  spe-  advertising  medium  of  great 
A.  Yes,  we  expect  a  geometric  them  fantastic  im-  strength, 

progression  in  color  sets  and  There  is  less  demand  for  Q.  Most  of  my  fan  mail  comes 


No  signs  of  it.  The  mer- 


shows  within  the  near  future,  show  identification  than  in  the  from  women  readers  who  pro- 

Q.  What  do  you  think  of  news-  days.  test  the  amount  of  violence 

paper  critics?  «  v  •  shown  on  TV.  What  is  your 

A.  You  can’t  generalize  on  comment? 

an  answer,  any  more  than  they  Q.  Variety  recently  referred  A.  There  is  such  a  thing  as 
should  generalize  on  broad-  to  the  “national  disenchantment  acceptable  violence,  for  adults 
casting.  Some  are  fair  and  with  television”,  will  you  com-  Look  at  the  front  pages  of  your 
some  are  not.  All  have  an  im-  ment?  newspapers  for  evidence  of  vb 

portant  role  and  I  am  glad  to  A.  Variety  coined  that  term  lence  all  around  us.  The  net- 

have  them.  I  believe  a  reviewer  without  any  basis  in  fact.  All  works  exercise  great  care  bat 
has  a  responsibility  to  be  in-  surveys  show  more  people  are  they  are  tarred  with  the  tot^ity 
fonned.  spending  more  time — more  hours  of  programming  by  individual 

Q.  Do  you  favor  previews  of  per  day  —  watching  TV.  Of  stations, 
one-shot  shows  (such  as  was  course,  TV  is  10  years  old  and  Q-  Did  Jim  Hagerty  exercise 
arranged  for  “Harvey”  re-  it  just  naturally  doesn’t  arouse  too  much  power  in  obtaininf 
cently)  and  if  so,  do  you  con-  as  much  excitement  as  it  did  in  free  time  for  Sherman  Adam-' 
sider  it  a  fair  practice?  the  early  years.  Evidently,  the  to  explain  his  resignation? 

A.  There  is  no  particular  ad-  press  doesn’t  believe  Variety’s  A.  The  decision  was  made  by 
vantage  in  pre-reviewing  a  one-  report.  Rather  it  has  come  to  the  news  department.  No  White 
shot,  live  show.  As  you  all  know,  the  sound  conclusion  that  a  lot  House  power  was  involv^.  b 
a  rehearsal  can  be  quite  different  of  people  are  interested  in  tele-  fact,  the  President  doesn’t  ask 
from  the  show  on  the  air.  A  vision,  and  that  hasn’t  hurt  fo^  enough  time  on  the  air. 


More  Viewing  Time  comment? 

Q.  Variety  recently  referi’ed  A.  There  is  such  a  thing  as 
to  the  “national  disenchantment  acceptable  violence,  for  adults 
with  television”,  will  you  com-  Look  at  the  front  pages  of  your 
ment?  newspapers  for  evidence  of  vio- 

A.  Variety  coined  that  term  lence  all  around  us.  The  net- 


from  the  show  on  the  air.  A  vision,  and  that  hasn’t  hurt 
rehearsal  review  is  not  a  valid  newspaper  circulation, 
review.  From  a  practical  stand-  Q.  Why  did  NBC  change  its 
point,  previewing  would  run  into  policy  of  not  reporting  ratingys 
astronomical  costs  to  provide  for  its  shows? 
a  network  feed  to  out-of-town  A.  The  present  use  of  ratings  Bill  Ai 
critics.  is  unfortunate.  The  NBC  policy  Beacon. 


Members  of  Seminar 

The  newspaper  people  attend¬ 
ing  the  seminar  were: 

Bill  Anderson,  Wichita  (Kas-) 


Q.  Name  three  NBC  shows  was  unrealistic  but  I  still  think  Jack  Anderson,  Miami  (Fla) 


that  you  like  personally.  it  was  a  good  one.  We  succumbed 

A.  There  are  some  I  like  all  to  the  pressures  of  the  press  to 
the  time.  I’d  have  to  answer  give  out  rating  information. 


your  question  off  the  record. 


it  was  a  good  one.  We  succumbed  Herald. 

to  the  pressures  of  the  press  to  Mrs.  Jennie  Lea  Bird, 

give  out  rating  information.  more  (Md.)  News-Post. 

Q.  Will  the  widespread  use  of  {Continued  on  next  page) 
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Ira  Cain,  Fort  Worth  (Tex.) 
Star-Telegram. 

Pat  Clepper,  St.  Paul  (Minn.) 
Ditpatch  Pioneer-Press. 

Tony  Davenport,  Hartford 
((}onn.)  Courant. 

Don  Dombrook,  Milwaukee 
(Wis.)  JoumaL 

Jim  Downing,  Tulsa  (Okla.) 
Tribune. 

Win  Fanning,  Pittsburgh 
(Pa.)  Post-Gazette. 

Bill  Fiset,  Oakland  (Calif.) 
Tribune. 

James  Frank  el,  Cleveland 
(Ohio)  Press. 

Don  Freeman,  Son  Diego 
(Calif.)  Union. 

Miss  Yvonne  Fulton,  Jackson- 
vile  (Fla.)  Journal. 

Russell  Gideon,  Tulsa  (Okla.) 
World. 

Jack  Fordon,  Fort  Worth 
(Tex.)  Press. 

Harry  Harris,  Philadelphia 
(Pa.)  Inquirer. 
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Howard  Pearson,  Salt  Lake  ‘TJ*!.  £  T  T 

City  (Utah)  Desert  News.  J31t  Ol  lUlITlOr 

Miss  Bettelou  Peterson,  De¬ 
troit  (Mich.)  Free  Press.  T)  Ij.  * 

Ellis  B.  Radcliflfe,  Cincinnati  Xl0SU.1LS  IH. 

( Ohio )  Enquirer. 

Peter  V.  Rahn  Jr.,  Sf.  Louts  T  *1  1  J  *  i 

(Mo.)  Globe  Democrat.  Lj1JD01  V  0rQlCL 

Mrs.  Jo  Bradley  Reed,  Colum¬ 
bus  (Ohio)  Citizen.  Portland,  Me. 

Fred  Remington,  Pittsburgh  The  first  libel  case  to  go  to  a 
(Pa.)  Press.  Maine  jury  in  many  years  ended 

David  Reque,  Washington  20  with  a  $50  verdict  for 


(D.  C.)  News. 


the  plaintiff.  George  Powers,  an 


Miss  Eleanor  Roberts,  Boston  employee  of  a  paper  firm,  won 


(Mass.)  Traveler. 

Don  Safran,  Dallcut  (Tex.) 
Times-Herald. 


this  verdict  in  each  of  two  cases 
he  brought  on  item  in  the 
“Milling  Around”  column  of 


Norman  Shavin,  Atlanta  weekly  Westbrook  American 


(Ga.)  Journal. 

Lloyd  Shearer,  Parade 


June  26,  1957. 

He  named  the  Durgin-Snow 


Publishing  Co.,  Inc.,  publishers  M-bel  N.  Reese 

(Ohio)  Vmdtcafor  w^kly,  and  Clifford  N. 

(Calif.)  tZcs!  """  column  \n^seSmte  $5 

Bob  Stansfleld,  Hartford  wS  Joins  Daily  Staff 

(Conn.)  courant.  Olesen  and  the  Daytona  Be 


Daytona  Beiach,  Fla. 
Mabel  Norris  Reese,  former 


must  assess  the  total  amount  of  editor  of  the  Mount  Dora  Topic, 
damages  they  found  for  Powers  has  joined  the  staff  of  the  Day- 


against  each 


tona  Beach  News-Journal  as 


Russell  Gideon,  Tulsa  (Okla.)  (Conn.)  Courant.  ..  ti  n 

Wwrhi  Fli7'ihpth  Sullivan  Boa-  found  both  Olesen  and  the  Daytona  Beach,  Fla. 

J«k  Fordon,  Fort  Worth  (on  (Mass.)  Clobo  ’  Xfa^Lsf t‘he  tofal  amonnt'ot  Mdo^t  a,7Ml„^ora%"^" 

'^fir^'^Ta-rris,  Phttado„hta  Turner,  CCro.o  (IB.)  »  found  for  ^  ^a^Toi^foL ^  of  fbo 

(Pal  Inauirer  Maurice  Van  Metre  Cleve-  defendant.  As  tona  Beach  News-Journal  as 

(ra.)  Jnguirer.  Maurice  Van  Metre,  cteve  both  cases  were  founded  on  the  associate  editor 

(D  o'ster"'*™'  "  ThomS^n  R  Watt  Benner  sante  eirenmstanees,  the  anrount  “Srs.  Reese,  »ho  owns  th, 

'  wSt’H^er,  Albany  (N.  Y.)  (cJbT K,.  '  TT'  “  I;'' 

Knickerbocker  News.  David  Westheimer,  Houston  Basis  of  the  actions  was  an  husband,  Paul  H,  Reese,  ha. 

Sturgis  Hedrick  Buffalo  (Tex)  Post.  which  Mr.  Powers  was  achieved  a  national  reputatior 

(N.  Y.)  News.  ’  Bob  Williams,  Philadelphia  cited  as  a  “classic  example  of  for  her  editorials  and  reporter 


Knickerbocker  News. 

Sturgis  Hedrick,  Buffalo 
(N.  Y.)  News. 

Buck  Herzog,  Milwaukee 
(Wis.)  Journal. 

Bob  Hoyland,  Kansas  City 
(Mo.)  Star. 

Bob  Hull,  Los  Angeles 


both  cases  were  founded  on  the  associate  editor, 
same  circumstances,  the  amount  Mrs.  Reese,  who  owns  the 
can  be  collected  but  once.  Topic  in  partnership  with  her 

Basis  of  the  actions  was  an  husband,  Paul  H.  Reese,  has 
item  in  which  Mr.  Powers  was  achieved  a  national  reputation 


(Pa.)  Bulletin.  , 

Andy  Wilson,  Detroit  (Mich.)  which  alleged  he  was  building  Mrs.  R^se  has  won  the 
Times.  casket.  It  also  contained  Herrick  Editorial  Award  of  the 

Miss  Liza  Wilson  American  assertion  that  “as  a  sort  of  National  Editorial  Association; 

’  Vblnvkc  on/l  ITIlloll  T  y\\7Al/\ir  A  WO  Y*H 


and  ial  work. 


Angeles  Weekly. 

(Calif.)  Herald-Express.  Emery  Wister,  Charlotte  space  ter  it  next."  lor  courage  in  journalism. 

Bill  Jahn,  Seottie  (Wash.)  (N.  C.)  News.  He  complained  this  held  him  up  The  Reeses  have  owmed  the 

Post-Intelligencer.  Miss  Mary  Wood,  Cincinnati  ridicule  and  contempt  and  Tb^c  for  11  years.  Bora  natives 

Robert  Johnson,  Memphis  {Ohio)  Post  Times-Star.  testified  he  was  not  then  building  of  Ohio,  they  met  while  on  tee 

(Tenn.)  Press-Scimiter.  Guy  Wright,  San  Francisco  a  casket  nor  did  he  plan  to;  nor  staff  of  the  Afcron  (Ohio) 

Paul  Jones,  Atlanta  (Ga.)  (Calif.)  News.  '^as  he  planning  to  dig  his  own  Beacon-Journal. 

Constitution.  •  grave.  He  said  he’d  once  de- 

Denny  Kountze  Jr.,  Omaha  dared  in  conversation  at  the  From  Free  to  Paid 

(Nebr.)  World-Herald.  Brewer  Receives  were  rising  to  YORKTOWN  Ind 

Anthony  LaCamera,  Boston  O  000  Plant  Visitors  ^  The  ADventure  a  weeklv 

(Mass.)  American.  .^,UVU  riant  Visitors  have  to  build  his  own  casket.  Adventure,  a  weeuy 

Raymond  Lowery,  Raleigh  Hyannis,  Mass.  Mr.  Olesen  testified  admitted  c^^ul^t^n  basis°'^a^rding**te 

(N.  C.)  News  &  Observer.  -A  two-day  open  house,  mark-  there  was  no  foundation  for  the  David  G  Iliff  publisher.  The 

Leonard  Mendlowitz,  Pitts-  *^8  completion  of  a  $500,000  grave-digging  reference  but  said  ^geklv  anoear^  on  Aue.  *7  and 
burgh  (Pa.)  Sun-Telegraph.  remodeling  progyram  and  the  tbe  article  was  written  to  be  ^as  circulated  free  until  Oct,  2 

demonstration  of  a  humorous  and  he  expected  no  when  the  paid  subscription  list 


package  deal,  he’s  making  plans  and  the  Elijah  Lovejoy  Award 
Charlotte  ^*8  fLe  space  for  it  next.”  for  courage  in  journalism. 

He  complained  this  held  him  up  The  Reeses  have  owned  the 


Mi<!q  Marv  Wood  Cinrinnnti  *0  ridicule  and  Contempt  and  Topic  for  11  years.  Both  natives 
(Ohio)  PostTir^s-St^^.  testified  he  was  not  then  building  of  Ohio,  they  met  while  on  tee 
Guy  Wright,  San  Francisco  ®  casket  nor  did  he  plan  to;  nor  staff  of  the  Akron  (Ohio) 


Raleigh 


(Calif.)  News. 

Brewer  Receives  ,  ""  r'-"-— ^  yorktyfwn  ind 

2,000  Plan.  Viai.ora  b”  orrskr'^  The  AHnenturr.  a  »eeld, 

Hvannis,  Maes.  Mr.  01e.,ea  testihed  adaritled  £,rac“rd“4“t 

•  ^  foundation  for  the  pavid  G.  Iliff,  publisher.  The 

mg  wmpletion  of  a  $500,000  grave-diggmg  reference  but  said  weekly  appeared  on  Aug.  7  and 
remodeling  program  and  the  the  article  was  written  to  be  was  circulated  free  until  Oct.  2 


was  he  planning  to  dig  his  own  Beacon- Journal. 
grave.  He  said  he’d  once  de¬ 
clared  in  conversation  at  the  From  Free  to  Paid 
mill  that  prices  were  rising  to 
the  point  where  a  man  would 
have  to  build  his  own  casket.  ^ 


(Calif.)  Tribune. 


24-page 


twinned 


Joe  R.  Mills,  Columbus  Ohio  press,  drew  2,000  visiters  to  the 


one  to  believe  it. 


reached  nearly  1200. 


State  Journal. 


Cape  Cod  Standard-Times  plant 


Henry  Mitchell,  Memphis  Oct.  24  and  25. 


(Tenn.)  Commercial  Appeal. 

Paul  Molloy,  Chicago  (Ill.) 
Sun-Times. 


Basil  Brewer,  principal  own¬ 
er  of  E.  Anthony  and  Sons,  Inc., 
which  publishes  the  Cape  Ckxi 


if  a  (Kas.)  j 
mi  (FU-) 
ird,  Bolb 

It. 

S  page) 

er  1. 


William  P.  Moyes,  Portland  newspaper  and  its  sister  daily, 
Oregon  Journal.  fHe  New  Bedford  Standard- 

Dwight  Newton,  San  Francis-  Times,  greeted  the  visiters. 
CO  (Calif  )  Examiner  With  him  at  the  reception  were 

^Miss  Fairfax  Nis^t,  Dallas  1 

(Tex.)  News  publisher  of  the  Cape  Cod 

Red  XT  L  -ii  daily;  John  H.  Rogers,  editor, 

'  and’Robert  D.  Wnidn»n,  busi- 


To..,.  r\,-ry,  manager. 

A  special  28-page  edition,  re- 
00  (Calif.)  Chronicle.  counting  some  of  the  history  of 
^PP^^'Heimer,  Family  the  Cape  and  the  Cape  Cod 
*  Standard-Times,  was  published 

Zuma  Palmer,  Holly-  Oct.  24,  and  a  copy  was  handed 
ood  (Calif.)  Citizen-News.  to  each  visiter. 
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When  there  are  decisions  to  be  made  in  the  sale  or 

purchase  of  newspapers,  radio  or 

television  stations. 

consult  the  nationwide  staff  of  Blackburn  &  Company. 

Experience  insures  correct  quality  transactions. 

^^iacLLurn  { 

^ompantj 

RADIO— TV— NEWSPAPER 

BROKERS 

Woiftlngton  0.  C.  ORIe* 

MId-Wesf  Office 

James  W.  Blackburn 

H.  W.  Cassill 

Jack  V.  Harvey 

William  B.  Ryan 

Joseph  M.  Sitrick 

333  N.  Michigan  Avenue 

Washington  Building 

Chicago,  Illinois 

STerling  3-4341 

Financial  6-6460 

Senthuru  Offica 

West  Coast  Office 

Clifford  B.  Marshall 

Colin  M.  Selph 

SUnley  Whitaker 

California  Bank  Bldg. 

Healey  Building 

9441  Wilshire  Blvd. 

Atlanta.  Georgia 

Beverly  Hills,  Calif. 

JAckson  5-1576 

CRestview  4-2770 

Promotion 

(Continued  from  page  10) 


more-junior  range.  From  these 
four  were  hired  to  work  at  the 
papers  for  the  Summer  at  $65 
a  week.  Those  that  return  for 
the  second  Summer  will  get  $75 
a  week.  By  the  time  they  gradu¬ 
ate  from  college,  they  will  be 
ready  to  move  into  regular  jobs 
at  the  papers. 

A  discussion  of  whether  work 
of  the  promotion  men  should  be 
centralized  or  spread  over  vari¬ 
ous  departments  brought  heavy 
arguments  for  centralization, 
especially  of  artist  crews.  It  was 
brought  out  that  spreading  of 
work  forces  led  to  the  hiring  of 
too  many  people. 

As  to  women  workers,  the 
consensus  seemed  to  be  that  the 
equal  pay  for  equal  work  rule 
applied.  The  argument  that 
women  workers  are  always  run¬ 
ning  off  and  getting  married,  or 
worse,  did  not  seem  to  bother 
the  veteran  promotion  men. 

Use  of  Crossword  puzzles  and 
similar  promotions  came  in  for 
criticism  along  the  line  that 
“once  started,  you  can’t  get  rid 
of  them.”  But  there  was  strong 
defense  from  some  who  have 
found  them  consistent  circula¬ 
tion  builders. 

• 

$30  Million  Libel 
Case  Is  Settled 

Washington 

The  Washington  Post  and 
Times  Herald  announced  Oct. 
30  that  without  either  side  aban¬ 
doning  its  position  of  principle, 
the  newspaper  has  settled  a  $30 
million  libel  suit  brought  by 
financier  Louis  E.  Wolfson.  The 
complaint  cited  three  editorials 
which  ran  during  a  transit 
strike  here, 

The  newspaper  will  make  a 
gift  of  $25,000  to  the  Baptist 
Memorial  Hospital,  Jacksonville, 
Fla.,  and  Mr.  Wolfson  will  with¬ 
draw  the  action.  The  editorial 
announcing  settlement  said  the 
newspaper  had  not  reflected  on 
Mr.  Wolfson’s  integrity  nor 
suggested  any  law  violation,  but 
had  raised  the  question  whether 
Wolfson  management  policies 
were  in  the  public  interest.  The 
question  was  repeated  in  the 
settlement  story. 


2  For  Harriman 

The  New  York  Post  and 
Newsday  (Long  Island)  gave 
their  editorial  support  to  Demo¬ 
cratic  Governor  Averell  Harri¬ 
man  this  week  in  his  campaign 
for  re-election.  His  Republican 
opponent  is  Nelson  A.  Rocke¬ 
feller. 

60 


Invitations  Go 
Out  for  Press 
Congress 

Invitations  to  the  Press  Con¬ 
gress  of  the  World  to  take  place 
at  the  School  of  Journalism  at 
the  University  of  Missouri  next 
March  2-4,  were  mailed  this 
week  to  more  than  100  communi¬ 
cation  leaders  in  nearly  50 
countries  of  the  free  world. 

The  invitations  were  flown  by 
Pan-American  World  Airways 
on  the  first  overseas  jet  airmail 
service  from  New  York  on  the 
inaugfural  flight,  Sunday,  Oct. 
26. 

Oldest  School 

The  Congress  is  being  called 
on  the  occasion  of  the  Fiftieth 
Anniversary  of  the  world’s 
oldest  School  of  Journalism  at 
the  University  of  Missouri.  The 
special  session  of  the  Press  (Con¬ 
gress  next  March  will  honor  the 
memory  of  the  founder,  the  late 
Walter  Williams,  also  founder 
and  first  dean  of  the  school.  The 
first  Press  Congress  was  con¬ 
ceived  just  seven  years  after  the 
founding  of  the  Missouri  School 
of  Journalism  in  1908.  The  first 
meeting  was  in  San  Francisco 
in  1915,  with  subsequent  ses¬ 
sions  in  Honolulu  in  1921  and 
in  Geneva  in  1926. 

Honorary  President 

President  Eisenhower  is 
Honorary  President  of  the  an¬ 
niversary  year  Press  Congress 
of  the  World.  The  Honorary 
Chairman  is  James  Wright 
Brown,  chairman  of  the  Board, 
Editor  &  Publisher.  The  chair¬ 
man  is  Charles  Nutter,  man¬ 
aging  director.  International 
House,  New  Orleans.  Frank 
Luther  Mott,  Dean  Emeritus  of 
the  Missouri  school,  is  Co- 
Chairman. 

Guest  Of  Publisher 

Each  delegate  from  another 
country  will  be  the  guest  of  an 
American  publisher  or  broad¬ 
caster  for  a  week  prior  to  the 
Press  Congress.  Each  delegate 
will  be  afforded  an  opportunity 
to  learn  at  firsthand  about 
American  community  life  and 
will  meet  and  talk  with  students 
on  both  the  high  school  and 
college  level.  They  will  also  talk 
with  civic  leaders,  informing 
them  about  problems  and  condi¬ 
tions  in  their  homelands. 

The  host  will  then  accompany 
the  foreign  delegate  to  Colum¬ 
bia,  Mo.,  where  both  will  par¬ 
ticipate  in  the  Press  Ck)ngn‘ess 
of  the  World.  At  the  completion 
of  the  meetings  at  the  Univer¬ 


sity  of  Missouri,  all  Congress 
delegates  will  go  to  Chicago, 
where  as  guests  of  Chicago  pub¬ 
lishers  and  the  Chicago  Press 
Club,  they  will  visit  the  Argonne 
National  Laboratories  for  the 
purpose  of  witnessing  progress 


being  made  in  the  developmo; 
of  peaceful  use  of  atonm 
energy.  Each  delegate  will  th« 
be  afforded  a  two-week  tour  of 
the  United  States  under  tin 
auspices  of  the  State  Depin 
ment. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


Publications  For  Sale 


SALES-PURCHASES  handled  with  dia- 
eretion.  Writ*  Publiihers  Service,  P.O. 
Box  S132,  Greenaboro,  N.  C. _ 


THE  DIAL  AGENCY 
“America's  No.  1  Newspaper  Broker" 
15  Waverly,  Detroit,  Mich.  TO.  5-5864. 


IT'S  NOT  tho  down  payment  thai 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  Thit 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FiaGHNER  AGEINCY 

Box  192  Mt.  Pleasant,  Mich. 

WE  HANDLE  only  proven  properties 
In  flourishing  mid-west.  Herman  Koch, 
2923  Virginia  St.,  Sioux  City,  Iowa. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angelas  66, 
Calif.  Day  or  Nits  Phone:  EX  1-6238. 

OONFIDBNTIAL  INFORMA'nON 
Dally  Newspaper  Properties 

W.  H.  Glovsr  Go.,  Ventura.  GaUf. 

'A'A’COMPETkNT  appraisals  and  con¬ 
sultations  ;  confidential  brokerage ;  30 
years  of  honest  dealing.  Stypes,  Roun¬ 
tree  &  Co.,  625  Market  St.,  San  Fran¬ 
cisco  5,  California. 

IF  YOU  have  the  experience  and 
finances  we  can  place  you  in  a  Cali¬ 
fornia  or  Arizona  newspaper  where 
your  success  is  assured.  GABBERT  & 
HANCOCK,  3709B  Arlington  Ave., 
Riverside.  California. 

IN  TODAY’S  complex  market  your 
broker’s  services  most  often  are  not 
an  expense.  Rather  they  save  both 
buyer  and  seller  time  and  money. 
Newspaper  Service  Co.,  601  Ga.  5>av- 
ings  Bank  Bldg.,  Atlanta,  Ga.  | 

Newspaper  Appraisers 

NEWSPAPER  VALUA'nONS 

Tax  and  all  other  purposes. 

Over  146  valuations  to  date. 

Dailies  from  coast  to  coast. 
Experienced  court  witness. 
Comprehensive  reports  made. 

Many  have  been  made  bv  mail. 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue.  Brooklyn,  N.  Y  i 

Publications  For  Sale 

niREE  STAR  WEEKLIES 
★Sound  '★Profitable  ★Growing 

MID  SOUTH — Two  papers.  S?eparate 
plants.  Grossing  $80,000.  Owner  take¬ 
out  near  $15,000.  Priced  at  $105,000 
with  terms. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Washington,  D.  C. 

.SUBURBAN  WEEKLY  —  circulation 
2.000-1-  unlimited  possibllitlea  and 
growth.  Box  4505,  Editor  A  Publisher. 

DAKOTA  EXCI.USIVE  WEEKLY  In 

IS.I.OOO  class.  State  cash  availah'e. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 

PROFITABLE  DAILY,  Chart  Area  9. 
$250,000  price  class.  Terms.  Only 
qualified  buyers.  Box  4609.  Editor  A 
Publisher. 

SOUTHEAST  MONOPOLY  market 
newspapers,  $150,000.  down. 

CHAPMAN  COMPANY.  1182  West 
Peachtree  Street,  Atlanta,  Georgia. 

THREE  STAR  WEEKLIES 
★Sound  ★Profitable  ★Growing 
FLORIDA — Headed  for  $85,000  gross 
in  booming  attractive  market.  Owner 
will  sell  for  gross.  Hurry,  If  you  want 
this  one. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Washington.  D.  C. 

THREE  STAR  WEEKUES 
'A’Sound  '^Profitable  '^Growint 
MID-ATLANTIC  —  Suburban  tra 
Grossing  $45,000.  No  Plant.  Workiii 
owner  can  take  out  $12,000.  Full  pria 
$37,000  with  $20,000  down. 

ALLEN  KANDER  AND  COMPANY 
1625  Eye  St.  N.  W.  Washington,  D.  C 


RARE  OPPORTUNITY:  Publiihit; 
business  in  large  sea  board  city;  (nni 
five  controlled  circulation  we^Alia 
with  combined  circulation  of  54,141 
prints  4  others  on  contract;  groea 
over  $300,000  yearly;  good  net;  (oot 
organization ;  equipment  exe^ltr. 
building  adequate  (may  be  bought  e 
leased);  personal  reasons  for  aeUin: 
$50,000  down  (no  less  consideredi 
satisfactory  terms  on  balance.  Johsau 
and  Lynch,  brokers,  Newfield,  N.  T 


UNUSUAL  OPPORTUNITY  for  Vi: 
ginia  weekly  partnership.  Young  me 
with  business  and  advertising  exper- 
ence  and  $35,000  to  $40,000  cash  ^ 
cified.  Other  properties  for  outiitir. 
sale  with  down  payments  of  $3,044  s 
$18.5,000,  Publishers  Service,  P.  0.  Be 
3132,  Greensboro,  N.  C. 


THREE  STAR  WEEKLIES 

'A’Sound  -AProfitable  'AGrowini 
NEW  EN(ajkND— Grossing  $104,(6 
Earning  in  excess  of  $15,000.  Osw 
will  sell  on  various  plans  for  $144,16 
ALLEN  KANDER  AND  COMPAK 
1625  Eye  St.  N.  W.  Washington.  D.  t 


IF  you  have  been  considering  the  p 
chase  of  a  western  weekly  or  M 
anywhere  in  the  United  States  Mt  ■ 
first  I  We  offer  an  outstanding  Ilk  4 
profitable  properties  In  every  price  of 
gross  class. 

JACK  L.  STOLL  A  ASSOCIATE 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Hollywood  28.  California 


Advertising  Rates 

CLASSIFIED 

Use  Rates  EACH  CONSECUTIVI 
InserHoa 

SITUATIONS  WANTED  (PayakliiM' 
order)  4  tisiH  0  50c  per  line  EKB ' 
insertion;  3  timet  S  55c:  2  E  W' 
1  @  65c.  Add  20c  for  Box  S«iki 
JOB  APPLICANTS  may  hare  s  mpS ' 
of  printed  employment  applicatieo  M 
by  lendinp  telf-oddretirt  8c  itaM* 
envelope  to  E&P  Classified  Dept  i 
ALL  OTHER  CLASSIFICATtONk 
4  timet  ®  9Se  per  line  EACH  i"**^’ 
3  timet  ®  $1.00;  2  timet  •  $k£ 
1  @  $1.10.  3  line  minimum.  Add  M 
for  Box  Service. 

•  1.00  SERVICE  CHARGE  FOR  AinMXIl 

DEADLINE  FOR  CLASSIFIED  Ak 
VERTISING,  Wednetday,  4  pA 

Count  30  unib  per  line,  no  abbrevot* 
(add  1  line  for  box  information.)  ■■ 
holder!'  identitiet  held  in  itrict  W 
fidence.  Repliet  mailed  daily.  EdHar* 
Publisher  reserves  the  right  to  idH  * 
copy. 


DISPLAY  RATES 

26  S. 


Agate 

1 

6 

13 

Lines 

Time 

Timet 

Timet 

564 

$510 

$430 

$405 

282 

290 

240 

228 

141 

165 

140 

128 

70 

105 

95 

84 

35 

62 

54 

48 

210  M} 

123  W 

72  « 

45 


Editor  &  Publisher 

1700  Timot  Tewor  N.  Y.  34,  A  L 
Phono  BRyont  t-30S2 


R  I 


EDITOR  8c  PUBLISHER  for  November  1, 


ANNOUNCEMENTS 


n  LOOKING  FOR  (1)  a  weekly  pub- 
Uier  who  wishes  semi-retirement  and 
tould  like  a  young  man  to  take  over 
iht  bard  work  .  .  .  and  would  give 
gfition  to  buy ;  (2)  or  a  man  who 
liito  to  retire  and  would  sell  out- 
riiht  at  small  down  payment  if  he 
00^  get  the  man  he  wanted;  (3)  or 
I  lease.  Top  references.  Box  4632, 
Mitor  A  Publisher. 

NEWSPAPER  SERVICES 

Syndicates-Feature* _ 

BCLUSIVE  TV  column  from  heart 
g  industry.  Readership  proven  in 
■oi«  than  100  papers.  Weekly,  just 
I1.UI.  Universal  Syndicate,  6274  Sun- 
wt  Blvd.,  Hollywo^,  California. 

_ Roller  Grinding _ 

GEO.  C.  LOVEaX)CK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

East  Orange,  N.  J. 

Td.  OR.  5-3344  MUrdock  6-3209 

_ Press  Engineers _ 

WANTED:  Work  as  a  Press  and  Stereo- 
type  Consultant.  Also  service  and  re- 
ptir  work.  Many  years  experience  as 
prcMman  and  stereotyper.  Also  Press 
erector.  Best  of  references.  Box  4412, 
Editor  i  Publisher. 


UPECO,  INC. 

Move — Erect — Anywhere  ... 

Specializing  in  Newspaper  Presses.  I 

Duplex  and  Goss  Flatbeds  I 

Rotaries — Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  Now  York  City 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON.  INC. 
56-69  Frankfort  Street 
New  York  38,  N.  Y. 

_ _ BArclay  7-9776 

M.ACHINERY  and  SUPPUES 

_ Complete  Plant* _ 

aVERAL  COBIPLETE  Newspaper 
r^snts,  suitable  for  weeklies  or  emah 
*  Also  individual  pieces.  Write 

"*  tequirenients.  Financing 

_ MIDWEST  MATRIX  A 

MAOTnBRY  mart,  Inc.,  633  Ply- 
Chicago  5,  Illinois. _ 

_  Compoting  Room 

MAGAZINES 

'^^*®*’*”°**  suitable  for  Model 

also  23-drawer  type  cases. 

.Typography  Service,  27  Beaver 
«•.  Albany,  New  York. 

f®®..®ALE:  BSM  Intertype — 2  main. 
laJSr  magazine.  Serial  No.  3658. 
melting  pot.  metal  feeder. 
A.  V.  Lund.  Dixon  Bve- 
»mg  Telegraph,  Dixon.  Illinois. 

^NOTYPE.  serial  M  9953,  good  op- 
^ng  TOndition ;  through  12  point. 
mSzU  t  ^  when  new 

Oversize  electric  pot. 
maiiTu  AC,  Partlow  controls.  Luge 
vMntity  molds,  border  slides.  8900 
••  .jj*  '^here  is,  crated  for  ship- 
“"<1  controU.  Will 
Sti  »  ® ®  linotype,  serial  60,000  up. 
M  r®  Homer,  Herald,  Sanford, 

”•  C-  SPring  4-8641. 

BE  forced  to  increase  prices 
.jH^.^y  now  while  prices  are  low  I 
L.  a  {,  none  better  at  any  price. 
1*4  60  Newspaper  Turtles 

L  a  ^  ^i^t*  for  literature. 

Phosl..  M  ^  ?  Company,  Box  660, 
lynes  27  or  96,  Elkin.  N,  C. 

—  Netesprint _ 

-  HKWSPRINT  —  All  Sizes 

PULP  A  paper  CO. 

70  E.  66  St..  N.  Y.,  N.  Y. 

newsprint 

^YING  —  SELLING 

4*W^a?  *  PAPER  CO. 

4*  St..  N.Y.  86.  JU  2-4830 :  2-5178 

editor  ae  PUBLISHER 


MACHINERY  and  SUPPUES  I 


Press  Room 


2 — 46  z  66  Miehles  with  Dexter  Pile 
Feeders.  Extension  Deliveries  .  .  . 
86,000.00  ea-m. 

1 —  41  X  66  Miehle  with  Dexter  Pile 

Feeder,  Extension  Delivery.  Re¬ 
cently  Reconditioned  .  5.000.00 

2 —  #1  Kelly  Presses  with  Auxiliary 
Distributors.  Good  shape.  Each 
82,000.00 

2 — 12  X  18  Kluge  Automatic  Units. 

Good  Shape.  Each  .  81,400.00 

1 — 60^  Seybold  Cutter  10  ZD  Series 
83,500.00 

1 — 74"  Seybold  Precision  Cutter,  Power 
Back  Gauge,  5  Like-New  Knives 
812,000.00 

1 — Model  191  A  Dexter  Folder  42  x  67. 

Cross  Feeder.  Good  Shape  86,000.00 
1 — Model  433  22  x  28  Elaum  Folder, 
Pile  Feeder.  Like  New.  . .  82.450.00 
1 — #4  Boston  Stitcher.  Good  Shat>e 
8240.00 

4 — 61  X  63  Steel  Imposing  Tops.  Wood 

Base.  Ekich  .  8225.00 

1 — J  10  Trimo  Saw  .  8250.00 

4—42  X  56  Mashek  Form  Trucks. 

Each  .  8160.00 

1 — Hi  Lift  Hydraulic  Skid  Stacker. 

8350.00 

Extra  Equipment  With  All  Presses 
All  Equipment  With  A.C.  Motors 
Loading  and  Crating  at  Cost 

E.  G.  Ryan  and  Company 
163  West  Huron  Street 
Chicago,  Illinois 

_ Delaware  7-3818 _ 

32  PAGE 

DUPLEX  TUBULAiR  PRESS 

2  to  1  Model  4  Plats  Wide 
Double  Folder  for  Double  Delivery 
or  2  Section  Paper  AG  Drive 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  Street  Now  York  17 
Oxford  7-4690 

PAPER  ROLL  stands  cu.stom  made 
for  any  make  Rotary  Press.  One.  two 
or  three  rolls  high,  floating  roller  as¬ 
semblies  A  tensions,  double  roll  brack¬ 
ets.  electric  hoist.  Inquire  John  Grif¬ 
fiths  Co..  Inc.,  416  Lexington  Ave., 
New  York  17.  N.  Y. 


AVAILABLE  NOW 


PONY  AUTOPLATE  with  pumi> —  i 
21%"  cut-olT.  5-ton,  Kemp  Obround 
Stereotype  Pot.  30  H.P.  AC.  GE  Drive.  | 
control  panel,  grids.  123  H.P.  AC,  C-W  | 
Drive,  control  board,  grids.  2000  Gal.  j 
Ink  Tank  with  3  H.P.  Blackmer  pump. 
Cutler-Hammer  std.  duty  conveyors,  6- 
wire.  Babcock  Optimus  flat  bed  press 
with  feeder  and  folder.  Prints  4  up,  i 
excellent  condition. 

LOYAL  S.  DIXON  CO.  NEWSPAPER 
11164  Saticoy  St.  PRESS 

Sun  Vaiiey.  Oaiif.  ERECTORS 

POplar  5-0610  I 


MACHINERY  and  SUPPUES 


Press  Room 


BOSTON  GLOBE 
HOE  PRESSES 

2— OCTUPLE  Praasea  (1937-1982) 

2 — DOUBLE  Septuple  iS-essea 
1— OCTUPLE  Press 
ALL  Steel  Cylinder,  Rolier  Bearing 
Units  with  Hoe  Patent  Ink  Pumps, 
Double  Folders  with  C-H  Conveyors, 
3  Arm  Reels  with  Autosnatic  Tensions, 
Portable  Color  Fountaiim. 

PRICED  FOR  QUICK  SALE 
ONE  YEAR  FOR  REMOVAL 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.  Y.  17— OX  7-4690 

Available  Immediately 

4  or  6  UNITS  HOB— 23  9/16"  cutoff. 

FOUR  UNITS  “Condensed  Pattern” 
arch  tyiM,  roller  bsarings  on  cylinders, 
Hoe  spray  fountains,  double  folden 
shaft  driven,  subway  delivery  from  ofl 
side  to  single  C-H  conveyor,  subetrue- 
ture  two-roll  positions  for  36  inch  di¬ 
ameter  rolls.  Hoe  autosnatic  tensions, 
two  Cutler-Hsmmer  76-5  HP  two  mo¬ 
tor  drives  ball  bearing  220  v  3  ph  60 
cycIcM  AC,  presently  geared  32,800. 

Makee  good  64-32  page  press. 

SOLD  with  or  without  Hoe  Z  pattern 
unit  on  similar  substructure,  giving 
80-40  pages. 

NOW  IN  operation.  Must  be  sold  and 
moved  immediately.  Unit  transpor¬ 
tation  bases  available.  Preee-room  hai 
crane  rail  for  easy  handling.  Price 
most  moderate. 

W.  B.  Pape — Waterbury  Republican 
and  American — Waterbury  20,  Conn. 
PL  4-0141 


$  1 5,000  BUYS 
48  Pg.  Hoe  Press 

DRIVE  and  starting  motors,  control 
panel,  pair  of  folders,  conveyor  Avail- 
eble  immediately.  Contact  Philip  H. 
Young,  Dispatch,  York,  Pa. 


38"  OSWEGO  PAPER  CUTTER 

Semi-automatic  with  2  H.P.,  A.  C., 
60  cycle.  3  phase  motor.  Extra  knife. 
E.xreptional  buy. 

MIRROR  PRINTING  COMPANY 
J.  E.  Holtzinger,  Gen.  Mgr. 
lOOO  Green  Avenue.  Altoona.  Pa. 
Phone  Windsor  4-7171 


GOSS  6-UNITS 

Built  19.32.  Used  100  times.  22% "  cut¬ 
off.  Now  Available.  Like  New.  Hurry. 

GEORGE  C.  OXFORD 


FOR  SALE — Drive  and  motors — .30-3 
HP  Cline-West.  20.000  and  26,000 
Sprockets.  Approximately  103  in.,  .3 
in.  link  belt  chain.  Write  Box  4608 
for  details. 

8  PAGE  FLATBED  PRESSES 

DUPLEX.  Model  E 
Located:  MONONGAHELA.  PA. 

8  DUPLEX.  Model  AB 
Located:  SANFORD,  N.  C. 

I  WOODLAND,  CALIF, 

GOSS  CX)MET 

I  Located:  DON  ORA,  PA. 

i  BEN  SHULMAN  ASSOCIATES 

1  60  B.  42  St.  N.  Y.  17— OX  7-469C 

for  November  1.  1998 


PRESS  MOTOR  DRIVES  of  26.  40. 
60.  60,  76.  100,  160  H.P.  AC.  George 
C.  Oxford.  Box  903.  Boise,  Idaho. 

_ Stereotype _ 

WOOD 

COLOR  PLATE 
PRE-REGISTER  MACHINE 
22%"— AC— Uke  new. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  New  York.  N.  Y. 

FOR  SALE  —  Hoe  Flat  Shaver  3hp 
motor  belt  dr,  extra  blade  and  Wesel 
Flat  Router  1760  rpm  AC  motor-Page 
Flat  Casting  Box-Newspaper  Publishers 
Sundy  Cb  1639  N.  Lorel  Ave-Chicago. 

IFanleif  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  BQXnPMHNT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  N.Y.  17— OX  7-4694 

WILL  Buy  for  Qtsh.  Complete  Planb 
also  Indi^doal  Machlnea  and  Equip 
ment — aaywhert  in  U.S.A. 
PRINTCRAFT  REPRESENTATIVES 
1  277  Broadway,  New  York  7,  K.  T. 


MACHINERY  and  SUPPUES 


fCanted  to  Buy 


FOLDER  FOR 

21V4"  CUTOFF  ROTARY  PRESS 

Need  atandard  half-page  folder  off 
junked  Goaa,  Hoe,  or  Scott  Semi-Cy¬ 
lindrical  preaa  with  above  cutoff.  Con¬ 
dition  not  Imiwrtant.  Write 

INLAND  NEWSPAPER  SUPPLY  CO. 
422  Weat  8th  Kansas  City  5,  Mo. 

USED  REWINDER  for  rewinding 
newsprint  rolls,  equipi>ed  with  splicing 
arrangement  and  slitter.  Please  give 
full  information  including  maximum 
paper  width,  and  lowest  cash  price. 
Arkansas  Democrat,  Little  Rock, 

Arkansas. _ 

WAbhrED :  8-fiage  Duplex  or  Goal 
flat-bed.  Advise  serial  no.  and  when 
available.  Northern  Machine  Works. 
323  N.  4th  St.,  PhiU.  6,  Pa. _ 

NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
tblbtypeseithr  equipment 

Ludlowe — E3rode — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  Weat  8th _ Kansas  City  6.  Mo 

TOP  PRTCBS  for  Plants  Anywhere! 
GENERAL  PRINTING  EQUIPMENT 
6708  N.  W.  2nd  Ave.,  Miami  37,  Fla 
GOSS  or  DUPLEX  flatbed,  Lodlows. 
Linoa,  Plants.  Tompkins  Equipment 
Co.,  712  S.  Clark.  Chicago  5,  HI. _ 

TELETYPSETTER  UNITS 

Box  4511,  Editor  &  Publisher 
WANTED:  Folder  for  16  page  unitube 
press.  Must  be  able  to  quarter  and 
half  fold.  Write  A.  V.  Lund.  Dixon 
Evening  Telegraph,  Dixon.  Illinois. 

_ HELP  WANTED _ 

_ Administrative _ 

COST  CONSCIOUS,  production-wise, 
promotion-minded  general  manager 
wanted  for  Chart  Area  6  daily.  Must 
be  stable,  aggr;.ssive  and  a  "sticker”. 
A  rare  opportunity  for  the  right  man. 
Salary  open.  Box  4624,  Editor  &  Pub¬ 
lisher.  _ 

_ Artists  -  Cartoonists 

ARTIST — With  knowledge  of  handling 
color  comics.  Eastern  paper.  Box  4628. 
Editor  A  Publisher. 

_ Circulation 

ASSISTANT  CIRCULATION  MANAG 
ER.  60,000  morning,  evening,  Sunday 
New  England  aggressive,  progressiv* 
paper.  Great  effort  expected,  recognizee 
and  rewarded.  Box  4327,  Editor  A 

PdhliMter. _ _ 

DU^TO  REORGANIZATION  and  ex¬ 
pansion,  a  west  coast  newspaper  in  the 
60.000  to  100,000  class  has  openings 
for  district  manager,  zone  supervisor, 
and  promotion  manager.  Positions  are 
permanent,  offering  good  starting  sal¬ 
aries.  employee  benefits,  unusually  good 
future  openings.  Reply  in  confidence. 
Box  4518,  Editor  A  Publisher. 

_ Classified  Advertising 

CLASSIFIED  ADVERTISING  MAN¬ 
AGER  wanted — 19,000  circulation,  af¬ 
ternoon  daily,  west  coast.  3140  week 
plus  commission.  Hospital  plan,  three 
weeks  vacation  after  one  year,  profit 
sharing.  Complete  charge  of  the  d^ 
partment.  Ne^  sound  aggressive  busi¬ 
ness  developer.  Reply  to  Box  4620, 
Editor  A  Publisher. 

CLASSIFIED  MANAGER 
Evening  newspaper  In  city  of  60,000 
population,  (Xiart  Area  2,  has  opening 
for  man  or  woman  experienced  in  all 
phases  of  Classified  Advertising.  Give 
full  irerticulars.  Box  4639,  Editor  A 

Publisher. _ 

CLASSIFIED  SALESMAN.  26,000  to 
30,000  circulation.  Chart  Area  1.  Long 
range  opportunity.  Prefer  young  mar¬ 
ried  man  with  some  experience  in  ad¬ 
vertising  selling  and  layout.  Sales  po¬ 
sition  also  opin  in  our  local  display 
department.  We  offer  a  permanent 
position  with  a  secure  future.  What 
have  you  to  offer  us  7  Box  4621,  Editor 
A  Publisher. 


HELP  WANTED 


ClaMified  Advertising 


MANAGER  with  e<ii>acUy  to  develop 
department  of  two  up  to  four  persona. 
Our  congenial  staff  knows  of  this. 
Aiert  12,000  newspaper  in  growing  in- 
duatrial-college  town,  good  climate. 
Evening  Herald,  Rock  Hill,  S.  C. 


Display  Advertising 


ADVERTISING  MANAGER 
Small  afternoon  and  Sunday  New  Eng¬ 
land.  Extremely  tough  job.  Many  prob¬ 
lems  but  growing,  attractive  university 
city.  Opportunity  for  shrewd  man  with 
hair  on  chest.  Box  432S,  Editor  A 
Publisher. 


EXCELLENT,  long-range  opportunity 
for  qualified,  dependable  ADV  JSRTIS- 
ING  SALESMAN.  Write  background 
to  Daily  Star,  Grenada,  Mississippi 


ADVERTISING  SALES  —  Lancaster 
(Pennsylvania)  Newspapers,  A.M., 
P.M.,  and  Sunday,  have  desirable  open¬ 
ing  for  capable  man  with  newspaper 
advertising  copywriting  and  sales  ex¬ 
perience.  Good  salary,  incentive  plan, 
top  employees’  benefits.  Allowance  for 
moving  expenses.  Write  Mr.  Wenrich, 
8  W.  King  St.,  Lancaster.  All  replies 
confidential. 


ADVERTISING 
SPACE  SALES 
CHART  AREA  2 

Present  Ad  Manager  up  for  promo¬ 
tion.  Anyone  who  can  prove  self  will 
be  quickly  promoted  to  Ad  Manager. 
Establish^  weekly  near  Philadelphia 
with  over  21,000  distribution.  We  want 
someone  to  service  existing  business, 
plan  promotion,  make  own  layouts  and 
eventually  head  department.  Salary 
plus  travel  plus  monthly  bonus.  Imme¬ 
diate  opening.  Write  full  details  and 
available  date.  Box  4.120.  Elditor  & 
Publisher. 


DISPLAY 

ADVERTISING  SALESMAN 

IMMEDIATE  opening  for  experienced 
ad  man  with  know-how  in  selling  and 
servicing  retail  accounts.  Must  know 
copy  writing,  layout,  merchandising. 
Excellent  opportunity  for  reliable  man 
on  one  of  Ohio’s  leading  medium-sized 
dailies. 

Good  salary,  paid  vacation,  hospital¬ 
ization,  life  insurance.  Give  fuli  de¬ 
tails,  references  first  letter.  The  News- 
Messenger,  Fremont,  Ohio. 


HELP  WANTED 


ADVERTISING  MANAGER  with  per¬ 
sonality  and  experience  in  executive 
selling  plus  enthusiastic  direction  of 
staff.  Ideal  community  in  Southern 
California.  Daiiy  and  shoppers  of  es¬ 
tablished  reputation  and  leadership. 
High  caliber  family  man  looking  for 
permanent  position  with  challenge. 
Write  giving  references,  experience 
and  salary  range.  Box  4619,  Editor 
&  Publisher. 


ADVERTISING  SALESMAN- 
MANAGER 

Rapidly-growing  Central  Jersey  weekly 
ne^s  display  salesman  with  ability  to 
assume  immediately  some  of  the  duties 
of  advertising  manager.  Job  pays  well 
for  the  man  with  sales  initiative  and 
layout  ability.  This  truly  is  the  op¬ 
portunity  for  prompt  advancement. 
Age  preference,  25  to  35.  Resume  to 
Box  4601,  Editor  &  Publisher. 


AN  EIXCELLENT,  once  in  a  life  time 
chance  to  join  the  Westward  move¬ 
ment.  Small  growing  daily  in  South¬ 
ern  Chart  Area  10  needs  working  ad 
ma.i  who  could  possibly  take  over  for 
ad  manager  who  is  due  for  retirement, 
after  long  service.  Give  complete  in¬ 
formation  in  first  letter.  Box  4618,  Edi¬ 
tor  &  Publisher. 

DISPLAY  SALESMAN  for  14,000 
ABC  daily.  Ample  opixirtunity  for  ad¬ 
vancement.  Insurance  program,  excel¬ 
lent  working  conditions.  Write  or  call 
D.  J.  Clifford,  The  Star,  Oneonta, 
New  York. 

LAYOUT-ARTIST  AND 
COPYWRITER 

We  are  oitening  a  service  department 
for  local  advertisers  ami  need  man 
or  woman  exiierienced  in  turning  out 
layouts  rapidly.  Person  who  can  do 
finished  newspaper  art  preferred.  Also 
newspaper  ad  copywriter,  one  capable 
of  making  rough  layouts  preferred. 
Only  experience  people  considered. 
Pie  isant  working  conditions  on  one 
of  South’s  top  morning-evening  and 
Sunday  newspapers.  Write  full  details 
to  Box  4617,  Editor  and  Publisher. 

WANTED : 

COPY  AND  LAYOUT  TALENT 


HELP  WANTED 


Editorial 


DESKMAN.  Beginner  with  ability. 
Chart  Area  2.  Box  4531,  Editor  & 
Publisher. 

GENERAL  REPORTER.  6-paper  op¬ 
eration.  Chart  Area  6.  Write  full  de¬ 
tails.  All  replies  confidential.  Box  4532, 

Editor  &  Publisher. _ 

STAFF  WRITER  to  become  a  good 
newspaperman.  Journalism  major  or 
two  years  experience  is  sufficient  to 


HELP  WANTED 


YOUNG  MAN  with  an  eye  to  tk 
future  to  fili  spot  on  wire  desk  t(  I 
fast  growing  10,010  daily.  Job  eotiiii 
handling  AP  wire,  writing  heads,  Iq. 
out  of  special  sections  and  special  q. 
signments.  If  you  are  ambition 
bright  and  quick  to  learn,  write  s 
James  K.  Collins,  News  Herald, 
Mentor  Ave.,  WUIoughby,  Ohio. 


Free  Lance 


GIRL  FRIDAY  for  advertising  promo¬ 
tion  department  of  New  York  city  busi¬ 
ness  publication.  Help  with  copy,  lay¬ 
out  and  art,  plus  clerical  and  research. 
Interesting  variety  of  assignments  for 
versatile  gal  with  enthusiasm  and 
imagination.  Send  resume  including 
salary  requirements.  Box  4525,  Editor 
&  Publisher. 


IMMEDIATE  OPENING  for  young  man 
to  service  classified  advertising  ac¬ 
counts,  Must  have  display  layout  expe¬ 
rience.  The  right  man  can  step  into 
classified  manager’s  job.  Also  have 
opening  for  man  to  service  display 
advertising  accounts.  Must  have  some 
sales  and  layout  experience.  Write 
fully  to  Robert  E.  Lea,  Advertising 
Director,  Clovis  News-Journal,  Clovis, 
New  Mexico. 


SPACE  SALESMAN  who  has  ability 
to  sell  and  weld  businessmen  to  the 
paper.  About  three  or  four  years  ex¬ 
perience  desired.  Good  salesmanship  is 
vital  consideration.  Good  opportunity 
for  growth.  Chart  Area  2.  ^x  4533, 
Editor  &  Publisher. 


YOUR  OPPORTUNITY 


FAST  GROWING  Chart  Area  6  daily 
plans  to  expand  retail  staff  with  ca¬ 
pable,  aggressive  salesmen  competent 
In  copy  writing  and  layout.  Permanent 
jobs  with  bright  future  for  right  men. 
Salary  $100  weekly  or  better  to  start, 
depending  on  experience.  Outstanding 
benefits.  Paper  alone  in  field.  Send 
complete  resume  to  Box  4528,  Editor 
&  Publisher. 


Kankakee,  Illinois  Daily  Journal, 
first  prize  winner  in  typography,  use 
of  illustration  and  general  excellence, 
needs  a  young  man  or  woman  trained 
or  experienced  in  layout  and  copy 
writing.  Job  with  a  fine  future,  re¬ 
quiring  shirt-sleeve  work  along  with 
imagination  and  versatility.  Salary 
commensurate  with  ability  and  experi¬ 
ence  :  outstanding  fringe  benefits.  Write 
experience,  education,  background.  Re¬ 
plies  confidential. 


CAPABLE  DESKMAN  to  be  No.  2 
man  20,000  daily  Chart  Area  11.  Hunt¬ 
ing,  fishing  excellent  and  year-around 
climate  is  mild.  Write  Box  4537,  Editor 
&  Publisher. 


COPY  DISKMAN  needed  by  growing 
Sail  Francisco  Bay  Area  daily.  One 
to  two  years  experience  required.  Send 
references,  job  listing  to  News  Editor, 
The  Daily  Review.  Hayward,  Calif. 


GENERAL  REPOR’TER-PHOTOGRA- 
PHBIR  for  20,000  daily  in  Chart  Area 
11.  Mild  climate,  excellent  hunting  and 
fishing.  Write  Box  4538,  Editor  & 
Publisher. 


OPPORTUNITY  KNOCKS 

LOOKING  for  a  young  aggressive,  live- 
wire  news  editor  for  one  of  Texas’ 
leading  weekly  iniblications.  Air-condi¬ 
tioned  building,  congenial  personnel 
and  sound  financial  backing  makes  this 
an  opportunity  that  comes  but  once  in 
a  lifetime.  If  interested  write  Box  4500, 
Editor  &  Publisher,  giving  full  par¬ 
ticulars  regarding  your  age,  education, 
experience  and  references. 

REPORTER  W.ANTED  for  opening  as 
beginning  reporter  on  morning  Metro¬ 
politan  newspaper.  Chart  Area  10. 
Give  full  details  of  both  educational 
and  working  background  in  first  letter 
to  Box  4536,  Editor  &  Publisher. 

fi’Rs.Hj 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
59  £.  Madison,  Chicago,  Illinois. 


WANTED  —  young  reporter-editor  ca¬ 
pable  of  learning  to  manage  large 
semi-weekly  in  Chart  Area  2,  in  edu¬ 
cational,  shopping  and  medical  center 
that  is  growing.  Starting  salary  mod¬ 
est,  but  publisher  wants  to  take  it 
easier,  and  will  make  future  rosy  for 
right  man.  Tell  plenty  about  yourself 
in  confidence,  address^  to  Box  4517, 
Eiditor  &  Publisher. 


YOUNG  MAN,  preferably  journalism 
graduate  with  exjierience  on  weekly  or 
small  daily,  for  all-around  reporting 
with  opportunity  to  work  into  editor’s 
job  on  top  Florida  weekly  newspaper. 
Box  4551,  Editor  &  Publisher. 


EDITOR  for  good  small  5  P.M.  daily. 
Complete  charge  news.  Handle  AP 
wire,  copy  of  society  girl  and  1  re¬ 
porter.  Make  up  paper.  Must  be  tops 
local  news,  pictures,  fit  into  com¬ 
munity.  Desire  family  man,  refer¬ 
ences,  Contact  Franklin  Yates,  Times- 
Gazette,  Shelbyville,  Tennessw. 


NEWS-AD  MAN  capable  of  soon  tak¬ 
ing  over  operation  of  substantial  Kan¬ 
sas  weekly,  5,000  town.  Consider  man- 
wife  front  end  team.  Write  fully.  Job 
open  now,  but  will  wait  until  January 
for  right  man.  Box  4623,  Bxlitor  & 
Publisher. 

REPORTER  who  can  and  will  work 
for  reputable  8,000  midwest  morning 
daily.  References  must  check  out.  Per¬ 
manent  position  for  qualifier.  Write 
complete  details,  personal  and  profes¬ 
sional,  salary  asked  in  first  letter. 
Box  4606,  Editor  &  Publisher. 
SPORTS  AND  GENERAL  reporter 
wanted :  Must  have  some  experience: 
car:  send  samples:  $60  weekly,  plus 
benefits,  vacation.  Friendly  town, 
chance  to  learn  all  jobs  on  small  pa¬ 
per. 

Write:  Paul  Rixon.  EMitor:  Daily 

Messenger:  St.  Albans,  Vermont. _ 

TOP  DAILY  in  49th  state  needs  expe¬ 
rienced  reporter  for  sports,  general 
assignment.  Write  Cliff  Cernick,  Bdi- 
tor,  News-Miner,  Fairbanks,  Alaska. 

WANTED,  at  once,  combination  wire 
editor  and  general  assignment  man 
for  afternoon  daily  in  progressive 
Michigan  community.  Good  working 
conditions.  Salary  commensurate  with 
experience  and  ability.  Phone  or  wire 
Herald-Press,  St.  Joseph,  Michigan. 

WANTED  GENERAL  NEWS  RE¬ 
PORTER.  Must  be  facile,  alert  and 
receptive,  experience  secondary.  20,000 
afternoon  daily.  Write  Mister  Marino, 
Daily  Advertiser,  Lafayette.  Louisiana. 


Mechanical 


Mechanical  Superintendent 

MECH.\KICAL  superintendent  vh: 
know  how  and  technical  exjpertneu  ili 
production  departments  for  daily  nem. 
paper  over  125,000  circulation.  Got. 
aider  present  assistant  Mechanical  So- 
perintendent  or  Production  Manage 
Application  held  in  confidence  if  n- 
quested,  but  give  full  detail  bail, 
ground,  cite  references  and  prepare  It 
undergo  rigid  check  of  abilities.  Indi¬ 
cate  salary  expectation.  Box  4507,  Edi. 
tor  &  Publisher, 


PRESS  ROOM  FOREMAN  for  metah 
politan  daily.  Chart  Area  9,  Goss  Head¬ 
liner  presses.  Outstanding  opportunhj 
with  top  salary  and  pension  plan.  Gin 
age,  experience  and  family  status.  Ad- 
ply  Box  4510,  Editor  &  Publisher. 

I  Promotion — Public  Rdationi 


PUBLIC  RELATIONS  OP- 
POR’TUNITY :  Wanted :  bright, 
versatile  25-35  man  who  writes 
lively,  accurate  copy  and  does 
it  fa.st.  Must  be  capable  of 
organizing  public  relations 
campaigns  for  Upstate  New 
York  Public  Relations  agency 
handling  account  of  top  calibre 
national  manufacturer.  Must 
be  personable,  honest  in  deal¬ 
ings  with  press  and  clients. 
We  offer  standard  benefits  of 
life  in  attractive  community, 
fair  salary  PLUS  real  chance 
and  challenge  to  grow.  Ours  is 
a  tall  order.  But  somewhere— 
cityside  on  a  daily  newspaper 
or  in  an  industrial  Public  Re¬ 
lations  department — the  right 
man  will  answer  this  ad.  Send 
complete  resume,  salary  needs 
to  Box  4600,  Elditor  &  Pub¬ 
lisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Uae  CHART  AREA  Number  in  Ad  copy  for  absywinc  | 
LOCATION  without  IDENTIFICATION  J 

EDITOR  ac  PUBLISHER  for  November  1,  I’’* 


HELP  WANTED 


WISCONSIN  UTILITY  offers  chal¬ 
lenges  and  rewards  to  young  alert 
ionmalist  who  can  write  publicity, 
hooee  organ  news,  and  sales  promo¬ 
tion.  Some  reporting  experience  needed 
tot  writing  talent  and  potential  given 
greater  consideration.  Clear  oppor- 
tonity  for  advancement  into  responsi¬ 
ble  public  relations  or  sales  promotion 
job.  About  (5,000  to  start,  ^nd  writ¬ 
ing  samples  and  resume  including  pres¬ 
ent  salary  to  Bo.x  4636,  Editor  & 
Publisher. 


WANTED  —  Radio  time  salesman  for 
new  western  Pennsylvania  daytime 
radio  station.  Write  Box  4512,  Eklitor 
k  Publisher. 


WE  NEED 

two  additional  salesmen 

to  call  on  Newspaper  Pressroom  trade. 

State  resume  of  education,  special 
training  and  past  ten  years  of  em¬ 
ployment.  Marital  status.  Indicate  part 
of  country  preferred  for  working.  Also 
time  willing  to  be  away  from  home 
on  trips.  All  expenses  paid  by  com¬ 
pany. 

Salary  open  and  will  be  commen¬ 
surate  with  qualifications  and  results. 
Box  4522,  Elditor  &  Publisher. 


INSTRUCTION _ 

Classified  Advertising _ 

NOW — it’s  up  to  318  newspapers  that 
bava  enrolled  students  in  the  20  leeaon 
Howard  Parish  Course  in  Classified 
Advertising. 

One  big  reason  it’s  a  smart  plan  for 
newspapers  .  ,  .  their  salespeople  get 
top  notch  training  AT  HOME  and  ON 
their  own  'HME.  The  salespeople 
n  for  it,  because  it  helps  them  do  a 
•stter  job  and  makes  them  worth  more 
to  their  newspapers. 

If  you've  been  puting  off  enrolling 
iwr  Classified  people  in  this  course 
tnat_  gets  more  linage  and  revenue  .  .  . 
0^‘s  a  good  time  to  quit  being  a 
Wtter-offer”  I  Write  or  phone  us  their 
ootoes  ...  or  if  you'd  rather,  we’ll 
•000  tlescriptive  brochure  and  regular 
enrollment  forms.  The  tab  is  just  66 
»«ks  apiece,  and  when  your  people 
»’!*.  fitt'obed  the  course,  if  you  don’t 
wl  It  was  one  of  the  bmt  investments 
of  tte  year — let  ns  know,  and  we’ll 
•*"«  you  a  bushel  of  fresh  Florida 
oranges  I 

I>o  yourself  a  favor.  Check  this  im- 
Mrtant  newspaper  executive’s  aid  to- 
day. 

SCHOOL  DIVISION  OF 

HOWARD  PARISH 

associates.  mOOHPORATBD 

Classified  Advertising  Development 
^^'0*0  For  Newspatiero  Since  1938 

*»««  N.  W.  79th  St.,  Miami  47,  Florida 
PLaza  4-S591 


OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

Instruction 
Free  Information 


situations  wanted 


SITUATIONS  WANTED  i 


Artists  •  Cartoonists 


CARTOONIST  —  Experienced,  versa¬ 
tile.  Desire  Editorial  Cartooning  spot 
on  metropolitai  daily.  Box  4604,  ^i- 
tor  &  Publisher. 


NEWSPAPER  AR’nST:  1  man  art 
department.  Layout,  art,  copy.  Want 
Chart  Areas  4,  5,  9.  Box  4605,  Editor 
&  Publisher. 


_ Circulation _ 

CIRCUTATION  MANAGER,  now  em¬ 
ployed  desires  change.  Available  No¬ 
vember  1.  For  resume  write  Box  AilS, 

Editor  A  Publisher. _ 

CIRCULATION  MANAGER  now  em¬ 
ployed.  desires  change.  EIxperience  in 
all  phases  of  circulation.  Home  De¬ 
livery  specialist.  Best  references,  mar¬ 
ried,  family  man,  age  35.  Box  4547, 
Editor  &  Publisher. 

CIRCULA’nON  MAN  age  31,  seven 
years  experience,  four  as  State  Dis¬ 
trict  Supervisor,  desires  position  writh 
small  or  medium  size  p.m.  daily.  Con¬ 
sider  others.  Know  ABC.  promotion, 
little  merchant  plan.  Hard  worker, 
family  man.  Chart  Area  4.  Box  4616, 
Editor  &  Publisher. 

NEED  MORE  circulation  or  revenue? 
Aggressive,  experienced  producer  now 
available.  Proven  record  of  increased 
circulation  and  revenue.  Excellent  ref¬ 
erences.  Box  4629,  Editor  &  Publisher. 

_ Display  Advertising _ 

NATIONAL  ADVERTISING 
SALESMAN 

AGGRESSIVE  young  man  29,  Adver¬ 
tising  Degree,  seeks  position  in  Nation¬ 
al  Advertising  Department  of  metro¬ 
politan  newspaper.  Now  retail  space 
salesman  for  medium  size  daily.  Box 
4414,  Editor  ft  Publisher. 

ADVERTISING  MANAGER.  11  years 
on  metropolitan  and  small  daily. 
Young,  aggressive,  proven  sales  rec¬ 
ord.  Background  includes  sales  man¬ 
agement.  art  and  photography.  Desire 
chance  for  top  income.  Chart  Area 
12.  Box  4611,  Editor  ft  Publisher. 

ARE  YOU  SATISFIED  JUST  TO 
SCRATCH  THE  SURFACE?  I  am 
seeking  a  permanent  spot  as  Adver¬ 
tising  Manager  with  a  daily  in  the 
Chart  Areas  of  4 ;  9  or  10.  If  you  are 
in  need  of  a  man  who  can  and  will 
create  a  strong  selling  and  promotional 
program  to  develop  maximum  potential 
in  revenue  and  grodwill,  in  new  and 
old  accounts :  write  for  a  personal  in¬ 
terview  at  my  expense.  Box  46.33. 
FMitor  &  Publisher. 

LINAGE  BUILDING  PROMOnON 
Proved  producer,  administrative  expe¬ 
rience,  in  national,  local  and  classi¬ 
fied  promotion  ;  now  available  as  re¬ 
sult  of  merger.  Thorough  background 
in  sales  producing  presentations,  copy 
special  events  and  research  in  top 
competitive  markets.  Box  4613,  Editor 
ft  Publisher. 

100%  BLUE  BLOOD  OF  FOURTH 
ESTATE  wants  to  prove  that  news¬ 
papermen  aren’t  poorest  credit  risk 
at  the  bank.  Proven,  diversified  dis¬ 
play  advertising  talent.  Strong  on  pro¬ 
motional  sales.  Can  head  up  ad  de¬ 
partment  or  sweep  the  floor.  Focal 
point  of  change  from  present  $7,000 
position  will  be  decided  by  advantages 
your  area  can  offer  my  family  of  fiye. 
Go  anywhere  but  Russia.  Box  4622, 
Editor  ft  Publisher. 


Editorial 


SPORTS  EDITOR,  experienced,  ambl- 
tloos.  seeks  post  with  progressive  medi¬ 
um  daily.  Bern  4322,  Editor  ft  Publi^er. 


SITUATIONS  WANTED 


Editorial 


BEGINNER,  wants  small-town  daily 
reporting  spot;  BA,  26,  vet:  Chart 
Areas  1.  2,  3,  4,  5,  6  preferred.  Box 
4501,  Editor  ft  Publisher.  _ 


GENERAL  ASSIGNMENT  REPORTER 
— city  hall,  police,  sports,  features. 
Available  November  15.  Box  4516,  Edi¬ 
tor  ft  Publisher. 


HUSBAND-WIFE  team,  both  J-grads, 
wants  to  edit  and/or  manage  weekly. 
Chart  Areas  1.  2,  6.  Six  years’  experi¬ 
ence  in  weekly,  small  daily,  industrial. 
Both  know  good  writing,  make-up, 
photography;  run  Fairchild.  Have 
dju'kroom  equipment,  camera.  Draft 
exempt.  Box  4540,  Editor  ft  Publisher. 


PRESENTLY  EMPLOYED  with  two 
yeiu^  experience  in  sports,  general  as¬ 
signment,  makeup,  some  _  photography 
on  small  daily.  Seek  itosition  on  me¬ 
dium  or  metropolitan  p.m.  Marri^, 
vet.  college  grad.  References.  Clip¬ 
pings.  Prefer  East.  Box  4503,  Editor 
ft  Publisher.  _ 


OLD  PRO — 25  years  experience  in 
sports  as  makeup,  reporter,  editor. 
Past  5  years  edit^  one  of  nation’s 
largest  Sunday  sports  sections,  aver¬ 
aging  50  columns  per  week.  Married, 
family.  Excellent  references.  Prefer 
metropolitan  sports  copy  desk  but  will 
answer  all  offers.  Strong  on  baseball, 
basketball,  football.  Write  Jim  Fraser, 
1650  South  New  York  Avenue,  Evans¬ 
ville  (14),  Indiana. 


REPORTER  -  PHOTOGRAPHER,  first 
class  feature  writer  wants  daily  job 
in  city  of  40.000  or  more:  age  30 :  1% 
years  on  daily :  for  references,  samples 
write  Box  4543,  Editor  ft  Publisher. 


REPORTER-PHOTOGRAPHER 

24.  single,  vet,  J-school  grad, 
metropolitan  radio  news  expe¬ 
rience.  At  once,  anywhere.  Box 
4549.  Editor  ft  Publisher. 


REPORTER.  six  years  news  and 
sports,  seeking  change.  Chart  Areas  1 
or  2.  Box  4502,  Editor  ft  Publisher. 


SINGLE  MAN,  25,  college  grad,  vet, 
with  experience  on  dailies  50,000  up 
desires  news  and/or  sports  reporter 
spot.  Prefer  Chart  Areas  2,  6,  12.  Box 
4541.  Edito.*  ft  Publisher. 


♦♦EDITORS  &  REPORTERS^^ 

National  clearing  bouse  for  competent 
personnel  eoast-to-coaat  at  no  charge 
to  ^employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency), 
6  E.  48  St..  New  York.  OXfoH  7-672J 


AUTO  EDITOR — College  graduate,  28. 
desires  position  as  automotive  editor — 
5%  years’  creative  writing  experience 
with  auto  maker  (editor  of  dealer 
newspaper,  etc.) — flair  for  clear,  ac¬ 
curate,  non-technical  writing.  Box 
4615,  FMitor  ft  Publisher. 


DESKMAN,  28.  family,  10  years  all 
phase  newspaper  including  .3  as  make¬ 
up  metropolitan  daily.  Want  editor  or 
other  top  job.  Box  4625,  Editor  ft 
Publisher. 


EXPERIENCED  APPRENTICE 
NEWSMAN 

5  years  In  radio.  TV,  newspapers. 
Army  PIO;  Want  writer-photographer 
spot  urban  newspaper,  television.  C. 
Hammer,  4524  W.  56th  St.,  Tulsa  7, 
Oklahoma. 


EXPERIENCE.  MATURE  JUDG- 
MFINT,  ABILITY :  Want  challenging 
post  as  reporter,  city  or  managing 
editor.  Five  years  Scripps-Howard  pa¬ 
per,  two  lean  yea's  free-lance.  Resume 
on  request.  Box  4607,  FMitor  ft  Pub¬ 
lisher. 


MANAGER 

MJ5CHANICAL  SUPFfftINTENDFINT 
Industrial  Engineer  with 
of  cutting  costs  In  the 
tan  departments  of  metropoli- 

desires  top  manage- 
or  j  Pi’iwesslve  medium 

ton  ‘****^'  T®"  years  experience, 

""“Tied.  Resume  and 
♦524  pj.,  on  request.  Box 

»»^4.  Editor  ft  Publisher. 


be  answered.  Box  4405,  FMitor  ft  Pub¬ 
lisher. 

REPORTER,  some  weekly  experience, 
able  and  enthusiastic.  B.A.,  graduate 
work  in  history  and  law,  24,  single. 
Box  4408,  FMitor  ft  Publisher. 

ABLE,  experienced  reporter,  tied  to 
desk,  wants  back  out  on  street.  Box 
4527,  FMitor  ft  Publisher. 


editor  a  PUBLISHER  for  November  1.  1958 


REPORTER — two  years  exiierience,  in¬ 
cluding  national  news  magazine, 
strongest  in  school  and  village  board 
affairs  and  sports.  Box  4627,  FMitor 
ft  Publisher. 

SKILLFH)  SPORTS  WRITER,  31, 
seeks  opportunity  with  progressive 
daily.  Knowledge  ef  makeup,  editing 
and  headline  writing.  Covered  pros  and 
top  colleges  for  large  (175.000)  PM 
daily.  Box  4638,  FMitor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


SPORTS  FDITOR,  3  years  ^perience, 
4  mouths  to  fe^,  seeks  job  where 
initiative  and  ability  will  pay  future 
dividends.  Box  4603,  Editor  ft  Fhib- 
lisher. 


SPORTS  WRITER— married,  26,  vet. 
Two  years  experience  with  PIO  as 
Sports  FMitor  of  eight-page  weekly. 
Also  free-lance  sports  writing.  I  know, 
and  can  write  sports.  Willing  to  relo¬ 
cate.  Box  4626,  FMitor  ft  Publisher. 


VERSATILE  REPORTER-DESKMAN, 
now  on  small  daily,  wants  te  move  up 
to  good  medium  paper  in  •hart  Areas 
2,  6,  7,  8.  Married,  27.  Six  years  of 
well  rounded  out  experience  in  re¬ 
porting  and  desk  work.  A-1  photog¬ 
rapher.  Box  4631,  Editor  ft  Publisher. 


WANTED,  weekly  column  assignment 
for  woman’s  page.  WYM’s  WINDOW, 
wryly  humorous,  takes  look  outside  as 
well  as  inside  the  home:  outside  as 
well  as  inside  her  self,  attempting  to 
shed  more  light  on  matters  that  vital¬ 
ly  concern  her  sex.  4  free  samples. 
Box  4637,  Fklitor  ft  Publisher. 


WORLD  TRAVFJLED  young  woman, 
B.A.  journalism  major,  editorial  ex¬ 
perience,  wants  reporting  or  writing 
job  on  newspaper.  Box  4635.  FMitor 
ft  Publisher. 


YOUNG  LADY  wants  weekly  slot  or 
women’s  on  small  daily.  News  and 
Publicity  experience.  Box  4610.  FMitor 
ft  Publisher. 


Mechanical 


TELETYPESETTER  OPERATOR, 
male,  fast  and  accurate,  9  years  expe¬ 
rience.  Box  4404,  FMitor  ft  Publisher. 


Photography 


NEWS  PHOTOGRAPHER  seeks  change 
from  small  daily  to  medium  size  pa¬ 
per.  Five  years  experience,  single  and 
interested  in  Chart  Areas  2,  8.  4,  12. 
Box  46.34.  FMitor  ft  Publisher. 


PHOTOGRAPH  Ek  who  can  write, 
have  car.  cameras,  family,  will  travel. 
Box  4614.  FMitor  ft  Publi.sher. 


Promotion— Public  Relations 


MANAGING  EDITOR,  heavy  back- 
erround  large  daily,  promotion.  Ihib- 
llcitv  Director,  seeks  executive  position 
publishing,  public  relations  or  com- 
mimications.  Chart  Area  2.  Box  4621, 
Editor  .ft  Publisher. 


PUBLIC  RELATIONS — Capable  man 
(35L  former  publlriier  (3  years),  pub¬ 
lic  relations  (5  years),  anxious  for 
opportunity  In  public  relations.  Stable, 
(married,  3  children)  :  have  know-how, 
amhition.  Box  4530,  FMitor  ft  Pub¬ 
lisher. 


NEWSPAPFJR  PROMOTION  manager 
or  assistant  slot  wante<l.  5  years  work¬ 
ing.  supervi.sorv  experience  on  maior 
metropolitan  daily  in  pdverti«ing.  edi¬ 
torial.  circulation  promotion.  News 
background.  29.  married,  now  em¬ 
ployed.  Believe  in  planned  promotion. 
Box  4630.  FMitor  ft  Publisher. 


WANT  ADVFBl’nSTNG  PROMOTION 
THAT  PRODUCES  RESULTS? 

Get  the  results  you  want  with  pro¬ 
motion  that  has : 

•Sales-buildlng  presentations! 
•Attention  compelling  mailers,  trade 
paper  and  in-paper  ads I 
•Thoroughly  planned  and  directed 
STiecial  event  promotions  1 1 
•Sales  finding  statistical  and  re¬ 
search  activities  1 

Promotion  man,  fully  experienced  in 
national,  local  and  elasalfled  promo¬ 
tion  planning  and  production.  looking 
for  spot  with  future.  For  full  details 
contact  Box  4612,  Editor  ft  Publisher. 


Research  dnatrsis 


ANYONE  FOR  RESEARCH?  Youns 
(26)  media,  iMbHe  npinlea  reoeorehei 
seeks  paper,  mag  that  needs  to  know 
I  whet  people  see.  read  think.  Hava  M.A. 
journalism,  display  ad  experience.  Bos 
4312.  FMitor  ft  PubHsher. 


It  is  not  advisable  to  submit 
anj  original  material  or  bulky 
packages  in  writing  to  Box 
advertisements. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Last  week,  King  Features 
columnist  Westbrook  Pegler  was 
writing  about  Marie  Torre  of 
the  New  York  Herald  Tribune 
and  her  “status  of  guinea  pig  in 
a  suit  in  the  U.  S.  courts  to 
determine  whether  she  had  a 
legal  right  to  refuse  to  tell  a 
plaintiff  in  a  lawsuit  who  the 
person  was  who  gave  her  infor¬ 
mation  offensive  to  that  plain¬ 
tiff." 

In  his  opinion  “Miss  Torre 
has  no  privilege  because  no 
journalist  has  any  mandate  or 
license  from  the  public  or  any 
public  authority  ,  .  .  But  she 
could  assert  with  perfect  logic 
and  unassailable  truth  that  it  is 
not  her  business  to  help  a  liti¬ 
gant  advance  a  lawsuit.  But  un¬ 


any  county  or  a  petit  jury  of 
any  court  or  before  the  pre¬ 
siding  officer  of  any  tribunal  or 
his  agent  or  agents,  or  before 
any  committee  of  the  legislature, 
or  elsewhere,  the  source  of  any 
information  procurred  or  ob¬ 
tained  by  him  and  published  in 
the  newspaper  on  which  he  is 
engaged,  connected  with  or  em¬ 
ployed.” 

The  bill  was  adopted  in  the 
state  assembly  in  May,  1933,  by 
a  vote  of  48  to  0. 

In  1935,  Editor  &  Publisher 
reported  that  Julian  Hall,  edi¬ 
tor  of  the  Dothan  (Ala.)  Eagle, 
clipped  the  text  of  the  N.  .1. 
bill  from  E&P  and  sent  it  to  the 
Alabama  legislature.  A  bill  sim¬ 
ilar  to  the  N.  J.  one  was  adopted 


fortunately,  the  Federal  courts 
offer  every  one  of  us  a  choice 
between  jail  for  contempt  or 
difficult,  degrading  service  in 
the  role  of  rat  or  squealer  in 
suits  that  often  are  a  process 
of  extortion  by  blackmail  under 
judicial  subpoena.” 

Whether  or  not  Miss  Torre 
has  any  “privilege”  to  withhold 
the  source  of  her  information 
will  be  decided  by  the  Supreme 
Court.  We  believe  she  has.  And 
we  feel  it  is  incorrect  to  say 
that  “no  journalist  has  any 
mandate  or  license”  in  this 
connection. 


in  Alabama  in  August,  1935. 

In  the  same  month  the  Cali¬ 
fornia  legislature  amended  the 
code  of  civil  procedure  which 
protected  confidential  communi¬ 
cations  between  attorney  and 
client,  confessor  and  confessant, 
physician  and  patient.  It  was 
rewritten  to  include  newspaper 
publishers,  editors  and  reporters 
and  their  sources  of  informa¬ 
tion. 

♦  *  * 


Twelve  states  have  provided 
such  a  mandate  which  in  effect 
gives  the  same  professional 
status  to  newspapermen  as  is 
given  to  doctors,  lawj’ers  and 
clergymen  protecting  them  from 
contempt  of  court  for  refusing 
to  divulge  their  confidences. 

Miss  Torre’s  “mistake”  was 
in  having  her  material  pub¬ 
lished  in  New  York  City.  If  the 
Herald  Tribune  had  been  pub¬ 
lished  across  the  Hudson  River, 
only  a  mile  away  in  New  Jersey, 
state  law  would  have  prevented 
the  contempt  action. 


Maryland  was  the  first  state 
to  provide  legal  protection  for 
newsmen  with  a  so-called  “con¬ 
fidence  law”  as  far  back  as  1896. 
It  was  almost  40  years  before 
another  state  recogpiized  this 
privilege. 

In  1933  the  Hudson  County 
Press  Club  sponsored  legisla¬ 
tion  in  New  Jersey.  The  bill 
said:  “No  person  engaged  in, 
connected  with  or  employed  on 
any  newspaper,  shall  be  com¬ 
pelled  to  disclose,  in  any  legal 
proceedings  or  trial,  before  any 
court  or  before  a  grand  jury  or 


eighth.  We  would  welcome  in- 
foiTuation  from  readers  in  other 
states  if  there  are  any  omissions 
in  this  record. 


About  that  time  in  Kentucky 
three  newspapermen  went  to  jail 
for  contempt  rather  than  violate 
a  confidence  and  reveal  the 
source  of  their  information.  The 
Kentucky  Press  Association 
sponsored  a  “confidence  bill” 
and  the  legislature  adopted  it 
in  February  of  1936. 

Later  that  year  in  November 
the  people  of  Arkansas  ap¬ 
proved  (61,976  to  14,086)  an  act 
sponsored  by  the  Ai'kansas  Bar 
Association  to  reform  criminal 
court  procedure.  Among  other 
things  the  act  protects  the  con¬ 
fidences  of  newspapermen  un¬ 
less  it  is  shown  that  the  article 
was  written  in  bad  faith,  with 
malice  and  not  in  the  interest 
of  the  public’s  welfare. 

The  Arizona  Press  Club  spon- 
.sored  a  “confidence  bill”  which 
'was  adopted  in  that  state  in 
iMarch,  1937. 


opportunity  for  renewed  effort 
on  the  part  of  new.spaper  organ¬ 
izations  in  sponsoring  “confi¬ 
dence  bills”  where  they  do  not 
now  exist. 


Indiana  was  next  to  fall  in 
line  in  February,  1941.  A  bill 
spon.sored  by  the  Hoosier  State 
Press  Association  was  adopted 
by  a  substantial  majority  in 
both  houses. 

Ohio  was  next  in  May,  1941. 

Montana  came  along  in  April, 
1943. 

Michigan  was  the  last  in 
June,  1949.  This  legislation  said 
that  communications  between 
reporters  and  their  informants 
are  classified  the  same  as  those 
of  attorneys,  clergymen  and 
doctors,  etc.,  and  are  “declared 
confidential  and  privileged.” 

Since  1949  there  has  been  no 
progress  in  this  matter. 
Wherever  newspapermen  have 
sponsored  such  legislation  they 
have  met  with  no  success. 

The  legislatures  which  will 
convene  this  Winter  provide  an 


Ray  Mack  Named 
As  Ad  Director 


Washington 
Ray  F.  Mack  has  been  ap¬ 
pointed  advertising  director  of 
the  Washington  Daily  Nevt. 
succeeding  Howard  L.  Grothe 
who  resigned  to  establish  an  ad¬ 
vertising  agency  here. 

Mr.  Mack  came  to  the  News 
in  1942  and  served  as  circula¬ 
tion  manager  until  last  Febru¬ 
ary  when  he  was  named  assist¬ 
ant  advertising  director.  For 
seven  years  before  joining  th« 
News  he  had  been  a  circulation 
director  for  newspapers  in  the 
Duluth-St.  Paul  area. 

Matt  Meyer,  business  manag¬ 
er  of  the  News,  also  announced 
promotion  of  Hencil  R.  Hockett 
to  circulation  managper. 


I  Pennsylvania  joined  the  ranks 
*in  June,  1937,  by  extending  to 
new’smen  the  same  professional 
status  granted  to  attorneys, 
^clergymen  and  physicians  there- 
^by  protecting  them  from  being 
cited  for  contempt  for  refusing 
to  divulge  their  sources. 

‘  In  signing  the  bill.  Governor 
^George  H.  Earle  said  that  Penn- 
rsylvania  was  the  10th  state  to 
.pass  such  legislation.  E&P’s 
(records  indicate  it  was  only  the 
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‘  "So  then  U.S.  Steel  invested  $770  million  in  us” 


r't 

I  i 

A  \merican  baby  is  born  every  eight  seconds — 11,000  every  day — 4,000,000  a  year.  Our  |x>pulation  will  ^  . 

w  n  be  over  200  million.  And  as  our  |X)pulation  grows,  our  production  must  grow.  We’ll  need  millions  of  ; 

n  homes  .  .  .  new  schools  and  hospitals  .  .  .  new  highways  to  carry  75  million  motor  vehicles  by  1970 

not  to  mention  countless  appliances  and  conveniences  that  haven’t  even  been  invented  yet! 

)  temiwrary  setback  can  stop  the  growing  needs  of  our  iK>pulation.  That’s  why  United  States  Steel 
b  gone  ahead  with  exj)enditures  tot£iling  $770  million  to  provide  more  and  better  steels  for  tomorrow’s  jS 

t"!  c*ns.  This  is  the  practical  way  that  we’ve  demonstrated  our  faith  in  the  future.  y 

USS  IS  a  rruistrri'd  trniirmnrf:  M 


v'-vj  tn 


United  States  Steel 


We  deliver  42,606  Houston  families  v\/ho  read  : 

The  Press  — and  no  other  paper!  I 

An  important  delivery  if  you’re  hot  after  business  in  No,  The  Press  is  not  the  biggest  in  Houston,  but  ] 

Houston;  109,396  families— and  42,606  of  them  read  to  those  families  who  read  no  other  Houston  daily,  ! 

only  The  Press!  we’re  Number  One!  ^ 

Collectively,  these  42,606  exclusive  families  repre-  And  we’re  numbered  among  the  media  many  sue-  j 

sent  a  market  larger  than  Beaumont,  for  instance,  or  cessful  advertisers  use  to  sell  Houston. 

Waco,  or  Amarillo  or  Lubbock. 

For  further  information  contact  THE  HOUSTON  PRESS  or  any 
SCRfPPS-HOWARD  advertising  office 

THE  HOUSTON  PRESS 

SCRIPPS  -  HOWARD  NEWSPAPERS; 
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